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This article explores local education and its connection to the international mobility of students
regarding culture and education in terms of preparation ‘back home’ and their experience in their
host country. It examines the importance of the presence of institutions that enable students to take
further steps to continue their education internationally, in particular, focusing on the motivations of
Tajikistani students in going to Japan. This paper approaches the topic through the concept of culture
and social structures, and explores how cultural concepts and social structures could shape and re-shape
student’s actions, as well as student responses to the new changes. The conceptualization of culture
explores how students find cultural values help them in their new situation, for example kase shudan or
“becoming master of oneself,” which becomes extended in the context of living and studying in a different
environment.

Using qualitative methodology, the research focused on ‘how’ mobility is experienced and ‘what’
motivates student mobility. The findings demonstrate that, contrary to expectations of the collapse of the
education system during the civil war, Tajikistan’s educational system has not totally collapsed. Although
this appears to be true from an overall standpoint, when examined carefully, the situation is found to be
more complicated. Students seek out high-quality institutions within the local settings of Tajikistan that
help them move beyond their local area and across international borders. These institutions include schools
such as the Russian-Tajik Lyceum of Hotam and PV, and other public and private lyceums in different
regions. There are also other non-formal pathways to education through non-governmental organizations
(NGO) internship and volunteering that develop young people's critical thinking, analytical and creative
thinking skills, which in turn prepare students to apply and to succeed in their goals related to studying
abroad.

Keywords: Post-Soviet Tajikistan, Japan, Motivation, Educational Mobility, Local Institutions, Agency, Culture

Introduction

This article draws on empirical research from interviews and secondary sources to show the motivation of
Tajikistan students to come to Japan from an insider’s perspective? and contributes to the limited academic
study on Tajikistani students’ educational mobility in higher education (HE) in the context of Japan (see
sections 4.2 and 4.3). Furthermore, this article explores why students have turned to the East to acquire

! Hotam is the head of Hotam and P.V. school in Tajikistan and he includes name of his Russian friend Pavel
Vasil'evich who helped him to establish Russian-Tajik Lyceum in Tajikistan.

2 Scholarly debates argue on the importance of conducting research and contributing to “peripheral regions”
(Takayama et al., 2015, p.5) and indigenous intellectual voices (Chankseliani, 2017, p.1).
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further education abroad. Since achieving independence and later after signing a peace treaty,’ the mobility of
international students slowly increased from Tajikistan towards new established social, political and historical
borders* such as post-Soviet countries, western and eastern Asian countries. Within the academic studies of
Asian students in Western countries or Asia, research on the mobility of Tajikistani students remains limited.
This study draws attention to the conditions and motivation of students, as well as their preparation in their
home country, exploring the how and what of student motivations and experiences to make decisions about
continuing their education. International students are an important group of a skilled population, but they
remain an unrecognized group® in the context of Tajikistan, and therefore are understudied.

This region of Central Asia and the countries within this area are multicultural and complex (MacKay, 2013).
The clash of multiple agendas by different groups led to a civil war in Tajikistan after the collapse of the Soviet
Union (1991) and it resulted in the collapse of the central education system, educational institutions® and, led
to prolonged civil war in Tajikistan (1992-1997). The fall of the Soviet Union has also changed the educational
mobility of people within the country and beyond. While Tajikistani students were seeking asylum, (having
left their university studies and moving to rural areas or neighboring countries such as Afghanistan), other
central Asian students were already mobile within their countries and beyond, studying in both domestic and
international institutions. The consequences of the civil war led to the creation of new borders which resulted
in people becoming immigrants without moving from the locations where they lived. The notion of belonging
and exclusion became more prominent than inclusion within different regions. Tajikistan’s situation is unique
among other Central Asian countries in terms of its geographical locations, economic and social stability.

The civil war had an impact on the deterioration of the education system, the effects of which remain
apparent today.” However, after 25 years of independence in Tajikistan, while the education system is apparently
in decline, the number of students abroad is growing through different pathways that have been created and
affected by local and international institutions. This article shows that contrary to expectations, Tajikistan’s
system has not totally collapsed, as even within the current system, new institutions® and programs’ exist that
can support the young generation of Tajikistan by improving their competency and giving them knowledge
and skills with which to compete globally, despite existing challenges and issues.

1. Expanding Education through Mobility: Insights from the Literature

Student mobility is on the rise and the statistics clearly show an increase in student mobility worldwide
from 2.1 million in 2000 to 4.5 million in 2012 (OECD, 2015). In OECD countries, the number increased from 1.6
million in 2000 to 3.4 million in 2012 (OECD, 2015). Educational mobility and moving to another country is a
complex, life-changing process that is affected by economic, social, political and cultural motives (Chirkov,
Vansteenkiste, Tao & Lynch, 2006). Research studies approach the phenomenon of student mobility from

Conciliation Resources: Working Together for Peace, Key Elements of the Tajikistan Peace Agreement, 1997 General
Agreement of the Establishment of Peace and National Accord and its Related Protocols (1995-97). Accessed June 2,
2016. url: http://www.c-r.org/accord-article/key-elements-tajikistan-peace-agreement.

In some cases, it is the borders that have moved rather than people.

There are an increased number of scholarly debates focusing on Tajikistan people migration, particularly towards
Russia.

One-fifth of the public schools were damaged or destroyed during the civil war and the gross domestic product
decreased from 9.2% in 1991 to 2.1% in 1995 (ADB, 2015, p.2).

The average salary in 2010 in the education sector was USD 60.38 per month, much lower than industry and
government workers who earned USD 119 per month and finance at around USD 298 and even transportation sector
who earned USD 188 per month (ADB, 2015, p.3)

NGOs, public/private lyceum/lyceum boarding schools such as Hotam and PV, presidential lyceums, and the Aga
Khan Lycee.

The Aga Khan Humanities Project and also the School of Professional and Continuing Education (SPCE).
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different perspectives. Economists study this situation based on demand of labor migration, brain drain and
brain gain (see neoclassical economic of migration). Sociologists focus on structural, political and social
factors (Singh et al., 2014; Chirkov et al., 2007; Mazzarol & Soutar, 2002) and some research studies focus
only either on the educational perspective of students or on acculturation and the emotional impact of
international education. Other research focuses on the destination countries or the different programs such
as Erasmus, Bologna program (Gonzalez, Mesanza, & Mariel, 2011; O'Hara, 2013) which also becomes a
motivating factor for mobility of students.

The new emerging trend on the study of higher education focuses on the ranking system that was developed
in 2003 by the Shanghai Jiao Tong University and draws attention to geographical centers of knowledge or
knowledge “hubs.” Various groups and interrelated scholarly debates on internationalization and educational
mobility seem to suggest that universities say “I want to be a world class leader” and students say “I want to be
a world class expert.”

Within these studies there are paradoxes that could be difficult to explain without knowing where ideas and
concepts are sourced, such as the complex idea of brain drain. Studies show that developing countries want to
send their students abroad (sometimes without any clear agenda) and developed countries are more concerned
about brain drain than developing countries. However, if looking from the country’s perspective, one loses
the importance of individuals and their families and, as recent articles emphasize, the financial interest by
universities and those who can supply it, particularly parents (Findlay, 2010) that form a transnational capitalist
class (Sklair, 2001). The notion of push and pull factors also becomes very prominent in the study of migration
and educational mobility that will be discussed below.

(1) Educational Mobility, Push-Pull and Supply-side Motivations

The mobility of students was studied in relation to push and pull, or home and host, countries and
determinants of mobility of students in home and host countries. Push factors are attributed to decisions made
in a student’s home country and pull factors are related to the attractiveness of universities in host countries.
Although push- pull factors sound like two different notions, when analyzing scholarly articles, the two notions
sometimes seem to be discrete, sometimes overlap, and sometimes there are larger factors which cannot be
explained. At the same time, push- pull factors do not reflect the big picture including individual, family,
country, policies, and geopolitical diplomacy.

What comes out from the studies is that most scholars divide the phenomenon of educational mobility into
only push-pull factors, but Findlay (2010) suggests that not only the decisions or motivation of students and the
role of their parents (see section 2) are significant, but also the role of the supply side needs to be researched
and emphasized.

Some scholars argue that parents’ level of education is significant as a motivating factor for their children to
continue higher education (Gonzales et al., 2011, p.413), however Findlay et al., (2006) underline that it is rather
parent’s social capital and also institutional agendas that could become motivating factors for students, as well
as the parents’ occupations (Findlay et al., 2006). Limited access to education in the case of students from Africa
and poor quality of tertiary education in their home countries also has resulted in those students’ migration
overseas (Mazzarol & Soutar, 2002). Limited access to education and at the same time the reputation of the host
country for quality education were key drivers of mobility.

Studying student migration reveals that students from other countries are similarly motivated and also
that commonality of language, cost of living, social networks and recommendations from friends could
become factors which motivate students to move across international borders (Gonzales, et al., 2011;
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Mazzarol & Souter, 2002). The awareness space,' which indicates from where potential mobile students
get information, is also significant in educational mobility and identifies the role of contacts, networks and
friends (Gonzales et al., 2011). This research also finds awareness space and networks significant motivating
factors for students.

Students’ movement was also studied as a form of migration in response to the question of the consequences
of the movement and was linked to the debate on the brain drain that would weaken the national economy
(Skeldon, 1997, p.108) in which skilled workers who are mobile or migrate are thought of as being lost resources
(Portes, 2016). However, some oppose this idea and suggest that instead mobility connects different economies
and opens up new markets (De Hass, 2010). What was not emphasized was that brain drain could also happen
if people do not move.

There are some important pull factors that were also underlined by scholars in regard to the role of host
countries. Studies have found that country size, geographical proximity, social costs such as crime and safety,
cost of living, part-time jobs, university quality, linguistic commonality as well as science and technology, can
become key pull factors for international students (Gonzales et al., 2011; Mazzarol & Soutar, 2002). What comes
out from examining the push-pull factors is that they are framed by local and international economic, political,
social and cultural aspects, and, at the same time, it becomes evident that decisions are connected to larger local
and global life and ideas. Therefore, it is important to go beyond the macro-level to understand the impact of
cultural beliefs that can “frame, reframe, and finally form responses and outcomes that allow people to make
sense of what is going around them” (Cohen & Sirkeci, 2011).

But there are barriers to push-pull factors such as rising costs and as well as the language of the country.
However, compiling the list of push-pull factors as a theory of migration does not provide the reader with the
significance of the culture and the structure that leads to mobility. It is important to understand and explore the
impact of the structural factors and the culture that leads to the mobility of individuals.

(2) Cultural Lens in Education and Mobility

There is a strong relationship between culture and education as culture plays a great role in the framing,
delivery (Stephens, 2007) and shaping of education. The importance of looking from a cultural perspective
is to bring the context of the person into discussion, as context is the main part of culture that can shape
and re-shape education and mobility of students. The purpose of looking through a cultural lens is not to
frame individuals’ decisions only from a cultural perspective, but to see the role of culture as something
dynamic and transformative that can become a motivating factor for individuals in making decisions about
relocation.

There is research that focuses more on cultural aspects that impact migrants and lead to stress (Bhugra
& Becker, 2005) but there are very few studies that look at culture as the motivating, or pull-and-push factor
of mobility. Culture is part of the system of values of a society that is passed on generation by generation
and at the same time it is a distinguishing marker (Bhugra & Becker, 2005). Chirkov et al. (2006) investigate
self-determined motivation to study abroad and self-determined motivation is closely linked to culture that
focuses on “what is” and “what is acted upon” (Stephens, 2007). Educational mobility is influenced by various
factors before, during and after mobility, and culture becomes an important factor in the process of mobility.
Cultural beliefs can sometimes become motivating factors for mobility or at the same time can limit it.

Although there is discussion about the importance of culture and structure, the literature does not give an
emphasis on these two aspects related to how culture and structure could be main factors that prepare the
young generation for mobility. There is great discussion regarding cultural capital, but there is not an emphasis

1 The “awareness space” is also explained as an available opportunity or a network for new individuals to become
mobile students (Gonzales, et al., 2011, p. 422).
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on cultural aspects that have an impact on the actions of individuals.

(3) Experience of Students

Most studies show that the aim of higher education and particularly international education is intellectual
and professional development that leads to personal growth and intercultural understanding (Carlson &
Widaman, 1988). The main principle of education is consistent but there are some new ideas surrounding the
debate of international experience of students according to time, space and individual interest. Time spent
overseas was researched, and it was argued that spending extended periods of time internationally leads to
enhanced international understanding (Carlson & Widaman, 1988, p. 3). Thieme (2011) indicates that degrees
from prestigious universities are always seen as a ladder for better career prospects in the context of Central
Asia, specifically in Kyrgyzstan, and the same applies to the context of Tajikistan.

International education is about individual and institution and how one can impact the other. Different types
of institutes, such as universities, can affect students’ experiences and at the same time social classes can be
“modified, reinforced or transformed through the experience of going to university, particularly in relation to
how students develop their learner identities” (Reay et al., 2010). According to Robertson (2011), the process
of international education leads to “student switching” depending on the policies of the host countries. The
phenomenon of student switchers indicates the close connection of personal and political realms (Reay et al.,
2010). The experience and its impact are always multidimensional; it is not only educational but there are

personal, economic and cultural aspects that are relevant and connected to the experience.

2. Conceptual Framework

Based on the analysis of the literature, conceptual frameworks from migration, culture and sociology have
been brought together to understand the phenomenon of the mobility of students. The concepts were developed
to understand student mobility and motivation from the cultural perspective, as culture is “what is” and “what
is acted upon” (Stephens, 2007, p. 50), and the existing social structures (institutions) that could be produced
and reproduced through individual actions (Giddens, 1984). Understanding the role of social structures in the
context of Tajikistan also helps to understand human actions but, as Giddens suggests, structures can influence
actions but do not determine them. Exploring the role of social structures allows the reader to see how actions
could be shaped and re-shaped by such structures.

Looking from a cultural perspective allows us to look at both the motivation of students and their
experiences, as the experiences are also personal and reflect individuals” desire to improve their own lives and
lives of their families. One of the important concepts that comes out of these findings is kase shudan or “to
become master of oneself,” a concept which will be discussed in more detail in the findings and analysis.

3. Data Collection Methods: How the Data was Collected

This research used a qualitative approach to collect data from current and former students who have studied
in Japan for more than a year. A biographical research method was used to understand “both social reality and the
subjects, worlds of knowledge and experience” and how these experiences are constantly transformed (Apitzsch
& Siouti, 2007, p. 5). In this study, the life story method was used to understand the notion of the international
education phenomenon (Apitzsch & Siouti, 2007). The approach allowed current and former students to think
of their experiences before and during the period of international mobility (for those who have finished, sharing
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their experience after international education). In this study, 35 students from different parts™ of Tajikistan who
studied and are studying at different universities in Japan were interviewed (Table 1).

Table 1. Sample Description

Number of . . Number of Participants
Sex Participants Age of Participants According to Age Groups
Male 26 Minimum Range 20 to 25 5
Female 9 Maximum Range 25 to 40 30

Firstly, students were contacted and the purpose of the study was explained to them, after which the date of
the interview was decided according to the time and availability of each student. Then biographical interviews
were conducted with the students in order to understand their educational history and how they progressed
with their understanding and ideas about education. The question of “tell me about yourself” was used at
the beginning of each discussion to assess how students are motivated to continue their education locally
and internationally. This question led to discussions of how their families valued education, the role of their
teachers, the role of their situation and their own interest to continue their education.

The interviews were conducted with former students who have already finished any level of university in
Japan and who are currently working either in Tajikistan or Japan. Interviews were also conducted with current
students in their second year of education in Japan. The fieldwork (interviews) started from July 2016 and ended
December 2017. Some participants were interviewed in Tajikistan and the rest were contacted and interviewed
in Japan.

The semi-structured interview questions were translated into the Tajik language, however, two students
preferred to speak in English rather than in Tajik. Out of 35 students, 10 of them were already in their home
country either in search of work or were working in a particular institution. Ages ranged from 20 years to 44
years. The age differences are significant to the students’ mobility decisions. Most of the older students already
have children (very few are not married yet) and most of the younger students are not married yet (only a few
are married). At the same time, the age difference reveals their educational background; the older ones studied
in the Soviet period and the younger ones studied during Tajikistan’s independence period.

In terms of scholarship, majority of students received MEXT" ( Ministry of Education, Culture, Sports,
Science and Technology Japan) or JDS* (Project of Human Resource Development by Japanese Grant Aid)
scholarships. There were different groups of students who were in undergraduate studies, language-learning
programs, first-year Master of Arts, second-year Master of Arts and three-year doctoral programs. The diverse
group of students (Figure 1) came from different perspectives, as those masters and doctoral students were
from Tajikistan's pre-independence generation, and the undergraduate and some language students were post-
independence students.

' The different parts of Tajikistan place different emphasis on and have different perspectives of the importance of
education. The different parts also have different cultural values, language and geographical condition.

2 Ministry of Education, Culture, Sports, Science and Technology Japan ( 3 #F %} 2% 44 Monbu kagaku sho) offers
scholarships to international students.

B IDS, or the Project of Human Resource Development by Japanese Grant Aid, was established in Tajikistan by the
Government of Japan in 2008. It is funded through official development assistance (ODA) supported by Japanese
taxpayers. The program targets young government officials and provides two-year Master’s courses in Japan and
from 2017, it also provides one scholarship for doctoral students.
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Figure 1. Different Groups of Students
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The ethical issues of consent, oral, written form, confidentiality and anonymity are central aspects of this
paper, therefore before the interviews, the researcher obtained informed consent from all research participants.
In order to maintain the anonymity of the participants, the researcher refers to them as participant SO, NP and
so on, according to the letters used in their surnames.

4. Brief Context of Higher Education in Tajikistan: Change and Continuity

Tajikistan youth comprise 35% of the population (ADB, 2015) and people aged 14 to 30 comprised 2.851
million out of 8.351 million people in 2014 (Statistical Yearbook, 2015). The majority of youth live in rural areas
and strive to get out of the complexities and difficulties that are created by geographical locations. It should be
emphasized that the rural minds are different from previous years as they are connected and influenced by new
physical (tourists, organizations, visitors) and virtual/technological information channels. Virtual and physical
connectivity have influenced the world view, thinking and mobility of people in regard to future opportunities
and notions of quality of life.

Immediately following the fall of the Soviet Union in 1991, the centralized education system collapsed in the
former Soviet republics and state funding was reduced for higher education, particularly in Tajikistan. The
higher education system in Tajikistan is still shaped by its Soviet heritage. Universities follow the same patterns
as the most universities in other post-Soviet countries. One simple example could be “students cannot take
classes outside their departments and are destined to graduate in a pre-determined field of study” (Froumin
& Malinovsky, 2015, p.12). Although the education system today does not closely follow the former Soviet
centralized system, the traces of that ideology remain.

Schooling generally starts from age 7, however some private school preparatory groups start from age 6, and
compulsory education continues until grade 9. Those who wish to continue their education in higher education
should finish secondary education (Grades 10 and 11), a system which has continued since the Soviet period.
Statistics show that in 1990-91, around 80% of students progressed to secondary education, but in 2011-
12, around 52% advanced to secondary education, which also indicates the decline of qualified people in the
workforce, although job creation remains a major issue in Tajikistan (ADB, 2015).

Recent online news also indicated that from one small region of Tajikistan, as many as 4,700 students
studied abroad and now the government administration emphasizes that they do not have a problem with
the availability of qualified workers, noting that “some of our qualified students are working internationally
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which is the indicator of the quality of education in the region.”** There is a paradox surrounding how the
international community places emphasis on brain drain, but locals look at it as an achievement and result of
the good quality of education that their students can work internationally.

Tajikistan primary school, secondary school and universities follow Russian structures that were inherited
from the Soviet period. It has been emphasize that some countries gained political power but still remain
academic colonies (Teichler, 1999, p.100). Although, Tajikistan remains dependent on the policies and
relationships of Russia (Silova, 2011), at the same time it seeks to expand beyond its borders. Nevertheless,
higher education reforms in the newly independent countries affected their geopolitical configurations (Silova,
2011). Looking through an educational lens, Tajikistan is trying to maintain the Russian-derived structure of its
educational system and at the same time include additional aspects based upon Western educational systems.

Local universities in Tajikistan do not have autonomy to address their problems and do not offer or prepare
capable researchers to do quality research domestically. The increased number of universities from 13 in 1991 to
38 in 2015-16 in Tajikistan are not indicative of the quality of education (Tajikistan Statistics Agency, 2016), but
is simply indicative of the increased number of buildings, which have tripled since 1991. What is significant
regarding the increase of universities is that it has led to an increase of new academic disciplines in the country.
However, the question remains as to whether new disciplines and faculties have qualified personnel, a topic
which is beyond the scope of this current research.

Table 2. Yearly Statistics of Higher Education Institutions and Students in Tajikistan

Item/Year 1991-92 1997-98 2003-04 2009-10 2015-16
Number of institutions 13 25 35 36 38
Number of students 69,300 76,700 107,600 157,800 176,500
Population increase - - 7,622,000 8,352,000

Source: Tajikistan Statistics Agency, Education in the Republic of Tajikistan: 25 Years of Independence (2016,
pp.90-98).

The increase in the number of universities also has led to an increase in the number of the students, but at
the same time, the increase in the population should not be forgotten as well. It could be said that more people
are attending higher education, simply because of the increase in the population.

Importantly, the allocation of budget to higher education increased to 16.0 percent in 2015, compared to 6.4.
percent in 2007 (Tajikistan Statistics Agency, 2016, p. 9.). Compared to other Central Asian countries, the budget
remains low, although within the country comparatively the amount is increasing.

(1) An Institutional Effect on Students Motivation

Why and how Tajikistan students move beyond local boundaries is also dependent on particular institutional
structures, behaviors of authority and diplomatic relations® between Tajikistan and other countries. There
is a clear connection or bridge between individual action and institutional structures,® as “individual actions
take place in, and are created by social structures, and social structures are created by individual and collective
actions” (Kupfer, 2015, p.30). In the absence of quality education in public schools, some individuals decided to
establish their own private schools which provide relatively better education by hiring better qualified teachers

1 Radioi Ozodi (Radio Free Tajikistan), Interview given by Eraj Djonmirzoev, Chief Educational Officer (CEO) in
GBAO, Tajikistan.

5 Globalization and internationalization does not mean that everyone is open to apply wherever they wish but there
are always check-points. One of those checkpoints is nationality and diplomatic relations. The applications clearly
state that “applicants must hold the citizenship of a country that has diplomatic relations with Japan.”

16 Institutional structure creates a space for students to exercise their mobility choices.
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in the context of Tajikistan. This has occurred in response to the collapse of overarching structural factors,
such as political and economic of the former Soviet Union, as well as national and regional institutions. The
schools were not only targeted to help communities, but also the school owners themselves. Significantly, the
private schools have achieved far better results than public schools. Such private schools exist in very special
areas such as population and city centers which attract students from far and near. A few such schools are the
Russian-Tajik Lyceum-Boarding School of Hotam and P.V. in Dushanbe, Azizov College in Isfara, Abdurahmoni
Jomi a Lytceum-Boarding School in Kuibeshev, the Aga Khan Lycee in Khorog, Turkish Lyceums and
International School. These schools are salient to this article' in that they are becoming significant facilitators
of student mobility through their quality education and qualified teachers.

The aforementioned schools have been successful in developing highly skilled individuals (grade 9 to 11)
who take part in national and international educational Olympiads, where almost every year, students receive
distinctive positions. In 2017, in competition with students from 10 other countries, four Tajikistani students
received gold medals, of which three students were from Hotam and P.V. in the field of natural science
(mathematics, physics, biology and chemistry).’® These experiences also have become significant events and
motivating factors in the mobility decision of the students, as it was indicated by one interviewee that:

“T took part in one international Olympiad and I realized that I am equal to other students. Why not? I can
study in the best prestigious universities the same as other international students” (MD, 2016).

What this shows is that the institutions provide the parameter of possibilities and the educational institutions
and individuals can shape and re-shape each other (Reay et al., 2010).

However, it should be emphasized that the educational expansion of Tajikistan remains unclear. Government
of Tajikistan provides certain amount of scholarship for students (Wilmoth, 2011) to study internationally
and at the same time signed the contract with some countries such as Japan to encourage Tajikistani students
to study abroad. It is uncertain why Tajikistan encourages students to study abroad, as it does not encourage
students to return, or those who return are not adequately supported or motivated to work in different sectors.
Even if the government encourages students to come back, there is no clear support system that provides
job opportunities for educated young scholars. Although, Tajikistan wants to expand its connections and
boundaries, it still keeps hold of its national language and is very slowly moving to incorporate other languages
such as English or Japanese in its educational system. The next paragraph will discuss the aims of building
new relations and expanding educational borders.

(2) Expanding Opportunities Globally: Looking at Tajikistan and Japan’s Relations

After the collapse of the Soviet Union, the major power of the West and the East such as the United States,
Britain, China and Japan were interested in (re)-defining their relationships with newly intendent countries in
central Asia (Dadabaev, 2014; Rakhimov, 2014; DeDanieli, 2013; Linn, 2012). At the same time, Central Asian
countries also were interested to expand their borders (Linn, 2012).

Tajikistan was a country that faced civil war and was ready to expand diplomatic relations with almost
any developed country. Japan was important for several reasons because of its technological advancement
and preservation of its cultural values (Dadabaev, 2013). Its emphasis on contributing to general and human

7" A great number of Presidential Schools are emerging in different regions of the country which provide students
with comparatively better education and places to stay. Aga Khan Lycee, Turkish Lyceums and International school
are considered to be the best schools that prepare competitive students locally and globally.

8 ASIA-Plus, Tujikistan Students Received Gold Medal in International Olympiad in India (Tadjikskie Shkolniki
Poluchili Zolotie Medali Mejdunarodnoi Olimpiadi v Indii). Accessed May 30, 2017. url: https://news.tj/ru/news/
tajikistan/society/20170530/tadzhikskie-shkolniki-poluchili-zolotie-medali-mezhdunarodnoi-olimpiadi-v-indii.
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resource development was also significant. In signing bilateral agreements and acknowledging the sovereignty
of Tajikistan, in December 1991, Japan International Cooperation Agency (JICA) started its mandate as a
capacity-building cooperative agency. The organization provides assistance in peace building, rebuilding
collapsed economies and structures and contributing to development of human resources (JICA Tsukuba
profile, 2015). In 1993, JICA has offered 21 opportunities for Tajikistani citizens to study in Japan. Since 1993 to
2015 around 1500 individuals received trainings in Japan (ASIA-Plus, 2017). Through these new approaches to
human development and other projects, Japan has extended its links with Central Asian countries.

Although Central Asian countries and Japan have signed bilateral agreements, Japan still has a “lack of
clearly defined goals for regional engagement”(Dadabaev, 2013, p.511). The statistics also does not show clear
explanation of why there are big difference in the number of Central Asian students (on an individual-country
level) who study in Japan. For example, the number of Tajikistani participants remains lower than those from
Kazakhstan, Kirgizstan or Uzbekistan).”

For some Tajikistani students, Japan's education system is seen to be as advanced as the West but
concurrently unique in inculcating Asian cultural values. But the attraction of international students is not as
much about Western or Eastern education systems as it is about opportunities and recruitment policies. The
international dimension of higher education is becoming the main priority of many countries such as Japan
to attract international students® and to open up the country to the global knowledge society and economy
(Ninomiya et al., 2009). Bilateral cooperation in area of education is part of the building capacity of youth and
government officials, and simultaneously expanding its soft power through internationalization of education.
Through greater internationalization of education, Japan wants to become a gateway between Asian countries
and the rest of the world (Ninomiya et al., 2009).

Students do not look at major and minor powers, they look for opportunities. Structural factors also influence
students’ choices, as mentioned previously, 35 percent of the Tajikistani population is composed of young
people. At the same time, the aging population in Japan has also created a need for workers from overseas.
The policies of Japan in terms of part-time labor migration seem to suggest that human recourse development
is part of attracting highly skilled labor migrants (Liu-Farrer, 2011). Student mobility is also a way to attract
highly skilled labor migrants (Liu-Farrer, 2011). Japan remains in the list of the top 10 countries that have high
levels of international student enrolment (OECD, 2011).

Japan’'s goal is the internationalization of its education system and becoming a hub among the Asian
countries, in order to maintain its global competitiveness, political and economic power (Yonezawa & Shimmi,
2015). This is also important to recognize when considering the diplomatic relations between Japan and
Tajikistan (Yonezawa & Shimmi, 2015; Yonezawa, 2009). There is a paradox within the educational mobility of
students in Tajikistan as well as Japan. In most host countries, especially those which are non-English speaking
countries, students struggle in two arenas “between national system--- and international” visibility (Teichler,
1999, p.105). To provide more detail about the complexity of interests, the next section focuses on international
programs and institutions that also have an impact on both mobility decisions and experiences of students in
particular situations.

(3) International Structures as a Motivating Factor

The support and encouragement of some international organizations play key roles in international
education. This research will mainly focus on institutions and programs that have direct ties to Japan and
Tajikistan. Institutions such as JICA and JDS (both are Japanese projects) play great roles in encouraging and
spreading Japanese soft power in most developed countries, including Tajikistan, albeit to a very limited group

9 http://www.immi-moj.go.jp/toukei/index.html. Access date: January 15, 2018.
% Japan Prime Minister in 2007 announced to attract 300,000 students by 2020.
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of people.?' Although the capital of Tajikistan is the country’s major economic center, as previously discussed
(see section 1), almost 72% of the population lives in rural areas scattered throughout the country. The limited
group of people who have access to JICA and JDS projects use the opportunity to either work as employees or
take Japanese language training.

In addition to JDS and JICA, there are different programs that provide courses in developing English language
proficiency. One such program mentioned by a research participant is the AKHP (Aga Khan Humanities
Project)® not only focuses on developing English language skills but on philosophy and humanity that develop
critical thinking skills and change individual perceptions (FH, 2016). The AKHP program possibly could be the
only project that develops students’” academic critical writing skills in the context of Tajikistan.

The JDS project, which focuses on the “Project for Human Resource Development Scholarship,” also has
operated in Tajikistan since 2008. In July 26, 2016 the ambassador of Japan to Tajikistan and the Ministry
of Foreign Affairs of Japan exchanged notes on increasing the quota for Tajikistani students in Japan from
2017 onwards (Asia-Plus, 2016), however compared to other Central Asian countries,” the number of young
Tajikistani nationals studying in Japan remains very low. Above sections (see section 1, 2, and 3) show that
the structures prepare and motivate students back home toward taking new steps to move beyond local and
national boundaries.

5. Findings: The Role of Culture, Institutions and Individuals

Two key themes can be derived from this study: The first is cultural factors, and the second is structural
factors. These themes appear to be the main motivating factors for students which encourage them to study and
continue their stay in a different country. Both exist within local borders and these factors prepare individuals
to take further steps towards international arenas. This section will discuss the notion of cultural factors and
the new concept of kase shudan or “to become master of oneself” which is becoming a motivating factor for
students in local areas (Sodatsayrova and Waljee, 2017). The following section will discuss these structures by
referring to the experiences of students.

Educational mobility is not an immediate irrational decision but is connected to economic, social, religious
and cultural aspects of life. The economic part has already been highlighted in this paper (see section 1), but
here the focus is to see how culture can impact the decisions of the students. In addition to economic factors,
a further emphasis can be found in the cultural aspects that have an impact on individual decisions in specific
local contexts. When it comes to educational mobility, the notion of mobility expands beyond economic
situations. Student mobility is not only about the availability of scholarships, as there are always students who
move in search for connections within new places and culture. Students coming to Japan have indicated that
they find the Japanese culture to be respectful of people, wherein respect for older people and humbleness is
similar to the Tajikistani culture. What is significant is that a majority of students mentioned in the interviews
that “Japanese people are not Muslim but they act according to the Islamic values that are required from
Muslims.” For example:

' The programs are located in the capital city of Tajikistan and as it was mentioned almost 72% of the population
lives in the rural areas. Therefore, the program remains limited to some group of people in the specific area.

% The University of Central Asia’s Aga Khan Humanities Project (AKHP) “cultivates and develops critical thinking
and academic writing skills through providing multidisciplinary courses and program.” Accessed March 10, 2017.
url: http://www.ucentralasia.org/Schools/HumanitiesProject.

# Immigration bureau of Japan statistics, 2016 shows there are 158 individuals from Tajikistan, 1,986 Uzbekistan, 461
Kazakhstan, 445 Kyrgyzstan and Turkmenistan 55.
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“The only thing is that they [Japanese people] do not pray but they [Japanese people] act according Islamic
tenet that is required from Muslims [highlighted idea of honesty, punctuality, kindness]” (MD,2016).

Another mentioned that:

“My experience in Japan shaped me and it helps one to reflect not only on their personal development, it
helps one to reflect on their role as a human being [again emphases is on values as human being]” (MF,
2017).

These responses suggest that the cultural values of Japanese people are becoming pull factors for
encouraging international students to choose Japan as an educational destination. In addition, one student
mentioned that:

“Europe changed me; I became too much open and confident, but Japan made me think before I take any
action. It makes you humbler and more respective towards other human beings and nature” (SO 2017).

As noted earlier, student mobility is not only about push-pull factors or economic and political crises. The
fieldwork data obtained by exploring the subject more deeply in this research suggests that individual decisions
and motivations are influenced by culture, wherein kase shudan is a concept that is reflected and analyzed in
the new circumstances. The new geographical space creates new personal space that allows for reflection and
understanding of their own cultural concepts. The concept embodies both motivation and experience of the
individuals that will be discussed below in more detail.

(1) Kase Shudan or Becoming Master of Self: Cultural and Self Motivating Factors

One understudied notion of cultural values in the local context of Tajikistan is the idea of becoming one’s
own master (kase shudan or sohibi khud shudan). The phrase sohibi khud shudan, meaning to shape one’s own
destiny, is considered to be a cultural value of personal obligation. At the same time, it is an internal process.
There are four features which constitute the notion of becoming a master of oneself. The elements below are
not discrete; rather, they share the same and sometime overlapping ideas.

First of all, there are certain factors that define the notion of either empowering or discouraging to continue
their inner search and obligation. The idea of a search and self-fulfillment appear to be embedded in the notion
of kase shudan. The notion is that this is an obligation passed from generation to generation; a thinking and
internal search which leads to self-fulfillment. Searching deeply to understand the root and foundation of the
notion, the notion is not only cultural it takes source from people’s religious teaching, from Islamic* values
which is now embedded in their cultural life. It is a process, not a product, as dynamic and changes according to
the time. Also, in terms of individuals it is a process that leads to becoming master of oneself. The search could
be done differently by different people; through education and travel. The study also shows that the place is
becoming important to reinforce the notion.

In some specific areas geographical conditions also play a big role in shaping the concept of kase shudan.
Students move out in order to become master of self. It is the new environment or location that can also impact
the element of self. The environment could be school, home, specific programs or a new geographical location
that becomes a springboard for the student on which to move towards self-realization.

2 There is very famous saying (hadith) of Prophet Muhammad “Search for knowledge even if it takes you as far
as China” or “Seek for knowledge from the cradle to the grave” is very famous among people of the region that
suggests person to be in constant search for knowledge no matter where it is.
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Economic condition is also significant because the end result of becoming somebody is to find economic
fulfilment. The notion becomes more recognizable and noticeable after the collapse of the Soviet Union, and the
civil war of Tajikistan as it impacted the cultural, social, political and economic change in the country. This
could be noticeable when the gap between poor and reach grew, or quality of life between qualified teacher and
unqualified migrant become visible that pushed toward the recognition and the utilization of this concept. The
notion of becoming somebody guides one toward independence of moral and material life.

However, going beyond what students have suggested, crises or critical moments can impact the fulfillment
of the notion:

“When I was a student and received help from my family I did not understand what kase shudan means.
My parents always encouraged me to study hard in order to become somebody. I enjoyed my life when I
was a student but after finishing I could not find a proper job and realized that I lost so much and I need to
work hard to become somebody” (TK, 2016).

The notion strengthens when the person moves, steps out from family and geographical dependency towards
new localities and cultures. Students see the process of “becoming somebody” as developing and honoring
independence of thought and action.

(2) Kase Shudan and the Role of Parents

What is important is that the selection of host country is connected to the student’s education background
and confidence regarding where he or she wants to continue his or her education. The impact of relatives
and family is there but the main role is played by the student; whether he or she is happy with the suggested
decision or not. In most cases parents would encourage students to continue education but they do not influence
destination areas as they do not have the same amount of knowledge and information that their child has.

“My parents live in the village. They sent me to Dushanbe to apply to any faculty to continue my
education. I was not a successful candidate to study at an English language faculty. After failing I decided
to apply to a Japanese language faculty as I liked Japanese culture such as karate since early childhood. ---
When I applied to Japan my parents did not know about my decision. Even if I told them they would not
know about Japan and they would tell me this is your choice and you know better what to do” (SI, 2016).

The situation of NY (2016) was different. Almost all of his family members live in Moscow. They promised
to send him money to buy a car for himself but he found information about one company that sends students to
improve their language skills in Japan. The cost for the course was around five to six thousand dollars which
is 10 years’ salary of an ordinary teacher in the context of Tajikistan. He informed his parents that he would
not buy a car, but rather he would go to Japan. When they heard that the process would be conducted through a
company they discouraged him to go there, but he convinced his parents that Japanese companies are different
from other companies that sometime trick people. What comes out from stories of students that they are
autonomous and willing to continue and change their life even without their family’s decision and sometimes
without their support. Moreover, the image of Japan is honest and ethical among Tajikistani community
becomes a motivating factor for students to continue their education.

The situation in Tajikistan differs compared to developed countries. A majority of parents do not know
about the application process, and do not influence the decisions of their children when choosing a country
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or subject because the parents themselves went through a different system.” However, the important part is
that they encourage their children that they should work hard to become successful, or sohibi khud shavand.
NY emphasizes the importance of education to his siblings who live in Moscow, telling them that only through
“education and learning you can understand the meaning of life.”

The important point here is that students act as their own agents and they are autonomous in making
decisions about the countries in which they study. The data corroborates previous research on the importance
of parent’s education (Gonzales et al., 2011) and in most cases, it remains significant in encouraging their
children to continue their education. Parents of some students did not reach HE level of education but they were
the ones who encouraged their children to continue their education regardless of their educational background.
In the case of one girl's mother, even though she had neglected to continue her education when she was younger,
she became the main supporter for her daughters to do so.

Interviews revealed that student’s motivation starts from early ages; around grade 6 to7 depending on their
family situation and interests, without concern for the economic capital of their parents. Siblings and immediate
relatives also play a great role in supporting individuals to become the people whom they wish to be.

“To me, my aunt (my father’s sister) is the one who made me who am I today. Both my parents do not work
and my aunt paid for my education from early childhood until now. She now encourages me to support my
brothers and sisters and also my aunts and uncle’s brothers and sister, so mostly my responsibility falls on
teaching the English language to all of them*-- (laugh)” (SO, 2017).

It is not only support from immediate family but also that of relatives who encourage students to continue
their education which is significant in the context of Tajikistan. Those who are migrants generally support
their relatives in continuing their education.

(3) Variety of Motivation Factors: Existing Institutional Structures

The data reveals that students in Japan have elected to go there for a variety of reasons and there are many
motivating factors that are linked to particular institutions. Scholarship or economic support remains significant
in selecting and studying in Japan, however this is not the only main factor. Students decisions are also based in
history and have multiple determining factors. For some self-financed students who do not receive scholarships,
the new policy which allows students to work 28 hours per week is significant. They do not see their part-time
job detached from their education, rather they find it significant to their understanding of their situation, and
it is a means by which they are able to gain knowledge and immerse themselves in the culture of the country
where they are studying. Students emphasized that during their part time jobs they learn communication skills,
work skills and honorific words which are a main part of Japanese culture. For them it is a way to expand their

study beyond academic education.

“If you do not work part time you would not understand people. Working in Japan helps you to understand
people and culture of Japan and understand who you are” (BR, 2017).

They see education as something broader, which is gained more through interacting with culture in different
ways, not only by being placed inside the classroom. There are many students who supported this view of part-
time work. There are some students who also support their families but they did not mention whether or not

part-time work could disturb their educational life.

% Previous studies also show that in many situations parents do not have a role in the decision on destination
countries for their children such as in the case of Indonesian parents (Mazzarol & Soutar, 2002, p.86).
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The data shows that in developing countries there are few key institutions that keep the education system
moving such as NGO programs, private institutions or schools and very few public schools or lyceums.
Students’ interviews revealed that before making international choices they search domestically to find better
schools that they can enter without paying extra money, in which to continue their education and to prepare for
local universities.

The concept of kase shudan encourages students to further their education go beyond the actual classroom.
In some areas of Tajikistan where there is a poor quality of education, students who seek knowledge and
experience often take further steps to find education outside the classroom. Some students participated in the
volunteer activities such as working in camps, working with youth, teaching specific subjects and participating
in educational events which added to their knowledge and expanded their backgrounds.

The AKHP program and volunteering programs mentioned by few students are also significant for students’
international mobility as FR (2016) mentions that:

“I heard that the AKHP program was a good way to study English. However, when I applied to the
program it opened up a new world for me. I am really thankful for the opportunity to participate in this
program, otherwise with only our university education I would not gain anything.”

The same idea was emphasized by three more students who also studied English, whose university education
would not have been able to take them far. However, some argue that it depends on individuals, “If you work
hard you can reach your goal and gain whatever you wish” (MZ, 2016).

According to SI (2016), “If I did not participate in the volunteering activities I would not have become the
person who am I today.” FR (2016) emphasized “If I did not take part in the AKHP programs I could not become
the best student at my university.” There is a number of students that supported the idea of volunteerism and
cited taking part in extracurricular activities as a significant part of their local education that prepares them for
studying internationally.

Another significant point was the way students feel regarding Soviet teachers. The notion of private school
as well as the Soviet teachers was emphasized by some students who moved to study at private schools. For
them private schools equipped with quality teachers are significant in shaping students’ perspectives on
educational mobility. The system itself becomes a motivating factor for mobility for students and their parents.
They are aware that they had Soviet teachers at their previous schools, and they seek new schools which offer
the best qualified teachers from the region. Here the data suggests that the new structures build bridges with
old ones such as the idea of qualified teachers originating from the Soviet period, to prepare youth for future.

Another motivating factor that was emphasized by students is brain waste or mental stagnation which is also
becoming a significant point among those who gained comparatively better-quality education. They understand
that particular situations can impact their knowledge and some situations such as developing countries become
a space of wasting their knowledge if they remain there. Therefore, some students suggest that in order to
prevent brain waste it is important to move to new places to keep up with the global society.

(4) Ways of Thinking during Soviet and Independence Periods

The data demonstrates that early years in around 2000 to 2005 students who came to Japan did not know
too much about the country’s social situation or living conditions. They were less prepared to come to Japan
compared to the group of students who came later in 2010 to 2015. The early group of students were more
likely to have had Soviet education compared to new group of students. The new group of students prepared
locally before coming to Japan, and studied in specific schools purposefully in order to apply to come to Japan.
An example of the first group students from Hotam and P.V. school would not even dream that they could have
continued their education in Japan but after successfully finishing their school with the advice and direction
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of their teachers, a few applied to do so. The first group did not know that they would be successful and could
continue their education in Japan. According to one of those students:

“Our school was very special. The school offers a hostel for students and we stay there, eat, play and study.
But when student stay in the learning environment the notion of search, learning and exploring increases
and differs from staying at home and going to school every morning. One will become a mature person,
independent with big dreams” (MD, 2016).

The second and third group of students already knew about existing opportunities in Japan and at the same
time received enough information from their friends who were studying there. The findings show the same
pattern as Gonzales et al. (2011) suggested about importance of awareness space as networking among groups
of people. The awareness space allowed new students to be more focused, directed and prepared to apply and
study in Japan and the word spread among relatives, friends and neighbors.

“Recently one parent contacted me. I did not know him before but he is from our region and I was
wondering how he got my contact information. He asked me how I came to Japan. I told him about our
school [Hotam and P.V.] and later he contacted and asked me about school contacts. His son also wants to
study in Japan and that is why he wants to apply to study in our school in Hotam and PV.” (DD, 2017).

It shows how institutions become a ladder and a motivating factor for social and educational mobility. Most
of the interviewees also underlined that particular schools do not only prepare students for studying in Japan
but students from above mentioned school study in many different countries all around the world such as
Anmerica, Japan, China, or Russia, depending on the language and subject they choose.

For nearly half of the respondents, the decision to study a specific subject and program was random. Only
for those who studied advanced natural science subjects such as math, physics and technology were the
decision about their subject almost predetermined as their secondary education directed them to choose subjects
that they were confident with.

What is important is that, immediately after the collapse of the Soviet Union, education became more
competitive. Students were selected through interviews and only the most talented students could get access to
the above-mentioned schools or programs. One student expressed that “only one score could change the course
of my life” (BR, 2017). It is the structural parameters that exist in the local context which prepare students to
compete globally and from early years they realize the role of education in their own lives.

(5) Technology and Its Impact on Decisions

As was determined by previous scholarly research in Western countries, many factors contribute to the
motivation and decisions of students. One of these factors which was highlighted is the advancement of
technology. Students choose Japan because they view its technological and economic advancement as being
equal to the West.

Students with Soviet background:

“T heard a lot about technological advancement of Japan when I was a child and it was interesting for me to
know how the country developed. I thought they [Japanese people] must be extraordinary people but when
I went to Japan I found them to be very simple and humble. However, I did not see anything extraordinary
in Japan in terms of its technology” (BN, 2016).

and
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“You know during the Soviet times those who had anything Japanese or we call Yaponskii they
were very famous. The quality of Japanese technology goes back to the Soviet time, not only today”
(VT, 2016).

Independence period students:

“I knew about the progress and technological advancement of Japan and I wanted to learn about these new
technologies so I could work in their companies” (DD, 2017).

and

“T learned about Japan through animation. I watched animation in Tajikistan with my friends and after
that I decided to go and to see the real Japan, not just the animated one” (FU, 2016).

What comes out from these voices is that technological advancement also becomes another key motivating
factor for students. The notion of technology itself develops the curiosity of students. Both BN and VT indicate
that the fame of Japan goes back to the Soviet time but at the same time they also mention the social values and
humbleness of Japanese society.

In local places students find that knowledge and technical skills are in high demand and therefore they
make decisions according to the needs of the global society, which can bring them to move towards more
technologically advanced countries. The students who grew up in the independent period tend to pursue skills
that are in demand globally rather than locally. On the other hand, students of the pre-independent period
or those who received their education during the Soviet period would rather search for subjects, themes and
topics that are in demand in their home country. New independent students are already thinking globally and
searching for global skills.

(6) Experiences are Shaped by Individuals and Shape Individuals

The process of motivation and experience of students is not as simple at it first seems to be.
Student’s experiences are not only about culture and education, but also about transforming and shaping
individual ideas and confidence. Students believe that experience in the new context shapes their ideas and
ultimately the directions of their lives and careers.

“Before coming to Japan, I thought of studying some courses on technology but when I came here now I
think of the importance of an MA degree in my life. In the future I would like to do business and open my
own restaurant. An MA degree would provide me with opportunities and new options” (NI, 2016).

BR also emphasized that “international education and an MA degree provides individuals with two options: A
and B. Through this they can have some options to choose from.

Another student, SO (2017) underlined that:
“When I think about my future, I think of today. If I gain knowledge and develop my knowledge here,
then I can become somebody in future. When I studied in Tajikistan one of my hopes was to work in the

Ministry of Foreign Affairs. However, I did not believe that I can work there. After studying here, I am
confident to work anywhere I wish” (SO, 2017).
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What is significant in the above discussions is that notion of confidence, new ideas and hope for the future
comes out when students are placed in a new environment. Higher education overseas is seen as a life-changing
experience. It provides students with new choices and new options that are not generally available locally.

6. Analysis of the Findings

The pull of culture, students’” sense of becoming somebody and opportunities that are provided by
established systems come to forefront of the findings. The personal value of kase shudan exists in the context
but it expands and deepens when the person is challenged and placed in a new environment. This equates to
moving out of their comfort zone in order to become somebody.

The motives of students are not only materialistic,”® they are also partially connected to culture. It should
be noted that culture is also defined by its material expression and social parts but this paper focused more
on the social definition of culture which is connected to ideas that are passed, continued and changed through
generations and interactions. The cultural part was connected to “describe and evaluate:--action” (Stephens,
2007, p.29) and thoughts. In this article it was discussed how culture is dynamic and it evolves over time
according to the needs of people and at the same time culture and structures are not separate they come
together within thoughts and actions of individuals.

The above data shows that, in a sense, culture can keep structures from collapsing. The notion of education
and valuing it maintains structures and causes them to continue, and can even enact positive changes upon
them. As Giddens emphasized, structures interact with individuals. They do not force decisions but in this
case structures shape the thinking of individuals and structures can bridge past with present, as in the case
of qualified soviet teachers who are hired to teach at private schools and prepare young people for becoming
functioning members of society. The comparative study of students in Japan exposed a great link between
post-Soviet context, post-Soviet education and the independent period. There is always a process of lending
and borrowing between past and present and at the same time between individuals and society. Although it is
not visible, international education and the cultural values of family and individuals are shaping the local and
international structures. Today students travel longer distances in order to gain better quality education under
qualified teachers. The notion of qualified person remains significant for schools, students and their families.

Mobility motivations are connected to structures and individuals. Here the role of kased shudan becomes
a personal motivation to change their life. The first step of changing their life is seen through getting better
education and later they may come upon the idea of a better, globally connected career. A majority of the
students are ready to go back and to serve their country but when it comes to job opportunities, they find the
policies unhelpful. There are paradoxical policies of education in Tajikistan between encouraging students to
study abroad and encouraging them to find jobs locally.

The data also indicates that the young generation has gained more autonomy, not because of family value
but because of economic, political and social changes. Parents are not quick to change and therefore they
cannot control the situation. The young generation are exercising their own autonomy in the current situation.
They have more to contribute to, rather than to learn from, their parents. However, it is important for parents to
continue to pass core values that help their children to make rational decisions.

The data also demonstrates the difference in the thinking pattern of pre and post-Soviet students. Those who
were born in the Soviet time aimed to study and go back to serve their country but the new ones choose their
topic and subject for the purpose of being globally competitive, and before going abroad they think of how to
settle down in their destination country.

% The author recognizes the importance of material need and material search; however, suggests that it is important
to recognize the importance of cultural values that become push factor on mobility motivations.
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Structures could be, at the same time, barriers for interaction as the local and international connection seems
to be fragmented. The new public institutions seem to be disconnected islands that only link to whatever
surrounds them. In order to reach a larger portion of the community they need to open up their connections
towards rural and urban places. Depending on geographical locations and economic conditions students can
participate in the private schools but a majority do not have access to these opportunities, nor are they aware of
them. These structures circulate information among themselves so it does not reach beyond. The data seems to
suggest that the gap between rural and urban, rich and poor, qualified and unqualified is widening.

The secondary education and comparative environment that promotes the development of individuals’
thinking and promotes their personal growth seem to be very important. Those who participate in secondary
education with quality teachers and better learning environment become self-determined and keep the cultural
values of kase shudan closer and strive to realize this ideal. Data suggests that secondary education system is
significant for the development of critical, competitive learners who are able to compete locally and globally.
What appears to be happening is that amongst many poor-quality institutions, there are those that are very
good in preparing students for competing abroad. Perhaps even education is becoming economically driven and
the divide between “good” and “poor quality” education is increasing.

7. Conclusion

There is great connection between culture, development, education and structures. The emphasis on culture
and structure signals to the shift from being family centric to more individual centrism. Within multicultural
contexts the approaches should be the same, to be more open to diverse groups and areas. Most importantly
educational mobility is increasing and not all of those students remain in the international arena. Those who
return to their home country often times have difficulty establishing connections and finding places to work.
The institutions that focus on developing critical thinking skills of students and at the same time teach English
are significant in the context of the transition and the same approach would be useful to apply at the university
level as well. It is apparent that a majority of the universities in Tajikistan have not yet met the global standard,
and rather those who finish only university without participating in any English courses are lacking confidence,
have difficulty securing employment, or are doing part-time jobs or volunteering.

What is significant is that cultural and structural aspects also effect educational mobility which leads to
upward mobility of individuals. One aspect of this mobility is cultural, and it comes from values that are
passed from previous generations which become part of students’ own personal values, motivating them
to gain independence and autonomy. The new emerging structures can alter the educational landscape of
individuals. Meanwhile, culture is not something separate; it is dynamic and it interacts with environment,
people, political, social, economic and global structures such as international organizations. The Tajikistani
students find a culture pull rather than culture shock in the context of Japan. The Japanese traditions and ethics
of communication and work are found to be similar to their own, although they are aware of the changes in
their cultural values after the civil war of Tajikistan.

Educational mobility is not only due to cultural interests, it also provides individuals with opportunities such
as scholarships and career advancement. The youth are ready to learn, bring new knowledge and contribute
but their local environments are very slow to meet the growing demands of youth and create barriers by not
allowing choices and autonomy.

The wish to continue their education internationally drives individuals to search for quality education in
Soviet teaching which is obtained through private schools. Students seem to be flexible, adaptable and resilient,
gaining broader educational skills in local and international contexts. The school, teachers and education
system can be the main motivating factors to encourage students to set higher goals and become independent.

These changes have revealed new players in the field of education that offer new opportunities and make
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more options available to students. Japan facilitates human development in the region of Central Asia and
particularly Tajikistan through different structures and pathways. At the same time, international education
and educational programs are great tools to impact the course and quality of the educational system as it
relates to students, parents, ministries and local governments.
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PERDOBORM R ENIZE T, TR L~V O BOR R E OBLUE R OBEEAS LR TH 555 A0
ZETIEHR B OFFHIX DT, 28, BOKTE B IZHIEBR DA U5 05, BUFBBLORE D S 3
L. VY=Y FrEy ) FHSERER) MBL0AY NT—2 - HNF I RIIBITHRAY -
HINF Y ADOBEP S ERNGNT 21T 5720 2 F ). BORWEE 2 S Mhigth & &S (v—A0 -
HNF Y R) REHIL. ALBORE ORI RALSER 2 LB T 72 LTl 2 To 7. 20
iR, NSRBI TH 513 EBORM D R < RS EBUFOITNF 2 hy v T—7,
WIHII 2T 1DV =¥ )b - FyEFIVITEALHIRIT SR 28 A L Twbe Mz
T BUFA T RAAHEE E OBBROMAEEH- TV LITE, BORMEENE V. 20, A
FETIE AN ¥ AR OMTTBOFFIZ BT RERI X OB i B O #7430 AL & %
2SR L TB D, BEEAVNES & D BUFOFB TR T RAASHBASAL T LI1T L, BUK
WREAE V. FRIXICBIFD 7y N - HNF Y ADFERIIE, V=% - FYEFVICTHR
Lzl RSk E & 0 F CHTBOF OSBRI R PE RS EP oL ko,

Previous studies on satisfaction with governmental policy have mainly examined potential determinants
of such satisfaction at the citizen level. The present study, however, focuses on the problem of why
a regional gap in satisfaction has arisen within Tokyo’s central 23 wards. Quantitative analysis was
performed on this regional gap from the theoretical standpoints of social capital and metagovernance
within the study of network governance. This research also situates the factor of civil society within
public policy study and deals with policy satisfaction in terms of the quality of local governance. The
results show that smaller government is associated with a higher degree of policy satisfaction. Community
management is found to be more successful when civil society organizations and local governments
form stronger governance networks and there is abundant social capital at the local level. In addition,
policy satisfaction is high when local governments proactively intervene in civil society organizations.
In other words, this study finds the existence of local governments in the era of governance does not
signal a decline in governments’ administrative capacities, but rather that the extension of civil society
organizations in local governments has deepened. Thus, it has become clear that local governments’
coordination with society, supported by social capital, is essential in achieving good governance.

X—7— K BORWMRE, HEBREAR, A5 - ANF VR, Ry bT—=2F - FNF A FE
Keywords: Policy Satisfaction, Social Capital, Metagovernance, Network Governance, Tokyo
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SHALOMEZ WA BN 20 TR AR — 22 MR T2 2 2L v, 22T, RSB
PEBHFOBRED—ERZME L T b THIFICHTBUFICBWTEHETH D H 50 25 IS CHIF
& BHIRS - WMNSF OB AR NPO, Ao Rt Sk T BUF @ L, /38—
M=y I BTN A SER (D= - INF U R) 2FToTwb, DD, BUFIE
T RALSAHRRICHAE L 255, Bl 28 222X 5T, MROERIISZ IS 2HEFL T
Who IBEMEE . BT ROERIEZ TWANZRLZMETH 55, BV 21T, #)
B O HIZER L, SEHASEYICITOR TV L 09 ZE LRTIEWEE LRI NS, Zhil, 6
BZHARWS Z LIEEZHTER VA, AT, MBI OB SEE (a—h)L - ANF U R) O
BV HEN ORI TVuER Y,

WHBBEROSE, EEZFMT 2 20T L LT, REZMG L LAZBORISH 3 2 i & BESH
VTS, (B 2011:73). ZAUITHRICERE, 7TBH—CADOEEZ AL LICL-T, RO
FORICERDIEZ OGN TV ANE I D ZFHEI L TWwWb, ZLit. BIRMEPEIR % % - §HMli§ 5 B2
TR OB R IR ey ZOTHE NPM IZ X ABE SO HBRERICE o THR G HET
HrEwzro (AE:73). DErs, ATk, BFBUFSRTTROERIEE L TWL0H0E ) 7
JURTA2FEE L CHTROFBNLZBOGREZRE L, B—AN - INF Y AOEEFDFELELT
FAn=wv, FLT AR TR BB T AT —h V- N v ZOZ I3 IREDH 2 2 &L 28T 5.

B 1 &, B RAT - 2 RAL AT 2B L0 ERET— 7 CUEBRM-E K eI 58
12 & % JIGS & EFA2006-2007) 9 b, HiG&-WTNE (BLTF, BfS.) & NPO-#&RIfk (BLT,
M) ST R BREROBORICH T 2 & 2R E (50 B [NMELTWwE ] + [R
RiE LTS ] OHE) 2RINCEFTLABARTH 5, TRICEIUE, BELENXTH 512
b EbH 53, JEBIX Bl 0 BRI R LA SRR I IS B R AV E LT 5%

BIZAIE, HIGED S A7BORGE BB L2 FITHg (B, BaiX, ExX, LHEX) of
Ty METICHEBIKERR L 5 TV d, (HOTHIEE (hHX, #HHAKX, BIEX, HERKX) ok
G FARRICR L > Tnd, HIHEROBORFNIE H BXAEKETH 2 —J7, BHXOBORFHIEE L
CWBL TS, MA T, FEEFHMEOBORN L LRI - B IX S 023X 0 JH B8R fib L7z L
DOFHIBNZ BT B2EFHHE L . BHIXOBORMREEDFAKIEL 2o TWno,

HAED23XDHEHIX & L CTHA SN BESIEZIMTEICH Y . W TR UCTHEBL L 28R X % 3 -
7B CTHLDICHD ST, 2D X R BORE IS HIBEIFTET 5 DI R D7ES 5 ho

BORMEEMIE TR, AL NV OBSEMEEIZEEERN, HARFEERNZRIILTH. TTEIK
FIHEL T e — ¥ 20 ] (FPH 2013:171) AENZERE LTwW5D, 2L T, D
YD 72012, MFBIFIE TRETE 7 2 v MELZR/GmT I = — @AM 2 NEICHERE (B H
2011:85) | §¥AHRELFELELTVE, ZHE, BADZ—XIER 57200 &L LTIRELY, LA
Lads, €9 LTHBRKROBOED, TROMMHIZHRTE > TVDE00E W) BEIXED, TRV,
A M B NS AR (T — Y R) OEICEVE 25T D259 He TRV NIVOWET
VR G R B O M E AR & A Ly BORE EE O Hhid R 2= B4 2 MEEk T Cld v, —F

U AL AR T RAE AW TIGE) L, Schwartz (2003:23) I X MW RES & 13 TR L BT
WRERTH Y, 22 TRERWT 7 & =i ohTHIEZBRT 20 TIER L, FRBHO T THE
HEBERTLOTH W] 2L shb,

OEBINCONT LR, HIEAOBSRMEEIIEHRK, VK - B - SO X - hE X o, #HHAX,
JEXTLHRIX A6 X - K H X - BUEIX O BE, HEBIXIZ BT 5546 OHERAHEIIZ 5 % A HETFH & (Kruskal
Wallis Mg, Wi A EER0.040) Tholzo & 51T, FFEAHMEA S A7 BRI IX. B> 513
B 7245 B I % A b 7223 B 0 fi L BEHERS DSHEET IO 5 % KIETHE (Kruskal Wallis #aE. #ik
B EMERR0025) THo7o
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®1 SHHICAWETF—%
st (2006) —JIGS2TAD IO C LB BADT R SH#BIRIT 2 E (Bt i)

X5 ASRE HEFARRAE NPOZR#E HRETH AT
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¢ Tsujinaka & Abe (2016: 2) i/ & ARBORO BRI W T RALSHBEOEH B X OH & MRS
RKOBUEH SHEEZITV, BH (2013) TlE. B KXY — V20 | DAMCHUSER & L T4
BREADE L TWB EERLTWS,

25



PUBRFR A NSO SR A0 ERE TG H AIFZE] 105 (20184F)

SR ZAT - 72 BBERAEOEMEZ R HEXTEILEE30T DL AT 2 HBES» 5037
DL HBESICRARE XA L. n=18404 (HINE55%) OKBKMETH 5. /2. AR
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HP 6o Me g e LT, V=¥ —IlREE2IT-72. €NFhn=15791 (BIXZ173%).
n=5127 (FUXF21.9%) OREHEIESNIz, S SIS T, 312 RIFEIEE. BB,
FEEIRELRE, B DG 4 D OB OBRER L EOTHIEER # M RIAT - - HRKOBERETH 5,
2 n=7308 D AR R (FUNEK622%) 2SNz FEFIX. TD I b, NPO A & AR
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MRET— % & LTHER L7,

AETlE. FRIXICHRZE L. A SNIEERMHRE (N=1546), HiES (N=369), WKEF—4 28
FATHERIX (N=17) ICHREL T, G ET-72%

3. BFFREDL S AT v K- HINF 2 ZOWEE

Bk e E 2 HE T 5 BUFERO—2 I X B BB ORED D 5, Mourritizen (1989) 1k &
HRBOFPER (the reform theory) &/NE 7% ERKE (political economy theory) 255 & LT, LUF
DR AR ERT %o

B2 K & RBUFRR Cld. ADHEB o3RI, BUNH 2> S BORR S RE N 251 & LiFs L) (FL:
662) 0 F72  BBOBFIZL > T AL ORI A P2 T — AL ) 0B AHINS L S,
Z LT BERFIRRER ORI HEL 720, AF—ERRIBENTH S L) (FL:663).

LALAAS, M LRBFER TR, FRREROESTAMELIERT 5, 2F ). EHMLI N
BRI ROBET L) HMOFRRICHLA SN L7290, 47 L HHBLOIE KT RSS2 H
FHBHFZ OB bIFTlEeneE LTws (FLl :663-664). LT, PNEREHFZXFTHHHT
F7 47— [RICXBHE] 2220, ARPEBREZEBRLCHETH L9d, ERITRDWEE
OEVEHBEHRICES L\ (B - Hlh 2003:29), Mz T, A VBUFTIIEL L TTROBEEA
ENOT, TROBASEEZBE U TRLINRLT L, FAENZ AL BLVWIEE, TTROBFIZ—3
TAHBORMRE LA L v (Mourritizen 1989 : 664) o

DEOBGERICL 5T, E-) ¥ RTr~—27 0HBRET— % 2 v TEF OBESH G- 2 %
WEBEWAEL TWh, ZORE, BUFBISIIBOREE L AOMBNA LN, M LRBIFEFFLT
Wb, LA L, Hial U7z KBRS B 3 2 SERERY 72 B I3 E 2 Tld 2 v,

TiE, FHIIX CTIIBUFBBE E BURMEEIZEDO L S ICHET D25 ) 2 ARTIXE—Y LY
(1989) 2SO0 BAL A & BURF BB OREE & L CIdsk e 3% MBS X 0BT 0B 2
DR AR Z T~ AL ) KRB+ E@8fM 4] & T1 HAL:) —BATBURBE S 2% e L7z,

X 21k, MEBURKE OBRZ AR LD DTH B, FRIZI UL, BMBEIFZWIETIEL LA
L IR NEITICH B (K2 k0. HEUGEHRD & I AR ORI REIE - 0423) 6

Sk ESEAECBANFEL TR, RAET— 2 SRIMETED, ELIHLBHLETFET,

¢ ARTIE, FIER (2016) CHEHLL T, NPO HMAB X A A Z R L TIRERHR L IFA TV 5,

T ARB. FEE EEMNT—F. HERT -7 2 HE5HT AR, BB N OREZZEB L TF— 5 o
WEfT-720 2F ). HIGS. FEEFHREOBOREE ORI O W TE X 7B 10% B 2 5 5]
X &5t RICHEFT T — 7 DR 21T 720

S BB OZEEE L THEBAL TS S W S =25, BHGMEE L A OME HEERE=-021) ©
BItRZ R LT\ % (Mourritizen 1989:669) . B L B O IBEIZ1I981IFEICTTR 2 I Ei S izt ~
Y AF—% (n=1020) 12D &, N=2750HIEFEhTw5,

O HRIX OFERE HIUL, HL (TACHX - X - X)) THDHIFE, HMAONS R, BMADON
ZVOT, BTLL. ATEFBEZ KB L TWw 5 L Iid s wiliv,
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(1) HEBERERFD D & B EE DHI%ZE DRI

7%y hF i [Making Democracy Work] OHT, £ % ) 7IMBIHFOHIE/ T + —< » A IFHER
IVFOHE BB NI EEZHLNIIL, FREV =Y vl - FYETVOEHICL B D07 L fE#H
J720 DFE D, BIRST + =< Y AL FIHT 572002, HSREHENERREZFHLE S 771 b
W ITAVHIOTFEZ 77 —] Z@BU TR LW REF GO S HEICHET 258 m2 1 7)) 7
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HE S5 LEamfT 72,
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KEBFOV—T 3V FYESINVELTOMEREEZZATYS, TLT, BENELAY FT—7 25650
AN EREEHZECMETH LM, IKFEOV =Ty V- FYEFVEMMTE L (FidE 2016:44)

2%y b F LD, [Making Democracy Work] EK#iid, JKgED Y —T vV - FY EF L
DB O ZE OB T + —~ ¥ A L L THREEES T & 72 (Cusack 1997; Rice 2001; Knack
2002; Tavits 2006 ; IA 20101 7%*) o

Bl z1E, Rice (2002) &, 7AUIDOTAATMIAD I 7 ¥ F 4 IHESERE NG & L AB%E
FAET—% (n=10798) THWT, ERFALOBEPLAERALOL Yy F7—2 (D& HWV) HBORN
REZHEGTHZ 2R LTS, 72, Cusack (1997) &, KA v o77BEERO Y —+ (elites)
L, Z0H) BIHBRICBIT A ERENG L LZREL RIS, BUFNO ) — b oBEIE AR HRE
SRV OB B IEO BB H B 2 E FEIEL 2. £ LT, Knack (2002), Tavits (2006)
X, 7 AU ORI I3 — A X BRI F—4 (#H Z& n=#500-3000) oLV
— V¥ - FXYESINVEEEZHWT, 72U DOMBIFOKGENT7 + —< Y AMZWE Ay N T—=27 D
BWBF 7V —T X 2 N— OGBS EETH D & L7,

RO, S, HHIGEHRPHERFAL OO EHVEOHEEN Y — T v L - F XY EF L L EEICHET
BABAMY — v - F ¥ ¥F VIBOREE L IEOBEYRH L LR Do

T2 BESLOE DV, AR OWEH N EELTH 5725 9 o —2IIIESTATE (N
A@VV??%%)@%ﬁﬁ%i%héo7—?%»-#%E&»@%ﬁﬁ@%ﬁ%LTé@f\ﬁ

¥ Putnam (1993:83-84) &, ABEOBM, AMAKE, HEFEKEE, AREEOYESFOREFKIEDFIE
WEOPWKZE D720 L, BELLREBIFIKY LD & V) [#ERFENERIUIG] 23R L TWw 528,
FEIEWH AN SFEHL TV 5.

Knack (2002:775) 1%, #E/ 87+ =< AL LT, BOREBOBREICBI 2 MBS, EREH,
AN EHEEH, HEEE M (management for results), 1% ¥Rr¥ELMr 2 I BL L 72 Government Performance
Project (Governing Magazine and the Maxwell School of Citizenship and Public Affairs at Syracuse
University O & %) 12& o TRE S NZHIE N7 + —< ¥ Z§HliZ W TWwb,

' Knack (2002:777) \ZH@SMOiEE L LT [RVBIF 7V — 7] (good government groups) % &
MOFAEZIME 5T, ZOREEBIEL TWb, EUE K ARELERE] & f%@ﬁﬁ@ﬂfﬁ”%ﬂ<
BRES DL ICHLOH BT V—T (EH, KR ] »5K5,

Putnam ([ =2001:163-164) 3 AHOER, KM, NAOI L <75 —2%2FRTHH, Ehid
[H 25— HE£RNOBADEIVETHREE, H5VWIEHBORNRO7-DITEANEITE S LHH b L <
IZMOFER O TR W4, AENTHEWMEAL, FolEod 5 WIZERNFIEOERZ HIFL
TITHLBRWTH A S (Olson 1965=1996: 2) | IRKZEE 2 5N 5,

=
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RIBIFBFCHTRICE o THIW AR BATENIAMMTTRIZE 5 TIIEEHTH Y, LA
A LTI TH B39 0L F L,

Z 1. Boix and Posner (1998) 12X, V=% - F ¥ €5 VIE A4 OFEREZEGIFR
WCEOZIT S, I3 2251 1A U N—0EFRED O, AEH 2, BHT) —
MR U Calit) s 8g, #H a2k, Bk, EHOTE 2R LA Z L2 HEHTA7

F 72, BEPHIRIESRBETEIOL Y2 r T 4 TR, BRohTlEbh/lzy—Y v L - v
i, HEE LTI/ V—TICB T RRICIANTZH N2 RESEL I LEZHNEY,

VLEDMR 24 H OB EER IS LebE TaiE, B & IR AR O R0 s
INF VR o TB Y BB & IFE R E T A BICA LA EORE I A b E T
LLbEZOND, T, HIEHREE, MR 285 OB LA 217> TB Y., YV RIT LR
AR b, BHRE - RS SOHETTROERZITBUMEZ 2 LTRPELRVEBERY V=R Ewz
%o

EHITIE, WEHEOII 2 =T 4 IBITA2HERALOD EZH VAP ERFRAEA T, Hdih &8
WCBITE2II 2= 4 HHERES S, BHEDZEHMEL T, BEOMEZ RIS, BHS -7

ZOMZFT—ERFEHBLET P+ A y—EHz ROz L) G- Ry a4y - K
2009:30-32), FERFEALODEHVARFLHZEZII 2T 1 DT LTIVORE, ThDBHED
Se4EME (social cohesion) 2SIV 2 & 283, FREE (2016:61) (FEEM & A SBIRE AR O Y%
FRLTVWAY, ZhzBTihg £33, 2322574 BT AERZTTELRL, ERAL
Ay b= ORI E LT ERFALOMKEEEG Y, FMROGE GV 2R 0B EE &
HETWE, ZLT, R, HfBEOFEIVARVIEY, 232274 NORBERIE L. BE
MBIIT, EBERZEMBE LI 22T OV =X - FYESTAUDPBRENL EEZZON
Bo DFED, TI 2T 4 TEDLNZY =Y ¥ - F 4 5 VI3 &E S 1B 2 E51T8~D
M SCHBREEROT LI L5,

COEHIIIHEIH T IREMETEENBHICEALHETH S IEE. TRMSEBOFEZ2EL
THRITROMBIEREDBNT 2, £/ V=24l - FvEQNICEALHETRIBHAIZ MY
BEVWOT, TRHESHEBIBIFE—HEh->T, MRICIENE Y —EX2HIETE 2 EVAIRETH
3LEZOGND,

Tl FHX TR ERLOFERPENLZ T LFEEINLOHh, FFi1x, iLd (20060 2SFEL7-HE
KA D) H [HRRES)  AR—Y L 7 GEHA~OMAMFOSMNKI (5: 8HPE~1: 2L
ToHMFEDH) HL5+40HE) | ICHTLEME, MERAE>EH v - HiIHEROS (5: Mg
THEH~1:NETERVOAMED ) H 5 + 4 0HEE) ] OFMERHNXINEFFL, 33 2=7+4
D= x)v-FXEFV (BEMN) BRELE LTRELELY, 2512, FEEMHEE (NPO + &)

7 Z®13AZ. Boix and Posner (1998) IXTHRMFEMLE TN, BIFORFEET N, MERTRET VR
Y — MHOWBHAT T VEEIT S5, WA (2010:131-133) 12 XiuE. HARDFEATHIZE Tl Hb )7 BOfF O B
SN & o Ty BUFICR L TP &R IEERME 7 ¥ — (TREME, SEREBNEK) BB %)
HI)— POEROPTEHNZ EXFFPoTVWEDT, HEDY—T vV - FXEF VERFRETLH
RIZE 5T, ZORFEIIBEROFIEERICIEOREN DL LEZ B,

BYy—Y Xl Fx ¥ N EHRTL2ERE LT [HIE] #EEHT 5% 251 Ostrom (1992:19,24,38)
WCEBDDTHD, A MU MIFHERRR O 2 EE 2 REICT 2 ICBIFICL > TOHNDH A
AGHETIELL AADPEWERORTEE LIFV—VOEEPEETHLE L, LT, HER
AR RHEZTTIE R, BORLESHZTEETLIY =XV - T EZVEHIETH )., HHED
N7 H =Y AR Y=V x )V - FXET VLo THETRRES KT b0

VIHAEZEIZOWTIEF I A4 Y TAM X Tw b http://tsujinaka.net/tokusui/data_pdf/jitikai_

SurveySheet.pdf (%2948 H25HT 7k A) 2N/, 209 b, RWIFETIEM22-G. 36

-B#ZHwTw3,

ERALOOEHVRHEBEREHEII 2T A OFER Y -V vV - FYEFNVERLZZENHEERS

2, FHEROZHRPLHBARGHICBIIAAR—Y - L7 )T —3 3 VIR ER A4 Z0% a3

22T AOFELBY = 2 )b - FXEF NV EMBEDTSEZENHEL I,
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Xl LAl AGES O NI IC oW TE R [—REBI A XY NEOEMIEHIC
BT AR (5: FEFIHE~1: 572 VD) L54AD W) | 20 R IRE S - BFW
it oIREE UCHRE L7z,

Mz T T—OACINTTIT )OS - WS - 7+ —F 25 (5:FEFITHE~1: T %
WORMEDI B5 - 4 %A% QY VRIYL - ARV (5 FEFITHE~1: T o572 0D
HEUEDIHS5 - 42 0%) ] OB ZRE R A4 G LT 5 HREMSHOBE L LTHE LT,
NS IMBEAGF L7 (0 ~iR 3 0) ZHIXBNER L, BA252 D% 50 2846 % 4
X HAL O FFEIREHE (%) DL LTk L7z,

£33 V- rl- FrERILEBKRBEE

BERmEE
Bias IEEFHER
N Adj.R2 FiE R R EAAREL R
modell  EVARER) : AR—W - LUiEED 10 0.350 5.854 0.650 " 0.650 *~
model2  FRDEH\) : FIBERZR 11 0.389 7.366 0.671 " 0.671""
model3  BEIRKEHOEM IEEELR) 12 0.302 5.763 0.605 " 0.605 "
model4 — BEIRMEEHOEE HEBELR) T2 14 0.207 5.970 0.589 " 0.589 ™"

HAT) EEVER
R IIDTARER (M) 1%KETER. UTERCH*E5%KETER. *F10%KETER
T BMREHERUCER. XERGENHFSN. BRENCEZD IR EITOIZ.
LFRBR, PRE, @)X, IR, 8K, 86K, #iiK, BEX, AHEK., &KX, &EX. TF/IIX
2FRER, fRE, BX, HBX, #aX, XRE, TRE, 8RX,. AFX, #HHaX. BRX. RiEX. 7R, 22X

EEE, FEIR LRI L BOR R O BARIC D W CTHENR S 247, 2 0 B o MEE & 47
572 RILYVBEEOBOKMEEIIII 2 =T 1 OBELMY - v b - S E5 )V EF R
L (EE#EALRE=0.650~0671) . MEMBEOBRICH 5, HIEMKA GHHMEE LE) oMb Mo
W (R bfR%=0589~0605) TH2, 2FD, V=2 x )b - Ty I VIIEAZRENXTH S
FEHAHBUFEEIZRIFCHE LV LIE,

(2) HINF LR 2y RT=TEXAZ « HINF L ID D & I-BKEE D= DIEE
Fion Y Ko ANF Y RAIHSICHEATLIER (V=2 - Ty EFI) ORFEIZT TER S
N5 LIEFRS BV, —2I2id, WHBIFORNY AEETH Y, L2775 —00BRINLHN
FUR Ay bI=ITE, Ay bT=2D [NT] L LTHEETSRAY - HNNF—L LTOBIFD

APEEIZOWTIEAF v T4V TRIEEFRLERD 9 B NPO #AZ http://tsujinaka.net/tokusui/data_pdf/
npo_SurveySheet.pdf CEH29FE8 H25H7 7k A) LARHENTEL T, 2H62BHENTw, &
D) BHM32-A-BEHWTWA,

2 HiGE - IREAHRE OGS L BOEMEEIMBE L TwaZ ik b —ba Yy —Tidhund i w) L
AbNb, L2LAAS, HTBFOBSRIHT RIS T 5289 23, BF»HEE BIE % B
WEVIBT, BITFTETVADE) DIKREL TS, T2 RKEOMVERIZIZEES. FFEH
RO ATEB ORI H W S, EENICBIEICE DL BIEHTIE R v, FRId&mEEY (social
cohesion) Z HEWK$ 5I8ETH %, Kearns and Forrest (2000:996) . #BiHH/3F ¥ 2120 ¢ % dr B
{ER RO social cohesion DIFDHHEEIFH L TWAHA, Kok, L, MBS HEESHE
ZHEWANTCTEIC 2 518, BORBEE BSRMREDPWET, TR TAEROEGEZHBL 2 LK
BNBA, HEWMEEEICEA TV RHATIL. R EBRERMES AL 2> TVEDT, BfFD
BORHEL —HLPeTVwELTwS, ZLTC, BUffFEER - #ko I ET 2 HBE6175 OREI R/NR
WA SRR 2RI L TWwb, OB X Y 3E 2 REBROME 2 B4 555 ATt H
HE, FREAMBROEHPESRMEEICE R A EORERE SN2 i3, HANERELORREE L
b,
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Kook,

=27 - RU7 (2013:4) EANFLARLERF [HVEDHOEWREDEL L) TUER] ZRTHE
A7FEVS,, FLT, skH - A (2010a:11) Za—Av - HNF U AR [HUFEUG & R4 2T Rept
KM L OMERIR] 2O Z TS, DF 0, 4 HOMIRA S EE TIIBIF DA O3, RS
HHRIBOR A Y P T =2 DAFA 7R NV —nwl, y— 2RO L —V =2 v P EKRTH Y, v
T =2 L BETREST =D - TNF VP AOHEZEDTVWDELH)IIAZDE, TOX) LHEE
W) CHMEN R F MR AT LN TFT VAO—BEE TV FAIA&T Yy A—A (2006:7) & [*
v R T =2 - ANF VA EIFATH S, HICENUEL, TRk, BERECITHOAIZLZH UL
BOEA Y T =215 5T, BMYTRHENZERE, m—HWERICL> T — 22T roe sy
VX —WHAFICEDLLILEEZIE T, LT, BEICT 7 —BDAry b7 — 27 P8 L 20 KA
v NI =2 ZECTRIET HABMNE Ay b7 — 27 RBUFRE IO, 2 O5HER 7 BB 2 -4 4
T2 —OKFEWERDO Ry VT =2 HBHANF VA - Fy b= ThHD (B 2016:10)

HNF VR 2y NT=271& KT 75 —PRHEL RN E 450 L CRKREGITH O
REHLOIERE VRS (FE :33),

L LADS, ANF YRS EMAH D, ZO—2o0MEE LCTRHE (2016:14) & [72 ¥ —
BOREOME] 22T 5, FFEE (2016) OLATHIZEOEEIC XL, ZNIEBURICBIT 2%
THOMETH D LI T 5. PTH. ZHLHMOFRIHE L BEICE L2 FIRERE LT L
b FIZE D53 CBORO MG 2 g T 5 Z L OISR WBIEBUG O MMM 5 4 U 2 2= OB % 1
W35, Thit. &7 27 5 —HOMEFTEOMED W 225K vy YT —2 - HNF L AIBITS
WHEWOXETHS (FE:15) L. A¥ - INF Y ZAOEEWRZIIT 5. A5 - FNF TR
iE [BEHV LT A HAWHEMEICH LTIy 7)) 7 AL STV AITTRESICE TS
[ R [REE L HEVE Ay b T—2 -2 AxVx— R [ A5 - FNF— ] (AL:15%2FH,) |
ELTHNF YR - 3y bT— 2 28 - T L2487, 2% 0, HTHEBERHBEERKRE I
Ty —MOMBZE R, WEORE R, HFUIIIHED L EHEIROENL ), ToRITT—
VR Z3IA5 (20060 BSRLTBY., AF - HNF =123, [HER] 2800 BR N, TA
RO LEVHOMERE L (p.70)] LT, EEICHBDLIREZL L TWDHY

Vo Xz, #NF vy ARRICB T 2 BIFIZAR — A0 IR Tid R . FEEFMEE 0
WS AT L ELZDET 7 ) T—F =L LTOREIRD LI, HNF v A EHEFET 5 BF O
RSP DB E 25 )

Tk, FFHXR Oy —ZATEAY - HINF YRR Ty K- ANF R ED L) RERICHLDTH
59 W

AW CIET AL SRR % FE R FALAR & R RIS L T 525, £, ANF VA - %y
P =7 OFELE LT, OHBEROBRPIITISHT2E=5 ) Y 7OHEE, QBUS - ITERA~DFEH -
BEEDEIE (5: EWICHE~1: T o< 2vO5HHEDI B 5 - 4D @/ T )y 73X -
AEZOEROEE. OBORPIT~OW I 0E G, OFZHOREOE G, O HEER GFHNX) &
OEBRIPTHRANTH B L W) FROEEEHZE L. 2F 0., FTHROPITICE=F Y ¥ 7 LTEM
L. BYOREZFEHELHEE V)R TERNITE, $UTEBICH . A Y — 2R THIELICR

BV FRAIA&TyIH—2A (2006:21) (XA, BUFOERRE) & REENC, £ L CEUM & REAHEHES
SERBMOESCEHMICERE L. 4 RR2/E) LIF, B TBIE 53383 — E 2 234§ 5 1¢
ROBff 27 F—MBHE L, TR L) ERBBOESVAECBUTZ [FHRERBUT ], /2
IINVE—RIBUEARR B LNVOBKE - ATBEHI L CTIT) EZ [—RRIBUF] L. &y bT—
I BIBHHZZN ST v, FFEMT 75— LBUFHREI DOVt y T —2ICXBEZIEL TV 2,

#T—) FAIAL (2006:80) & BUFIE [THRAASHMES, oY —CAZRMET L LI TELH
OMBRDOFEOGHD LEE LTV BEE, KOEHUDTHIENTEL] T, [Aktr -1,
FTRTOMREZAET 5, BETREINHE] THY ., [TROOLER] THHZLEZWAL TV,

B HZAXFIER (2016:15) &, [7 2 & —HMoiz 5 S M3 20o0f%] PEFonhs, BN [#
T DA AL PR AN HAZ ORI § 5 & 9 BATH - BTG | BLELE LT,
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BEL, BB E OBBRBHANTH L L WO Z TNF VA - 2y P T =2 BBICEEINLTVWDS
X T b ERE LT7e = OFSEE & Besfim e i & o B Tiﬁmfbt%@#iﬂ&(f%%f‘dbéo

x4 ANFLR -y b7 =7 EFEFBROBEREE
BB | FFERER

N Adj.R2 Ff# REECIRER R
modell EZ&HU> 19 0.289 8.328 0.573 """ 0.573 """
model2 AR - BRIE 23 0.148 4.834 -0.433 " -0.433 "
model3 JNTUwOIOA - NEER 23 0.137 4.500 -0.420 ** -0.420 ™"
model4 BERBITADEES 20 0.251 7.325 0.539 ** 0.539 ™"
model5 ZEDRE 20 0.306 9.377 0.585 """ 0.585 """
model6 4FBIX EDBAR (1535RH9) 23 0.376 14.242 0.636 " 0.636 """

HiFR) EEER
RRHIEMAAEEE (MA) 1%KETHER. MUTERCH*E5%KETHER. *F10%KETHER

KA IR EE ) £=% ) » 7 (0573)  BUREAT~ D171 (0539) . B DiRkiE (0.585).
X & DBERDIHHITH % &) HfE (0636) 2% Wiz &, X O BORI B & & v ) i
f)‘i%éhto DI, ANF YA Ay PT=TRBEPN MBESBORIZSMLTaIy bFA S

EIISMREEROBEAD SFF I NARDS b BORG L ED EKIETH ARSI N0 —T5, W
JE - BRAE & AZaAB (-0433) Th o7z HRBERITED TR Z VDY, BIE (2016) Ofm% 2 # X
ZAMUE, ANF YA - Ay bT =27 TR beA 2afillikIC B 2 MR O R AT R0 L wasii, B
#HOFMGHER O L L COLaRDS, NS BRI EOETHMEICIEOREE 525 L13%
AWV, G - BESSZVWE W) ZEEHINF YA - Ay NI =7 FTHROBEEVHLWE
ZbNb, iz, RIS, N7V v 7 axy b - AMEEHAHE (-0420) Th b &) KRR
im?b‘ TidZwve 287 vz axy Md, BHHL a2 HlEdT 2812, IhBRZRO BHEZ RS

S ZORRE BORM R ETRHMIET 26121, BaMEED RO 5N K 9o

RE HNFUX -2y bNT—TEBRSBRBEE
BREEE : BiAR

N Adj.R2 FiE REEAAREL R
model7 EZ&U>S 10 0.400 6.989 0.683 ™" 0.683 ™"
model8 ERE - BRIE 12 0.421 8.994 0.688 """ 0.668 ™"
model9 JXTUwOIX - NEER 12 0.383 7.828 0.663 ™" 0.663 ™"
model10 FFBIX & DBfR (7T + 734E) 8 0.412 5.889 0.704 * 0.704 "

PR EEERNK
R IEMAARER (MA) 1%KETER. UTFREIRICH* E5%KETER. *F10%KETHER

T, RSIFHBGRLOBEBRERT, THIZINE, £E=2Y ¥ 7 (0683), 7Yy raxy
b (0663). FEBIIX & DBFRA A (0.704) 7&K CBORMRE A R Ve —77, B R & B
WOMD Ay b7 =213, BIGRD 5 WBOREE & IEOBMEMENSH % .

T B O TR O A MISBORM R ICED X ) 2B 2 52 5 0% ATl TBIRE O
RanEy . BRah, ftlal. EESEIRMGER) 2 RIATo 2AIC BT ABh - B TREET 7 4
—L Ay T =2 BT B S B R R TAHZ V. BRI 7Bk R 23\ el &
B3 2802, 5200 E TN vorkahalcikill 2Hw%, ZoxMo [2=B%

B RASEEREREEREOTHRT 74—, /2, MBFRBEBERHCENESBBSOBIRT 7 ¥ —
BIXUHEBAR NPO, £=2t 7 % —HE L OHEMOBENFIZONWT, [1 =552 50% 0], [2
=B%ZULLHWV] [3=b56200%0] O3MFETHATYS,
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K6 AF - HNFUREBEBEE

BERmEE
FEEFIHRLE Bas
N Adj.R2 FiE REEFRE R REGRER R
modell  f&@4tER : Rw hD—2 (WAE) 14 0.293 6389 0589  0.589 ***
model2  IRIFER : " 17 0.340 9.233 0.617 " 0.617 ***
model3  EFRIRE : " 17 - - - 0.172
model4 ESREBR (Ry ~O—THE) 10 0.378 6469 0669 " 0669 07177 0787 "

HiFT) EEERK
R IEREAERER () 1%KETER. UTERCH*E5%KETER. *(310%KETHER

LS id, fTBUREZS, BA %727 5= HEMT 2812, RAEPREL SwBiEnrs b2 &E
W HDT, [y bT—27 OB JGE] 2/ RTHEETH L. AR (2010:122) X2 O L2 VT,
RSB BOE T EEO R T, BMEBICEMTE 2138, 2L T REAPTRAESHERME £5%
TODOREHRIFEL LTRBELT0BITE, BAROL Y bT— 7 BEIPNRLT VI EEZRLTND
(W) k2 128-129)0 2 F b T RASHE & TBURB OB TMBRIE AT N F VR - 2y v T =2 %
WAL S 2L EHBLTBY., Ay FT—=2ORFHEEINNF VR - 2y VT =7 Ok e
LCOBHERTES I BEDOZ E00 2 0REE v CREEOGHT %175 720
ZORBROFMERLIZDONEG THDH, £6 TIE, BT BB TR E V5

M EDPT S A Y P2 2MESNTWAIRE, FFEFHRBEOBORMHEEIIEKECH L, 2F D
ﬁﬁ@%@%ﬁxuiﬁén%af@éowa/F%ﬁ@ﬁ@ﬁﬁtummﬁ%ﬁ?én&#oto
—J5. WREHON L CIIHBEROWEHORBICO 225 I - ERicowTadhTsh, 20
HT, HIESOIED) ﬂTéF@EEWA@%#HJF@@ﬁ%ﬁKW Rt [®HBSM - 1%
AR TOBE - 1Badeft]. OBk E oEMNaE] S0 - ikEHR S Twid, 205
hﬁ@ (0 ~58) 2T BIEROBORMREICN T2 BOG 21T o7z, ZORHE (R
6). R HBESWEMEE (v M7 =27 ) 2479 X EHIGROBORMEEE W & v
HMEMPH SN, DF D, WEOW LT, BEXGEHIBF L, HEFOMAZFOANY) vV —2AD
PG ICREAY 2 B IZ & BRSO A7 EORE B IE RV,

(3) HREFMBEBMEOBMBE—EZET — 2 ICED < BEEMEOMRE

FFE, TNFT HIXOEFHREZ R L. SR S5 5 N0 & BUR T BRI,
ZLTC, BBEAWET -7 2T, BHEEONGEET-> CE& 225 WEMGRE T 256020
FHE UC [EREREEYE] OME D 25 (MK 2013:148), 2 F ) HEGHT— 123D/ (H
BIRIARR) A%, HZEL )V (HBESRLEEFIRBEEA) OMRLE—FHT5LIEMS R, T/, K
W O SBGRIRWAME B O DOFRIEEIC ED & 9 L BE S H 5 2 L 2 MEET 5 2 LTI NFETH
RUAVToHH SN T E7ZBORTRENZE (FFH 2013) 1B W T— %@Z%ﬁ#@ét%i%hiﬁo
22T, EFIEE, INFTHERTLTER L 218ED SR L XV OGN 24T o 720 BARRYIC
R, V= vV - FYESNVER, INF VA Ay FT—=2, X5 - ﬁA%/Z%E@W
Bk L BURMREIZOWT, AT TY AIVIEEGITZET L, WHEBEONGEEZIT 5720 KT 1IZOH
REFR L. Model 11, FEEFMMOBORERE, model 2 13 HIERDBORMREORHRE R T,
Model 1 12558044 % 2/ (AdjR2 =0444) 25HHTE T 5, FEELIRED S model 1 Tid.
—ATEBUR B R B W 72RO U TREHINICE R R 2R T, 1 To. e (10EHR)
H0505& FWVEIEEAZ R L, T2, X L OWmHAELE (0417). R - B (0311) & oBgH )
MR E V. 2F 0, FIER—TEBERICE BT NF YR - 2y T =7 ~OBITHRE & —E
DOEEIEON L H .
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R7 BORREECHERICET 3REMOR (ZERDE : LR

modell SEEFER model2 B2 - BRs
53 V=R EE B33 V=REBEE
R? 0.520 R? 0.545
T R? (FH%%7y) 0.444 = R? (%% dy) 0.426
BT > TILE 505 BT > TILE 218
BN (1 = ] T ¥ ey . HEE
ERER ST (104ERIR) 0.505 - BHEE |MAHELE 0.179 _
HBRY Y I 0.119 scEm  |HIBERSR 0.092
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This paper describes the use of cute communications (visual or verbal, and in various media) as an
organizational communication strategy prevalent in Japan and emerging in western countries. Insights are
offered for the use of such communications and for the understanding/critique thereof.

It is first established that cuteness in Japan—kawaii—is chiefly studied as a sociocultural or psychological
phenomenon, with too little analysis of its near-omnipresent institutionalization and conveyance as
mass media. The following discussion clarifies one reason for this gap in research—the widespread
conflation of ‘organizational communication’ with advertising/branding, notwithstanding the variety of
other messaging—public relations, employee communications, public service announcements, political
campaigns—conveyed through cuteness by Japanese institutions. It is then argued that what few
theorizations exist of organizational kawaii communications overemphasize their negative aspects or
potentials, attributing to them both too much iniquity and too much influence.

Outside of Japan studies, there is even less up-to-date scholarship on organizational cuteness, critical
or otherwise. And there are no such studies at all, whether focused on Japan or elsewhere, that integrate
intercultural insights. In a preliminary contribution toward such knowledge, we discuss the understudied,
longstanding, and increasing use of this strategy by western companies. Points of comparison and
contrast with Japanese kawaii are highlighted, in both its organizational and pop-cultural aspects, drawing
also on sociological studies of the west's current cuteness craze. Guiding insights are offered and future
research directions specified, both for those seeking to advise western organizations in communicating
cutely, and for those concerned that such softening power will be abused.

Keywords: Cuteness, Kawaii, Character Branding, Strategic Organizational Communication

Introduction

Contemporary Japanese society teems with kawaii (‘cute’) images and styling. This ebullient aesthetic
suffuses every form of mass media: manga (comics) and anime (cartoons) as well as high-minded ‘pop art’;
fashion and all genres of entertainment, including erotica; advertising and public relations; industrial design
including robotics; instruction manuals and street signage, etc. Kawaii, in all its ubiquity, has been the subject
of much commentary in recent decades, both scholarly and journalistic, and by both Japanese and non-Japanese
observers. Most such scrutiny has explored the subject as a psychological or cultural phenomenon, explaining
kawaii as an instinctive, universally human affect, or exploring it as a reflection of traditional or changing
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societal norms, either worldwide or in regard to particular countries and/or cultures. In all such cases, analytic
focus has mostly been applied to cognitive processing, to consumer interpretations and self-expression, or to the
aesthetics of artists and designers.

Less attention has been paid to producer intent in the sense of organizational strategic communication in
any of its varied manifestations: official rhetoric, visuals, or other sensory forms (i.e., jingles, anthems) aimed at
informing, persuading, and establishing good will — such as advertising/branding and design, public relations,
employee communications, public service announcements, and diplomacy or propaganda. This dearth of
research exists despite the prevalence of kawaii in all types of organizational communications, from all types of
Japanese institutions — corporate, governmental, or otherwise. And there has been nearly no analysis drawing
comparisons and contrasts between Japanese and western organizational communication in this regard. This
absence of cross-cultural scholarship persists despite a recent increase in ‘cute communications’ among western
companies, often inspired by Japanese exemplars, and even though such ‘soft power” strategies have long been
more widespread among western organizations than is usually recognized.

This study seeks to fill that research gap in an exploratory, theory-building way. It does so by synthesizing
insights from scholarship on ‘cuteness culture’ in Japan and the west, on kawaii organizational communication
and design, on the psychology of cuteness, and on character branding. Advice is advanced for western
organizational communicators regarding the strategic benefits and risks of ‘cute communications.” Broader
insights are also offered to a general readership, for improved critical understanding of the cuteness zeitgeist
now ascending in western popular culture and mass media.

The following Section 1 begins this paper with a survey of commentary, by scholars as well as journalists, art
critics, and other pundits, on kawaii as an aspect of Japanese culture and aesthetics. The review concentrates on
a divide between more and less critical apprehensions of the phenomenon. A somewhat similar analytic divide
structures Section 2, our overview of the much sparser literature on kawaii organizational communications.
Here the distinction lies between critical appraisals and a more applied scholarship proffering principles of
kawaii design and communication strategy. This discussion segues into the following Section 3, where our
focus turns to western ‘cute communications.” A literature survey spans psychological research, business
studies on character branding, and sociological explorations of popular culture. This review establishes that
western organizations have a history of cuteness appeals that is under-recognized — most notably by those
fixated on kawaii’s putatively unique ‘Japanese-ness.” Moreover, Section 3 sheds light on a present uptick in
western organizational uptake of such communication strategies, especially by advertisers. Section 4 concludes
the paper by specifying future directions for research into cuteness as a rhetorical appeal aimed at western
consumers and publics.

1. Kawaii Aesthetics and Culture

In everyday English parlance, where the term kawaii is increasingly adopted (Nittono, 2016), this Japanese
adjective is usually translated simply as ‘cute.” Of English-language dictionaries Webster's, Dictionary.com,
Cambridge, Oxford, and Collins, only the latter two offer definitions of kawaii, both emphasizing its Japanese
cultural specificity:

Adjective: denoting a Japanese artistic and cultural style that emphasizes the quality of cuteness, using
bright colours and characters with a childlike appearance.

Noun: (in Japanese art and culture) the quality of being lovable or cute. (Kawaii [1], n.d.)

Adjective: (in the context of Japanese popular culture) cute.
Mass noun: The quality of being cute, or items that are cute. (Kawaii [2], n.d.)
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Official Japanese definitions offer more semantic detail. Nittono (2016) translates from the 2000 edition of
Nihon Kokugo Daijiten:

kawai-i (adjective) (1) looks miserable and raises sympathy. pitiable. pathetic. piteous. (2) attractive. cannot
be neglected. cherished. beloved. (3) has a sweet nature. lovely. (a) (of faces and figures of young women
and children) adorable. attractive. (b) (like children) innocent. obedient. touching. (4) (of things and shapes)
attractively small. small and beautiful. (5) trivial. pitiful. (used with slight disdain). (p. 81).

However, as Nittono (2016) points out, these “somewhat contradictory meanings” reflect the word’s historic
connotative shifts as well as the subjectivity, context-dependency, and situation-specificity, with which Japanese
people today use and understand kawaii. In everyday usage, it is applied to a voluminous range of imagery,
fashion, and stylistics. For prime examples: saucer-eyed cartoon characters; hyper-saccharine pop music;
childlike or otherwise quirky clothing, accessories, and body language; very bright or pastel colours; soft or
frilly textures; circles or blobs; hyper-rococo faux-European motifs; rounded cursives; infants and toddlers;
small and/or chubby adults; and baby or tiny animals. As is the case with ‘cuteness’ in English — those seeking
to precisely define the word kawaii have found themselves grappling with its deeply contextual polysemy. Pop
media scholar Nobuyoshi Kurita has even called it a “magic term” that encompasses everything positive (as
cited in Kageyama, 2006, p. 2).

Kawaii is primarily associable with girls and women (Nittono, 2016). However, many Japanese males of
all ages appreciate or adopt the aesthetic and attitude, without irony. It can semantically overlap with ‘cool’
in a way that defies understanding for westerners. Its positivity frequently goes beyond ‘cute,” to take on the
moral qualities of innocence and purity; however, kawaii can equally imply naughtiness and a lack of reserve.
Japanese subcultures, and even more popular media, often aesthetically combine kawaii with eroticism and
grotesquerie, in genres labelled by neologisms such as ero-kawaii, guro-kawaii and kimo-kawaii (‘creepy-cute’).
As well, in general usage, kawaii itself sometimes has negative connotations, typically involving inordinate, or
spurious, submissiveness and frailty (Madge, 1997; Nittono, 2016).

Moves to establish and explain the polyvalent pragmatics' of kawaii sentiment are often prefaced with
etymological and historical parsings. These typically note that the word’s antecedents, and its usage in Japanese
classics like The Tale of Genyji (ca. 1000 - 1020), mostly conveyed pitifulness — today the common adjective
kawaiso still means ‘pitiful’ — and that only in later centuries did its ‘cute/adorable’ associations emerge. These
positive overtones then came to the fore in the twentieth century, partly or frequently displacing the term’s
original pathos. Scholars debate the extent to which this was a pre- or postwar sociolinguistic development
(Birkett, 2012).

Certainly, contemporary kawaii culture, both Japanese and global, is intrinsically tied to commodification,
and so can largely be traced back to the economic boom-then-bubble of Japan's recent decades. This kitschy
efflorescence reached full force in Japan during the 1970s, beneath the aegises of Hello Kitty — as character-
creator Sanrio both capitalized upon and cultivated market expansion from girls to women (McVeigh, 2000b)
— and the nation’s real-life albeit heavily ‘manufactured’ pop idols. By the mid-1980s kawaii permeated
every nook of the Japanese archipelago, manifesting in “pink road diggers” and “police boxes in the form of
gingerbread houses” (Kinsella, 1995, as cited in Peek, 2009, p. 3). Since then kawaii culture and consumerism
has been explained and evaluated by a wide range of Japanese and foreign commentators. Scholars, artists
and art critics, journalists and politicians, have all championed or denounced kawaii alongside those aspects of
Japanese society they take it to reflect and influence.

Kawaii is exalted or excoriated for a range of reasons. As with pop culture anywhere, kawaii producers

! The branch of linguistics studying actual communicative usage, as opposed to formal grammar and semantics.
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and consumers, when called upon to explain the worth of their goods and services, often wax tautological
— kawaii is great because it's kawaii! — and state or suggest that such truths cannot be put into words. The
Japanese government is promoting popular culture abroad for pragmatic purposes, in hopes of championing
an export industry and of wielding kawaii as ‘soft power’ (Heng, 2014; Valaskivi, 2013). There are more
learned glorifications as well. The sensibility is often linked to ancient Japanese idealism, love of miniatures,
and pantheism (think mascots as godlings) (Kageyama, 2006). Others perceive, in its blurring of aesthetic
boundaries — between childhood and adulthood, and between sentimentality and moral ambivalence — a
binary-transcending mentality that makes Japan better-suited than the west to postmodernity. According
to anthropologist Anne Allison, this “polymorphous perversity” helps explain the global spread of kawaii
alongside other types or aspects of Japan's popular culture (Allison, 2003, 2006).

However, kawair's ‘perverse’ blurring of boundaries between innocence and maturity is also the source
of much concern over an infantilization of Japanese society. Takashi Murakami, perhaps Japan's most
internationally-famous contemporary artist, combines anime-inspired kawaii with surrealism, eroticism, and
grotesquerie. His ‘Superflat’ manifestos wryly proclaim the unwillingness or inability of modern Japanese
artists to recognize defining distinctions in western artistic tradition: ‘high’ and ‘low’ culture, fine art and
commercialism, adult and children’s entertainment, good and evil, depth and surface. In Murakami’s professed
view, this ‘flatness’ stems from the trauma of psychic emasculation that atomic bombing wreaked upon Japan
(Ivy, 2006).

Less equivocal and abstract denunciations of kawaii abound throughout political and popular discourse,
delivered by Japanese and foreigners. Such condemnation spans the ideological spectrum, from right to
left. Cultural purists rue the displacement of Japan's traditionally refined, subtle aesthetics by everything
opposite in kawaii. Conservatives and progressives alike damn its purported suspension of adulthood, if for
different reasons. Both decry the political apathy — the lack of patriotism or reformist spirit — that most kawaii
consumerism reflects and encourages. Both heap scorn on its hedonistic consumerism. And as happens with
pornography in the west, social conservatives make strange bedfellows with those feminists (mostly foreign, in
this case) who condemn the borderline or blatant pedophilia of much ‘Lolita’ manga and anime (Ashcraft, 2010;
Lah, 2010). Japan’s political pundits on the right target the protracted unwillingness of kawaii-besotted Japanese
women to get on with the duties of motherhood (and of videogame-obsessed males to forge careers).

Of course, many left-wing critics deplore kawai's propagation of submissive femininity. In such regards,
though, some feminists and social theorists offer a measured or partial defence of kawaii culture: “I cannot deny
that the presentation of young women as kawaii can reinforce an image of women as subservient although
... I also wish to stress that the aesthetic has a nonconforming or escapist aspect to it” (Madge, 1997, p. 157;
see also Kinsella, 1995). This thrust of such arguments runs thus: Especially in a society like Japan's, where
opportunities for politicized consciousness and agitation are simply more circumscribed than in the west —
where ‘the nail that sticks out gets hammered down’ — there is a subversive edge to the decades-long escape that
so many women make into kawaii whimsy. The same is said of the solipsism that transforms so many Japanese
men into hkikomori shut-ins or ‘grass-eating,” metrosexual slackers. These millennial movements are not
revolutions advocating progressive agendas. Nevertheless, they are real rejections of Japan's traditional social
order, and i folo they are transforming the nation, most starkly through low birth rates.

That feminist debate is intra-ideological, between parties who are both opposed to Japanese social
conservatism. This has a rough parallel in ‘critical’ social theory as applied in and to western countries such
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as those in Europe, North America, Australia and New Zealand.? On one hand ‘cultural studies’ scholars find,
in the styles and stances of youth subculture, symbolic dissent — legitimate however partial — against the
hegemony of mainstream conservative ideology. In contrast, neo-Marxist scholars of ‘political economy,” with
their materialist focus on class structures, find popular culture and its disaffected poses to be escapist at best,
if not a disseminator of reactionary attitudes — hedonic individualism, consumerism, and sexism. In turn,
defending their scholarly interest in popular media products (and their love of them), cultural studies devotees
accuse the political economists of dour and reductive economic determinism (Babe, 2010).

2. Kawaii as ‘Soft Power’ Strategic Organizational Communication

No less than in other walks of life, the kawaii aesthetic pervades Japanese organizational communication.
This is most commonly or obviously the case with corporate branding, such as mascots marketing a company
or character goods produced by it, or the kawaii attributes of actor spokespeople, advertising jingles, and logo
font, along with other design elements. However, the kawaii aesthetic is strategically applied by all manner of
other Japanese institutions: political, educational, religious, and even military (Friihstiick, 2009). It is directed
by these institutions at all their stakeholder audiences, both external and internal, from employees to voters and
broader publics both in Japan and abroad. The strategic intent of such communications may be to persuade
stakeholders to adopt a specific behaviour, such as buying, voting, or recycling; to inculcate a more generally
favourable impression; or even to improve information intake (Nittono, Fukushima, Yano & Moriya, 2012).
Many of this paper’s explanations and arguments about kawaii apply to all such manifestations. Therefore
the authors refer generally to organizational communication (strategy) as a term including external or internal
and verbal or (especially) visual messaging; advertising for all manner of goods and services; public relations,
employee communication, and foreign relations; public service announcements; instruction manuals, and
product or even architectural design. (In the 1990s, a college redesigned its campus to look like Disneyland, after
which applications increased threefold (Madge, 1997)).

In all such cases, standard kawaii elements — girlish women, squeaky voices, hyper-happy pop muzak,
rounded cursives, and especially big-eyed cartoon characters — are key elements of strategic messaging aimed
at influencing and/or informing audiences. The basic objectives here are obvious: Organizations want to
endear themselves to stakeholders; to make their message content simpler and engaging; and in the case of
impersonal or authority-wielding institutions, to soften their image. Most research into kawaii organizational
communication, or at least touching on it, is ‘siloed’ into disciplinary subfields of management studies and
political science, with scarce attempts to advance general insights about organizational communication more
broadly speaking. There are a number of studies focused on kawaii advertising for Japanese and international
markets (e.g., Allison, 2006; Otmazgin, 2014; Steinberg, 2012). Probably more academic and journalistic attention
has fixated on Japanese government communication strategy, especially the omnipresent deployment of
mascots — by electoral campaigners (e.g., Aoki, 2013; Torres, 2012); by police and military forces (e.g., Friihstiick,
2009); by local authorities and industries, aiming to sustain and brand their communities and regions (e.g.,
Birkett, 2012; Ripley and Henry, 2014); and most recently, with official efforts to promote “Cool Japan” abroad,
both in hopes of boosting cultural business sectors and of brandishing diplomatic ‘soft power’ (e.g., Borggreen,

2 The authors use ‘western’ or ‘the west’ as a cultural umbrella term to encapsulate ethnically Caucasian-majority,
comparatively wealthy, liberal-democratic countries and regions, and we follow common practice in attributing
attitudinal, behavioural, and institutional similarities to the mainstream populations of these places. However, we
also recognize that substantive differences in all such regards distinguish each ‘western’ country/region from the
others, and we recognize the methodological hazard inherent in making any cultural generalization. This caveat
informs our decision to not capitalize the word west, on grounds that doing so too strongly suggests monolithic
cultural uniformity.
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2011; McGray, 2002; Yano, 2009).

There is has not been much theory-building work on kawaii aspects of Japanese organizational
communication strategy in its general sense: messaging meant to inform, persuade, and perpetuate goodwill
with all types of stakeholders for all types of purpose. The scholarship that has broadly conceptualized this
aspect of Japanese organizational communication can be divided into theoretical and functional interests.
On the one hand, ‘critical’ scholars mostly frame managerial kawaii as a manipulative, smiley-faced mask
for domination and deception on the part of authorities and businesses. A more ‘applied’ vein of study,
usually written by Japanese designers and engineers, formulates principles and processes for making kawaii
communications more effective, especially in visual modes and vis-a-vis high technology such as computer
interfaces and robotics.

The ideological critiques of the first camp routinely reference, as a principal influence, anthropologist
Brian McVeigh's insights into the institutional interests behind the design and dissemination of kawaii
communications, products, and styles (e.g., 1996, 2000a, 2000b). He explains how “[cJuteness communicates
power relations ... effectively combining weakness, submissiveness and humility with influence, domination
and control” (1996, p, 291). McVeigh invokes Michel Foucault’s points about power — that it must often function
invisibly, and that it often “induces pleasure” in subjects (Foucault, 1978, p. 36). These cardinal insights are
related to psychoanalyst Takeo Doi’s (1971/1973) diagnosis of Japanese social relations as comprised of mother-
child-like mutual dependencies. McVeigh warns:

We should be aware of how centres of authority (state agencies, educators, large companies, etc.) attempt
to associate themselves with smiling babies, innocent children, talking animals, pretty colours ... funny
creatures and akarui (cheerful things). If those in positions of power can convince those below them that
they are in fact not intimidating, the task of persuading, influencing and controlling them becomes easier.
(2000a, p. 150)

The extent to which one shares McVeigh's concerns will depend on how suspiciously one apprehends ‘centres
of authority,” both in general and in Japan. It will also depend on one’s beliefs regarding the power of mass
media to mould public opinion, for better or worse. When weighing this issue, it is worth considering some
evident limits of kawaii's capacity to disarm people’s critical and rational faculties.

For one example, immediately after the Fukushima Daiichi nuclear catastrophe, powerplant operator Tepco
stopped using kawaii communications, most notably its housewife cartoon-mascot Denko-chan. Since then,
“Tepco’s post-3.11 TV ads have been limited to solemn apologies silently displayed across the screen, before
disappearing altogether” (Sekiguchi, 2012, para. 8). One must conjecture about any reasons for this sudden
shift in communication strategy, beyond cashed-strapped Tepco's stated cost-cutting motives — “part of our
streamlining” (as cited in Sekiguchi, 2012, para. 9). However, it is no great stretch to surmise that this decision
partly stemmed from recognition that kawaii communications would not defuse so grave a crisis, and could
instead give offense.

Beyond Tepco’s ‘firing” of Denko-chan, a broader cuteness cull seems to be imminent, targeting Japan's
800-plus prefectural and municipal mascots, called yuru-kyara (‘relaxed characters’). These creatures
mushroomed during the last decade, in cartoons and costumes, largely in response to the increased local
autonomy that has come with political decentralization (Birkett, 2012, as cited in Walters, 2014, para. 1). The
‘strategic communication’ purposes of yuru-kyara are manifold, beyond putting an adorably benevolent face
on administration and commerce. Often based on local folklore or industry, these figures assist in marketing
domestic tourism, the most successful becoming national icons worth millions of dollars to their sponsoring
institutions. Rural domains also utilize yuru-kyara in attempts to shore up civic pride — “imagined community”
(Walters, 2014, para. 2, citing Birkett, 2012) — in the face of ongoing population shrinkage. However, their
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heyday might be closing — or at least, their masters might need to produce more proof of their efficacy. In June
2014, Japan’s finance ministry ordered local governments to reduce their taxpayer-supported use of yuru-kyara,
citing a dismissive internal report: “A majority of them were created for vague ‘public relations purposes’ and
some of them were created just ‘because others have introduced mascots™ (as cited in “Japan Cracks Down,”
para. 4).

Broadly speaking, though, the national Japanese government has exploited cute-character branding
as eagerly as has any toy or accessory company — but with an overall achievement record that remains
mixed or indeterminate. New media technologies have helped secure some successes. Not only in Japan
but generally, anthropomorphic spokes-avatars are proving especially efficacious for enlivening digitally
interactive communications (Vranica, 2012). And with the recent lifting of Japanese restrictions against online
campaigning, much was made of successful multimedia mascot handling during the 2012 general elections, by
the now ruling LDP (e.g., Aoki, 2013) and Japan's Communist Party (e.g., Blair, 2013), across videogame-app and
social-media platforms.

Yet in the case of foreign relations, appraisals of Japan's mascot-mediated communication, at least among the
commentariat, have ranged between scepticism and scorn (Borggreen, 2011) — with many caveats and criticisms
hypothesizing flaws from a communication-strategy standpoint. Much of this assessment engages the overall
‘Cool Japan’ initiative. Dating from the mid-2000s, this is the overarching campaign through which Japan seeks
to promote abroad all facets of its culture — traditional, popular, and even subcultural — as a twofold plank for
marketing and diplomacy. Doubters forward many arguments (see, e.g., Valaskivi, 2013). The chief amongst
them is this: However much ‘cool’ has proven amenable to commodification, it is not subject to guidance by
governments, especially avowed social conservatives (e.g., Chiang, 2014; Valaskivi, 2013).* Others opine that
cute, comics, and cartoons are synonymous with ‘cool’ for only specific segments of western youth. Therefore,
Japan's branded characters, manga, and anime, will never have the near-universal appeal of, say, Hollywood
movie stars (e.g., Reynolds, 2009). From a communication standpoint, such critiques amount to the charge that
‘Cool Japan’ lacks a requisite air of authenticity.

Kawaii plays a key tenor in ‘Cool Japan, and a succession of mascot champions are trundled forth in its
name. During 2008, Japan's Ministry of Foreign Affairs (MOFA) officially dubbed Japan's most famous cartoon
cats, Hello Kitty and Doraemon, ambassadors of tourism and anime; and in 2013 the latter character was
named chief envoy for Japan's (successful) bid to host the 2020 Olympics (Chavez, 2013). English-language
commentators reacted with bemusement and mild condescension to these news items. Teasings about cross-
cultural tone-deafness shaded into sharper objections with the 2009 MOFA appointment of three human, young
female fashion idols as “cute ambassadors,” representing different kawaii street-culture styles. This trio included
one then 19-year-old, Shizuka Fujioka, costumed in a miniskirted school uniform. Offended western observers
perceived her as embodying official sanction for the infantilization of Japanese women, if not for the illustrated
pedophilia in much ero-kawaii manga and anime.

Bloomberg correspondent William Pesek called the leggy-schoolgirl persona “creepy” (2009, para. 3),
and anthropologist Laura Miller even compared the globetrotting of all three kawaii emissaries to “global
exploitation and sex trafficking of young women” (Miller, 2011, p. 20). Of course, the ‘chattering classes’
can themselves prove tone deaf. Time will tell how populations en masse respond to Japan’s nascent kawaii
outreach. Or time might tell, given the difficulties of measuring attitudinal shifts at any mass scale, much less
international ones (Valaskivi, 2013). For one complication among many, it will be a very fine-tuned survey that
can parse between any global goodwill engendered by Japan'’s diplomatic darlings, versus grassroots fandom
inspired by self-anointed kawaii crusaders among western pop iconicity such as Avril Lavigne (Franich, 2014)
and Gwen Stefani (Ahn, 2005), or even by lesser-known social-media ‘influencers.’

* Prime Minister Shinzo Abe recently declared ankle-length kimonos to best represent Japanese ‘cool’ (Booth, 2014).
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If the plain and the plausible limits to kawaii's ‘soft power’ provide some counterweight to critical concerns
about organizational propaganda, so should its positive potentials. To the extent that kawaii communications
do work to nudge Japanese citizenry toward beneficial ends — for example, signs showing big-eyed, babylike
cartoon characters causing drivers to slow down — such cuteness appeals should be widely applied and
applauded. Indeed, they might even be proving increasingly applicable and appropriate in the west. Such an
evolution is urged, in a recent New York Times editorial (2014, July 19), by geriatrician Louise Aronson. Given
the US.'s greying demographics, she argues, Americans have no choice but to hope their elderly prove as
susceptible as Japanese seniors to the charms and (seeming) solicitude of sweetly-designed robot caregivers.
She suspects that they will do so, but repines: “Even within the medical community, this idea that machines
could help fulfill more than just physical needs meets largely with skepticism, and occasionally with outrage”
(para. 8).

Unsurprisingly, there is a good deal of investigation by psychologists, designers, and engineers into what
makes kawaii work — all of it premised on the belief that such mass communications are typically benign if
not beneficial for organizational or societal interests, at least when effective. One example is the kansei school
of industrial-design thought, formed in the 1970s. Its international network of technologists (e.g., Hotogi &
Hagiwara, 2014; Saeed, 2012) have pushed boundaries in imbuing all manner of hardware devices and software
interfaces with a range of affective properties, such as kawaii or calming. Kansei-inspired mood-modifying
machines run a gamut from robots and hairdryers to anthropomorphized ATMs.

There are just as many studies done on the user/audience-reception end of kawaii effects. For one
example, Nittono, Fukushima, Yano and Moriya (2012) reported that not only did subjects viewing cute
images subsequently become more careful at tasks — which previous studies had shown — but their focus and
completion speed also improved. The authors found no appreciable gender differences in this response. They
were careful to note that their participants were Japanese university students, so that these findings weren't
generalizable to employees or to non-Japanese, both of whom they suggested might not be so receptive to
kawaii.

This paper garnered wide circulation in the English-language business press (e.g., Bender, 2012; Koh, 2012,
Steadman, 2012). However, most writers hyped the research as though it suggested that “browsing LOLcats”
(Bender, 2012, para. 1) could improve job performance. As well, very few commentators addressed the question
of cultural differences. (Steadman, 2012, was an exception.) This lazy thinking bespeaks a conceptual lacuna
that is no less pronounced in scholarship. When it comes to kawaii, cute, or whatever the basic affect is called in
other languages, there remains a paucity of empirical analysis and theory-building concerning cross-cultural
contrasts, similarities, or convergences. And there is no such research found by the authors which brings this
issue to bear on organizational communication strategy, broadly speaking.

3. Cute Communications in the West — Past and Present Practice and Research

Kawaii's rough English-language parallel is cute. English dictionaries define the word as describing a specific
type of attractiveness — “endearing” in Oxford Living Dictionary’s terms (Cute [3], n.d.), and “especially in a
childish, youthful, or delicate way,” according to Merriam-Webster (Cute [2], n.d.). Much less semantic variety is
attributed to cufe(ness) than is the case with Nihon Kokugo Daijiten’s previously quoted definitional detailing of
kawaii (as cited in Nittono, 2016). However, dictionaries note that cufeness can refer, in North American informal
usage, to adult sex appeal. And as with kawair's original connotation of pitiful pathos (Birkett, 2012), cufe has
less ‘endearing’ etymological roots. It originally stemmed, in the early eighteenth century, from the root acute as
a personal descriptor meaning “clever; shrewd” (Cute [1], n.d; Cute [3], n.d.). This meaning has echoes in current
North American informal usage, where cute can label someone as “clever or cunning, especially in a self-seeking
or superficial way” (Cute [3], n.d.). Some dictionaries also emphasize that the word can today informally denote
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a failure of communication strategy: “straining for effect; artificial” (Cute [1], n.d.). All such polysemic variances
should be borne in mind during the following discussion, though for the purposes of this paper, cute(ness)
and kawaii both refer in general terms to their most commonly understood meaning: ‘endearing’ childlike
attractiveness.

Much of contemporary, applied Japanese kawaii-effects research branches out from a western tradition
of study into the psychology of cute appeals, traceable at least back to Austrian ethologist Konrad Lorenz's
1940s Kindenschema findings (e.g., 1943). He and following ‘cute-ologists'(?)* explore a basic human response
to physical features found in babies — roundness, fragility and clumsiness, big heads and eyes, short limbs,
etc. — but also in similarly aligned adults, animals, cartoons, and even machines or other objects. Such cuteness
often signals or suggests a range of personality traits, such as vulnerability, playfulness, affection, curiosity,
innocence, and naiveté (or ignorance and inferiority). In Lorenz’s terms, perceived cuteness “releases” protective
and adoring reactions in people. Many analyses find that the effect is comparatively heightened in women,
whether from socialized or biological instincts, but this all remains a matter of mixed results and debate
(Nittono, Fukushima, Yano, & Moriya, 2012; Nittono, 2016; Sherman, Haidt, & Coan, 2009). Current research is
also uncovering a range of other cuteness aspects and affects, from ‘whimsy’ arousing self-indulgence (Nenkov
& Scott, 2014), to ‘sincerity’ inspiring stakeholder trust and brand loyalty (Folse, Garretson, Netemayer, &
Burton, 2012).

Since Lorenz’s seminal experiments in the 1940s, western ‘cuteness studies’ has continued uninterrupted,
often independently of the newer kawaii vein of inquiry, though in some obscurity compared to its Japan-
focused counterpart. Recently renewed interest and work in this transatlantic tradition, within a variety of
disciplines, has doubtless been spurred by the au courant fascination with Japanese cases and contexts.
However, cuteness in all its cultural and national flavours is increasingly drawing attention. Indeed, much of
such research adds to knowledge without making (or needing) any reference to kawaii. In one recent example, a
US. study with American participants, Nenkov and Scott (2014) establish the important distinction that much
cuteness has little if anything to do with Kindenschema — it needn’'t remind people of babies.

The authors find that cuteness can instead present and prime a “whimsical” sensibility that triggers
‘fun’ feelings rather than care, thereby inclining respondents to careless self-indulgence (and perhaps even
aggression). Such a finding fruitfully expands the scholarly conception of cute beyond strictly neotenic® or
kawaii parameters. This helps to delineate an emerging, ‘indigenously’ western, variant of cute: one typically
more Jetsons than Sailor Moon, stylistically speaking, and more ironic or ‘adult’ in sentiment. Recognizing
the risk of generalization with such terms as ‘western, it should be noted here that sardonic distance from
sentimental appeals such as cuteness is often said to distinguish Anglophone cultures more so than Latin
ones, with Northern European societies perhaps occupying a middle ground. In such regards, famed cross-
cultural theorist Geert Hofstede’s son and collaborator Gert Jan Hofstede links cultural differences in humour,
including cuteness and kitsch, to his father’s broader masculine/feminine spectrum, which respectively
situates Anglophone and Latin regions at either extreme, the former oriented more so towards pragmatism
and scepticism, whereas the latter more readily or openly embrace sentimentality and emotionality in general
(Hofstede, 2009).

Theoretic discoveries and refinements regarding ‘western cuteness’ will likely also feed into applied
communications. Unlike scholars and journalists, advertisers and other communications practitioners never
really forgot the ‘softening power” of cute in western culture, and they are now turning it to ever more, and
more effective, uses (Vranica, 2012). Just as western cuteness studies sometimes draws from kawaii scholarship,

* The subfield is sometimes called neoteny, though this term is usually reserved for the condition in which adults
retain juvenile physical or psychological characteristics.

> “Neoteny: the retention of juvenile features in the adult animal” (Oxford Living Dictionaries, n.d.)
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but also exists as an older, independent strain, the same applies to the oft-related subfield of ‘spokes-character’
branding.

However, there has been nearly no intercultural cross-fertilization of character-branding knowledge across
regions. Such myopic ethnocentrism is a shortcoming in marketing research generally. Usually, western-focused
studies state or suggest universality to their findings — whether from inattention to other markets, or inordinate
belief in the westernizing ‘convergence’ of globalization (deMooij, 2004; Limon, Kahle, & Orth, 2009). On the
other hand, all types of kawaii studies tend to over-emphasize the uniqueness of this aesthetic, in a form of
‘bizarre Japan' Orientalism (or self-orientalizing nihonjinron, in the case of Japanese writers). The truth is that
mostly nonhuman mascots proliferate everywhere in the world — if even more so in Asia, or more obviously.
These anthropomorphic agents probably constitute the main mode of organizational cute communications,
though other conveyances abound: “brand name, logo and symbol, slogan, packag[ing] and the like” (Huang,
Hu, & Wu, 2013, p. 40).

Western companies were pioneers in mascot communications, which has a history stretching back to the
late 1800s, when printing technology freed up the medium, and the rise of big business created a need to
simulate personal connections between proprietors and their publics. Many of today’s most iconic personified
trademarks, such as Tony the Tiger and the Michelin Man, range between fifty and a hundred years in age or
more (Callcott & Lee, 1995). And western corporations have not been the only organizations to thereby soften
up their stakeholders. Disney’s critters very effectively emitted a range of U.S. wartime communications, from
propaganda to military training videos. Their efficacy in this respect was largely attributable to the fact that
it wasn't until the 1960s that western societies developed today’s perception of comics and cartoons as strictly
juvenile fare (Raiti, 2007).

However, to some degree, this western distinction between ‘adult’ and ‘children’s’ media has been a matter of
popular and scholarly misperception. Over the postwar decades, adult westerners in many nations did become
comparatively inured to cuteness, or indisposed to acknowledge its softening power. And today the aesthetic
features less in western organizational communications, especially outside of branding, than is the case in
Japan, where manga and anime mediate all types of institutional content. However, although eclipsed in this
regard by their Japanese counterparts, western companies never stopped advertising to adults with a plenitude
of cutesy appeals. These affective tactics have continued — widely though in some abatement, and largely
unstudied — alongside more distinctively western brand traits such as ‘rugged,” ‘edgy,’ or ‘sexy’ (cf. Aaker,
Benet-Martinez, & Garolera, 2001). The extent to which Japan monopolizes the mode is somewhat overstated,
explicitly or through implication, by nearly all commentary on kawaii organizational communication.

Among English-speaking countries, an increase in cute advertising, and belated scholarly attention to this
tradition, took place in the 1990s. Baby-boomer nostalgia was a factor here (Callcott & Lee, 1995), and the new
cuteness was often couched sexily or ironically, in ‘retro’ or absurdist fashions. As an added influence, it is
also at this time that kawaii overtook North America and Europe, spearheaded, in particular, by Sanrio as the
company capitalized on the same blurring of childhood and adult markets that it pioneered in Japan (McVeigh,
2000b). Many U.S. technology firms rival any Japanese institution in cute communications; their intention is
plainly to persuade stakeholders — customers but also the public more broadly, if not government regulators
as well — that they're hastening a ‘warm and fuzzy’ future. Aside from Telus’s adorable animals, Apple’s apple,
or Android’'s R2D2-esque mascot — round, awkward, babylike — consider the strenuous output of silly company
names: Google, Twitter, Bing, Yelp, Hulu, etc. Tellingly, the first prototype of Google’s driverless car looked “like
a cross between a Volkswagen Beetle and a Disneyland ride” (Garber, 2014, para. 4).

During the 2000s another escalation of cute communications ensued, though lay business writers have taken
note of the trend before any published organizational-communication scholarship. The increasing centrality
of visual communications leads management consultant Dan Pink to predict as “inevitable” (cited in Clark,
2008, ques. 2) that western organizations will more widely adopt Japan’s use of cartoon and comic mediums for
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persuasive and informative communications. Maclean’s senior culture writer Anne Kingston (2014) notes that
Generation Y has become old enough for nostalgia marketing, so that cartoon advertisement and art, recalling
the halcyon 1980s and 1990s, is undergoing now-cyclical resurgence. Wall Street Journal's advertising editor,
Suzanne Vranica (2012), attributes today’s trend in mascot messaging to the communicative affordances and
constraints of social media. The platform’s normative informality means ‘soft sells’ become imperative, while
its interactivity animates avatars with compelling ‘virtual personality’ as they engage in cheerful dialogue with
loyal or angry fans.

There are organizational risks as well as benefits to implementing comics, cartoons, mascots, and other
cute communications. The idiosyncrasies of digital and social-media communications are one major strategic
factor. A traditional benefit of fictional trade mascots, especially ones created for the sponsor organization,
lies in the control over their image that strategists can maintain. Contrariwise, human spokespeople, especially
famous ones, have a tendency to engage in brand-tarnishing real-life behaviour (Callcott & Lee, 1995). This
equation has been altered with double-edged consequence by new media, owing to its audience-participatory
capacities. Popular corporate cartoon characters often become the basis for fan art, a genre that increasingly
serves for companies as ‘user-generated’ viral marketing, or is even crowdsourced for product design purposes
(Brustein, 2014; Marrs, 2014). However, fan-rendered mascots can take on lives of their own veering sharply
from organizational interests. A search-engine scan of images for “Erin from E-surance,” with the ‘safe settings’
off, will reveal one reason why this company retired its sexy-cute, secret-agent spokes-cartoon (Edwards, 2010).
In E-surance ads, Erin has been replaced with human nerds and old ladies — also cute, but less likely fodder for
fan-art sexual fantasies.

A more fundamental challenge in strategizing cute communications lies in hitting just the right emotive
pitch for the moving target of contemporary audiences. Perhaps especially at work, westerners remain less
predisposed than Asians to cute appeals, or at least more loath to admit their charms (the persistently viral
near-ubiquity of ‘cat videos’ notwithstanding). Outside of certain fandoms, the kawaii aesthetic cannot simply
be transplanted wholesale, much less for the full catalogue of organizational communications: PR, internal
communications, manuals, nation branding, etc. (notwithstanding Canadian Prime Minister Trudeau’s
character-emblazoned socks; Corsillo, 2017). However, despite recent business-press interest in kawaii research
(e.g., Bender, 2012), there remains nearly no organizational cuteness scholarship conducted in light of current,
non-Asian and cross-cultural contexts. This is clearly a gap in knowledge that needs filling, both from the
perspective of organizational communicators and that of their stakeholder audiences, external or internal.

Though organizational-communication research has yet to engage the subject, many cultural cognoscenti
have augured an imminent ‘age of cute’ in the west, or argued that this effervescence has already established
itself as one of “the dominant aesthetics of the twenty-first century” (McIntyre, 2015, p. 423; see also Kretowicz,
2014; and Wittkower, 2009). Its emerging or ensconced ubiquity is pointed to by a panoply of markers: the
normalization of pink colours in menswear (Baker, 2012); kawaii simultaneously establishing mainstream and
underground cachet (Kretowick, 2014); a ‘brony’ fan culture of men from all walks of life who adore the My
Little Pony’ cartoon (Wigler, 2014); the cupcake craze (Emery, 2014); children’s movies with in-jokes for parents
(McKay, 2011); adults who read children’s books (Graham, 2014); the fact that an emoji-only social site has been
launched (Kingston, 2014); an ever-expanding number of cute little cars (Patton, 2008); and perhaps above all,
the internet’s infinitude of kittens, lolcats, and babies.

Just as many reasons are proposed for this pop-cultural paradigm shift. Wittkower (2009) ascribes a
central role to technology, especially internet communications. In terms of communication and interpretation
strategies, producers and consumers alike infuse the tech sector’s organizational messages and machines with
cuteness, as a gambit to allay anxiety over socio-technological change. Another factor involves the increased
prevalence and prestige of amateur media production. This DIY ethos accords more with cuteness, in all its
shameless imperfections, than with the beauty of professional design. Other media characteristics — the visual
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nature of much communication; the rapidity of information flow; the ‘pull-oriented” autonomy and anonymity
of consumer choice — orient our age toward a “desublimation” of taste and thought, channeled via simple
aesthetics and immediate affects: sexual, horrific, slapstick, and cute.

Others point to broader societal shifts. Perhaps above all, there is the increasing economic centrality of
women and girls, and their growing role as consumers, producers, and circulators of new media (Luce, 2014).
What McVeigh (2000b) pointed out of Hello Kitty’s reign in Japan now holds true for kitsch in the west: it
appeals to females as ‘cute’ when they are girls, as ‘cool’ when they are adolescent, and then as ‘camp’ to women.
As for men, most western metrosexuals don’t embrace cuteness per se, but they are modeling a masculinity that
is consanguine with cuteness in its ‘post-machismo’ (Ibsen, 2013).

Recessionary trends are also diagnosed. Today’s trend towards valuing small possessions — from dwellings
and cars to pets (“Twenty Trends,” n.d., item 5) — can perforce set the stage for an aesthetic of cuteness. When
Generation Y isn't living in petite apartments, they are often nesting with their parents for longer than their
precursors did. Some postulate that this delayed independence fosters a “child/adult liminality” (McIntyre,
2015, p. 425) that helps account for protracted receptivity to juvenilia such as Harry Potter fiction. More
sympathetically, many such critics also posit that the cuteness aesthetic, in its basal or absolute superficiality,
represents a rejection of adult reality rooted in Millennial hopelessness: “That’s the revealing duality of
this 21st century incarnation of ‘cute’ — it identifies the emptiness in excess that is as true as it is ultimately
terrifying” (Kretowicz, 2014, para. 12).

A ‘cuteness backlash’ stirs in some western media (e.g., Windolf, 2009), along similar ideological fault lines
to those arrayed against Japanese kawaii: Conservatives shudder or snort at the immaturity of it all, while
progressives bemoan ‘cute culture’s’ consumerist and escapist retreat from political engagement (e.g., McIntyre,
2015). Yet the current enthusiasm for kitsch and schmaltz has its defenders, of differing political stripes. They
herald the sensibility as a bellwether for hopeful societal shifts — toward a revitalized idealism; away from the
bitterness and prurience of so much mass media, and even from the western tradition of ‘binary thinking’ that
erects rigid aesthetic, moral and cultural boundaries between people (e.g., Allison, 2006; Napier, 2007; Pratt,
2014).

Management guru and Ted Talks star Dan Pink predicts as “inevitable” (cited in Clark, 2008, ques. 2) the
Japan-inspired embrace by western organizations of cartoon and comic communications for persuasion and
information-transmission. If Pink proves prophetic, strategic communicators from political campaigners to
advertisers will have to weigh all the considerations just discussed: cultural globalization; the affordances and
constraints of social media and other new multimedia; a persistent irony in the western (especially Anglo)
adoption of cuteness; the nascent norms and anxieties of Millennials; a risk of pop-cultural backlash against
cuteness overplayed or poorly executed. Audience analysis both quantitative and qualitative will be key, and
organizations will need to sense and follow emergent societal tendencies rather than seeking to transplant
kawaii tout court. To the extent they are successful in such regards, it is to be hoped they reflect and render real
the most hopeful aspects, latencies, and possibilities of kawaii-slash-cuteness as a new lingua franca — one that
softens our natures without softening our resolve.

4. Conclusion — Future Directions

This paper has theorized kawaii and cuteness as a mode of organizational communication strategy, offering
a conceptualization or reconceptualization of these concept-phenomena for both practitioners and those seeking
to understand or critique such mass media. In Sections 1 and 2, kawaii was discussed as a broad cultural
descriptor, focusing afterward upon ideological hostilities to the sensibility, both right-conservative and left-
progressive, and both Japanese and western. A defense of the aesthetic was offered, partly on grounds of its
limited influence upon actual behaviour, and partly on grounds that this influence has positive organizational
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and societal impacts, such as improved attention to tasks or to road signs. Coverage of Japanese design and
behavioural research into kawaii effects segued into Section 3's overview of related or cognate non-Japanese
studies, from Lorenz’'s 1940s Kindenschema findings to character-branding management scholarship. These
paper sections and literature reviews supported Section 3's subsequent argument that western organizations
have successfully strategized ‘cute communications’ for longer, and continue to do so more widely, than is
commonly recognized. Section 3 concluded by addressing arguments that cuteness, in many ways influenced by
kawait, is a burgeoning pop-cultural sensibility in the west, if not a profounder societal paradigm shift, to which
organizational communicators and their commentators must attend.

The fascinating questions and thorny issues involving kawaii or cuteness and surrounding sociocultural
contexts demand more comparative cross-national study. Globalization's entwinements ensure that only such
expansion of scope will prepare researchers to pinpoint the universals truly in play, rather than formulating
generalizations based solely on purported peculiarities of Japan or the Millennials. And this enterprise requires
research that is more empirically grounded, qualitatively and quantitatively, than the speculation mostly on
offer, however important the best of such theory-honing work has been. It is true that psychological and design
research has made decades of headway in the science of cuteness — but with little if any outside insight from
sociological or intercultural knowledge. For the most part this work experiments upon western or Japanese
subjects in contextual isolation, a limitation some researchers highlight (e.g., Nittono, Fukushima, Yano, &
Moriya, 2012). Such analytic gaps are even more pronounced in organizational-communication research, which
has not begun to concentrate on the softening power of cute communications in any regional milieu, much less
through intercultural lenses. This paper has sought to establish the need for such a focus, given the increasing
cutesiness of corporate communications.

The questions to be answered are many, both for scholars imparting advice to organizational communicators,
and for those more interested in examining this softening power from the standpoint of organizational
audiences, internal or external. Clearly the subject is understudied, but exactly how widespread are cute
communications already? What types of western stakeholders are present or potential targets, and with what
institutional genres beyond advertisement: public relations, internal communications, instruction or safety
manuals, retail or workspace layout, product design, foreign affairs? Will ambient cuteness make us more
productive, more pliant, more attentive, more altruistic? To date, the only empirical research incorporating such
audience and format specifics has involved Japanese subjects, and these are mostly female university students.
How cute can communicators get with workers and with men, of different ages and nationalities? For each
audience and client demographic, what is the right tactical admixture of sentiment, nostalgia, irony, and sex
in cute communication strategy? And of course, for thinkers of a critical bent, there will be a countervailing
directive: to devise and disseminate resistant strategies of interpretation, and counter-messaging, athwart
attempts by authorities and businesses to seem adorable though they are not.
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The present paper is an approach to othering as a potential factor of coolness. Through the analysis
of two case studies — the established cultural phenomenon of Cool Japan, and the rising buildup of what
we call Warm Mexico — the aim is to understand the particular conditions of othering that can lead to a
“cool” national identity. Japan is taken as a departure point to assess the usage of exoticism as a resource
for building a cool national identity, and then the analysis turns to Mexico’'s current national image to
examine the possibility for that same strategy to be applied. The concepts of complicit exoticism, and
bounded autonomy are used as theoretical axes to find out the factors involved in the cooling of an
othered culture. The paper combines theoretical analysis and a content analysis of two case studies to
strengthen the understanding of the links between concepts. The first part focuses on the historical and
theoretical background that hint at the variables involved in process of building a “cool” other. The second
part is an interpretation analysis of an exploratory content analysis done on conversations with fan
communities that have received and replicated othering discourses of two foreign cultures, i.e. Mexico and
Japan.

Keywords: Cool Japan, Nikonjinron, Mexico, National Image, Othering

Introduction

The present paper is an approach to othering, the establishment of conceptual boundaries between an in-
group entity, “us”, and an out-group entity, “them” (Iwabuchi, 1994: 49), as a potential factor of coolness.
Through the analysis of two case studies; the established cultural phenomenon of Cool Japan, and the rising
buildup of what we call Warm Mexico, we aim to understand the particular conditions of othering that can lead
to a “cool” national identity. Given its long and solid career on coolness, Japan is taken as a departure point to
assess the usage of exoticism as a resource for building a cool national identity, and then we turn to Mexico’s
current national image to examine the possibility for that same strategy to be applied.

The reason behind the choice of Japan and Mexico responds to two main conditions. First, the initiative of
both public and private institutions to strengthen the promotion of Japanese creative industries as a way to
heal Japan’s image after the Fukushima disaster could set a guideline for Mexico to follow. Cool Japan became a
powerful tool for post-Fukushima Japan, hence adapting some of these strategies could help Mexico to improve
its own damaged portraiture as a consequence on the war against drug cartels. Second, Mexico and Japan have
been subject to othering, and exotization, and both have spawned fandoms that idealize both countries based

on these notions. The national images that makes use of (self) exoticism do so theoretically, but also tangibly
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through material culture. Japanese and Mexican fandoms could shed light on the concrete consumption and
interpretation of said material culture and reveal how national image discourses are received, recontextualized
and transferred to the sphere of cool.

The othering traits, and exotization are approached as cultural essentialisms. That is to say, the conception
that all human beings carry a culture, which in turn is reduced to a set of characteristics that defines an
individual’s or a group’s essence (Grillo, 2003). Cultural essentialism represents a form of stereotyping, a way
of categorizing a community, or a culture. However, stereotyping also often brings to the table the discussion
of the (mis)interpretation of a “real” culture, versus the “imagined” one (McGarty et al., 2002). In this paper we
acknowledge the essentialist imagined and constructed nature of the national images of Mexico and Japan, and
how they are used to “provide a useful fit with reality, rather than an exact match with reality (...)” (McGarty
et al., 2002: 8). However, we also want to point out that the constructed quality of the national images here
analyzed or their usage of stereotypes does not render them any less valuable. On the contrary, we intend to
highlight the complexity of the cultural implications and power relationships that frame the selection of the
“useful fits” that are the national images resulting from a complicit exoticism.

In order to evidence the tendencies that govern the contemporary image of Japan and Mexico, this study
will first approach the relationship between national image, othering, and cool theoretically, and later will focus
on the practical applications of this relationship through the discourses of fandom communities. During both
stages, Japan will be taken as a reference, and Mexico as a potential application. The objective of our study is to
examine the current image of both countries, according to each othering discourse and each consumer fandom,
and find what values trigger appeal/coolness.

Consequently, the following research is done in two stages. First, the theoretical considerations here
implemented gravitate around the concepts of complicit exoticism to explain the part that pertains national
identity, and bounded autonomy to describe its connection to coolness (sections 1 and 2). Then, a content
analysis will be conducted on the discourses (interviews) of key members of the fandom communities in
both territories to assess the contemporary images of Mexico and Japan and the factors that display coolness
(Section 3). These representative members of the communities are chosen given their leading roles within their
circuit, where they act as promoters and creators of visual and material culture. In the conclusions we round up
the theoretical considerations and the results of the content analysis in order to evaluate how Japan's exoticism
and coolness relate, and consider the possibility of Mexico to follow a similar path as Japan down the road of
coolness.

1. Complicit Exoticism and Cool Japan

Japan’s career in cool is long, but when it comes to othering and exoticism it is even longer. Othering is the
colonial practice of imagining an “other”, an opposed pole of the “self”, while setting the cultural boundaries,
differences and hierarchies that generally results in a dichotomy between a superior self, and a marginalized
inferior other (Ghandi, 1998; Yu, 2002). Territories regarded as Orient under Euro-centric standards, such
as Japan, have been a constant subject of othering gazes; romanticizing at best (Machart et al., 2015), and
derogatory at worst (Said, 2014) almost since the 17th century (Jorissen, 2002). The changes in the nuances
of the notions of Orient have revolved around the identification of the West; Eastern countries become
instrumental in positioning Western ones through a comparative process of divergence where the formers’
“weaknesses” enhance the latters’ “strengths” (Said, 2014: 45). The demarcation of East and West, “us” and
“them”, culminates in the establishment of an “Oriental other”, an entity that confirms and stabilizes the “self”,
which in this case is the hegemonic system of Western values (Gandhi, 1998).

Specifically, in the case of Japan, its marginalization as an other has also gone through the ups and downs
of shape-shifting where it would be sometimes portrayed negatively as barbaric and irrational (Gbazoul,
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2007; Laver, 2011), or more positively as mysterious and kawaii ( 24\ »\») (Okada, 2009; Sakurai, 2009). For
example, the image of the geisha has been molded countless times; it has been a symbol of the exotic sexuality
of Japan (Boer, 2003), of a naive savageness (Okada, 2009: 39), and a representative of Japanese beauty (Okada,
2009, Gbazoul, 2007). Authors Ferial J. Gbazoul and Okada Mariko converge when both acknowledge that the
process of building the image and significance of the geisha is imbued with both Western and Japanese values
alike. Even though in Europe geishas were sexualized (Gbazoul, 2007) and even satirized (Boer, 2003; Okada,
2009), Japan subverted their polemic portraiture, adapted it, and chose them as representatives of their culture
during world fairs since the 19th century (Okada, 2009).

The 20th and 21st century still see replications of these othering tendencies. Something similar has happened
with contemporary Japanese fashion. Cultural and fashion studies scholar Masafumi Monden summarizes
the exoticizing gaze behind the categorization of Japanese fashion affecting even big brand names like Rei
Kawakubo and Yohji Yamamoto , where their “Japaneseness” would be emphasized rather their traits as
individuals (Monden, 2014: 11). Fashion specialist Yuniya Kawamura traces the othering of Japanese fashion
back to Takada Kenzo, claiming that his rise in the Paris fashion scene sparked an interest in Tokyo, the “exotic,
mysterious city where there could be more creative designers, like Kenzo, hidden or waiting to be discovered”
(Kawamura, 2013: 23). These two examples of interpretation of Japanese culture have served us to grasp that
othering has been constant when approaching Japan, but also reveal two other tendencies that emanate from
it; first, that it sometimes takes a positive turn and others a negative turn, and second, that Japan has absorbed
and reverted Orientalism almost since the 19th century.

In this part of the study we shall address these two tendencies under the light of Cool Japan. Whilst othering
and exoticism have proven to be reductive and embedded within a colonial system that establishes dyads of
dominating-dominated cultures, we consider how Japan has integrated and reverted its stereotypes in the form
of a contemporary self-Orientalism that possibly served as a basis for coolness to arise, and Japan's soft power
to strengthen. In order to explain the complex negotiations of self-othering and self-Orientalism, the concept
of complicit exoticism as defined by Koichi Iwabuchi will be addressed. Next, its relation to Cool Japan will be
explained and the literature regarding this topic will be reviewed considering the contrasts between the positive
or the negative portraiture of Japan.

(1) Complicit Exoticism

Media and cultural studies Professor Koichi Iwabuchi defines national identity as “a battleground where
various social groups compete with each other to define the meaning of national” (Iwabuchi, 1994: 51). Minding
the contrasts of the aforementioned negotiations of Japanese identity that have passed through so many hands
and translations, it is not difficult to imagine why Iwabuchi used the word “battleground”. However, the process
is not always as violent as the previous definition might hint at, due to the occurrence of negotiations in the
discourses between the parties that construct meanings and power hierarchies.

As it was mentioned above, Kawamura Yuniya made a study about Japanese fashion subcultures and pointed
out that the division between East and West is still relevant and enforced nowadays. Nonetheless, her account
on Japanese sartorial history has moments where Japan appears as a more passive receiver of what the West
has imposed on the East, than an active culture with contributions of its own (Monden, 2014). For instance, she
said that after World War II, fashion trends that emerged in the United States and/or Europe started arriving
faster to Japan. As a result, people in urban centers, like Tokyo, “began to consume Western fashion at a rapid
pace in the 1950s and 1960s; whatever trend was popular in the West was imported to Japan, or exact copies
were produced locally” (Kawamura, 2013: 22). While the reality of the power of American-European fashion
trends cannot be denied, to claim that Japan made “exact copies” poses a problematic view of Japan as a passive
copier of Western tendencies. The very process of localization implies an incorporation of agencies and, in the
case of fashion, re-styling that is worth analyzing as an object of study on its own (Monden, 2014: 11).
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This active negotiation between East and West, Japan and United States/Europe, is the focus of Koichi
Iwabuchi’s study about Japanese national identity. He mentions that “Japaneseness” is the result of reciprocal
recognition of others where Japan retakes the image that “the West” has drawn of it, and constructed its own
portrait of both the “the West” and of itself. Consequently, “the relationship between the West’s Orientalist
discourse on Japan and Japan’s discourse on itself is characterized by a profound complicity” (Iwabuchi, 1994:
52). This negotiated exchange is complicit exoticism.

Complicit exoticism can happen in different battlegrounds, borrowing Iwabuchi's own words. The
competition between social groups to define Japan is still divided in two different corners, West versus East.
Nonetheless, I would argue that sometimes the competition gets toned down and becomes a negotiation, almost
a conversation. As it was previously argued, Orientalist tendencies to other Japan have also taken the shape
of a positive-leaning essentialisms; for instance, othering could work as an endorsement of Japan's exoticism
(Iwabuchi, 1994: 57). However, on Japan's receiving side, the differentiation between East and West has also
served as a tool for establishing Japan's own differentiation from undesired Western values (Iwabuchi, 1994:
53). In sum, the conversation goes both ways; Euro-American discourses describe Japan as different, and Japan
accepts said difference, enhances it, and uses it to even reject “Western” values. One of the battlegrounds
where this conversation, and Japan's complicit exoticism is most clearly manifested and constructed is the very
literature of theories about “Japaneseness” or nihonjinron ( H A< N5 ).

(2) Nihonjinron, Theories and Manifestations

Manifestations of complicit exoticism can be openly appreciated in nzhonginron or theories of “Japaneseness”,
according to Iwabuchi (1994: 54). Similarly, nowadays there are other examples that can be almost as illustrative,
and that could also prove to be an embodiment of contemporary nihonjinron. In order not to lose Iwabuchi’s
pace to explain complicit exoticism, we shall consider first what nihonjinron can demonstrate about national
identity, and later we shall move to other areas where the same relationships can be seen.

Nihonjinron is a genre in the social sciences that explains Japan as a unique, homogeneous cultural and
social entity (Yoshino, 2005:2), and as such has been instrumental in defining Japan locally and internationally
(Iwabuchi, 1994). Since its emergence around the decade of 1930, and after its boom in the 1970s (Iwabuchi,
1994: 55), its scope has widened to a point where it is challenging to try to cover most of its topics (Yoshino,
2005). But, what is worth highlighting is that it has become an arena for discussing Japanese identity under the
conditions of complicit exoticism.

The values of Japanese culture that can be seen in nihonjinron literature is that Japan’s culture and society
is “almost too unique to be understood by others” (Iwabuchi, 1994: 60). Even if nihonjinron constantly assumes
that East and West are different, and implicitly replicates its hierarchical and colonial implications, this self-
exotization has at times been exploited to Japan's benefit. The fact that Japan still takes the entity of “the
West” as a reference, and even defines itself under Western terms (Iwabuchi, 1994), is not a detriment to the
powerful impact of its material and visual culture. Koichi Iwabuchi also brings to attention that the discussion
of Japaneseness was not only supported by literature, but also by creative industries. This way, nihonjinron
discourses both embodied by literature and material culture were widely successful overseas because, as
Iwabuchi put it “cultural otherness sells in the age of globalization” (1994:68).

To put this into more concrete terms, looking at the expression of complicit exoticism in other areas that also
happen to be more tangible can be of help. Iwabuchi’s claims of cultural otherness being a successful marketing
tool echoes with cultural anthropologist Anne Allison’s experience with Japanese toys. In her book “Millennnial
Monsters: Japanese toys and the global imagination”, she gives her take on the popularity of toys made in
Japan, regarding its “foreign references” and “distinctly non-American feel” as one of their biggest appeals.
According to her, “signs of cultural difference is more the trend today than simple Americanization of such
foreign imports” (Allison, 2006: 2). The idea of Japan’s uniqueness that permeates nihonginron is also present in
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Allison’s study, even if rooted in a more academically rigorous framework. The author mentions her awareness
of Japan’s cultural richness, but still deems s/info’s animism a unique trait that influences Japanese consumerism
and production in ways that “do not occur in the United States” (Allison, 2006: 12). In this example, Japan is still
clearly demarked as an other, but, in spite of (or possibly precisely because of) its distinctive non-American traits,
Japanese toys possess a special power to succeed and attract attention. Therefore, their “different” nature not only
triggers their commercial success, but they also turns them into vessels of certain Japanese unique traits.

This does not happen only with toys. As it was previously introduced, Japanese fashion has also been
subject to othering, and has appropriated that view to its own advantage. Be it re-styling trends that appeared
in Europe or the US, or tinkering “otherness” into Japan-based projects, complicit exoticism has impacted the
realm of Japanese fashion. Not only big names like Kenzo, or Comme des Garcons have received such labeling,
but also urban subcultures. The late cultural promoter Sakurai Takamasa traveled overseas to places in Europe
and Asia to research the status of Japanese popular culture diffusion. As a result, he wrote a book about the
appropriation of Japanese sartorial subcultures, especially lolita ( 2 ') 4 % ), taking it as an axis the concept
of kawaii, and headed projects of Japanese cultural diffusion like the kawaii ambassadors based on what
he discovered overseas. While his narration does not address directly the topic of othering or exoticism, his
experience finding out about the hype around Japanese lo/ifa brands, and deciding to capitalize on it is a story
of complicit exoticism. During his interviews with European lo/ita, the concept of kawaii came up constantly,
becoming an almost universal marker of contemporary Japaneseness (Sakurai, 2009: 87)'. He highlights
Japanese uniqueness when he talks about the word kawazi itself, claiming it is widely used unchanged because
it is a concept that cannot be perfectly applied or translated to other languages (Sakurai, 2009: 41).

This way, complicit exoticism works as the conversation, or competition, of values that shape national image.
As a result, national image can also be embodied in different containers, like literature such as nihonjinron, or
creative industries. In the case of the latter, complicit exoticism also becomes a creative force that can mold
Japanese creative industries, and/or their support system. Also, nihonjinron has a role to play; it is the carrier
of particular values that laid a fertile ground for Japanese products to exploit their “distinctly non-American”
traits. In order to understand how complicit exoticism continues to affect Japan’s contemporary material culture,
and its interpretation, we shall look at its most recent embodiment, Cool Japan.

(3) Cool Japan

The approach to Cool Japan as a discourse of othering has already been discussed in the academia. Asian
studies scholar Jonathan E. Abel analyzed Cool Japan as a phenomenon that distorts the image of the real
Japan. He regards it as a global fetish that is born out of exoticism and interest in what is hard to understand
(Abel, 2011: 63,64). On the side of art, Professor Mori Yoshitaka has a similar opinion regarding the Cool Japan
values that have found their way into Japanese contemporary art through some Japanese New Pop artists,
especially Murakami Takashi. Mori mentions that Murakami has exploited stereotypical views of Japan as
futuristic and especially postmodern, highlighting its uniqueness to position himself as unique within the
international art world scene (Mori, 2007). Uniqueness, exoticism and “traits that are difficult to understand”
are concepts that were often discussed in nihonjinron literature, and continue to fuel complicit exoticism within
creative industries.

The importance of creative industries for the study of complicit exoticism comes not only from Iwabuchi's
introduction to the effect that otherness has on the sale of cultural products, but also from the relatively recent
officialization of Cool Japan as Japan’s national image. But, before delving into the particulars of Cool Japan as
an institutionalized national portrait, it becomes necessary to understand the generals of how Cool Japan has

! In the particular case here quoted, “Japaneseness” is represented by Tokyo. When Sakurai Takamasa interviewed
the French singer Solita, she said that kawaii comprises a feeling of “Tokyoness”.
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worked so far.

The article “Japan’s Gross National Cool” by Douglas McGray (2002) marks the popularization of the
term Cool Japan, but also the beginning of a realization about Japan's image in the 21st century. In the text,
McGray talks about Japan's growing soft power taking over the world through sushi, gadgets, and anime. His
explanation of the conditions that rendered Japan a cultural super power touches on some of the aforementioned
spots of otherness and complicit exoticism. For instance, Japan is still portrayed as somewhat mysterious since
MacGray states that “there is a Japan for the Japanese and a Japan for the rest of the world” (McGray, 2002:
52). But, probably the most relevant statement for the present study comes from the idea that Japan possesses
an “ability to absorb and adapt foreign influences while still remaining an intact cultural core” (McGray, 2002:
52,53). This “ability” describes Japan’s active role in complicit exoticism, and, in this particular case, works as a
metadiscourse on how Japan could also absorb the vision of itself as “cool” and integrate it to its “intact cultural
core”. Additionally, McGray adds some other traits of Japanese uniqueness, like its postmodernism, due to this
“talent” to fuse foreign cultures with local ones, but also for mixing tradition with futurism (2002: 49).

After the hype for Japanese popular culture and technology got a name and even some theoretical
background, the Cool Japan machine did not stop. On the one hand, creators like the aforementioned
visual artist Murakami Takashi, used it to enhance their own identity®. On the other, private and public
institutions also used the catalogue of “unique” traits and products mentioned in McGray's text to boost their
enterprises. For instance, Murakami supports the vision of Japan as postmodern and has even teamed up
with postmodernism philosopher Azuma Hiroki (Murakami, 2005). Under said vision, he created a whole art
project that greatly carved the place of Japan's contemporary art in the world during the 2000’s (Favell, 2011).
Regarding institutional initiatives, an example can be the All Nippon Airways 2012 campaign “Is Japan Cool?”
where videos, text columns and SNS posts gather a wide catalogue of Japanese culture in order to promote
tourism from overseas (ANA Global Channel, 2012). The Japanese government is in no way unaware of the
economic impact that the Cool Japan discourse had and can continue to have on Japanese products. Even though
McGray's text talks about fashion, anime, phones and gadgets at the same time, Japanese public institutions
chose creative industries to represent Cool Japan, and gadgets would fall under Digital Japan, or Tech Japan
(Cabinet Office 1, 2004). Efforts to strengthen the promotion and protection of Japanese creative industries
locally and internationally can be tracked back to the 2002 Japanese Intellectual Property Strategy (Dailot-
Bul, 2009). However, the actual usage of the English-language concept “Cool Japan” on creative industry-
related programs started appearing in Japanese government branding strategies in 2004 (Cabinet Office 1, 2004)
although at times it would also appear with alternative names such as “Japan Cool” ( ¥ ¥ /8> + 7 —)V ) or
“Kakkoii Nihon” ( %* > Z\»\» H A ) (Cabinet Office, 2004a; Cabinet Office, 2004b). On 2012 Cool Japan took an
important turn since it became one of the tools that the Japanese institutions had at hand to help reinvigorate
Japanese industries after the earthquake, and restore Japan's brand overseas (METI, 2012a).

This way, Cool Japan as a national identity has passed through different stages, and conversing with
institutions, artists, consumers, academia, among other circuits. What we want to highlight after this brief
review of Cool Japan is that the cultural phenomenon follows the tendencies of complicit exoticism as explained
by Iwabuchi (1994), where the identity of a nation and its signifiers are negotiated based on a differentiation
between “us” and “them”. Cool Japan as a Japan’s national image is complicit because it took an English-
language, United States-born concept to define its own self, its particularities, and readapted it to its own needs.
It is also exoticism because the separation between “us” and “them” is still done taking Euro-American views
as a reference, producing stereotypes, such as the idea of Japan as a postmodern culture. The other point we

2 Even though the Murakami himself has not claimed to be aligned with Cool Japan, if anything, he has voiced his
contempt (Sasaki, 2012), his theories about Japanese art and art history are permeated with Cool Japan tendencies.
If the contemporary stereotype of Japan includes the aforementioned uniqueness, postmodernity and futurism,
Murakami has all that boxes checked with his artistic project Super Flat.
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want to bring up for discussion is the mostly positive undertone of exoticism that permeates the Cool Japan
phenomenon. As we mentioned before, othering can reduce cultures to essential characteristics that could be
positive or negative. Sometimes both conflicting sentiments can exist simultaneously in the same timeline.
Even though Cool Japan creative industries are not without its taints of perversion (McLelland, 2016), and
the promotion campaign has had some criticism as well (Boas, 2016), Cool Japan is mostly a contemporary
celebration and commodification of “Japaneseness”. In the past Japan has been mysterious, beautiful, now it
is postmodern, kawaii and cool. Consequently, things that come from Japan are also tainted with these positive
qualities. Nonetheless, it is important to signal that Japan is not only good, it is cool. There is a difference. So,
what does coolness entail for complicit exoticism?

2. Coolness, Bounding and the Bounded Other

The definition of cool is not an easy task. There are different academic fronts that have tackled the
phenomenon in ways that range from an elusive, rebellious attitude (Gladwell, 1994) to a reproducible,
commercial trait (Sundar et al., 2014; Farnsworth et al., 2014). For the sake of analyzing the kind(s) of coolness
that might be at play in Cool Japan, we shall focus on one of the factors that traverses most of the studies;
subversion.

Subversion can come in different shapes; it has been called self-destruction (Pountain & Robins, 2000:
43), counterculture (Frank, 1997; Sundar et al. 2014), illicit (Fitton et al., 2012; Pountain & Robins, 2000: 31),
rebelliousness (Dar-Nimrod et al., 2005), and autonomy (Warren & Campbell, 2014), just to name a few examples.
This trait has been highlighted as one of the basic forces that drive urban contemporary cool from its origins
among African-Americans (Majors & Billson, 1993), to recent surveys that culminate in a list of constitutive
characteristics, among which a version of subversion is present (Warren & Campbell, 2014; Sundar et al., 2014;
Fitton et al., 2012). This way, if subversion is crucial to the construction of cool, it becomes also crucial to
understand how Japan is perceived as subversive.

Othering cemented a fertile ground for coolness. The idea of Japan as “different” echoes with the requisites
for cool to arise given that a level of deviance is required. For instance, marketing specialists Caleb Warren and
Margaret Campbell (2014) state that consumers perceive products as cool when they diverge from the norm.
This is precisely the phenomenon that Prof. Anne Allison described when talking about the distinct foreign
references that make Japanese toys so attractive (Allison, 2006: 2). Furthermore, other authors converge in
this idea that Cool Japan entails an image of Japan as an “interruption of the normal” (Dailot-bul, 2009: 262),
and a different unknown reality (Abel, 2011). However, Cool Japan is not the kind of cool that is “in love with
cigarettes, booze and drugs” (Pountain & Robins, 2000: 13), nor is it just good or attractive, it has other nuances.
The aforementioned study by Warren and Campbell delves in the particulars of how good is transformed to
cool, and what kind of deviance is involved in cool. This way, to understand the particular kind of coolness that

Japan has been bestowed with, it is first necessary to look for the particulars of its nuances.

(1) Bounded Autonomy

Marketing and business Professors Caleb Warren and Margaret C. Campbell (2014) carried out a series
of surveys and experiments to find out what makes things cool. After conducting 5 studies their findings
contributed to the understanding of cool not only as a marketing trait, but also as a cultural and social category.
It stands in a grey area where the characteristics products and brands are perceived by potential consumers,
but also frames the perceptions in a way that takes into account the social and cultural contexts that affect their
perceptions.

The first study tests the role of divergence as a catalyzer of cool. They found out that people find a design
cool when it diverges from the norm, rather than when it conforms (Warren & Campbell, 2014). However, the
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other studies revealed that divergence, here also referred as autonomy, should be controlled in order to be
perceived as cool. This is what they call bounded autonomy; a perceived appropriate divergence. For example,
study 2 showed that coolness arises when autonomy is shown against a norm that seems illegitimate. Study
3 tests how an autonomy that is restrained, and empathetic can also lead to coolness, and can even influence
consumers’ decisions. The authors are aware of the heterogeneity of audiences, thus they conduct another
study, number 4, in order to test whether the person’s own level of subcultural tendencies affects their need for
a higher autonomy. The results confirmed their hypothesis where participants with a higher counterculturalism
would perceive coolness in products with extreme autonomy as well (Warren & Campbell, 2014). Finally, the
fifth and last test suggested that there are contexts when autonomy should also be bounded. For instance, a job
interview.

In the context of Cool Japan, bounded autonomy could be applied because of the conciliating area where
it stands, between cultural and commercial, given that Cool Japan covers these two spheres as well. Also, the
study on bounded autonomy discusses the positive nature of cool when it shows empathy and “appropriate”
levels of counterculture (Warren & Campbell, 2014), and how that influences potential purchases. This could
come in handy to understand why Japan’s exoticism in the shape of Cool Japan is also seen as positive.

This way, we are going to use the understanding of bounded autonomy and cool’s relationship to shed
light on the current vision of Japan's coolness, and its seemingly appropriate form of divergence. Thus, in the
following part we will introduce the concept of the bounded other.

(2) The Bounded Other

In the previous section we mentioned several characteristics of autonomy, or deviance, when it is associated
to coolness. Some of these traits can also be found in the Cool Japan discourse as a national identity, and in the
othering implied within it. As we mentioned in the Introduction, Japan has been seen as different and exotic
for centuries. But, its image has been changing and the attitude towards it as well, sometimes it is positive,
sometimes it is negative. Cool Japan is leaning towards the former. So, given the understanding that Japan is
autonomous, and deviant as an other, but it is also cool, what is it that bounds it and makes it “appropriate”?
The answer might be in the previous/simultaneous essentialist label that described Japan in the 1990's: Japan
Inc.

Understanding of the transition between Japan Inc. to Cool Japan, might give some hints towards finding out
one of Cool Japan’s catalyzing agents. Japan Inc. is the American term that described the cooperation between
the Japanese private sector and the Japanese government (Morris, 2013). Although the term appears to have
been used also in the 1930’s decade (Morris, 2013), fifty years later the concept rose up again and transformed
as the Japanese economy developed. This time it was not used only to describe the Japanese economic system,
but also its aggressiveness (Morris, 2013). It was during these period that Japan’s exports, and overall economy
grew so much that it became a threat to the United States (Morris, 2013; Horino, 2004; Brock, 1989). For
example, the “iconic” automotive industry in the US. got affected by the competition of Japanese cars (Morris,
2013), American companies lost shares to Japanese ones, and as the decade advanced, the trade deficit in the
US increased, while the Japanese trade surplus grew higher (Morris, 2013, Brock, 1989). This crisis spawned
anti-Japan sentiments within the United States, spreading during a period of Japan-bashing. The feelings of
frustration, fear and even envy could be seen among scholars and officials (Brock, 1989), Japanese companies
were buying American ones; Nintendo bought a baseball team, and Sony acquired CBS Records and Columbia
pictures, an event that Newsweek magazine covered, depicting a geisha instead of the Statue of Liberty in
Columbia Pictures logo (Morris, 2013).

Even though Japan bashing emerged from an economic crisis, the critique was not without its cultural
determinisms. There is literature that considers the failure in communicating and negotiating with Japan a
consequence of cultural differences, since Japan could not be “put in any precedent negotiating categories”
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(Horino, 2004: 33). Even when Japan’s economic growth is seen under a more positive light, the nation’s “singular
society of vertical human relationships” is seen as a determinant advantage over the United State’s system
(Horino, 2004: 32). Going back to Koichi Iwabuchi's study on Japan's national identity, he recognizes that
simultaneously Japan was being admired by some and bashed by others (Iwabuchi, 1994: 61). The decade of
1980 is also the time when scholars suggested learning from Japan (Vogel, 1979; Brock, 1989), and a discussion
of “Americanness” arose as a consequence of the impact that a challenging “other” entailed.

The expansion of the Japanese market, along with the perception of Japan as an aggressive economical
opponent with ungraspable cultural differences laid two main conditions that would allow Cool Japan to
bloom: a growing presence of Japanese products, and a challenging “other” that had to be bounded. Japanese
investment was welcomed in areas that were beneficial to American economy (Brock, 1989), thus there were
lingering positive views to Japan's growth as a miracle to learn from. However, it was not until Japan entered a
recession period in the 1990’s that it stopped being regarded as an economical threat.

Starting in the decade of 1990, Japan entered a period of recession that marked what the academia calls “The
Lost Decade”, although more recent research points at the existence of more than one Lost Decades (Funabashi
and Kushner, 2015). Once Japan's growth was halted, so was its quality as a threat. It became harmless, tamed,
bounded. McGray starts his text about Japan's cool saying that “Japan looks more like a cultural superpower
today than it did in the 1980’s, when it was an economic one” (McGray, 2002: 44). The keyword in that statement
is “looks”, given that efforts to bring big artists and establish important cultural centers for Japanese culture
in New York had been at work since the decade of 1970 (Shiner & Tomii, 2007: 43). Also, the gadgets and
Japanese “quirks” that are now called cool have been acknowledged while Japan was an economic superpower
as well, albeit under an unfavorable light. Japan “looks” more like a cultural superpower now because before,
its economic dominance made it extremely deviant, which made it “look” more like a menace. Now Japan was
in place, it was still unique and mysterious, it was still an other, but within the limits allowed by Orientalism,
where the power is in the hands of “the West”. Japan is now cool because it is a bounded deviant, its otherness
has the “appropriate” levels of counterculture. Furthermore, Cool Japan has also been constantly mentioned
along with the label of soft power (McGray, 2002). Douglas McGray (2002) mentions that Japan’s cultural
dominance represents soft power’s unquantifiable non-traditional ways of exerting power. The label “soft
power” places Japan in yet another dichotomist framework, where “hard power” lies in the hands of those
with coercive, aggressive military resources. The “softness” of Japan's cool power further enhances its place
as a bounded other. It is perceived now as an exotic, deviant and countercultural entity, but soft, tamed, and
controlled. It has just the right amount of deviation.

The label of cool strengthens complicit exoticism insofar as it requires a negotiated othering. Coolness
is a force that diverges and challenges (Pountain & Robins, 2000), but that requires an external gaze to be
recognized as such (Abel, 2011: 64). In the case of Japan, creative industries are finding out what is cool through
the eyes of foreigners (Kokami, 2015; Abel, 2011; Sakurai, 2009), and acknowledging its “unique exotic” traits
to promote themselves overseas, and to grasp their own potential. What is pointed out as potential in this case
remarks commercialization potential, based on Iwabuchi’s consideration that “othering sells” (1994:68).

Othering gazes have been directed not only towards the East, which puts the definition of “the West” in a
critical position, and opens the opportunity for the emergence of a “cooling” process of complicit exoticism.
Latin America has also been subject to asymmetrical relations with colonial powers since the Spanish domain
(Miranda, 2013; Mignolo, 2009), and more recently with the United States (Chuang & Roemer, 2015). In the case
of the latter, Mexicans are the most common target of othering due to the frequent immigration to US. territory,
which has led to negative portraiture (Chuang & Roemer, 2015). However, there are other territories that do
not see Mexicans as a threat, yet see them as an “other”. Based on the previous example of Japan's career on
exoticism and later on coolness, could it be possible for a cool complicit exoticism to happen in different othered
national identities? In the following section we address this question and the possibility for a bounded other and
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complicit exoticism to arise as part of Mexico’s national identity, based on the patterns noted in the Japanese case.

(3) From Cool Japan to Warm Mexico

It was previously stated that Cool Japan is an exoticizing label that was originally coined within a Euro-
American context, but the shape that holds now is a result of several negotiations. That is to say, the
aforementioned theoretical and historical background suggests that the conditions for a “cooling” complicit
exoticism to arise within a mostly American framework were there; exoticization, divergence, the diffusion of
Japanese products, and the eventual bounding of Japan'’s challenging otherness. Also, we acknowledged that
othering gazes are not exclusive of the West vs East dichotomy, thus opening the possibility for a cooling
complicit exoticism to arise between different cultures. Therefore, at this stage some questions emerge: What
would happen if the Cool Japan discourse is moved outside of the stated Euro-American conditions? And, what
would happen if similar conditions would host the adoption of a diffierent culture?

To address these questions, we shall take a case study: Mexico. In the introduction of this paper it was
mentioned that Mexico had a similar need as Japan to restore its damaged image, consequence of the war
on drugs. But, there are other conditions in common that make Mexico a useful and interesting point of
comparison. For instance, Mexico has been the subject of colonial othering, with a similar gaze as Orientalism.
The differences of Latin America have also been imagined following Euro-American standards of culture that
contrast one another, placing Europe and the United States at the highest end of the hierarchy (Mignolo, 2009).
Just like Japan is circumscribed to the systematic Orientalism of interpreting cultures in Asia, Mexico finds
its place in colonial approaches to Latin America as a Third-World country, a label that explicitly highlights
its perceived low hierarchical order. Going deeper into the Mexican case, the Latin American country has not
only been the subject of othering, but also of bashing. The most recent form of Mexico bashing comes from
President Donald Trump who started his campaign saying that Mexicans are rapists, that they bring their worst
people to the US, and that they steal jobs from US nationals (Neate, 2015). However, this negative portraiture
of Mexico is not new. Former Colorado republican congressman Tom Tancredo had a similar view as President
Trump and railed against a “Mexican invasion” of illegal immigrants around 2007 (Arellano, 2012: 5). In this
sense, Mexico is bashed because it is imagined, very vocally and explicitly, as a big threat to the United States’
economy and safety. This is not to say that Mexican culture is completely rejected by its northern neighbor.
Mexican journalist Gustavo Arellano analyzes how “Mexican food conquered America”, and introduces the
topic telling the story of the time when he met Tom Tancredo. Arellano and Tancredo got together on 2010
for a public debate about immigration and assimilation of Mexicans, and for a dinner at a Mexican restaurant
afterwards. While both parties had opposed points of view, their antagonism seemed to vanish over their plates
of Mexican food (Arellano, 2012: 7). Arellano says:

More than a year later, I can only recall some of the points of our philosophical fisticuffs, but the scene I
can't get out of my head is Tancredo’s ear-to-ear, tamale-induced smile. Tom may not like Mexicans, but he
sure loves his Mexican food (Arellano, 2012: 7).

There is an othering of Mexico where it is seen as a Third-World country, opposed to the Euro-American
First World, and there is an appreciation for parts of its culture. However, it is the ongoing strong perception
of Mexico as a threat that hinders its transformation to a bounded other, and as a consequence, as cool.
Nonetheless, there are is another place in the world where Mexican culture is being othered, appreciated, and not
perceived as threatening: Japan.

To make the jump from Cool Japan to Warm Mexico, there are a few considerations to take into account. On
the one hand, there are studies that signal that the theoretical discourses of uniqueness and exoticism of Cool
Japan might be practiced by replicating these set of values at a consumer-level in places different from the
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United States (Sakurai T., 2009), hence supporting Iwabuchi’s claim about the positive commercial impact of
othering. On the other hand, Japan seems to be creating its own cool-triggering conditions for a new “othered”
entity: Mexico. Therefore, in order to strengthen the understanding of the preconditions necessary for a “cooling”
complicit exoticism, we shall address the aforementioned questions. First, we will consider what would happen
if a country would have similar “cooling” conditions to engage in a complicit exoticism with a culture other
than the Japanese i.e. Mexican culture. Second, we will test whether Cool Japan is seen equally cool and exotic in
other places with a different historical and political relationship with Japan.

Japan has favorable conditions to incubate a positive othering phenomenon of Mexican culture. In fact, it
has been happening for almost a decade now. Official Mexican events like the Fiesta Mexicana in Odaiba and
Osaka have been around for 17 years now (Japan Times, 2000). However established these events are, it was not
until very recently, around 2006, that a small community of Japanese fans of Mexican culture started getting
strength in both urban centers and got committed to the diffusion of Mexican culture and the creation of
specific events and spaces. If we are to follow the idea of the bounded other as proposed in Cool Japan, where
an economic threat is tamed, it becomes necessary to also take a lot at the historical background of the Mexican
presence in Japan in the 20th century.

In a wider scale, Mexico-Japan relations have stayed on the positive side, albeit with some moments of
tension. During World War II, after Japan’s attack on Pearl Harbor, Mexico broke relations with Japan, and
the small community of Japanese living in Mexico were subject of restrictive measures (Peddie, 2006). Their
bank accounts were frozen, processes for citizenship and naturalization were suspended or revoked, and entire
families were relocated and concentrated away from their homes with limited resources (Peddie, 2006). Mexico
received and replicated its northern neighbor’s propaganda against the Japanese, even if applying it with less
rigor. For instance, Mexico did not declare war immediately to Japan, and limited itself to break political and
diplomatic relations (Uscanga Prieto, 2015). Nonetheless, the Axis’ attack on a Mexican oil boat, “Potrero del
Llano”, led the Mexican government to take further actions and actively engage in the armed conflict. The
Mexican air force Escuadron 201 was sent to train in the United States in 1944, and was deployed the next year
to aid the attacks led by US forces in Asia, engaging against the Japanese (Salazar and Flores, 1998). Literature
about this moment in history often emphasizes that Mexico was put in the middle of the conflict between Japan
and the United States, countries with whom it had strong economic, and diplomatic relations (Peddie, 2006;
Garcia, 2014; Uscanga Prieto, 2015). The discourse of the history-long friendly relationship between Mexico
and Japan, as well as the strong presence of Japanese industries in Mexico might have played a role in Mexico’s
swift normalization of the diplomatic bonds with the Asian country, and its support in front of the international
community (Zambrano Barajas, 2007). In the end, it is these latter conditions, the diplomatic and economic
partnership between the two countries, that largely defined the hegemonic discourse about the relationship
between Mexico and Japan. The antagonism, as well as the segregation of the Japanese population in Mexico
during the war have remained mostly invisible to the wide public, and have just started to be studied in the
academia (Peddie, 2006).

That is not to say that the good diplomatic relations, and constantly strengthening economic ones are
overestimated. They are indeed ongoing and have been growing in the last decade. In 2005, Mexico and Japan’s
Economic Association Agreement (Acuerdo de Asociacion Economica) started to be implemented, which
has brought an even more constant flow of Japanese investment in Mexico. By 2014 the number of Japanese
companies in Mexican soil had almost tripled (Embajada de Japén en México, 2015). This favorable panorama
of international cooperation, joined to the relative invisibility of the historical tensions, signals that for Japan,
Mexico is not a threat.

The positive notions of the relationship between Mexico and Japan have been recently countered by
the media’s depiction of Mexico through the highlight of its insecurity and drug cartel activities. Amidst
these conflicting views, a Japanese fandom that is interested in Mexican culture has risen. Members of this
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community took the responsibility to diffuse Mexican products and information about them in a decentralized
way through sales, organization of events, exhibitions, books, and websites. The formation of this community
is rather recent, therefore it is still an incipient phenomenon that has not yet taken a defined shape. However, it
is already showing some leading figures.

One of the most popular figures among this community is Sakurai Yoko, a Japanese artist who moved to
the state of Oaxaca, in southern Mexico. In 2005, she started her own cultural project, Saruya, which is both
a blog and an online store that supports local artisans and introduces Mexican culture to Japan (Saruya,
2009). Additionally, she has welcomed other Japanese artists that are interested in Mexico and worked with
them selling Mexican crafts (Kaneko, 2012). Another influential figure is Anderson Yuko, a specialist in Latin
American studies who founded the Mexican craft shop Trensa (Trensa, 2007). Both women have presence online
and offline; they both manage online shops, blogs, and have written books about Mexican culture.

Their discourses and promotion strategies have influenced a wave of Japanese men and women that got
interested in the Northern Latin American country. Nowadays, there are some other Japanese who have set
their online shops, blogs, and who travel frequently to Mexico, especially to Oaxaca, in the same fashion as
Sakurai and Anderson. Both books by these authors describe Mexico through their own experiences in the state
that they liked the most, Oaxaca. Even though they do not theorize explicitly about Mexican identity, they do
emphasize the points that they find “attractive” (miryoku, 877 ), or “unique” (dokutoku, 4¥ ) of Mexico. Their
insights go further than just a travel guide, even if Sakurai wrote her book mostly as such (Sakurai, Y., 2009: 5).
They engage with the community, tell their stories, give historical context about the Pre-hispanic origins of
Mexican goods, and describe their colors, but most importantly, their “Mexicanness” (mekishikorashii, * & ¥
26 L), or “Oaxacaness” (oahakarashii, 7 7> 71 & L\ ). Particularly, Anderson Yiko (2007) approaches
Mexican culture comparing it to the Japanese one (Anderson, 2007: 29), or by highlighting how she had never
seen or tasted anything like what she experienced in Oaxaca (Anderson, 2007: 89). For example, she tells how
the combination of colors that she saw in Oaxaca’s architecture and daily appliances are colorful in a way
that she had never seen in Japan, or that could have been considered extremely flashy (Anderson, 2007: 24,
89, 140). Sakurai’s book is more historical and concentrated on Mexican material culture. She finds that the
“characteristic” (dokutoku F4%F ) trait of Oaxaca’s arts and crafts is their freedom of design. Her book starts
with the statement that in Oaxaca there are no two items done identically (Sakurai, Y., 2009: 12). The craft
makers, or artesanos®, do things by hand and have creative freedom, thus allowing each product to be distinct
and have an “original design” (Sakurai, Y., 2009: 12, 18).

While their discourses on “Mexicanness” lack the explicit and deep focus on national identity that nikonjinron
uses, they do take some steps towards its theorization, and also replicate some strategies that can be found in
nihonjinron literature. For instance, they use the words that accentuate uniqueness or singularity, like tokucho ( ¥¥
#) or dokutoku (Dale, 1986), make comparisons with other cultures to further enhance Mexico's particularities®,
and use words from the local language to refer to these singular traits. In this case, Mexico is established as
an other when they describe that its characteristics are like nothing they have seen before, or when they have
experiences that make them think “where in the world am I?” (Anderson, 2007: 140). Additionally, just like in
the case of kawaiz, which, according to Sakurai Takamasa and the people he interviewed, is a term that has
no satisfying translation (Sakurai, T., 2009: 41), Mexico has its own terms too. For instance, for Anderson, the
mercados are markets with a rich, warm experience where not only goods that she has never seen before are
sold, but also function as places where people connect with each other (Anderson, 2007: 24). Even though the
word mercado could be directly translated to English as “market” or to Japanese as ichiba ( i ¥ ), Anderson

* The original word is in Spanish, but she writes it in katakana, arutesanos ( 7V 7%/ X ).

* The comparison is usualy vis-a-vis Japan, however Anderson includes in her book a story of two Mexican families
who went to the United States to look for a better job, but they could not adapt and preferred to go back to Oaxaca
in order to be fully happy even if they had no money.
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constantly uses the word merukado ( A )V 71 F ) instead, after she frames it as a special word when she dedicates
a full page to describe its particular atmosphere. Something similar happens with the word sesiora, which she
spells senyora (£ = 3 — 7 ), when she talks about Mexican ladies in Oaxaca’s streets or mercados. She
describes Oaxaca women the following way:

The women from Oaxaca are strong-willed, and work hard for their families. But, within that strength,
there is also charm, as you can see in their smiles and stylish sense. Their checkered embroidered aprons,
flower-patterned skirts, fringe shawls, and colorful shopping bags, make me feel like I want to mimic them,
but I cannot. Where in the world does this unique maiden-sense come from? (Anderson, 2007: 12).5

There are many more examples that both Anderson and Sakurai share in terms of Spanish language
usage. While there are Japanese words for “market”, “lady”, “craft”, the authors insist on using their Spanish
equivalent, spelled in katakana, tinging them with interpretations of cultural uniqueness.

There are also differences and particularities between the case of Japanese culture and the case of Mexican
culture. For instance, compared to the complicit exoticism that shapes Cool Japan, Mexico only has the “othering”
part established, but has not yet started negotiating its identity with its accomplice, Japan. Nonetheless, the
two nations have had a relationship of complicit exoticism on the side of Japan, due to the reception of the
Cool Japan discourse in Mexico. Even if there are still no studies specifically about Cool Japan's cultural or
commercial development in Mexico, the Mexican audiences and fans of Japanese popular culture seem to
consume the catalogue of goods covered by the Cool Japan discourse, albeit with their localizations (Hernandez,
2012). Mexico has also participated in Cool Japan programs like the kawaii ambassadors mostly through efforts
of the private sector. Therefore, there might be the possibility for Mexican fans to also be approaching Japan
based on the values resulting from the complicit exoticism embedded in Cool Japan, while adapting it to their
own local needs and limits (Hernandez, 2012).

Another particularity in the relationship between Mexico and Japan is the kind of othering relationship. Cool
Japan had the dichotomy of West versus East as one of its motors, but between Mexico and Japan not only
the exoticizing gaze is coming from the East, but from a culture that has been subject to othering as well. Both
cultures involved are discursive others. However, even if Mexico's recent othering in American media presents
a negative portrait of Mexico as a threat (Chuang and Roemer, 2015), Japan seems to be coming up with its
own portraiture of Mexico. While in the United States the election of Donald Trump as president has further
affected the image of Mexico (Reuters, 2017), and enhanced the representation of the Latin American country as
a threat (Thrasher, 2017), in Japan there is a community that sees Mexico as warm, colorful, and kawaii country
(Sakurai, Y., 2009), beyond the violence described by the media.

Consequently, the two cultures are engaging in a two-way complicit exoticism. In this case it is not the same
complicit exoticism that happened during the decades of 1970 and 1980 when the Japanese growing economical
dominion triggered a counter-discussion on “Americanness” (Iwabuchi, 1994: 62). The current panorama
involves Mexico and Japan having two different othering conversations at the same time. On the one hand,
Mexico has emulated the Cool Japan discourse and started to adapt it. On the other, Japan has commenced
an image of a warm, kawaii Mexico. Literature on Cool Japan can serve as a reference for understanding the
Mexican fans’ image of Japan, and the aforementioned books and blogs can give hints about the Japanese
fans’ image of Mexico, theoretically. However, given the fact that both these communities and their specific
localization and diffusion activities have remained under-researched, it becomes necessary to reach directly
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to them in order to find out how they build their discourses and identify the values they attach to the foreign
culture with which they have engaged themselves. Besides, their role as initiators and discourse hoosters place
them at the center of the discussion of how othering identities get interpreted and diffused.

This way, the following part of this investigation will focus on the practice of the discourses of a cool
national identity as built through a process of complicit exoticism, and bounding an other. The main objective
of the next analysis is to inspect the reception of the images of Japan and Mexico through the fandoms that
consume and diffuse said images and products. We look for places where the discursive abstract plain of
othering materializes into a consumption of the other. That is to say, where discourses of Japan and Mexico
as a cool other are replicated in projects, promotions or purchases. Also, we search for the specific values that
sustain interpretations of Japan and Mexico within the fandoms that take them as their object of interest.

3. Data Analysis

The analysis of the image of Mexico and Japan as understood by their consuming and diffusing fans will be
done based on personal interviews held with key members of both communities; the Mexican fans of Japanese
culture, and the Japanese fans of Mexican culture. The relevance of these actors falls upon the fact that they
are not mere receptors, but actively engage in the decentralized diffusion and commercialization of the goods
that they deem representative of the foreign culture they admire. Therefore, these fan circuits while they do not
represent the wide population of Japanese or Mexicans that are receiving each foreign culture, they stand for
the minority of innovators who shape the introduction of the culture they admire to their own countries. The
selection was done attending events of the communities, and contacting the organizers, promoters, and brand
owners.

In this section a content analysis will be conducted in the interviews done to the innovators who have projects
related to Mexico in Japan and Japan in Mexico, and who have developed brands or spaces to spread their views
and discourses. A word count and word correlation analysis done with R will be conducted on the texts with
the replies of the interviewees. The interviews with Mexicans were conducted in Spanish, while the interviews
with Japanese were done in Japanese. However, in the case of the latter, they constantly mixed Spanish with
Japanese, thus the results will be in mixed languages. First, we will take a look at how Cool Japan behaves in
conditions different than those that dictated its emergence embedded within the relationship between Japan and
the United States. Next, we will analyze the image of Mexico in Japan as a way to diagnose the process of a
different othered unit falling in a similar context as the one that triggered Cool Japan.

(1) Cool Japan in Practice

The Mexicans interviewed (n=6) belong to a community called Mexijuku, the adaptation of Harajuku urban
subcultures in Mexico. They are either brand CEOs, organizers of Mexijuku events, and/or models, therefore
they represent the aforementioned small population of innovators or trend setters that are actively involved in
the process of introducing the Cool Japan discourse to Mexico through fashion. The interviews were conducted
individually, following the pace of open end questions where the interviewee would reply extensively about his
or her experience with Japanese culture. The interview had 19 questions regarding their experience with the
community, their contact with Japanese culture, how did their interest in Japan start, and what were the specific
elements they liked the most. Based on their replies an exploratory word count was conducted, and a word
cloud generated.
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Figure 1. Word Cloud from all the Interviews with Mexican Fans of Japanese Culture
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The word cloud shows that the word “people” (gente) prevails over “Japan” (Japon). Also, the Mexican
word for “cool” (padre) appears very close to the word for “culture” (cultura). Finally, the word “Mexico” (México)
appears with a low frequency.

Table 1. Top 20 Most Frequent Words Used by the Mexican Fandom

Word Frequency
gente (people) 163
gusta (like) 151
cosas (things) 128
creo (believe) 85
moda (fashion) 85
siento (feel) 78
bien (well) 75
Japon (Japan) 68
hacer (do) 64
personas (persons) 61
digo (say) 59
Harajuku 50
ver (see) 50
padre (cool) 48
siempre (always) 48
voy (go) 48
ahora (now) 43
estilo (style) 41
bueno (good) 40
tiempo (time) 40
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The resulting words confirm that the Mexican word for “cool” (padre) appears often, as well as good (bueno).
Nonetheless, adjectives that were frequent in Cool Japan literature that would exalt its culture as unique,
futuristic, postmodern, or foreign are not in the top used words. The word “different” (diferente) is in place 66,
“futuristic” (futurista) and “future” (futuro) are in place 720 and 1146, respectively, and “foreign” (extranjero) is
in place 706. The word count also shows the nature of the conversation where words related to tastes or liking
appear highly-ranked, such as “like” (gusta), “fashion” (moda), “style” (estilo), “well” (bien), and “good” (bueno).
Also, the word “Mexico” does not appear in this top 20, but occupies the 35th place.

To deepen the specifics of the image of Japan that this community diffuses a co-occurrence analysis was held
with the term “Japan” (Japon).

Table 2. Top 20 Most Correlated Words with the Term “Japan” (“Japon”)

Word Correlation
moda (fashion) 0.97
llegar (arrive) 0.96
parte (part) 0.96
tener (have) 0.95
todas (all) 0.95
aspecto (aspect) 0.94
dentro (inside) 0.94
dices (say) 0.94
especifico (specific) 0.94
linea (line) 0.94
abarca (cover) 0.93
abiertos (open) 0.93
accesdbamos (accessed) 0.93
acompariar (accompany) 0.93
acostumbrados (used to) 0.93
activas (actives) 0.93
actividad (activity) 0.93
adaptar (adapt) 0.93
admira (admire) 0.93
adoptar (adopt) 0.93

The results did not include the word “cool” (padre), but showed a high co-occurrence with the word “fashion”
(moda), due to the fandom’s main interest regarding Japanese popular culture. The other correlated words do
not have a seeming pattern regarding the image of Japan. However, it is worth noting that the word “specific”
appears with a correlation of 0.94. The term was used in the light of discussing the specific categories or
rules of the styles that these fans follow, which could suggest a tendency to research said particularities. The
correlation analysis resulted in more than 600 terms with a correlation of 0.93, therefore the ones that appear
in the top 20 are higher in ranking only because of their alphabetical order. However, the words here showed
suggest actions of interpretation of Japanese culture, like “activity” (actividad) “adapt” (adaptar), “admire”
(admirar), and “adopt” (adoptar). There are no othering terms like “different”, “foreign”, or “unique” correlated to
the talk about Japan, even though the word count shows that such words were mentioned.
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(2) Warm Mexico in Practice

We approach the Japanese community of fans of Mexico in the same fashion we approached the Mexijuku
group. The chosen actors are all brand CEOs, event managers, or gallery owners. They were asked about their
experiences within the community, their contact with Mexican culture, and the specific traits and things they
like about Mexico. Compared to the Mexijuku community, these individuals have all visited Mexico more than
once, and/or have studied there. Therefore, they were also asked about their experience when getting in touch
directly with Mexico. In this case also an exploratory word frequency analysis was conducted and a word cloud

was generated.

Figure 2. Word Cloud from All the Interviews with Japanese Fans of Mexican Culture
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The word cloud shows that the words “Mexico” (mekishiko, * ¥ 3 3 ) and “great” (sugoi, 3 Z \» ) have
a high occurrence. Also, Spanish words appear, including the names of places like Guadalajara, Cancun, and
Guanajuato, names like Bustamante, but also the replication of the usage of the word artesania to refer to
Mexican crafts. We also see the presence of other words that were frequent in the books written by Anderson
and Sakurai; kawaii, 77\ \» | “colorful” (karafuru, 71 7 7 )V) and “cheerful” (akarui, W % \»). What is
interesting to note is that the words “cool” (kGiru, 7 —JV ), and “trendy” (oshare, + > % L ) also appear, albeit
with less frequency.
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Table 3. Top 20 Most Frequent Words Used by the Japanese Fandom

Word Frequency

Mexico (mekishiko X ¥ 3 3 ') 198
great (sugoi 3 T\ ) 74
image (imeji £ A —3) 33
event (lbento £ X 1) 23
Japanese (nihonjin HZARN ) 23
Spanish (supeingo A4 V&) 20
México (mehiko * & ) 19
Guadalajara (guadarahara 77 % 7 /N7 ) 14
Europe (yoroppa 3 — 1w /V) 13
United States (@merika 7 * ) 71') 12
understand (wakaru 537> % ) 12
cheerful (@karui W % ) 12
design (dezain 714 ) 11
interesting (omoshiroi T\ ) 11
colorful (karafuru 715 7 V) 9

tequila (fekira 7% — 7 ) 9

first time (hajimete F T ) 9

old lady (baachan I¥HH % A ) 8

changed (kawatta 2> - 7)) 8

kawaii ( I\ ) 7

The results of the word count confirm an affinity with the discourse laid by Sakurai and Anderson in their
books, where they portray Mexico as colorful, friendly, and cute. However, there are places where the views of
the community members also diverge. For instance, Oaxaca is not mentioned, but Guadalajara is. This is due
to the fact that Guadalajara and Kyoto are sister cities, and became a strategic launching point for the event
Mexican Port Market and the import of high-end Mexican jewelry. Also, the members often refer to Mexico
as mehiko, * & 3  instead of the usual Japanese pronunciation, mekishiko, * % 3 2 . This also suggests
a replication of the aforementioned language tendencies, where the adoption of words used in the exoticized
country are extracted and used to exalt its uniqueness. Consequently, the word “Spanish” (supeingo, A X £
v ), referring to the language, appears in a high ranking spot, right below “Japanese” (nihonjin, H 4 N),
referring to the nationality. The results further enforce the impression that for this community the usage of
Spanish, and the comparison with their own customs are instrumental in the creation of an image of Mexico.
Furthermore, comparison with Europe and the United States appear as additional points of comparison to
locate Mexican culture.

To deepen on the understanding of the image of Mexico in Japan, a co-occurrence analysis was conducted
with the term Mexico, spelled mekishiko, * ¥ ¥ 2 . However, only one Word appeared as correlated; “first
time” (hajimete, ¥ T ). Hence, instead of Mexico spelled in the usual way, we tried with Mexico, spelled as
mehiko, X & 2 . This time, more words appear as co-occurring.
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Table 4. Top 20 Most Correlated Words with the Term “Mexico” (“X & 3”)

Word Correlation

activity (actividad) 1

friendship (@mistad)
field (campo)

family (familia)

idea (idea)

passion (pasion)

sympathy (simpatia)

strange (okashii B> L\ )

care (osewa BIUEE)

mutual (otagai BH\N)

boring (tsumaranai 2 F & 72\ )

accessory (akusesari 7 7 1) —)
approach (apurochi 7 712 —F)
artist @tisuto 7—7 4 A )
appeal (ukeru 77 %)

gallery (gyaran ¥ v ') —)

Taxco (tasuko % A ')

friendly (hitonatsukkoi N> Z )
Latin (ratengo 5 5 Vi)

kind (yasashii & L)

[EEFRY U U U U U U N T U U e U U U U S U

The first 9 correlated words are in Spanish and among them there are words referring to belonging like
“family” (familia), and “friendship” (amistad). Also, words that signal the importance of creative industries like
“accessory” (akusesari, 7 7 1) —), “artist” (@tisuto, 7 —7 4 A I ), and “gallery” (gyarari, ¥ ¥ 7 1) —)
rank among the Top 20. Finally, even though the state of Oaxaca does not appear correlated, there are words
that enforce the exoticizing image of Mexico and its appeal a friendly country, such as “care” (osewa, B 55 ),
“sympathy” (simpatia), “passion” (pasion), “mutual” (otagai, B H\), “kind” (yasashii, B L\ ) and “friendly”
(hitonatsukkoi, N#i-> Z ). However, there are also opposite words like “strange” (okashii, 37> L \*), “boring”
(tsumaranai, > F © 72 \» ). The instances when these words came up were related to comparisons between
Mexico and Japan.

The content analysis of the interviews to key actors in the diffusion of Japanese and Mexican culture
suggests that the drive to compare the local culture with the admired foreign one is a constant for both
communities. In the case of the Mexican fans, the word “Japan” appears in the 8th place of the frequency word
count, and while “Mexico” appears in the 35th place, it still represents the community’s point of departure to
approach Japan. Generally, the context to mention their own country was to point out things that they deemed
lacking. For instance, some mentioned that Mexicans lack effort, lack dedication, and have low respect for the
different. Under this light, even though words like “different” and “foreign” ranked low in the word count, the
tendency to compare puts both Mexican and Japanese culture on a stage of implicit contrasts.

On the other hand, for the Japanese fans of Mexican culture, mentioning Japan served not only to point
out differences, but also to mention Japan'’s limited understanding of Mexico. One of the interviewees even
mentioned explicitly how she wanted to share Mexico’s varied and rich culture, since there are many people who
do not know it and only get the news that usually focused around the mafia. This vision is directly related to

75



Jouwrnal of International and Advanced Japanese Studies — University of Tsukuba Volume 10 / February 2018

another high-ranking word, “changed” (kawatta, 254> - 72 ). Most of the interviewees that mentioned this word
did so in the context of their experience before and after going to Mexico. It is also worth mentioning that there
does not seem to be a pattern in the motives that have driven these people to Mexico, but they all seem to have
expected something different from what they actually lived when going.

Regarding patterns within and across the fan communities, there are many other aspects that should be
addressed in further research to deepen the understanding of the image-molding process. For instance, the
socio-economic conditions of each population seem to be different, which could in some extent influence the
communities’ resources to get in touch with the othered entity and to develop their own projects. Even gender
and sexuality could shed light on the needs of the population of the communities. During this first approach,
it was noted that the Mexican community, and their leading figures, are composed by a mixed population
of female and male members, with a predominance of the former. Also, many of them identified with some
spectrum of the LGBT community. On the side of the Japanese community, all the interviewees were female,
which in turn represents the largely female population of attendees and participants of the events related to
Mexican culture in Japan. These aspects are only two of the various others that should be focused on in the
future to investigate the depths of the communities that adopt, mold, and diffuse a foreign culture in their own
country, and the relationships they establish with cool and complicit exoticism.

4. Conclusion

The process of building a national identity based on complicit exoticism requires a conversation between
two nations, but does not necessarily involve the colonial tension between the “West versus the East”. As it was
shown with the case studies from Mexico and Japan, a conversation about both countries’ national identities is
not only taking place among othered cultures, but hold parallel negotiations of othering. That is to say, a two-
way complicit exoticism can happen beyond a counter-discussion, result of the fear of a threat (Iwabuchi, 1994),
and develop two parallel negotiations of national identity without entering a zero-sum-game. In more concrete
terms, we suggest that Japan and Mexico are establishing simultaneous conversations about Japaneseness and
Mexicanness without having one conflict with the other.

Also, the presence of a bounded other was theorized as a variable that could trigger coolness. In the case of
the United States, there was a tangible tension with Japan’s growing economy. However, in Mexico, Japanese
investment is welcomed, due to the amount of jobs it generates (Embajada de Japon en México, 2015). Japan
is seen as cool (padre), but its status as a threat has been virtually erased from the collective view. Therefore,
it is not exactly a bounded other, it has been constructed as a beneficial other. However, Japan’s otherness did
not appear as a common topic of explicit discussion among fans. The content analysis points out that even
though difference, and rebellion were mentioned, the fans prioritize more the discussion of the particularities of
Japanese fashion. However, there is evidence of a tacit cultural conscience that triggers moments of comparison,
which imply an acknowledgement of differences between the local and the foreign culture.

In the case of Japan, given the friendly relations that both countries hold, Mexico is not seen as a threat
either, and explicit statements about Mexico's distinction are not among the most discussed topics. However,
comparisons between Mexican and Japanese cultures also signal an implicit acknowledgement of difference
in a similar manner as the Mexican community of Japanese urban fashion subcultures. At the same time, this
community seems to be strongly replicating the discourses on Mexicanness as laid by Anderson Yiko and
Sakurai Yoko. The words for colorful, passion, sympathy, compassionate appeared with a high frequency and
as highly correlated with the word México. Also, the pattern to adopt the language as a part of their community
is present in all their members. The most frequent words were all in Spanish, and the word that provided the
most correlations was the Spanish-adapted word Mehiko, * ¥ 3 | instead of the usual one, Mekishiko, * ¥
¥ 2 . Even though the word “cool” appeared in the word cloud and occupies the 38th place in frequency, the
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terms replicated in this discourse on Mexicanness point at an image of Mexico as a place of human warmth.
Consequently, we propose calling this rising image of the Latin American country “Warm Mexico”. The term
does not only work as a contrast to Cool Japan, but also gives space to the consideration of different traits
that can equally construct a cool bounded other. In the case of Mexican culture, fans consider it sugoi, oshare
and acknowledge its deviance through its difference. But, at the same time, they also see in Mexican culture a
positive difference -a bounded difference- mostly due to its perceived warm uniqueness.

Further research needs to be done to assess these two communities to find out the localizations of Cool
Japan on othered countries, and to explore the possibilities for a cool complicit exoticism to take place among
other cultures. The idea of a bounded other could help shed light on theoretical assumptions about national
image and cool. However, given the political and historical baggage that the bounded other entails, the political
engagement or conscience of these communities should be tested in order to achieve a better understanding of
the cultural phenomenon.

The present study started taking Japan as a point of departure to understand the process of national
identity and coolness based on a complicit exoticism, but finished in Mexican territory. Mexico is seen as an
active receiver; it receives the discourse of Cool Japan, and localizes it, and receives lessons to follow regarding
a possible cool, or warm, national identity. At this stage, the lessons that can be learned about Cool Japan
that can be implemented in the Mexican case are two. First, Mexico needs to enter in contact with Japan to
negotiate the exoticism created there and trigger a complicit relationship. Two, to complement and strengthen
point number one, it is necessary to develop more explicit discussions on Mexicanness both inside and outside
Mexico. The significance of the discussions on Japaneseness (nihonjinron) point out that Mexico could establish
a “battleground” through literature and creative industries to explicitly theorize on Mexican identity.
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The main purpose of this paper is to examine the degree of interest and the current state of the
experience and participation of university students in tourism resources and events at Mount Tsukuba and
its surrounding area based on a questionnaire survey that we carried out of university students (University
of Tsukuba, Ibaraki Prefectural University of Health Sciences, and The Open University of Japan) from
2008 to 2017. Specifically, we clarified (1) the experience and degree of future interest in climbing Mount
Tsukuba, (2) visit experience and degree of interest in 11 tourist spots around Mount Tsukuba, and
(3) participation experience and degree of interest in 10 events held in this area. In these analyses, we
classified university students into the following four groups: (D second-year or higher university students
from University of Tsukuba, 2 first-year undergraduate students from University of Tsukuba and Ibaraki
Prefectural University of Health Sciences, 3 University of Tsukuba international students, and @ The
Open University of Japan students. In addition, we considered their actual conditions. Furthermore, we
carried out the questionnaire survey at a civic lecture for citizens in 2013. Based on the results, we also
examine the differences between university students and citizens concerning the above three objectives.
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Since the 2000s, the term “Social Innovation (SI)” has been used widely both in public policy documents
and academic literature. However, there are various interpretations of exactly what SI means. This paper
provides a comparative analysis of the recent development of SI literature and theory in Europe, North
America, and Japan. As a finding, it shows that SI theory in Europe, including the UK, is developing a
conceptual framework for SI which diverges from the traditional (business/technology-oriented) innovation
theory. It also focuses more on the impact of SI initiatives on macro-level social and systemic change and
institutionalization, which also reflects the interest from the policy side on welfare-state reforms and the
EU-led social inclusion agenda. In North America as well, the scope of study on SI theory has shifted since
the latter half of the 2000s from focusing on business-led social enterprise and social entrepreneurship
to including multi-sectoral frameworks, referencing European literature on SI. In Japan, SI literature is
being developed mostly by academics with business-oriented backgrounds, while interaction with recent
European research is limited. It focuses mainly on individual case analyses of social enterprises and
the ecosystems surrounding them. Also, there is a growing interest in tools such as social investment.
These variations reflect the different social contexts including social divisions and inequality, the focus
of governmental policies and other donors’ interest in supporting SI studies, and the lack of academic
exchange among regions. Still, it will be useful to have exchange and share knowledge between Europe,
North America and Japan to develop SI theory in the future. Currently, there is a gap in SI theory on
explaining how micro-level initiatives can be developed to macro-level social change, and there is a rich
potential for both Japanese SI literature and the experiences of Japanese society in dealing with social
issues such as environmental pollution and aging issues to contribute by utilizing the knowledge gained
from its empirical case analyses on multi-sectoral interactions and the diffusion process.
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iFU oI

[V—=ya A4 2 R_—=Y gy (BUF SDJ t& ) FFEIZ20004E A LA BORSCE R W78 LIk TRV &
NB LI o72% Bk E LCO SI & RN L 7201997 LI D S5 @) 50 (7L T =7 9 v ol =
2=V AN—]) BHETH -7z FIBEMEICELS [EZ0E] O—BEL T, 3127 —)7 (The Office
of the Third Sector) ?®i%i&, Community Interest Company (CIC) HIEDEAZDIEEFL 7 7 — -
S RENOFIER SRR, IR TOIEF 7 ¥ -SRI (3287 b) ICEE#
AP ENT FARMWMEZE 2007: Leadbeater 2007; Strategy Unit 2002). DK A3~ EHE T 2009
412 White House Office of Social Innovation and Civic Participation 3 & UF Social Innovation Fund®*4%
RALEN, £72EU THEOR - F78ciEMrb sz L, SLIZZ Z104EIZ EBORMIZ D KEZB.O 2%
DTV5, TOHPIKKDOAZL ST, T7 07 A HRM@E, hE, FE Yo FR-—VETIT7TH
HwbH M Tws (Domanski et al. 2017; Hubert 2012; Lien Centre for Social Innovation 2014; O'Bryne
et al. 2014; Hope Institute 2014)o HATY SI &) HEEIHESRER, NPO M F1%: 0 Ik & Al %,
HHNITE, AT IH, AL TFRICE > THELND LI ->TETEY (58 - A 2009). B
WY BIFED IR Tnde DITOR LIZWNINIBIT 2 E LB LCBORORNEZMBIL 720D TH 5,

R Y=Yyl /N=a L EEOE LT -
% \ B % \

BREFR
fis &

(@) 20004FA%

cRRAY T F = FRFEV—T XA
I R—3 g vty —Ali% (2000)

« Stanford Social Innovation Review F) T
(2003)

+ Mulgan (2006) “The Process of Social
Innovation”

+ Mulgan et al. (2007) Social Innovation:
What it is, why it matters and how it
can be accelerated

* 20004EA% JETT MBS BHELC & B
htiske

+ Phills, Deiglmeier, and Miller (2008)
"Rediscovering Social Innovation”

- RZE (2009) [ V=% - f ) R—
¥a RO R

- JEI - BA (2009) [HESREFER L AL

LA I R—V g V]

+ Social Innovation Exchange

(SIX) ®XAL (2008)

- %k White House Office of

Social Innovation and Civil
Participation ¥ X T Social
Innovation Fund #% 7. (2009)*

- SIX 13 ¥ Young Foundation,

71+ % Calouste Gulbenkian
Foundation £ D 3% % 215 72,
RS OFTE - W - WFgE
FEDOARY VT =2

- 0 - FEOK (2009) 13 PN B FF R

FHLEIFIEH [t/ ~—

Toa YIS O

' Social Innovation ® HAGERGE G X [V—= A0 /) X=va v [ [Vv—=Y x4 /) XR=Y a3 v ][+
KA I N=Vav]| ERHbEH, ARTR [V—Iv A/ xX—=2 3> (SD] &ELL. JIHT 50k
HETRLELFRALREW> TVRELAITEFNIREI DD LT S,

P BRI E LTOSLIE (KT v —EE&0) ZRUHID» S b TWizhs, fTEY — EXADYH#R
&M% (Social Enterprise) 25 & B9 58 LWESK - #8815 & L CTo SI @ HBLUE19974E 0I5
B SeBHELIED Z & Th b0 W) eBHEIIHMIC S L) FFERTVTW o 7225 BT a<uh
CHLDOFEDL DY TOEMLINFRIDHEOER - MRICKE L RELZ 52 Twb,

¢ Social Innovation Fund (SIF) ZBUF» S D& E %, TN %M - 5B 5 4 His oo i [ S0 3% M AR
(intermediary) D& & &, HICEEZ 2L EEHMBEFICL2EE L~y F U 7 L2 LT £ H
TOMERIDO DK NT 57 7~ F (Potts 2017)s MO 7 7 ¥ FEFERFRF v A0 VHHETH
Big Society Bank & L C#%3. LT3 (The Economist, August 12, 2010) o
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(b) 20104E4%

+ Murray, Caulier-Grice, and Mulgan | + EU 2% Europe 2020 Strategy 25

(2010) The Open Book of Social| ®DEEWMEDOHT ST 2 Bk
Innovation (2010)

+ Nicolls and Murdock eds. (2012) Social
Innovation: Blurring boundaries to
reconfigure markets

+ European Commission (2013) Guide to
Social Innovation

/A 2013) [V—Yx v £ IR
— 3 yoORIt & ]

- Hope Institute (2014) The Social - TEPSIE (2014), Howaldt et al.
Innovation Landscape in Asia (2014), Haxeltine et al. (2016) 1%
- TEPSIE (2014) Social Innovation FTNEFNEUEE % %72
Theory and Research PO SIFZE T v Y 7 b
- Howaldt et al. (2014) Theoretical (TEPSIE, SI-DRIVE, TRANSIT)
Approaches to Social Innovation: A DR
critical literature review <V 7 OVTTIX20114F & 0 AMCE
- Haxeltine et al. (2016) A Framework for | - Seoul Metropolitan Government | &A% SI 2 BUEIZE A
Transformative Social Innovation (2015) Seoul Innovation Report
W @ SRR

SIAESE. HHVIINIZE - B E LTAT o T —K T, AL LToSLIZZNZ v 5l
RIERIZE > TENENR LD EHRTHLNTED ., MEZBOMTL ZOERIIM LI N TS LI
ARV, ZTZIMFEIFEOMIC, EEEAEDHINB XY F ¥ &2 &EdbkE dui e LT, ST G
RIZERLERZ BT TVLEH, HREOLHE LTENLIEAINIERIILRd ol REEIX
HKBRIZ BT 234 0 SLIFFEEN N O WL 50T R 45 B O IEIREOIRRERA L IO TH b, AR
WBUTOMEEE 2, T 1HLY SHITBWT, ZRENEEOHIMN, Lk, HARB X O ZoftT
ITIZBT A ST RGeS L OV F O 2 BT 5, KT 4 HiCRCK H @ ST #ERHTZED 54T
ATV, WIZICS5Hi & LTESBROMIEDFESL L OH AN SO SO ERRO W] fEtE Iz oW TR
29 5,

1. BRMICHE TR Y =S vl /I RX—> g L HBRORER

(1) REICHWIBSIAE—T 7 - vILA L EFDIC

MR BT 5 STAFZEICOWT, B L) EEWM B2 R LTCELORERDOY =7 - <V
> (Geoff Mulgan) Td o 72% < INAH L IF19974E 7> 5200448 121 T 7 L 7 Bt o N B g =8 e 5
B U726, 20044 £ ) ¥ >~ 7 (Young Foundation), 20114E & ) % 2 ¥ (Nesta, National
Endowment for Science Technology and the Arts) Wil OBMATEMLEZE L LT, - H o SI
el - EEFZEDOLY b7 —2 THh 5 SIX (Social Innovation Exchange) OH L AP E LT, JKH
WAMZ BT 5 STORF7E L A LR L CTE 720 VA VI STIZDO W TR &% 3278 L 72 4
D & 72 520064 "The Process of Social Innovation” 12#%¢ &, 2007412 1& Mulgan et al. (2007)
Social Innovation: What it is, why it matters and how it can be accelerated % . 20104E1213Y ¥ 7 H = & X

* Barnes, M. (2010) The Social Innovation Fund: Government doing business Differently. The White
House. https://obamawhitehouse.archives.gov/blog/2010/07/22/social-innovation-fund-government-
doing-business-differently; Corporation for National & Community Service Website https://www.
nationalservice.gov/programs/social-innovation-fund  (F£1220174E 8 H 2 HHE) o

S ENREEN N E LT, Defourney 512 X B34 % - A M#E (Social Enterprise / Social
Economy) #fFEDRiENH 575, T2 TIE LY SLCHEMHTHIVT ¥ LOMEEZBMNT %o
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% & 1) Murray, Caulier-Grice, and Mulgan (2010) The Open Book of Social Innovation #3847 L. 3 —
0y BT S SIIFZED IR 2 57z, S2 TR SDTHKE LIS, VA Y 51X % ST HGR
EMGEL T <,

SIIZ2WT Murray et al. (2010:3) Tl [#&W=— X %27z L. FKRIZH LWk 0 AR
RHBEEVHITH LT A T4 7 (B $—E X, EFIV)] LERLTBH, ZhLLE®
Mulgan (2006:146) ; Mulgan et al. (2007:8) TEf& L CTWw/zOS B &EOF AT Z T,
SI %58 L COMEDRENREBEIBILENLZ EBEDLNTVWE, TOON5@D 3EEN~
NWAYHIZED SIERDEMNFEFTR D ZOEFREZITT, VY53 SIOME LTHTiRAESRR
s, ERIZL2DOEED, RERBEHIELHEALER, <4707 74+ A, BEGESR), 7
xIZ AL, TRMEGESR), NAZHMFOEY FT7 T EOMAEMEGHRR 15 —Fy FRHREXAT
4 TEDOSEHLRIW % HIFTvE (Mulgan et al. 2007:11-12) o

FRIVFTYHELMEY, A7 X=2 3 YORPPFFNIMZ T, ZOHEE - Lk - R Tot
ARV O E R o T /2o Mulgan et al. (2007) Tidy HRLAWIERRLEIIEZS /"= a vk
Ao wE L, 72 Mulgan (2006) TIREEHEICY 3 —XRUNTT7—0 [£ETOEEIZNOE S,
WICFEEN, RBICDPD E 5T L LTRESINE] LW FELFIHLDD, STITHEHER
GEANZTICEEb0TEAEL RNGEHE L THRELTWDDTHSL L LTS (Mulgan
2006:149; 153-154) DT 4 74 T & 58 &7 Murray et al. (2010) Tix, SIIZLLTD 6 >0 7
TE2AERTRELTWSbDEENS (K1),

(1) =—XDfsE L 4 ) R—3 3 Y ~DOFM (prompts)

(2) 7474 7 - GHHIKEE (proposals)

(3) 7$ft oy MHEEDENE (prototypes)

(4) F#hit (sustaining)

(5) IEKEEK (scaling)

(6) ¥ A7 121t (systemic change)

GBIITED [VATLE] &id, ERHIEDOAL LT, R80T 2 BHEilfEE, A
DOBBRITHHASE L EOLEERTOOL ENSIORMENLEESNE S5 (F:1213) %

M1 :vV—2vlbf /XN=3>O7AO€X

1 Prompts

2 Proposals

6 Systemic
change

3 Prototypes

4 Sustaining
5 Scaling

HAE © Murray et al. (2010:11)

B~ IV VIE Murray et al. (2010: 3) L3k, SI @ %3122 W T “Innovations that are social both in
their ends and in their means” &\ 9 KB 25 L 5124 525, TSI A ST E@Fimdr 2 #5720
OFED LI IZLBbNG,

TINEEFINCTVATLADOL YY)V AE W) BEDS, SIOWERN 2 [ A 7 v (R — HHE - F)
W/ EE-HE) ] 22RLTOVE0H, B4 F 5Oz A ) — (Y2AM)— V1 U< —%
voe%y b U, HHER 2008:94-101; Westley and Antadze 2010: 7) T& 5,
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SIOBRE LT 27 0 LNV TOMKIEREZ TS 5T, <V A ¥ 5 A 19904480 57 ) 58 B
HEDHIZ & o T, WEIIHIFI 2> 5 ORALFE R L E 2 K& 2308 E LS R — €20 IR A&
75— 8= F—Ty 7] ZTE i A (2007)) I2bEZ225DEERLN5,
Mulgan (2006:146-147) Tid, SI OLEMXSRALDEEILL, BHEFTEP L - X, K
HEPEHE - WALICERZ BT I o TH LT LRGN TEY), VT Y6 —HL T, fitk
ER D B 72 O NF L LTo STORENHFEL TWE I E13) »dibiis,

(2) 2010FEMR—EU (2 & 3 SIFAEZIR

EU X % SIBUROEBE L % 5 72D, 20004F K DIBE IS X 72BN E B fE CTHh - 720 ZFET
WBEE MRS SN B T, R - BROKRBBEZEA L HASHE. B X OEEEIEORIMLE
DHZ DM - EDIKR Z S, SHREAEZREIIEZ I SDDLLTSIPEHSNDTH
% (Hubert 2012: v-vii) o M4 EU RZBETHh o772 B —VORMAWNLZII Y P XA FHH D, 2009
L EUIZSI 2 BEICEA L Tw o 72 (BEPA 2011; European Commission 2013)., European
Social Fund % il U C&ETORMII IR AT DN & & 1T, 20104125 S 7z EU O R R kG
T % EU 2020 Strategy Tl&. BORBEEE LT [SI2#ET L2707 T A0S - Ehi] 25T A
o Nn7z (European Commission 2010:19). Z DB SLix [E N &t ESMPEBR~OX 3 | 558 ICB
W, B ENDEE R AN ENOHFE. B, EHOBMR, BAVWERBRED 7V —T0MHE0
W (social inclusion) ZETFE L LTREDITF SNz,

N & ZIFC20104ER LA, EU FE O KEE2 b & § 5 STHFZEIC. K#ELR EU BE&0HA S
NLEH) otz (70 y MRAEZ—BHN), BT EUH 7RI - Balrfiss - BRI L
—247—7 (FP7) $ XU HORIZON 202008415 5L BOME T 0 Y = 7 M HEEEZITTED,
DTFTRZDHI LELROE[MIAT 5,

TEPSIE

TEPSIE (Theoretical, Empirical and Policy Foundations for Social Innovation in Europe, 2012-
2015, FP7 & 925007 2 —1) M7 v = — 7 TRHIFERe. %Y v ZMRI% O 6 fifkic X 207 Y
27 FTHY., BAOWRERLEBOEM 2 E U T, EUICEBITS SITEIEOLTRE 2R E21TH 2
LEZHBE LT A,

Z Dt Td 5 TEPSIE (2014) P TIESIOEHRE LT [HAW=—XITHIBT 2H LT 7
O—F] THbILITMA, [ZHREDHEXZMERL, ZREDHEEHENDOT 7 L A2 YET 5
CEIZE o THESWERMEZZILEI TS| 2LEPFBHITFONTEY, ZBFOT 8T X Y M HH
BErNTYE ([ 14)0 VTV EOMRARETLHT, SIOI 7 uhb <7 u~oifi)
EHINTVE, 2OHT, £ OSIOFRIITRAEZPSELEH, TOHK - T RIZBIFOX
BEZTZTHBIIoTRINIRETH Y, BITHELSEROZIICEL 72121, EHR EU 240
A/ R=2a v AT LAREROEE IOV THRFNTLLEN DL L LTHEY, hiREs -1
B O X 5 SIEEOFM A EZEH LT3 (F: 5-6;35),

S OHMEA D T ARNCED N/ Mulgan (1997) Tid¥ v F v — B X AfEAEHESEEZSH Lood, B
SRR OBAIAZ T, V7= 2 T7EHEZ B U CORMZHR T OLEWEFEL TV D,

O BRI TIE20154F K505 C D FEFRGEE D245 L R FERDM0% 2 B2 TB Y. —F THAREESCH D HIlE S
NB% &, MENIFTEITE > TERAZREITR T D (i 2015:168-172; HH 2016:19) o

0 SIX IO TEE D 1 A Th - 72 Diogo Vasconceles (#N) o —VRAE L MBI %8
LT, SISz DZ L THD (20174E 2 H, SIX A% v 7 L OHHRNEL D).

1 TEPSIE website: http://www.tepsie.eu/index.php/summary (20174£7 H 3 HE%) o

L ORIMEEOMEL LCFER SIFEIC L 2%k E£E LTE OO T Y  FHMEL RV (TEPSIE
2014:40-42) ,
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SI-DRIVE

SI-DRIVE (Social Innovation - Driving Force of Social Change, 2014-2017, [§600J/; = — ) & SI
kWA 2 R—va Y - BOROWO FELEF L LTEST, I EUREEOI LT
LABFEHEE (MDGs) SFICETABKY —VEHRRTHI L2 HME LTwa, BiZEINEI& LTI SI
BLOHLHGEROBRIER L, T -1 v N R OEHRICB T 5 STOEBROBGEZ TV, HIZT720
BORSY (BB, B, BEL, T A VF—, 5B, REREE. AR &R 12805 STHb
DN EFEEMIEL TV B, MV M A Y P IRRFZED20 83— b+ —FHfED H 5 9 FHfkiE EU 4%
Thh. AV F, PEEFEOHFREDS S X X N=3b > T2 DHFEHHTH 5"

SI B X OB % MR N (2 MGE L 72 Howaldt et al. (2014a) Tid. SI AW eES L FH—H
ENBLOTERL, LVEREZBMETHD, I70=2V=3270DFLNVIIBVTHET 5
bOTHLIEPEMINTVS ([H:2;60), €D LTHERELZ, SIVLD X ) ITHRITBT
b~ 27 1724t (Social Change) *fillEE{t (Institutionalisation) ZPIRT A 0205 2 &1
LS Yoy R—F —DSRDORERD A ) N— 3 Y BIEAHA - BFERMI IR Y . %72 STRFgEDS
[MEAN] & [HIE] OZEH > T2 e s, FORZERE) 2N RIHELT. h
FTSIMETIIERINT I Lh o 2 SE PR (Social Change Theory). & % W I EEFL G
(Institutional Theory) 2 H L (K 2), #IZ, Tarde"4: 2 & 24§ (imitation) Him% SI OILEL-
LRIZETH 0L LTEHEL T2 (I:17),

SI.DRIVE 2, 3 71 (A -5 STHEH) &~ 2 v (HE-445) 2% 7 a AN,
STFHFIATHIIRTE T LV E W) FEERILORTVL D LEEZ HND, P D1,000% 8
A % SI il % WRGE L 72 Howaldt et al. (2014b) ThH. /ISR FFAEF - #ELL v 2 & AFRE
LLTHITFSLN TS ([A:58; 128), T EU 28 SLICAGIFEF ORI T 53, N &iRE
RS A RBB L BORTFERE L TOMREIEFL TVE I EIIRA LI ELTWEHDOTHAHY,

M2 : V=2 vwlbd /XN—3 3 2 Bs L ORIEEE
(oam)
SIFRE J

\_/

ZED

fRtE
A

%7 A\
— 8 |
\ R /

P
.

-y -_""_—.;_-‘-‘-ﬂz-‘—*-;_.‘_-i—;,.r' =

Hi7F : Howaldt et al. (2014a:3) X b —&Rckzs

@gg\

¥ SI-DRIVE website: https://www.si-drive.eu/ (201747 H 4 HEE) o

U L7 ITIHE - 4 v FORSE, £HIFO/S— N F—FTECE UTHEASMICREY DRON S,

5 SI-DRIVE website (Partners) : https://www.si-drive.eu/?page_id=40 (20174£ 7 H 4 HE%),

6 ZDMICH LT, SIDRIVEIZSI 2V v ED L) [HARIZESTEFLWLD| THhAZ &%
Mg eI EEST,. HEDHTO—FHIZE > TIEHLIVHETH-TH, MOV —FI2E 5 TiEZE
I THRVEVIIMEFR LN EZEEO DO TH L ET LD, THIESIZ [BF#] ELTHILES LTS
SI-DRIVE Z V=7 DA% » R2X % L ZAHKE v (Domanski and Kaletka 2017:20) o

Gabriel Tarde (1843-1904) &7 5 ¥ A D15 %H C. FAE The Laws of Imitation (1903) %% 5@ U CIE
FEFITHEETR L BINIZEBEORTRMOITEI ZBM LILIRICES L v ) [BIRMER] 28X 72
N — Y ZREFEIZ20094FE 12 TSIIZIE L flifE % 320 Shiud, diRAEE T 2 BAa & iE st
BIRRFEE N D B ] [RMMICIE STIdFKA DML T L2 X7 2 vofto—EE % 5] L%
FEoCTwh (Hubert 2012:v-vi) o

=
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TRANSIT

TRANSIT (Transformative Social Innovation Theory, 2014-2017, [F50007 2 —1) Y35 A L A
REZI—T A3 —F—L L, T—UvNRRLTT YT RAYADIIKREIPN— =, oTWVb, T
vas (Ashoka), 7LV v hL=F v, £ V87 F - NTEHD, SLICEDLEBHEOEE A Y b
T = Z RO R R o TV 2 OB TH 5,

TRANSIT @ SI ¥ b R BRMER - TR0 Z L vwolez s a LRV oy THIEE L]
IZELFTO, SIOBRER M ZERT S (Haxeltine et al. 2016:3), F72Z0BRICBIT S, %
BEHERMERICEI DAy b7 =2 L, ZOBBRMEICLD ST TR AL ZDHNF Y AZERLT
% (Pel and Bauler 2014:5:7) ¥iZ TRANSIT (X SIS & 5 2> 5 7 A b (il Bid%. HlEs)
E7OEAGHICERL, 370k~ u%zo% < [ (middlerange) | OFFHHESE % I8m L
T\w% (Haxeltine et al. 2016:4)

CrESSI

CrESSI (Creating Economic Space for Social Innovation, 2014-2018, [[25005 2. — 1) &3} v »
AT A= FREZFLETE, S0 R8KREIZLAMIETOI =27 N THSH, CrESSIIZ L 5 SI
DOEFE B 2HAMWEDO L NIVITB VT, BT OBRYE (power relations) Z#ZHE L. A
MOrA4NEY) 74 2 LS5, HILOTA T4 7 LRPIROBRS L ENi] & 3h., EUOEH%E
BE 2o, MAOHEHE~NOHLLY S, TIVTFAT -y DTr 488 714 - T Fu—=FIZ
EOL TN XY MOMHEAY —BEHRT LI TS, HIFEOHBND [&DBELITEIN. M
597 (marginalized and vulnerable) AD'EDAAE] %, BOREERZBLTLID IV E 357
DO ST OFEFHMIE, KSR HEOPICB T 5 SIDA 237 P ERE#ES 52 LIZEPN TV
(Budd et al. 2015:2-3),

HAERETHFOTO Y 27 D AN, o EMDETLE ORISR SIFZE 70 Y =7 bAS,
BRICEUMNDS—F F = 3B LA 5 KEDOREZEAB L TV AKIIELEE W), B
1E. SIC (Social Innovation Community) 256D 70y =7 P &5 ST, EIZHMAD &
7y =LAy T —F Y TRMERRDOAEEZIT->TVEE TRNHLOMIEICEBELTERLSLZ
X, 250 SIA~ADRTA Europe 2020 Strategy 8 & O BEPA (2011:33; 43) iR o5 b, EU
DSIBUCRESCHEENTVWDL I L TH D, EUILL D, BRI VT v b0EHEBEL D
Dh, FEHEOI NI A Y MRHANEE, BIOT 70 LRXVTOMAERE2UET S ST EHKIT,
EUBHNIZBWTHELOR Y ¥ — Kb )ooH 5 (Cajaiba-Santana 2014:45-47; Nicolls et al.
2015:2-4), i EUBHNOBORIE YL Z 258 <, SRR 2= ORI S8 2l Bk o i
SEMTZ2bDEHRLZEHTEL,

2. RIZHEWFBZI V=2 wibA I X=2 3 LERDRH

KENZBIT 2 STBOR I, 20094E 124 /N~ BiiEDS3% 37 L 72 White House Office of Social Innovation
and Civic Participation, & % W & [F4E#% 3. & 172 Social Innovation Fund 12 & » T, EEFIL
5 —EREORPOLRELMELTE/ (Potts 2017) o 20004E1% F TOKRED SIAfFEIE, €IV A -
Bz EHT 24 ) X—2 g VG BIOEHEELPOLETIHSEERREZPLELTEL

» TRANSIT Website: http://www.transitsocialinnovation.eu/ (201747 H 6 HEI'E) o

% Pel and Bauler (2014:5) TlX. [HIE L] &k o> T SIAEFNC T AT NS | GRED BRI TW 5,

2 CrESSI Website: https://www.sbs.ox.ac.uk/faculty-research/research-projects/creating-economic-
space-social-innovation-cressi (201747 H 6 HE%) o

2 SIC Website: https://www.siceurope.euw/ (20174E11H25HB%) . SIC (2 & b i FI4T S 117z Domanski
and Kaletka (eds.) (2017) 13 SIMFZEOBIRZMBITEX DI DE L STV D,
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(30 - BA 2009:8-9)0 B WVIIME, &3, FEEFMKEE Voot s ¥ —Hl, HHVIEIHE. #
fEEHE, WHEE, B EEEEO LS ZlNA 2 2—12B 54 /) RX=YayELTRY EiFsh s
Z &A% H -7z (Christensen et al. 2006; Dees 1998; Goldsmith et al. 2010; Rodin 2013),

ZOHT, KRENCBITASIWZE - HEOHLEFZ DAY V74— FKED Stanford Social
Innovation Review (SSIR) #IZ#5#% & 117 Phills et al. (2008) "Rediscovering Social Innovation” i& SI
DEHBSMEIIOVTH ELERELHLTHY, TOBRKELEEN2HEOI LT o7z FiX
DO TIX SSIR MitEPilc X 5 SI OB ERD R INTB Y, 200340 SSIR ATl 5 TOEFK [HHED=
— AR T B LRI ML, 2R L. Eiid s 7ut X ] (SSIR Editor's Note
2003:4-5) 5 [HERD b DX DERM, BN, FEld 5 VIEAE (ust) TH D, HaifkE
T AF BRI THY . ToFN Lo TEANSNAMIELSEE LT, —EOMBATIEZER <

SEMITHLTHELED D] EEZ 5N TWwA (Phills et al. 2008: 36). F =¥ OBRE L %2 W iH
WTHAREERIZE > Toflifiz AT SI 2. — BN E YR RARBMABICL LA I/ RX=Y 3 v
EREICE RS 0L LTS (1 37-39),

U200 EDE DL T A AFHEOHZHEANOBH L VI HICEZE BV TWZDOITH LT,
I ) SIORBERRHEME Vo 2T ZER]T L2 EIWCRh72bDTHY. ZOBLIZIVT VS
DRKIND ST B O EZ LI LD TEL ).

F2hFFOT A N) =, ST EASWAZE - ASEERICOWCHERWIC KB LE L L
LT SIEMHE Y AT 22K e b b3 b0 Lax 7 ullmz EHls 2 /2 L % (IB)O
Westley and Antadze (2010:3) Tix SI @ [HEN - i | 2. $4bb ) L BROSEICHE
ERIZL. A DITEIZEAT ARV AT ABLIUHIE, 525 WIEBPEFREZ 2SI EI 51D
ThHhbIENMAEINT VS, SIOME R TNV —T L DB A r— VT v 7T/ Ar—VT 7 ]
OB (F:5; 7-11) Edba, BRMNICBI 5 STHGNE L o@Esmd kL ons oL i
> T\Wb,

3 I HAEER - HEWEEE SIOLANILDEWN

SOCIAL
INNOVATION

Interorganizational

SOCIAL
ENTREPRENEURSHIP

HiFT © Westley and Antadze (2010: 4)

B SSIR XMW R F 7 4 — FRERERKEBED Center for Social Innovation (2 & - T, 20104E LRI A S
& SRR SE BE @ Stanford Center on Philanthropy and Civil Society (2 & > THRF EhTw5,
m%$®$ RO E LT CSLIC X 2 BTIMBFT oL DTHY ., ERIEDLLZWV (FHII3IALD

BEREBICHE T 2W%8% Td Y. Phills & Miller IZAITIUROREZTETHS) hTo STEDOZE
%%fiﬁk’f‘g HHDEHS5TW5,

110



HR M TV—yy g /"= 3 YEGRORMEE —HA, BN, LR BT &2 i —]

Ken AOO, Development and Challenges of Social Innovation Theories: A Comparative Analysis

CNOLDEHRZ LAWY TIE, W - #A (2009:1) TSN, KIE ST CERO I & O
HThHHEAMEOEMR, BLY [b—u—HARER] ICEAZ L TOHB AL, KR LT
ET5HELTH, ZOHRD R LD STHGHIZEOHRTIRE 2o TETWAL L HITHZ 5,

% 72 Phils et al. (2008) THFA SN TWVLE DD, HANEERLHSEER L Vo LENO AR
TIHREROEEEZ L -5 FTIE T TiE % < FFEFMEE. WH. BUff & R0l %2 71
oL SIOPM E Z28 & D RN RREREZ L6 L)L V) HTH L, DL RinEicit
DSEEDSIDBIE LT, 100FHB[ALDH TSR TVE (F2),

F2 1100 SI =4I

Fr—F—+ A7 =), TIa2=7 4 H.LOMFEEE (Community-Centered Planning) . #F I
BEl, 7=7 bL—F, ERRHHEF M (Habitat Conservation Plans). Il A B 54 (Individual
Development Accounts). EIERH S EdLdE, <4 707 74 F v A, HEAWEEEE (Socially
Responsible Investing) +

IR & B (Supported Employment)

W © Phills et al. (2008:40)

COXIHEMEELT TR, 27 7 -0l x BEHR T 2B AI1320104FERIC A2 L THIZ%
CROLND LI TR oTHEY . ZHITIEA B X 2 H - FEEFIHLIRZ HUY A A 7S ST BORR,
Oy 775 —WH%ICL 2 SIIZE - ERIREORELHL LI bNL, 72 MY =5
FHTFEL TV BIALK ST RGO 5H (Westley et al. (eds.) 2017, forthcoming) TH. £+t~
Y — DR % TOIZHBO T O APEHR I N TV S5,

GBERKEOLIKTIZ, SLHICE2HEL2EOERIIOVWTELNLZ LIE, PR EDBIMND
THNZHENNEH TH o 7235 Kramer (2017) 12X HiE, b5 ¥ ZRBHRHEZIZE < DKM,
(BHFZE A=V Ty TIHRET 20Tl ) FEMLy ¥ —Lilidh, ITBE OBBIZHES L
“Systems Change Approach” ZHT5 X )% o TETVLEDILETHY, SHDOBHICTE
L72\

3. BRICBWIB Y= wlbd I/ RN—=> g L HBHEORER

(1) HEWDERDPSDY -2 v LS I N— 3 L IBRE

HAZBW TS O STHERICOW TR O RRIWICHFE - AL TEL0IR, BAERB L OKE
REED 7NV —TTHAHHI% KE (2009) [V—=T v - 4 ) R—Y 3 VEFBEORE] B L OBARM
(2013) TV = x4/ R=2 a YORM EER] ZTHAFTEHEE LTED Vv, Woko ST EG
WOWTHBL L 7298 TH %,
BAREOHBIOFFHRE LTIk, STICBITS HEWAeE] BXO[EYVRA] ofsEz2EHL
TVWbEEBH D, B - REHIFSI 2 [HAWHEEOMIITIY) ML YA R EZB LT, FH LW
AMMMEZEA D B L. BFEN - AR EE D25 T8EH ] (BAR (2009:31) ; &AMk (2013:8)) &
EFEL TS, LIZVWZEELZET LD, BARED [#E&Me3%E] 1I22W T, Social Enterprise @

“ 1y 27 x5 —MH (The Rockefeller Foundation) 135t T FEIBHZERRERE & SI % BT
5707 F 05 HEMEKER 70—y TERHEET L L L BIT, SSIR IZH 55 (Summer 2013) 5
DOWIRELT) R ETEEIT->TBY ., KENCBITS STHE#EZ L2 TWB, Y = 794 b https//
www.rockefellerfoundation.org/our-work/initiatives/innovation/ (20174F 7 H10H %) o

% 20174E10H24H,. 7Y 2 v £V T? SI-DRIVE HHBEEEIZTARAN X 0 TEHL,

BRNPEDESITE D [HEA ) RXR—=T 3 YIRS ] BRCKCZ 73— L TWwW 525 BHRCHEOZ <1
AN - HSEERMEEOLDOTH S (P 2009; ¥2 « FEA 2009) o
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NTHY, BABIOFEEFRNGTORFERLELLDEEHRLTVDLIETHSL (BAE (2009:29) ;
BAM (2013:6-7)) 7

L72H o THEARED SINFERITE VA AMEOHB LML L0 5D, NPO EAIHEZ ) —
Y77 YR NPOEAANR=Z 59, ¥~ MMM HEOENFER OGN 28 0 T, HENEER
NPO %O IEEFHBEOTEE I 2. BB HEFNB T 2478 - 23 - NPO HE0Wic X 2~ F A7
— I RNT =D I R=Y a3y - TutR, BLOKEREIZBITS [SIZ?IA5—] IZbFET
L. K SI 70 AGHHM AR L Twb  (3342009; 7244 2013) -

—J5 THEFL D ST SCRRIZ DV TIZRE (2009) 13 4 7 4 7 6440 (2013) 123 7 4 FIZKHI LT 5,
DT 0% 3 TldaAf (2013) 123DVl z2 /3 %,

F3 I EFXM (2013) (C& 3 SIERD 355

247

F LR

5470 7 uOREREEZ@ELE T, EHE
oAk, BHEEER SICBIT AR - AR

S =

TF =V ADKERITH

Hamalainen and Heiskala eds. (2007) ; Taipale
(2006) ; Drucker (1993)

54 7@ HAEWREOMERZ HIEL, ¥R
NPO %0 FRDE U 2 AiKH) - Feali 4 2 X —
Vg v ERMESEICEHT A%

BAMEZ (2006) ; Christensen (1997) ; Christensen
etal. (2006) %

ZAT@®: FIZTI 22T 4 LRNWVIZBIT S,
LR BRI X BRSSO 7 T u—F

Westley, Zimmerman and Patton (2006) ; Mulgan,
Halkett and Sanders (2007) ; Phills, Deigmeier and

Miller (2008)

W - A4l (2013:12) & —#fceZs

COGBIESIHEBmORORLZLZMEI OV THIRIIEHLZ230TH), ZNIZEITVTRE
(2009) AASIMFFRICBIFAEHOBEE LT, IzuhrbxruFToOTALA5HE, Y VF AT
— RNV T =R ETLHGHELZDITFTVLIDIE. ERZOVWEmESAL ). L L SIHF
Feh~rn (4A470) 370 (IA4T7@QBLYY L 70Q) 2T TLESHZLICEST, 37
2==70DWLNVEBERSTOLZ (EOPTHED Westley, Zimmerman and Patton (2006) :
Mulgan, Halkett and Sanders (2007) 2329 L7270 2 %2> TW5) 122V T, R2i2dwy
DEHZRSTLESTVLEADLDS o

HWRELT, BARFOIIN—TOELZHLN, HERFEICIZEVAROFEEH 2SI (K
K3WXBIEIATD) Thotzlcd, 2D SIHHOMRIZE AEBIME - FHOS ) X—2 3 ¥ -
AHZALIROENT WS, B4 (2009:38). A (2013: 85-92; 185-205) (ZBW\Tid, SID [
Kl ELTOEYARAETIVOBMRPLIH, HEBERCHIEEDOZL, MEDILA) &, &5 vid [
B4R (Institutional Entrepreneur) (2 & 2H LWHIEOHEIZOWTH RSN TEY ., ;L
TSIDYERL - ERIZOWTHRBIENTWE DT TIE RV, LA L SLIC X 24 & i o I8 -
EA D BNSCHRICR S &) b efk (v270) OZLE LTTRE RS, BY vy —ADf J R—¥
g YRGS SR L, SENEHOHRICBIT 2HEEBL L OCREROEMI L > THHE NS
e, SITHEE LCENFEH (3 78) OBMICBREShZbD LR >TwD (FARM 2013:206-

7 Social Enterprise 2V KEDOHIZEIC B W T EFIEFEFLTH S —F . #:4#% (Social Economy) DL
Wki2 30 < WM @ EMES % PERSE % DL & A28 TIIAL AT AR 2 BEH T2 2 &, @0
WoNLHT, AARFEEZZONHFZF X ) T4 Ens TEVRA] L LTHRIZEDTWA,

B RARM (2013:12) TR>IA TQEEIVAAETFTIVERMA /) R=2 a3 v D225 TWEH, 22T
FEIAR - 77a—=FLLTI2lFtdb,
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223; 335-368) o

2O LB ofSEER -  HASEB I UZ0iGE & ST Z2FR—H4 52853, HADHRIZE
CRENZIDOTHY., MITH L - FEA (2009). &1 - B - (2010). IRES - 20 - % (2010).
AT - BT -MT (201D). PEAT (2014) « BFvb- BEE - SEH (2014). /it (2015) L8O LD %,
FNHIICIBALTVWEDIL, BRICHToTyarR—F—, FIvh—, OIxv—RA, Z) ATV
L VEORREA I RX= 3 YRR 5 b OO0, — % B CORAE, FEI22010458 LU O
K SITHRICfitN G & AN, LT [Vv—Tx v &[4/ R=Yav] Ew)iEoi
AEDRIZI BN E, RS E LTV BHEBIIIESNT, FRAEFNDEREIToTWDHEWVI M
THbo ST — BN A 7 R— 3 Y HEEITKIT 2 IR E O STCEIZD o b 55, K
FE DA IZEIN O ST SCHRIZ S —EDBBEIT > TV B DK LT, HARDTHISIZZ R & n
IEVWDPR NS,

L2 L—H4T, BNEGAGHOEAIAARD STHIZEDORATLH S, SNEDOLHETHLNL T
ZEFARTREADIICERLRDIOPDH Y, T-FRZFRIZOoVTHLE 2 oMl GEEAMAeEe
NPO %) 7213 T% <, M7 ¥ =Rk I 2 =5 4 L OBWEHORM 2 o> THBH L TWBEZ &8
BRI ST b,

F4  BERDO SIMETHM I TWBEF (—6)
N =]

AW (HERNPO | -dtiFEZ7)—r 77 F (FRBEICE 2HATELLLVE—)
El) BHPLERoT | - AN=A59 () 1—XAEL)
W5Ho - X< MEE Y MEAEE (BEASWEIS X B X — IV ERLE)
GUEIYNFTO Y2y b (NPO L MIRHEEFICE 575 ¥ NiEdh)
CFESIFE T AR (HEEO= v T HIESE)
T = YA MEE (RNF v EBREEICE 57— MEH)
- HAERFRDE VY — (AHEMRERIC X 2 HE i)
T kI —RbLE / HBREHENCA LADE (BEE T T)
¥y A Y a—HAR GEERFEICE AR — AL AKE)

I FHRE /WGBSR | - THFETO T 22 b (NPO & HUB O & 5 BriETig)
Lo TWBLD T M) - TLRY s FLEY (Y VEEMFOLIE)
- WATROS (FRAFIH)

TFEDBFLE R >TWD | - BAREERIEEREET (TR X 5 s tEab)

bo RS ET (WRBEOEH25< D)

T - BERFREF AL AR A FJE AT (2008) . MidfAt (2010). #Afth (2013). Bprifth (2014) X9

(2) BEPSDED—V—Y v ILVETY XX - HEMBZEEELTD SI

ARICBIT S SIFED D ) —20kfuid, SIHEHmL Y D, BRI AZBLIBETSIOY =L T
HBHV =YX VE VR ARSI EICTT LA L TH D, # - 2 (2016) I2BWTHH
DG E > TV D120 HAFE LI E /L5 L. ENZNOMEOFRIAITCIIM % BT I1E% MBS
RFHEELRSOITBHEE 25 TBY, ZOBOAMELRIB) T2 % ST A 5. #iFAIERR
FREOMREL V) LRASDY =T X VET A AR — ANV E TR ZRFIIE > TETWDLI LM
Rcpnzg (F: 7-10),

FIZ20154F FEBIRE U E IS L B2V b @ B [ KD F7$E ] ([REF M BGE & SR 0 3A T §12015])) T A
W - KRR LD ETHRAEVGTICBNT, BERBEEICEILZ Y=Y v VS 237 b - RV N
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DWER] ®2EDAFNZEICALNE LI BOR»SDFERZ2ZTTnwAZELHH.SID [V
— V] THEIV—=VXNWVEIRRARY =T v A 287 b - RV F (SIB) EOERERE~NDREL
EFE > Twhb (Laratta et al. 2011; A - 4&F 2017),

(3) ZOt7T7

29 LA SISt -l SER, S EICER L STERIE, BT L HAZTOLOTIE R L,
TIYVTEEIBWTE L AONLDDTH S, BETIF2007HFITHIE & U TR L 7R ZESF D
AR X AR, B - BEEHOAEA~OB.OAER < (§E 2015; Bidet and Eum 2011) .
HERPFETH WAL T 2B ERPREBEREOMEIINT 5, Y- AREL L TodSHaERIE
EFHRRO BN WELE F o T b (Lai and Zhou 2017)s 7 V7 T ¥ Y AR =V FHLIC,
HENEER Y — 3 ¥ VRV F ¥ —~DOLA%EV (Lim and Yeap 2009; LCSI 2014; Harun 2017) .
F72:% < OET, BEORMLRERE (HikE., BrAVWE, HHEEFDY =7y N7V —TDigES)
ZHUT, fTEDSOERD 5 VIIESRN R FES RO N5,

7 V7 & EO SI % BERC FEBET L 2R 2e I3 BUIR CUEAE7E L 2 v 2S, Hope Institute (2014) %
HR (2018, forthcoming) T 7 ¥V 7 HEDOHRFRLEEEDO W 217> TB Y. S5HOWEDORILL
fishs,

4. BRKBDOY = v b I XN—S 3 VIR EHEELT

TAEDSIIZEDOFE L WHERIZHED LT, STE W) HEZOD ONLI LB EWTIEICT 2 D
DTHY . BKHOWTFNIZBWTS STHMED L uiLidA LT b (TEPSIE 2014:10-11; Howaldt
et al. 2016:22), L2°L Z Z104E 13 LT, B - dbokod STEGEMZED 1Tk, — & o Skl # i
PV LTETNWDLEHICEZLS, 1TSS FHRELTHEWRA 37 FE2FD) BV A
AT /0T =0/ N=Yare, HEReEFEL B INLIMETHSHZ L THSH (Nicholls
and Murdock 2012:6 - 7; Moularet et al. 2013:16-17), & _I2SI2SI 71 (AA - ABHLE) 205
<zu (H 48 CELLBIEAH 770X THHEV) L THS (Westley and Antadze
2010; Howaldt et al. 2014a; Cajaiba-Santana 2014:47-48), # =2 SIIZB W THE M NPO/
NGO OATIE R B - 23 - TRHESFLEHRBRAT A 7RV T —O%E B X BRI ER S
NTWEIETHD, TNLEZITT, SINERDEHAE LS ¥ —2&D7 SR ORES, 2
M7 1 > 7Y v 20 25eicB84iT L T& Twb (Nicholls and Murdock 2012:9 -11; Pel and
Bauler 2014: 2 ; Kramer 2017) .

—HTHRIZBITS SIMEIIMEAD, FICHAFBCLZEE LML EHRLTETWE, 208
ik, BTk STk E O EFD R, BLAEIAZART 7 /0y —IllT564 /) R—=
3 VERE OBIRAENC ETH D FITMBNES KK o530 THY, SIICBITFL%
77— ARG OMEER - TERRAELE v E D . A Eoh TR, FEHEFR O
HTROBN TV B R TH Do HZAT, SIFRRDERDBREICY =V v VET A A - HEWHEEE W
S Y=V IV 7+ T5I2oN, ZNONSIEF—MENLE LD ->TETWLETH D,

41, F—w vy CGEEED), Bk (BF5FED). HARO SIHROME, LT 2 Tk
AMLAZbDTHD, ZNENOHEMNOKRE I, FHIRIC BT 2R EOEEEZRT DL T
5o

2 20154 6 H30H MEkvee [REFMBUEE & S 0 IEARK$2015] P. 27, llcd [H - 0& - LI LA
A AR F$E2015] R [T H AR | TeET2015) &5 (54 - &1 2017:1),

0 d o & H201UELRE, AMTETRBEZO Y 7 VITBUF TIIAMN L7 ¥ —OtE L LTERSMR 7 —
FIH, 332274 RERPHMEOLREL GO SLERSED SN TEBY, COBR) TERVIED R
515 (OByrne et al. 2014; Seoul Metropolitan Government 2015) o
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© [370 (AR - WBoE) '] - [v7n Haaeko s 27 2210 il
@ [BEEH] - [F—2 (B GEEK - £ 27 5 —5%) oiEL)] *

WM D STIFGEIE BRI R E . F—ARAF T4 R 17 ¥ =585 479 25 BERMESEATH D,
7 a AR - HAuBEon (BL) 2EHRTLI)ICE-oTETWAS, HAZI ZuLbNv
O EBIGAT (ET) OBEIANEHETH LD, kb aERE LTRHEGmL N r — A5 2w 26
MAH2H 00, SIEHRWREOBHRLAr —VT v T - ¥ AT AEE~DEM R &, RO
WICDET HEMEToTHEY, H - BOFHEMWRIBIIHLERLNS,

B4 : FKBICH D SIHEDIER

Plim EH
A ) =
T |
T/ ufil < e — % > v/l
IJ$'\?mwﬁ-y{_ .
i '
v
r— 2
T« SEF AR

B LC. HERRENZND ST CHICBW TOHEWEE - VA RZRVQ—N R A /) R—=
g VHEBRA DL ICMBEIITANIIOVTEEVSRONS (E5),

R5  BAREROD SIXHICH T BHRWEE - EDR R, —MW1 /N—2 3 CBROMEN T

B it K B &
O AWM. | F0 FAEEDA | EHT LS, FhS O | B, SLEH—HT 5
S 74 (&R MEMES) | EREORE S EHR WED
DOE % EHH
@ —#4 /X | HEAEGO—D2 L LT | BEIZHROAX ) XA TR NI LD
—a v | X
I - EHEK

FHICHMDENARE WS, ZOHME LTRUTOMENH L LER D,
O HARD SIWZENS {AEEMAEE (EVAR) HENPLIFELTETHEZ L

®

HEAHE OB LD FHAZE L RIM LT WA Z & —WCRDIEED STBGHOEED S B,
HAGEE LTRREIN b0 = A MY —4it (2008) DIARAFTER T, F/2HAD SIHFZEE A3

B Zo9B, [I70ER] ESIICBTAMA GEBER) - MMM ZER]TLEN)IZETHY,
[ — 2B 3P LCHEBTERL, BRAOSHT2EHT L0 TH L7120, EBROWLEIC
BWTIZHELLES DLW ZZTlROEE LTI,

2 22T [EYVRA] LEAMERCTHEM NPO &, MEEEZMDLT., HHEMNEZE VA RAETVER
Sz EIRT,
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PR R B2 EFECTRET A LU M TH H 720, KHITHEN DD E > TWw b,
® SIHIROBNAZNENOIEORIE KWL 72, BORHYHE D 5 IR EEOL LFOM
DEHEB LTV I E—RMNZEU I 2HSWUREE A 7r—v T v 7 (EBFEHOIER B K.
KIHEDMHREENL Y ¥ — 12X b3 VF s & —1H, HARROCMO 7 Y 7iEETIEY —
YIVE VA ZRMENRLE L VW), ENENBORN TR 2R 00 I b L TE TWw 5,
) L7#EWEZITT, %I EDMEOECERML 2 LT LEY EICHEOME WO
BEWEIZESDbNT, FENGHDZFROMGEREZED TV I ERUELE LS,

5. SHEDSIMRICE BB EARICE > TOEBMDATREM

SI DFER - MIZEIZRITI0FIT E DM, Fokz M BORIC KL 28Xk E 2 CT& 7. L L
2016E D FEE D EU BEBE (Brexit) A OIZ2017EDKED b T ¥ THEMEEIIZ X - T, RAZED Y
DD0H5B%, LhL., 5HDEHL- BT 2 SMNREOEAER, AN ethay — AR ORI
LTy fTBC - EEAe s S — T I 2 =T 4 S L. BISEEED L Tu L
BEHHRIEDLLZ L3R, ZOBRTSI LB LT 2HANTRIEEHE oL Bbh s,

ZI R RS RE AR & MBORT, 2L TR 2A0% A5 HRICE > THOMAHRT
372 <, Bk [BROFE2016] - TH2017] OFICy T[HARAS /) R—=Y 3y - 23TV AT LD
Bl X Mg A 2 RX— g v o] ¥ [(FHaREERET) ALY —Y A0 4 ) R— g ] B ST
EVWIHHFEZZF bR Wb o0, FHMIIZELR L ERZHFORHDIPHA SN,

Wk THSID [7—24] (TEPSIE 2014:6) 25 bE WL I AT, SHROWELEE 2501, &
FEICRHFEE ORI R B ICH S DO TIZ R L e vo TUMNIBER MBI OFEZTTH v, Hilk
I3 2274 REABERLAXNVIZBITZHBOEDD LiRAER o7z [1:7E] O SIORAEED T
{ZEDIHITEBDNGE, FIZITANRL ¥ - NAZHFIIBITBE Y KT IV isisofmkte k.
IFM TR L 22055, [SIEw) SEEZMEDL R SLORHY] 2H#EDTVDL DI, £ DU
ThbH)o HARTH20I74HE 4 JITHEDF — 7 v 4 ) R—3 a YHEERTR % 3l LY, % 7220184 5
FORBENRFEN )=y - 4 ) RX=2 a VAIE v 7 BRI H RT3 L, 5%
MELALRVTOMERHEFESN S,

FHRO SIHIEICB T A RERFEE LT, 370 NVoHHLE, Zhds~s oL VI
RKLTWSHOT O ZIZOWTO, B FEIEMOKED D 5% TNElTo TV EOHL 3 &
LT SIOHRTBELRACBWTIERE—MEKICAE ST, 2HOMBRER LY ¥ — ORI %
VBEETDLEDP DD TOHFITONWT, HAEH LI OWTOEDOE G, FRICHIZET S &
HEBER 70 BIAREEE 208 U C Kk L 2 0B O BRE & O BIBROEIR 2o 2 BT X7z
AARO STZEDEHLL 9 A eEIEREVWEE 2 %,

INF TSIHEBMNIEIZL KRR PLDLDIEY . 7IT7 0o 0FEMIID R -72705 SHHAR
BLOT V7 ORENLRFF, BLOENDSER - ERICED 70 A2 FREICHGEET 5 2 &2 X
5T, SIHFHICLS>THLEROHLZ2EMA L LI DD LEEbND, TD7/20I2d, Bk SI #G
THLOTRR HRO LW OKFETRAE. H 5 VIZERRIEFAIES 2@ U T, HEOR MALILE L,

B NS5 YT RIHEMAE L, White House Office of Social Innovation and Civic Participation @7 = 7™
4 MIT 7 A TE RV FEN TV S,

% 20164F 6 H 2 HBERUE TR BGES & R0 AN $12016] p.18,

ORI IREE & ORI $2017] p29. 20154 DRI (p.22) LM, A4 — ¥ 21 [EEHE - il
FET EOHSREYF — X258 LEFRINTVS,

% 20174 2 H15H. € K5 I~ Ibon Zugasti [ X 0 5% ASEEL,

OMRETT 7 = 7 A b http//www.city.yokohamalg.jp/seisaku/seisaku/oisuishin/ (20174E 7 H 4 H %)

8 PPN K&y £ 7 A b http//www.u-nagano.jp/news/detail html?CN=220458 (20174E11H 5 HRE)

% Eykod Westley et al. (eds.) (2017) 3% L7 SI 70 ZADBERBY 7O ZA5HE2ELTINZITH D
DOTHY, BELMEC LD D EHHESRS,
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HHOHKROIEMEILT T ZEDPHFHTH A )0 T5HRIIARIIBNTH BTV L AROBR
DA, RS RHAEFE. mtkL ¥ — AWREL L HE 2 S SIRDIEZ LI Tn 2 L
MBI D EEZ D,

B2, HASIZERILOBEOR TAESLRERSE, St ~OXIis. & %\ id NPO SR
BRI Y- EE GO, SHGIEEIIO X, Mg AR HRAR RS, ©¥FOLL B4R
WX BB ERTE (FR 2018, forthcoming)o TN HIERFEZEZNIESI 70 AREDE
HLRFPTH D MOELIZLSTHIBELRDLLDTHL ), GRIEHAEZZEDT I TIZO0T,
NSO TU R ANIDOWTHEIMMN oM 2 B, SN &% U7 BEREICE S Tn 2 s
AR ZHEE L2,

SEVH

TRk (2018, forthcoming). [7 V7B AHEA / RXR—=2 a YEBRERA-HAR)]. 3 ¥ HEIA
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The Book of Songs is widely regarded as the origin of Chinese literature. The Book of Songs preserved
the depictions of many Chinese peoples’ way of life, mainly during the Zhou Dynasty. Shizuka Shirakawa,
a Japanese Sinology scholar, tried to find traces of the lifestyles of ancient people, using philology and
Japanese literature (the Manyoshii) as evidence within the context of social life and human activity. It can
be said that Kyoshi is at the heart of Shirakawa'’s research. Shirakawa draws on folklore to interpret the
Kyoshi and then presents a conception, “the idea of Kyo.” Shirakawa’s ultimate goal is to restore the
essence of The Book of Songs as a compilation of ancient songs. In this paper, the meaning and origin
of fish and grass, which are the most prominent symbols in this work, will be discussed, in order to
reexamine Shirakawa’s study of The Book of Songs.
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From the Editorial Committee

Volume 10 of the Journal of International and Advanced Japanese Studies marks the 10" anniversary of
the establishment of our Ph.D. program. In this volume, we are very pleased to offer a broad range of
research articles and research notes that demonstrate vigorous academic research in the area of International
and Advanced Japanese Studies. In addition to our print edition, we also offer a wide selection of research
articles and research notes in our online edition, which can be found at http://japan.tsukuba.ac.jp/research/.

As in previous years, both editions of the Journal feature studies that address important historical and
current issues facing Japan, in-depth analysis of Japanese language functions, and comparative viewpoints
concerning Japan. We received a large number of manuscripts and conducted a careful and thorough
review process. Given the diverse nature of International and Advanced Japanese Studies, we sought
diversity and balance in the range of research articles and research notes included in this year’s editions.

We would like to express our gratitude to the following people who contributed to our journal editions
this year. First, we would like to thank our authors for considering our journal as a venue for their
research and who also worked very hard on their contributions. We would also like to thank our Program
Chairs, Dr. Yutaka Tsujinaka (Ph.D. program) and Dr. Asaji Hirayama (M.A. program), for their leadership
and encouragement throughout the process of creating both editions of the Journal. We would also like to
extend our sincere appreciation to the reviewers for taking time from their busy schedules as researchers
and educators to review and re-review this year’s manuscripts. Our Journal would not be complete without
their expertise and advice. Finally, we would also like to thank our printing company, Inamoto Printing, for
their work in creating the Journal.
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