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“Second Startup” and Survival Strategy of a Regional Small and Medium-sized Enterprise
in the Company Town, Hitachi City, Japan:
A Case Study of Sanyu Co., Ltd.

R EiEE (Teruo HIRASAWA) '

BEE

AMXI(E, EEHTEHHIICURZE EZREBEMESHE LT, NEIXEHEICDOEER
& XU [2]1980 FREF M D 1990 FRAEICHE T HREBKICOLTHLGMNZLES
ZT. [3]1990 FHEFICHITD TEZRIEK] LTNEEEE LI-EETRYBRERORERIC
DT, TWEHFZDHRE] (Ambidexterity Managemen) DR AN S EE T 31D TH S,
ZFhIZKY., A, @QDHEBIITFICHS T 1=y FZ2ERHEDOBELZENELEEE
EZDFILICHMYMO CETTHEREL LTEETRY ZIEIMDELLIZ, OEFEEES
BEAYICFERT AR TRRALEBHEREARL. F-GEERSOEFERITHLIY HD
WS 2D00AIAICOVWTHLMNCI LIz, LEORERRMIE. /M EkKT5REBRTHER O
BMNZH-T, “RTHE ZERL-EILERESELEIERELGS. 15 1 DoHtigd/hi
EDEZTRYEKERTENDELTIEETEHIIENTES,

F—0—F : EXWTHE ., ZREEF. BRIFE. MAESORE, EFEEE

Abstract

This article examines “Second Startup” and business development of Sanyu Co., Ltd. in the
company town Hitachi, Japan under the global competition. We focus on three phases: [1]
business development since establishment, [2] a financial crisis during the late 1980s and
the early 1990s, and [3] the survival strategy by “Second Startup” and the creation of new
business, from the viewpoint of Ambidexterity Management. As a result, we clarify as
follows: (a) Sanyu tried to survive as a subcontractor by working on business “exploitation”
for providing unit-assembling services to a parent factory. (b) It actively engaged in
“exploration” of new business chance based on industry-academia-government
collaboration positively and expanded the scope of its own products. It suggests that
business development by Sanyu is another case of survival strategy different from self -
reliance enterprises in a shrinking company town.

Keywords: Company Town, Sanyu Co., Ltd., Second Startup, Ambidexterity Management,
Industry-Academia-Government Collaboration

'HURKPEAXHER  HIE,

© 2022 Journal of International and Advanced Japanese Studies, Master’s and Doctoral Program in International and Advanced
Japanese Studies, Degree Programs in Humanities and Social Sciences, Graduate School of Business Sciences, Humanities and
Social Sciences, University of Tsukuba
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Teruo HIRASAWA, “Second Startup” and Survival Strategy of a Regional Small and Medium-sized Enterprise in the Company Town, Hitachi City, Japan

XL &I

AW, TFRBILICNEAEE HIBHNEXEOBRERICER TS &ICKY, FA—
NILBRETICEITETHE DEICLD IFRIE] L TN ERBE LEEZRYEBEK (X
BREXOBR -RILE BHRNERARORER) [CTOVWTEFE - BEEMNITKREFET S L7
BEET D,

BRERBXHVRY LIFLBIMBEBARAORRMGEERTEO 1 DTHY . BILREAR
ERBREEEL. EORTICEZOFPMEREMBBIET IR TERL TSI LELCA
BNTWS, FITH 2 RRERIE., MBRAOENLGTHREENBRBEESCHRES ERIL
L. BIAEEFOETIHLEHGEREMRLODDORERL TE- (FRREEFHRMN
1976; FiR 2018; TR 2020) . AB/XA DR R ET HZREERRITE S L=t/
XD 1 D2THY, 1957 FICHRISNE-ABKIHRBSICMWEBL. 2EIEH (RICEE
T, PRI T ELETHERGIBREBACETERLTSE

LT AN, 1980 EREBELUME., HABRENIT O—NILBRFOBRANELEBITTHHLHNT.,
PRECEDBER I VANKELELTEEEDIT. PERTHEORFRRILH-LGE
HETNZBICELT-, EE. ZREEMAIMBTIAEKIHRESDEMBEELEIL.
1985 (2 90 EAB A 2iRHELI-DZE—- 2 LT, 1980 ERFBFLBET TSI L &
Hot-, T-AMXTHORGERBELEICEALTEH, 1991 & (16,672 EM) %EE L THERYL
ERNEEL-DTHS (AEBIHRMESREEN,; HIBIRER 2002) ,

COESITRIB-—TERRMEA -—MELEICKZBEERR EVWSEBENTEEFTY R
HEDDOHBHEMNT, EP/PNEEIHEOEZTHRY BIRICKY BFHEMNELCERREER
FTHENEERBEL DTS, CHITHLTRB/XTIE, BBV TTELE
ELTREZLEITTELZREMERM., 1980 FRKBEL S 1990 ERWEDRKHICRER
BICEET AEMT, WHAEIRYMBAIZEYENEZRRL., FI-HEERREEZERT S
[CESF=OMZDT, TEFZ=DFEE] (Ambidexterity Management) DR mM 585
MZFTBEDTHSB

CZT AAZEDORE] LIF. DENAM/R—2 3 DDLU IOMEMMEELICHRS Z
LEEET H-01C, fBige hOEfTE “FL” (exploitation) & 572+ TIXE ., #f:-
HRE#SLHEHMZE “4RFK” (exploration) 3742 & THEMLBTERRZERTLHRE
# &9 (O’Reilly & Tushman 2016) .

TDHE. MEIEHOBREERAT I IRESHFOMOEMAZHEL TREYV IS
ET. TORBAHSVEHRENZE LY REICT IRYVBATHS, Iz L TEREL.
BHACNFETRELTILEL o EH-LGHMOEMAZHEICROEHL, BHAIZERYA

P TECAIE LF. BIELRBGEINTELELEEBNTEREYECHAS LN T, BEEOXREE
EEMLE L TREEFETVIHLELERRZENDLDTH S,

> BZREMIC(E. March(1991)h 1= & 2883 E (organizational learning) 123 1+ 2 ERE 5 O BIE A
CHOBEREFRIEDONSVAOBEEFREL. TD#%. OReilly & Tushman(2016) & X R4 XXk & L
T, THAZEZORE] AENERLOOH D, L LEREE - RELAEOEETIE, RABEEAILDE
BIARIE. ERORY+ZITTHOATVEVONTRKE VR S, KEXIE, ZREMEMO IF_R/I%] I
KHEZHRYBKO 2AMKICOVT., RABAIANEHADILDTH D,

2
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CEICEYFHE-LEERHAIVEEEZAE L TR K RYBEHZEHHGT-EDTHS
(O’Reilly & Tushman 2016, Ch. 2; AL 2019, 12-13 &) ,

EIFWA, THEEETIE, BEEMN - FXORELHEN - EXORFOMEZILITLT
BRIDHIERFDBTLIBZTELGL, ERFIFEFICEMNL TP EREIFRIHFEND
CEMNEL, ThISHLT=ZREMEMRIE. EZRIF] zER[KELTEECRYED Th
FEDORE] ITEKYHELGERBRRERRLEEFELTEBT I ENTES,

ESHICERDREICTIO—FI5ITH=Y. BINEEHTHRERKERS & UitigH
INEEICBET AETHARELT, UTD2D/EBTHLELH D,

1 D0F, EMBICHE TS THELEDBNLICERZHTHEEINMETHS (=ELW 2002;
#-#E - KA - 8HK-8\8FH - IUT 2012; FR 2017) . FIRERE—ToO=TFTY 5
DEPDHTIX, EXEEEOMERICL5B8HERDORAFKEENBEIC K SRERAIC
KPR EADKREARENCHRAL., BXMEEEREAZT I EMBALMIINT
W% (FR2017) ,

ChIZHLT, £5 120, g/ EEOAEZTHYEEREZL (IS “Bilk” HHLME
‘BTHE" ELTRADRBICHHNLGHARTH S, HIZEHIBRITRIE. RAFAELS
2015 FRRICENTH N - ERICHTIBIREFTORZENOKRESESREDE
HLIEWTHSS., EVWSRBRERFES AN, [COMBICEWT<BRBISEN SRR E
RAULTEWNFEZL, <BIEERD/NT—ZASEVWIRSTHIEVS>RBLALN
=1 EL. TOWKOMDHRERICEWNTIE, Y LHLBILREREDIEILEEDTSZ
MMt ERATVVEVWRIISHEDREICEVWTEEIARNEATH S £ LT, BirtE(c
BITHEIELORYBADHZE—EMICRFAT S EICRBAEZL TS (RIS 2018,
157-158)

RISKIC & HREEREIX. BIIREAEOIMSILERMAMKRE LTHEVHNMEENZLT LD
REORBLEETHAERFVALTNIE, ENWAES LEERICEALTHLEYIBA
2EEHINTDBENDH D EEZTRITDLDERABET CENTEL S,

RMXDAMRARET DEREERE. RVISRT LSS OBAIEERTIL—T%E
EEEIERICHY . 2000 FRURICEVWTELEDLREI 7~9FIEL TS, TDEK
TTHREXRLLTOAEZHELHRITLEN, TELZEL>TRMNRBETHS I EIRADC
EFBEYUITEGL, LML ZDO—ATHRAZREERO—EZLHH. EFEMREREL
FEERBERFTY—ILE VB ERFARECEBHICRYBCERELTOAEZEY
PRICIVERTDIVLENDH D,

B#HAETS 2 DDBEIEZ F—FILIZIRZ BIZHT=->TIL, BRD EAEDORE] B4
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Abstract

This study investigates the subjective integration (the feeling of being integrated into a
host society) of foreign residents in Japan through personal network analysis. Personal
interviews were conducted with 21 Brazilian residents in the Tokai area, and network
diagrams were created for each interviewee to visualize their personal network structures.
The analysis results suggest that the main factors promoting subjective integration are
openness of networks and a strong desire to settle in Japan. In addition, interviewees who
have lived in Japan for a long period and have little difficulty conversing in Japanese tend
to have a higher sense of belonging to Japanese society. This study demonstrates that
personal network analysis is an effective method for understanding the sense of belonging
of migrants and explaining the degree of subjective integration into a host society.

Keywords: Brazilian Residents, Nikkei-Brazilian, Subjective Integration, Personal
Network, Sense of Belonging

THIRKEAXHSRPHERE BLBYEE, 4 —)L : s1820130@japan.tsukuba.ac.jp.
2HURRZAXHEREMER  BATHERE, 4 —IL : s1820128@u.tsukuba.ac.jp.

© 2022 Journal of International and Advanced Japanese Studies, Master's and Doctoral Program in International and Advanced
Japanese Studies, Degree Programs in Humanities and Social Sciences, Graduate School of Business Sciences, Humanities and

Social Sciences, University of Tsukuba

23



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

1. [XCHIZ

2020 £XRI\E. BRIZEET H9EANFH 288 FAZEZHZ 5%, HEaOF I/ L RESE
FEDEEIZLY SESRYITHL BIELH 1.6%HE) ITEL-L00. SfELNSDHEAHIC
HNITEFEISELTFYRITDIENEEBRIATLDS, T5L4H, BOEERK
FHREBEO—DE LTHEBNTOATNADON, HEEEFREALETE D MEME DY
Thd, TOEHOBMYMAHERITT S TE23UEEE] (X, £ &3 EITNEAOEFHIE
IZBIFTBELEICYDAA—AUE LTEGELE-EETH =AY, 2006 FICIZEDEK
FAELLTERINSIETICE 4, LB, SXVEEAE~OBEMBEDEEEY KT,

2018 F 12 A TRFUMBUEE L REDEKRAE 2018°] TlL, BHESEIC 211 EADF
ENtLEENDLE, BLRILTOREDEEAR SN TINS,

—A. RMICBZELdE. EHREXEHNERZI DAL EAET IHEDHY AL,
THSHE] EVSBMBDLEITERSNTE =, COBMEABRICMAShEN =&
ROERAF, BRICSHTIBFDAZ VADENTHH S5, EXILEREHRAT HEUNEK
FRE. FRMICBRMAEML TS ZLEZRHRE L THEMEHR] ZHLEDTE
fzo 15, BABREBRBEADGEMEREL THY ., BAILIEX. I TITEXERIZE
FLTLANEEEIREDOHALERBBEZENTC I L ZBERET S IEUEHAETRE] %
EOTER (BAH2019) . S LEEBXRRBOREN LG DHESIEHERKIE. LHL
BHL, RNDHEMEBKRLEBLEEANKELS, RRTOHRESHEICET HHE
AEEADEE - IADHZETERSINSGZELEL, EKITHEHEDTRREEFHMIZFE
I HEHDERF. BAOSXEHERKRDOTMICLERASA TS,

ARETEE. TOHESREEEO—ERTHS M OLEMNY] [TEBL. T3 VILERE
ROIR—=VFIL - 29 bT—ODBEZSFHT 5. ABNEADLGHATELEVEEENR
HOoNDTIVILRERERNRETHIET. PRIUFEDHEASBRLETULNE S
KM DGEAY ] ZHEEL., TNHPHE~ADREEHICVAILELIEZEZEZI TSN E
BHoMZTHRALGEHE55,

2. HRER

21 #HERE L ETBEAHE

HEHE EIL. Berry NMRIBT SEXUELHEICDIER (ASIMETIL) O—EETHD
(Berry 1986) . COETIIIZENIE, BROEXLEIG(E, ;RX PR EDBEFREL T
AToTA4T4 - EDHFDORREIZK > T TFEME (Assimilation) 1 . T[98
(Separation) | . [#t& (Integration) | . T[RE@E (Marginalization) | @ 4 551
PEIND, TATOTAT14EXLEHIFLDD, RRMHREDRD 74 T2EERMK

SEBEAR—LR—T (2021) TS 2ERBAEICESTHEZNEAKIZONT]
http://www.moj.go.jp/isa/publications/press/13 00014.html (2021 £ 6 B 20 HE&X 7 It X)
ABENTOOHIE, BBE MMEECsT28XeEHETS ] (2006) TH5.
S@E#. TBAOAE 2018] .

SEIAIL. ZXibEE THARE [#HE#%E] 1 EFATLS (BBF 2019) o

24



AZE HBE- S KEEK [T 0LRMEROFENKES/S—VFIL - 2y hT—7]
Yuka OMOYA & Marie ASO, Subjective Integration and Personal Network Structures of Migrants

ZEC HE] X, o L3 EBHNLGEREXEERDOMBEL LT, EXEERZINITHER
MOBREREFDIC, SESFTLHERNAELEDONTE,

ZS5 Lizth, REDOHEMEDORY A4 ZEERMICFEHET 2O DEZLRFEIATLY
B, FEZIE, TVFavoa - A9 VAL ELG>THERLEBRFESEEIES
(Migrant Integration Policy Index. L . TMIPEX] ) [&. EFRBEDNEADBASN
CHEFRIIZERLERT 5-HDIEETH D, 2004 F£I(Z EU14 H ETHEIFIR S 1.
BARIZ 2010 ENE I@MAEM ML H>T NS, BRIFNDES5EAE (20204F) TlE., B
MEE 52 nEIZOERY . FEHE. REHE. HFE. BUASM. KEHT. BEIRSE.
EREZIE REBEEDSHBFICHSITAINEZRABTNEE L TLVAS,

F1=. OECD (X 2012 I R#ASE4Z (Indicators of Immigrant Integration) ZH&K L.
LI, 3FEIT—EDAR—XT, EUMBEIZET2BROMEKRICEAT 2HEEETIT
L TLv% (OECD/EU 2015, 2018; OECD 2012) ., R{E#ZDFAEBIEB L. HFIA. BlF
JRE. HEREN. HFE. ER. RSN, EGETHY. RR MTREBROLEKT—
REECEIZERELTWNS,

o, BRTELEIATINEILEDEZEVHEMEDIEEL LT, 41 ¥ RAABEDHEHK
&#84Z (Indicators of Integration Framework, LT, TIOI1 ) A% % (Ager & Strang
2004) . B1I2H B L5112, rEHEDERE (Foundation) & LTFET MEFIEEE
NHY. TOLTHEZRET HDEE (facilitators) & LT, TEFE] » IXk] BED
S5ERMBRINTILSY, IBEDHEMDAMY (Social Connection) (. FIHEEAT
AZyY 32T 4E0D TEMEER (Social Bond) | . XIEHMBERDEL DAL
EHUDTD T1t2miBiE L (Social Bridge) | . £ LT, "R FEEPBUA~NDSM%E
BIKT 5 HEmEUDE (SocialLink) | D 3EBRICE>THEREINS, RERIZ. HiE
DE=HDOEKRMLZFERAOEES (Means and Markers) & LT, TERI © I1EFE] .
B BEDSEBEHRNATEINTWS, KRR MEIZEITA2BEDABBRAZESINT
WAZ &, FRD 2 DDIBIBEDKRELEWNEWNZ KD, F£f-. MIPEX ¥ OECD 548
MHEMEDERLERZSEITERSINIIBETHLSDICH LT, I01F1 F1) RERIC
BIOBR - #ROUSHMERREZFTFMT SBMTHER SN TS, TDH., BYHMED
REFHFOURAMELT, FRBFOHE T, BEAARLARNILTESRBINE I ENS
Ly,

TBRI—AMEBZLEEERDS TRl ~OH$HE LTI1970 ERICBIB L THE1 . "R FHRER
RIZHEEA®ERE (mutual accommodation) Z3K&. BEONTHREMAGN S RBEZERETLOTHDH, L
L. XBMEIT—LEERHBE~AORIELIZENI ST, BREOEZA. B, TRl THSLEDHHE
%% (de Haas, Castles, Stephen & Miller, 2020, 327) .

8 Migrant Integration Policy Index 2020. https://www.mipex.eu/ (20214 6 A 17 HE#& 77+ R)
SFSHILRFILEBEL, 2019 EOBRETIRTH=I1ZBME =, Home Office Indicators of Integration
framework 2019 (third edition).
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment data/file/835573/h
ome-office-indicators-of-integration-framework-2019-horr109.pdf (2021 £ 6 B 21 BR& 77t X)

25



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

# IS R v Rt

i

FE & E)

e HEHN  HRE

T2 Y ] = | HEONDE
el == o S me zmE
. e
= B

Hi 88 : Home Office Indicators of Integration framework 2019 (third edition), p. 15124 &%, £&ERK.
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment data/file/8355
73/home-office-indicators-of-integration-framework-2019-horr109.pdf (2021 &£ 6 B 21 H&E&R 7Yt X)

B1:4F) ARFEICKDHEHEIEERE (0) OBE

LHL. ShoDEEZEFVTRLEEEMAGREICAL RITFLNTLS, Th ZEE
B, DO by THADUHLGHENES., AFETHIBREEEDRHICHT HEEEZRL
TWAI EMNEESNTE - (F%2018,99) ., f=LMIZ. MIPEXIXZZD&IZELTWLNS
£OIC. BE - NEAICEALIBERPLHEZERILELT HEETHY. TIIIBROEFENIR
MEIndIEIEHEL, £, B1DEZEOENTH, EREOHELCNBEZLELEF (B
. HE. S3E&. 1EFGE) ITOVWTHEELHROEENH LM, THEHOIHMN
Ul QLS ITHUEEIE L ULMERIZDOWTIE, ShETICHBELGEEICLSFFMIA G SN
TEEITUDWEEL,

CHOLIERAZHOITNDELT, BREBN KRR FHBIZHELTWSERLEZMNELS
FHEUBREOEEMMER I TS, EROUEHEIEED EHMNHKE] M5
FOTHHIDIZH LT, COFHEMBRE~ADEB (X TEHMHKE L&LIENh,. BROBER
#HERMAERICEWLTH, EKIZHEEHFEORITELATE>TLVS (F%2018,99) ,
Brissette, Cohen & Seeman (2000, 56) NMRIBT AHEMED 2 EFR (ITHHERLR
HMER) D56, FENMESIRBORNNER., T HHLLUAEDREEHICKET
5EDENZ B,

COEFBHREDOREZEZRET HPERE LTIE, 2R Y T—% (Social Network)
ANEESN D, AHRD 10l 51D THEMDEAY ] (X, 1y FT—J PHEBERER

Wiz, MPEROULEOER. ERLEZRTORELE. SEHENARORITOLRALLGE
ASBENPOT ., ChoDiERIT, BROUSEEICEHTIMARATLIELEEREN S (B)12019; k&
2019) ., F1=, SHICELTE, BNTRENEZEEEDSEERLALZTET 5-HOHBOSER
& L T. CEFR (Common European Framework of Reference for Language) MBI E. NAMED
HHEEICYLMEL TS,

26



AZE HBE- S KEEK [T 0LRMEROFENKES/S—VFIL - 2y hT—7]
Yuka OMOYA & Marie ASO, Subjective Integration and Personal Network Structures of Migrants

(Coleman 1988; Portes 1998; Putnam 2000) IZ{k#LL TESN TS, £f=. TEHH
HEmEBEDNRE L L VR B Atfield, Branmbhatt & O'Toole [£. [Refugee’s Experiences of
Integration] &REL 7= 2007 FELHR—FIZEWNT, E10EDSLI3IEFHEHNRY FT—
ICEE, HEOHENAEEZ(RET L) V—RELT, TOEEHZEFAL TS,
DI ENDL, BROPHERAEETERY FI—0 035 LICk>T. XHMHSE
DEEZHLMNITEZLHAREMENTEEINS,

22 X—=YFII - 2y bT—=Y ZRAVEETHE

Ty RD—=0BEBR/OENTH, ECITEALNERT SEREICEBLEZEODENN—YF

W32y FD—9 LSS, N—=YFIL -2y D=V 1E, EHBICIEBUAERR
(Bienenstock, Bonacich & Oliver 1990; &% 2005) o zJLE—4 >4 (Lee, Chung &

Park 2018; /MU 2012) [CEEET HMEEHTRHLWLONTE N, CDO20FFET, BRH#

RAEICERINDIT—ANEML TS,

fEZIE. RROBRERTHSD7 A ATIE, ANEBEOERLZSZ T IIL—THIORABREROS
s, AEDHE (racial integration) DEEZBE T SEANLEEINTLVS (Smith
1999) . RMARICENIL, NBRORABERERAET 52AHEE LT, 1-step 7 7A—F
(FALY L -770—F) ERxy b T—0 - 7TO0—FO2EEHAHFET D, AIEIE.
ANEDELBIRANDEEZSNRDIVUVITINEBHETHY .. BREIEHRORAZIVR LT Y
TLTELL., FREFNORADBHEICOVWTHERY 21748 >TWAHETHS
(Smith 1999, 2-4) , BEFEDXY FT—9 - 77AO—FILEE. KYELVBEHRORADL
LR KMZIEIFOND, TDEH, VAT Y TTERADEERE LGS (LA
IBAETI BE) . FYFI—VICEFNIANEOZHEIIETT SERANH D, LH
LZENTHEE., 1970 FRE 1990 FEREZ LB LIZHEE. ABRIORARY FT—2
RERICEAENARON, TOI EH D Smith (X, EEEHROMIZABOHKESITEATNS
LEERDMFTULVS (Smith 1999, 6, 11-12)

Fl=. TA)HDBREMIETAE (General Social Survey, LT TGSS) ) TlX. 1985
ENDN—YFIL -2y FI—VICEATHEMEEZEALTE Y, RAET—2ICH
EDVWHEMEFTFMELBB LI TS, KERMEGHIEE L TIE, BOEFORKIC
BITD. EENE--BHE (HROAE) LBIRWEYE REGLE) OXEEHHLL:

Louch (2002) A% 5.,

BHRDETHAERIIEMICENTERZIT 5N 3, Lubbers, Molina, Lerner, Brandes, Avila
& McCarty (2010) (£, ARA VDT ILEUFUOBR 2 BEXWRICN—YFIL - 2y +
J—H%FEL. 2F5RDENFAEDHER DB ZITH-o TS, TOHREICH L
D Lubbers etal.l&, BRDKR FEE~DEIG - MEBEIL, /A=Y FIL - Ry D
— I NERICEBT S LETHREAETHDIEERLTWDS, AL, RR MEETHR

MRy F7—5 EH/LBRERTEH THEEAB LA, AETIIHEOBEFZL, HEBRERA~DER
IR/ RICBH D, ThIZDNTIL, Lin (1999) AEELLY,

RRELR— B TRy FT—2 (&, 10l DHESWDEAY & LELTEHETH D,
BZITWSEFREDAMCE. EROLE. BR, @ifié VW o-EARTARLEENEMN, AFETIE

4 ERE R CABEREH T OVTOHEMIEL. Burt (1984) . Burt & Guilarte (1986) . Ff=. Fih—LA~R
— T ESBOCZ &, https://gss.norc.org/ (2020 % 1 A 18 AR 7Yt X)

27



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

BE/{LHILIE. RRAMNHTREDFH LV EARBEOBRZAEAHT, TAIZMA T, 25
Li=#t&IZH T 5H#FME (transitivity) (&, BEFEORFICEEEZL-0THREELEELTL
LB EMNTREEINTLNS (Lubbers et al. 2010, 102)

—%. BRIESEVTEA—YFIL - 2y bT—2 S EHEROHARROFEI R
NTLRBHAILR BT DL, BEFRCEET260L LTI, BAAOHIEAES
OHEMERET ZBEL LTA—YFIL - Ry FI—H BRH SN TO SR (P

2011; BZ 2001) %, FSERADS—YFIL - %y kT—5 BT BFE (I 2015,

538 2010) MEET 5, LiL, BAICBET SNEBEREARE LEFRZEEOD
ERONEY RALSHH ST,

3. HIREM

AMEIX, RR FERICEITS HEMDOEAY ] OEITH ELICHEMEREMLEM
EELICEBEL. HEEERD/ISA—VFIL - ry FT—H DiEE L THNKEAS. HHENE
BEHBOBBRESNTAILEMEANLET S, TOLT., FENHADEEZHBATS
BIZEELT. A=Y FIL - 2y FI—YOBERETRENLZRETT D, EZIE. HEMEN
MNELGOIANREDRY FT—UDEREINTWSIGEE. TORBEHBHEBIIEBELED T
ZHOENY | HNEETHHEFFETE S, RXFIZ. BEEHDEVLRY FT—IO DB E
NTWBIEAIE. TORBFHEOHESMNBELIIFETHD—H. BERED LMD
BAY ) [FRONETHETE S, #BLLEBELEBE. FIEOXTHEMNHKALALEIYEN
CENFEREINDG, T2l RY TV DBEPCHTORBLEREIANASEELERTH
B,

BN & D12, HEREBRIZEVWT/AA—VYFIL - 2y FIT—UARE-TREDEEMT
EFMICREB SN TNDSEDOD, BARZES L LERREBSATVEGL, KERHERH
ETHLAXRRBENHRAE (JGSS) DEMIZE, NN—=VYFIL - Ry FT—=I 7RI
FERATERELT—2HEFENTLEAY, RRAETERENRETEZALBHIOHEHLT
W56, REFFTLANICBAEERFEICROATNS, ThW X, SHEEERICH
ELEAREDOANICERFET -2 ZERATHIELETELL, EITEARETIE, F
BIARELTISDNICL—YEZDERICA VA Ea—REFEREL, /S—VFIL - =
Y hI = PHEMFEREFH G EICOVTHERY 2174 o1, AHBIROA M LELN
PHEPREE, NEEFROTLEVANBRLEFTHIEABRICE T, HEHE.
HOEWEEEHEICET HLDELDIES S,

4. BAEYA FEAVFEL—DBE

ABETIE, RBHAIZMES S STHERAEY A e Lz, STHIEIREENBALGTTH
Y., BEBEEEDTHEITCRBISHI RS (AET D, Tl MELERBRBELGEDR
RXLBATHY., IXRLEEMNS VRAIKTREEZE>TVWS, CHLEEXRBEEZS
=2, ATICETIVULORNL—LEOEREFEERDLIC, ZLONEEETRMNEEL
TW%, TDAAEAEF43% (¥98600 A, 2019 F 9 AXKFR) THY. RHMNILMT
LZELKRDNEEANDOEE (26%) ZRXEL LEZHFTH S,

ARRTIE, STHITEETINEEBEROLATH, TIVIIITIL—YELDOERICHE

5L z2(E. JGSS-2003 & B ZM 1-1~F 7-12,

28



AZE HBE- S KEEK [T 0LRMEROFENKES/S—VFIL - 2y hT—7]
Yuka OMOYA & Marie ASO, Subjective Integration and Personal Network Structures of Migrants

LTA VR Ea—fRABZTHE 2Tz, AFICEET SIS VILRERDZCIE. LWhDD
[—a—Hhv—)] EFENBIALTHY., AAEDAS VA Ea—tGhEBEBEL =2 —HT—N
L THB0, 1989 FENDABTEREIZE DT IEFEI EVWSTHELEBERNERTS
N, BRAICHLTHRFZEME Lz MFHBROLEL) FEOENHEMfz, ChiIZK
U, 1990 KLU, TS VNERIL—DLBETIHRANREL,. TOZIEIEHE
EEZPDLETHIEME RBMACIERMMALRE) [CEFELZ, STHIFESIZIS
LEzRhoiahT, NEEFROEMZZEEBRLEZTTHS,

A5 Ea—&IF2020 7 A AL LRE 8 AMAITNTTEME LIz, RAEICKIL
L, WEHOEBRIRBED I T AR TYIR—DIZA VA E1—RHEDEEENER/E
LTHoofe TNICMAT, 1 VR Ea—IZH AL TS NEAD DB (R/ —K—
W-HTY)) IT&-T, G211 B0OREHHEEZR- (R

AVAEA—(FFHE 0T DAMIINRABREEDRITICEA. —BRULEHEREADIZHN., A v
o wy—T7TVDETAEEEEFRAWN ) E— KX FERALIz, 1 V% Ea—DH
ABBFIZELLDRKEFLET 5Hh 23R, 16 @1AWMERK. 58N E—FEKXTT Y
AEL—%FE LTz, VE—FMEHXDBEE. REE~DBEDELZMY T2 &ITE
L. ZDEHOXIEE LT, FRIZA VS 07 +—LICTHEEMPLT—2DORY K
WAEREIZDODNWTDRBAZAAREERIL FHILGEEOWMESETITH 2=, TOLET, 7L
R—LDARNETH—LDZEEEUST, AE~NDHBAICRAEBELIzEAGT I EE LT,

AR Ea—dFDFEASTEX. EICBEREBERILNAHILETH -, ABHBAZFLRIL +
HILBTDAVEAE2—%2FELEBEICIE. RADREDNL L, ERE—EBNIFE
A—ICREIE LTz, £z, 148 (CEA) FEBTODAVAEL—FFELI-1=%. @BRE
ENSHN—R—DA A E1—%FFE LT,

123 E2—HBELTE, REBRCEAREEEHR. STREEHR. ERRRGENE
ARG EROIEA. BAEEREN. HEANDFEERER. HIBTEADSNERLGEZE
HEWmotz FTrze N=VYFIL -2V FT—V ZEHETWMAREDE™IE. 74 1) HDGSS
DEMEZSEIC. TCOFFEORMIC. EEZGHHAEEZLEAN. HHIVEED K S GHEEK
ENTEDERSIAN] &Ltz ZBTHAEIENLE5HFTEIFTELHLVE, FAEHA
BRANEDREFRMEPLRESE. MYB>THLDERLGEEZRESTW o=, =, *Y D
—JICEFNHIARLEAEVZHMY SN EINTDONTH, HAEMY £174o71=,

Bt L, KRETIFA VEE1—DHRREBRACBRELTOAW =, BRICL—YEL=HWNTS
SIALBEERHAEOLENCEEATINS,

T ARABICHS T AEAREERENIRERHAEOEETMMTHY . EXEBROLALCAREFERELE
FEELTULEL, BEAMICE, TEEOANTEERENLALHBSTREZEFHYETM?] EWVSE
BIZH LT, 1 (F2E=<ELHEWN) ~5 (LTHHRS) OS5BRERETRAELTEL 2=, LE=MN>T, B
RETAVAE1—%Z 3D+ BEREERENZELTVIATH2TH, AART+HHTHD &
BLTWRIBEICIZ 405 BIRENT-, BHR. TOHD/2—2EHo1=,

BZOKE, 2y FT—IICEENBZANYDZHNEEL THIDERFLEL, A V2 Ea—RIZHERNEN
BRLBWVEYS (REOEBH. 1= vILRE) THEHOEWI EEHBALE,

29



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

g ax RREE BAGEE
HE HE AC
A 4018 iz 10-194F BRIE B BE¥ 1 4 2 2
B 3018 =3 1-9%F BRYE B )\— K 3 2 3 4
c 2018 E=4 1-9%F BRIE = FH&s 4 4 1 3
D 501%, =4 30EL BEYE B TOMEE) 1 1 2 3
E 3018 £ 20-29%F BEIE B s 2 3 2 3
F 501%, iz 1EXKD BEYE B e 5 4 3 3
G 3018 = 10-19%F EETH B IE8 2 3 3 3
H 401% B 10-194F MmE s 1F#& 5 4 3 1
I 4018 5 20-29% BRI B fIZs-] 3 2 2 2
J 401% iz 10-194F BIYE B )\—k 4 1 1 1
K 4018 E:] 15EXB BEIE B8 & 5 4 2 2
L 304K £ 1-94F BRI B s 5 2 3 3
M 301% iz 10-194F BROE B )=k 3 3 2 2
N 501% i 20-294F BiIE B TOM(T5E) 4 2 2 1
@ 3068 iz 20-29% BROE B8 )=k 5 4 1 1
P 401% =3 20-29%F BEIE B F#H8 1 2 2 3
Q 408 iz 10-194F BRIE B AR, 5 5 2 2
R 501% =4 10-194F BRIE B FHE 4 3 3 2
S 5068 iz 20-294F BROE B J\—k 2 2 3 1
T 30f% iz 1-94F BRI B TOMIRE) 3 5 5 4
U 4018 iz 20-294F BEIE B 8 1 2 2 1

R [EEORNTEERBIDONSRK TRSCEEBHDFEIN? ]
BlE : 1 (F2>E<ESRWN) ~5 (ETEED)

2 38R [hreUR (BRdR | ISR | BROBHIDISZILATZIAZ5T+1) OA)(—THB]
EBIE : 1 (ETHEEORUD) ~56 (F2<ESRLAL)

R1: HEBHEOHE

5. MR EEBE

ULEDAETEHEAVAELA—T—42%24 L2, TBENHACHESNREREEZHEET S
BEROAHETE Tz, £9. HNREERETRET SERMNERZRANL=HIC, A
ABEEHEBAEERENDEHRZAWV-RAE7Z I VDOIERABERBSH GEE) %2174 -
f=o ®2&Y, BRBEEEH (M=3.05SD=1.071) L BAREERGEN (M=2.76, SD
=1.513) ORI, EQHEBANEDH N (r=.539,p<.05) , £f-. BALED—H &
LTHOEH (M=3.05SD=1.203) [&. BABREEH L BAREBERENDONA LIEDHE
BAMESH b= (r=.502, p<.05r=.435p<.05 , LE=">T. BABEEHILE
<. BREBEOFEAICFBBHALLZVAK, BFRHHE~OEIHENHEORENSIMERLH S
LWRD, —AT. INoD2EHRIE. I35 VILHE. BLUBADTSVILADZTa=
TANDRBEHBICIIEEN TN EAER SN,

F-. HEMIREEHIL. HEICEAENGTVWI LBHBALE, BEAROEHRTIH. TX
ZYY A3 1T A DFHEE. BROEXLECZRET G2ERTHLS—AH. REREH
BT EDE, R MEADHEZEETIHSIEREILLYEFSY, Tl e, BR
DITSVNAAZI2=TA~DREEHT. BERHEO—BELELTOEBLMoIDEE
DRHBZENTREINEIN, KOMBERMNSIF., TIVILATZIa=T 1 LHEXHREAD

VZhix, BMTOSXELERD (kK ZRLEIBOIMEEL SN TER, LAHAL. REEBOH K

(Verkuyten & Yildiz 2007) . # % WMEWEIL (Martinovic & Verkuyten 2012; & 2021) IZB¥ 283

HELBFETEHLOD. AERBRECLHMREIXHMIZE>TELELETHY . CNFETOHEC AHBELEIERITE
EHINTLVERLY,

30



AZE HBE- S KEEK [T 0LRMEROFENKES/S—VFIL - 2y hT—7]
Yuka OMOYA & Marie ASO, Subjective Integration and Personal Network Structures of Migrants

REREHIC. AELGEREEROonGL o=, £, BRAUHE~ADIREEHEL (T
BThb, Elzk*i ~ADEIBHHEDERELNEL) FE, T VIHAS~DRBEEHNHEF
5. EVo B G ERME LR SN G N o 1=,

HARE  HAE IDHAHR ID: TS5 M Sp
F EAEES ND—8 H=O—8
HAEGEE 1 305 1.071
BAGEER#ED 539 * 1 276 1513
ID:BAHt=D—8 502 * A435* 1 3.05 1.203
ID: T S2ILitr0—8 .348 .021 121 1 367 0913
ID:JSSIAIZa=-FT«D—8| 402 -.186 115 369 3.76 0.995
*p<.05

x2: =2~ OREREHICET DIRGEE R

RIZ, 123 Ea—RETHEM - RNBTZL LT, AEBHE21 R TN TLD/I—Y
FIL -2y bD—0ZRRLEY, TnoZHERNEOHENREREH (K158 I
LEDVWTIATIY—IZHELE-LON, R2M5E5THD,

F9. B2 ICIFBRLE~DREE#HNAS NI ATIY—%RFLE, ATTY—1&31C
BT HARIE. BRAHED—BE L LTOEHE. I H4HLLTHMHEDEENL - LEFL
ERAZELEARTHD, EYUbITERM., DD2EMLERY FT—2ZBL T DL, D
SATHD, BEDFRY FT—UTlE, 5BOERENENZHMYAWTIEAL, DEA
BELDOEREULLEZHETHD, £1-. D SAIZBRBEEHN 31 ELARBEIZHIT
5HBABEOENTHE LIRS, BRABOFERAICEE K FEBHLAEWVWEE > TS,
DXANEAHRICHT I2EVNREEREIX. ChoDEBERICKLDIENDEEZONS,

—A. ACLATIV—IZETSHBEAERE. Ry T—0Z2#A#BHRY. BELED Mt
DAY | ABEELEFFEVEN., -, BAEIFHL 1 FFEELEL, 1V4E2
—DBEMNTBEARF TTFDNIZERY <G EEBY. TOERELTIFDLT
DEFHEBLABARDBIEZZEITz, 2O LML, BRADBRVEFEMA. THMHK
BERETIERD—DLELBDHIENTESIND,

VEOERECHENMTEEHRT EZ2ONMDVTIER 2D AFIR LA, CCTES—ESHHEMATHEE
=L\, FF. 2y FT—9ORDIZEHETEZA~UDTILI 7Ry b, RAEGHEBETHD, TIHh D
BEHRIZO UV BHIE. 2y FT—D BT EEAVN—CERABBHBELDEREFEEZEEHRLTWS, =&
RITBARE, BEIIARIL FHILE., SREZFOMTHS, TOMDBEDRESEICOLNTIK, *y FT—
JRIELELTWS, 2y FI7—9#BEOONIE. TOADEFHERLTWS, ZENEIHAEBHGHEL
RE. BO—EAFSTHREEE. BNV L—ORIEISTHHAOBAREEE. BELWJL—ORETSDILE
FETHD, ADEIDIMNKEFTILI7Z7AY LI, TOAOEEZEKRLTEY. AR, bRNTF D

L, oBNZFDHMOEDOHEETH D, RESELFARKIC. TOMOBEOELEIRY FT—VRIZERELT
W3, OHONZEMIMM TS XFEIL, FAEBHEBEBLOBEFEEEZRLTWS, ZLT. *v FT—YEKAE
FEAHRLVEADBEERE. EIZHELLDODEFTEELDDSMYESVRTOEEIEIRVARTEAR,

31



Journal of International and Advanced Japanese Studies

University of Tsukuba

Volume 14 / February 2022

( \ (

BAR#R=77 142> T IV IVAC

AFdaY-—1
( BEHE> 75 UUHE>T 5 IIAC )
R T WBORR
SF  BEEE
AL N HILEE
SNS#% RIL S HILE
— EEING) P
HWERA BFRH
\ Y
HFITY—2 hFaY-—3

BEHE>T IS MHB=TFSILAC )

HORA < BTRE

(B{EHTET)

EL‘E)\ ------------- » EL\EA
g L J
BMEEE (POHSBEHRICOUZHR)
BA® RILEHVE v ot
MRy NID—=JICE&END ARLOREKRYE
BULBHE  oovnenrnanens EL AL BBV D BVDBIER
uE )
JmE () shREE (\ ) BEEESHN) @ IS INEE
BEH (ODFOFZILT7 7Ry )
j:Bx b:73YL o:*oftom

H2: BAHE0—8B L LTOEHE RWNATI Y —

M3k, BADTSDVIAAZIaZTAIIRHLTE2LLRVEREHZBELTWLS. B
T34, 6. BLUVT7TTHbD, COYVIL—TOHHEELTE—IC. BRABEERIE
WEDD., BREIZFEBRZRELTVWSAIANZVEALETFLNS, EXEHSARKA
AEREFHEHARLS, XY FT—VLRAMTHASLDOD. BREBOFERICEALTIE TET

LR ERELTWS, 5 LT

ERMGEENMRRESNSGE LT, RILEHILE

TOMBEHEIIa=r—2a VM HRENTVEERDTZIDINATIZI 2 =T+ ZWYFR

[CLTWbEEZOND,

32



AZE HBE- S KEEK [T 0LRMEROFENKES/S—VFIL - 2y hT—7]
Yuka OMOYA & Marie ASO, Subjective Integration and Personal Network Structures of Migrants

FE_DOHHMELT, RYRT—VICEENDZ T VILEFELDEL (1 ALWLLIEO

AN) RBEFOND, WL—YPERE. TATUoTATAHETIRBELDRY bT—
J1E. RR MEEICE T 2RO THESMDENY ] THD, 101 DERETH S Ager
& Strang (2004) (&, THE|WDGNY ] ZEHT L 3BROLENTH., LUbITHE
BI#ER (Social Bonds) #EH L TW5, TOERBIE. T#HE#HEl & TRMEl 22175
RADEZRN., HET7ATUTAT1DRBEDAIEENLTHD, PTATUT A4 T4 D#
BMEERT DS THEME] ITEWVT, TOERBRLLLIRMOREKEORA L OFFERBRFRILE
HOTEELRLQOLEREINTEY. RAICENAARMLIKETOEXEEG L. Bl
% TREME] 124 Y hdatily, T Ager & Strang W& Z TR L, RIS ITRLEDT
JU—ICETHARIE. 1oL EBEMEG T#HE1 OB EEZENE LKL,

Frz. USADESIZ, BEPREFAEL-MYEVLRY FT—V Z2BRLTWWSRE
BILRIELY, F%F (2018, 270) [IFBMIMEZIRETHIERE LT IRH &I ZHEHL
TWaA., KFAEREMNS. TRH HERETHIHEMEREERIE. "X FHEITHLT
TG, TIRAZY Y - AZ2a=TA4IZHLTTHEIIENTEEIN D,

H4F. I35 VIHEADRBREHENASVATI—8EATIV—9THS, COAT
J)—ICBY S AE. BAHEADETHHREDBREN Lo LHEVN LT fichd, CD
ATI)—ORHELTE I, BAFEERRNDESFMMMELMERAERTE S, 1=
EAIE FEAPKEIAR., BRBESEEMN1ERETHY . BELEFICS T HBHREME
RICHtE#EZRL TS, OTAPQTAIXBRTOREFHEN 15FULTHLLD

@O. BARENFEHERZLTHEY. CAPBRHEDREEHZETSELIERD—
DEBOITWVSEEZLND,

ZLT. FZOHEME LT, BT THRIENR =Ry FT—VBETHIANEITLN

5, TOHRBFINASALEFSATHY., XY ET—VZEBRTS5LLEMNH L LVHE

MIZHb, EIZFEAIEF. RY FT—VDEBRENRETHY. v bT—Y OFHE
HABHTEL, BKIEZA VA ELI—DENT., SERIZTSDILIZIREFETHD LE
2THY., BATEBELED s >2GhY | BRI DA T2 ITNBNI EN
TEEhG, T, KSA, OZA,. QAN 3EE., BULVHTRIENR=Ry FT—2
DEMZERLTWNS, 25 LERBORKECEANSHZIIERBMSRY hT7—21F. BR
HED—BTHILEVWSIREZEOHSEZHOL. TOHRREL LT, TENHEDEEN
EL<EoTWBEEZLND,

EFMIERY FT—VBEZHAELTVSEE. ATADKLSIC, BAEBEEHMNRS.
BAEICFREHLLGWMEETH>TH., BRUSADIHEMHSORENMEL, CDZ &
(T, THEMREOREZHATSILDELT, RY MI—VBEDHITNEERETHDC
EERBLTWAEVRE D,

33



Journal of International and Advanced Japanese Studies  University of Tsukuba

Volume 14 / February 2022

hF7FITY—a

B - X¥¥0 :
R BFE. RIS
HILEE. ARIVE

HFIaY—7
(~ TITNACS>HFHE>TSINHE Y ( TIPIAC >T I NHE>ATHE )

RILNAHILE

BT RH
=i BERFEL
RILNAHIVEE

\ BT ST
HUWEA HAS D[RR
\. J
A7IY—6
a 73YNAC >BERR=TF ViR I
BFH
E-C R =F 1

o=

BBORKE REEEUCL .
HA

S D R 2TO
A

BT B
5 BXEE
RIL N HILEE

BFRHB

)

BM3: BADITZPNAAZI2a=TAD—BELTOEHEI ERNATT ) —

34



KKK HBE-WHE KK [T VNVRERODEBRKEE/NN—V IV 2y bT—7]
Yuka OMOYA & Marie ASO, Subjective Integration and Personal Network Structures of Migrants

hFITY-—8
/’ T3V NER=TFYIAC >BEHER N

FEbE
U AA

Wi FELE
ECIAA

o TBTRE  OEFCEDA L { BBORNR

Yo% Yo% SEFCEDAY

ATFITY—9

RDOEAN Z DfERIE

H4: TIDNHKD—BELTORENBVNHATI ) —

35



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

S5IZRLE=ATIN 51, 3 DDHE~DFRBEEFINFLVWIIL—TTHS, CDH
TIAY—ICEFND 3RAICHBT IEHHEIDVPLVLDOD,. BRABREEHN 15 FLULTH
BLEFBFEITRETHS5. BEATIVILADOHREITELLA VITEhIE, 1990 £
BEMNDS 2000 FRIFEBT I DILADEIZ, T [TEHETELCFESD] CLEHHT.

[£5 LELIEAARTHEERSD] VI DEOENTRNI-FHL (12 2020, 56) 72
EWVS, Thbhb, BETRETSDLYTEBLEEREOITSVILAL, BRIZEZ
ELEITHEZERRLIBD-DAH 2000 FHIETH -2, hT7ITUY—-5D3%8H, BE
#HE, TIVNHR, TI3VNATZT2a=2TADENETNICRLEEDREE#HZRL T
WBZEITE, WFhDHRIZEFRBL T EWSIEEMNAD 5N TS ATREMEAH
"Ihd,

HFIY—5
7 BER#E=75VL_2=7FYILAC N

RO REEED
TELY—E X

; 4 Y—oIE
B D R ° o X N—

%

H5: HRAORBEROBRENELLAT T —

6. 5HYIC

ABTIH, STHHEEDISPILRER21LBICA VA E2—RAEZITHEL., B HBL5D
N=YFIL -2y FT—ODEENDL., THMHEDEELHEMNREERELLA ST
EEHA-, PHOER., BLD/IN—YFIL - 32y FT—UBEDHTIEX, THEMUHEED
BEZ+9ICHBTAIZEFH LM >EIOD, BRABEEHROCEAREERAGEENLE., &
HOBEREANMEMICTMA S LT, THMREOHENGEER T HIBEELLZADHI L
MNAEETH -z, .. HBOA R FOEABREB~DSM. FOEE., LWOEEDF

N ZNEEMTEEDELT, 43 (2020,56) [FXAR—LEBATEITSSILANEZ -2 LEiEHL
T3,

36



AZE HBE- S KEEK [T 0LRMEROFENKES/S—VFIL - 2y hT—7]
Yuka OMOYA & Marie ASO, Subjective Integration and Personal Network Structures of Migrants

DHENFREHGE. HLERZOMIEDLET, ABTRELAENGN O
BEOLHMENMEONENE LAGL,

AHEDRFELTIE. £, FonRAEBRAEN 21 B EEBMIT/MRETH R
NEITFONhS, PEROBFAETHSIZEITNA., PWELBRENTHDIZEN D, AR
[CE->TSHDITSVILRERDEHERELICESZON-EITEVEL, T, AW
RCESTHEFED IS VI RERDAFRERFE LIz, ARAROMEN TS DL
[SIL—YZEDANICHEHICREINDIILDTHLI DN, HAWISTHEWVWSRIBIZE
ARBHEZOMNE VNS AFETEHBELARIELEN 1=, 5. HOHBOBRSIIL—TE#HER
ELI=BHIMAELEML, LB MNAIREICHE S Z EICHIF L =L\, F=. Lubbers et al.
(2010) AHEHET AL 512, KRR FEE~ADHEARRX. BREEBED/NA—VFIL - 2y
FO—OBEOEIZRMEAYLT L, KARDFAEHBAZFIZOLTEH, N—VYFIL - R
YRI—ODREZLCZHRT S LT, FTHEMKES L OBEEEMN K YIAREILTE HAEE
HEHH 5,

F1-. XABBRHBEOEHRAEBEZTHSC&1E. BABREREBARBZERREH. /\—Y
FIL -2y R T—ODBEFRERPTB-DICELBIDODTHSS, ABTIH. ChHD3E
FEISVILRERDEBNMEEBRTHRET SIER L LTHIIMICE S Z 1A, EREH
RICHAHARERELEETELL, XX, BREERGEANEV ETHERALEDRA
BREEZLITEESEHNIE. FICEBREBERENNT+LEALL S Z, HBOBERA
ZEELEDRY FT—UNENNILDIEELEZIAOND, BABEEH L BAREERGED
DERIZDOVWTHLRBETHSD (KF 2021,74) » 21 ANEWS DEEFZE H O > 1=K
BT, SO LEARBROEECTODERZRIIT DICIEELT. TORITDOVNTITHE
GG EBMARICK >THEASIND I EARDONS,

Bl A VA E1—SEIE. —REMEZAMEAEELE N0M19FEFE20EELTE
FE| OEMEBICK>TEBLIz, TIICELT, #HEZRLEZL, £, 21 20HE
HBHABOHESE, KAEEZSIEFISELATHR—FLTLEET 2 SHTDARIZHE
LELEITFS,

37



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

BEXH
BAEH— (2019) IEXHE~BASIAGHI>-EXILEREAXE [HHE] |
IXXAEDxtEE & #IER - AR/ E] 23-33.
A+EE (2021) BEODBRIZHT HREES  KELHREER] KSHAF (R
[EXADOBEMS  2ERE,ISRIBREEE] £7E, BHAEEE. pp. 186-
207.

4270 A (2020) TTSDILA: THEXBFEROLREKRE B5fE. R, BEZ
HCHER] BFE - IMREE (R [BR:-TAT7ARSHARIEERTHHBED
SazTq o B - 2R - BRI F2F 18, BARERE. pp. 54-65.

FRERE (2011) THEAKHTIEREOREERICOVTOEER : #EHRLE Ry
FO—O DEEZEHILIC] [E%EERBIZR] 17: 85-103.

INLBAZE (2012) T/R—=VFIL - *y bD—I Db AHT-EEE DAL & D ZE)

F#t&F@wm=E1 33: 1-27.

2% (2019) BRRFITANEHZMHED) 7 ) T4 BRERIZETLBREROM
Broii &t 2ZHRE] HEER

HiZ#EN (2001) THREBMEREOD/NA—VFILRY bT—0 VHEA~OHMEE /N—V F
WAy b= [#HEETHZRE] 76: 83-95.

KER/AF (2019) TEXRIZETHNEHEEOEBrIMA - NEEEEZNRE L-2E
RAEZEBLIZLTI BINY (R [BER- T4 7ARSHE S AOREEHLR : A
AKOANA - [EREBEFESZHLLIDON] F5F. HEEIE. pp. 114-133.

KEHAF (2021) TRROEBHMMGLER : AWER - HEBERERODEROEZE]
XKEHFAF (R [BAOBEHRSES cERENICRIRRLEEE] F£2F, HA
ZJE. pp. 63-87.

BB (2010) TALRILVIZEOARASHEED/AA—YFIL - 2y FT—0 D%
Wl [REIUXRZRZRBAEZHAREHATESR] 144: 57-62.

HFARTF (2018) [HERDOV—IvIL- FrERIILLEEHNHES EHERDOETFTRRA
DHIEUFORE] TR AT

ZHE (2011) [NN—=VFILRY FT—=9 : NADDLGEHRYNE 5T 31 D] #iEt

ZEHEF (2005) [JGSS-2003 IZ#HBH/A—VFIL - v bD—0 EBUAER] [BARMR
General Social Surveys BAZ iR X 5] 4: 153—-167.

MAZE (2015) TEBXRANBHNEEEZEON—VFIL -y bT—2ICETEH—BE . Lt
BEEOBAANBNEEEZEDENZ B LIZ) [EXEEFHRZE] 12: 71-88.

Ager, A. and Strang, A. 2004. Indicators of Integration: Final Report. “Home Office
Development and Practice Report No. 28”.
http://webarchive.nationalarchives.gov.uk/20110218135832/http:/rds.homeoffice.gov
.Uk/rds/pdfs04/dpr28.pdf (accessed on June 22, 2021).

Affield, G., Brahmbhatt, K. and O’'Toole, T. 2007. Refugees’ Experiences of Integration.
http://www.refugeecouncil.org.uk/assets/0001/7066/Integration_research_report
(accessed on June 22, 2021).

Berry, J. W. 1986. The acculturation process and refugee behavior. In C. L. Williams and
J. Westermeyer (eds.) “Refugee mental health in resettlement countries.”
Hemisphere Publishing Corp, pp. 25-37.

Bienenstock, E. J., Bonacich, P. and Oliver, M. 1990. The Effect of Network Density and
Homogeneity on Attitude Polarization. Social Networks, 12/2: 153-172.

Brissette, I., Cohen, S. and Seeman, T. E. 2000. Measuring Social Integration and Social
Networks. In S. Cohen, L. G. Underwood, and B. H. Gottlieb (eds.) “Social Support

38



AZE HBE- S KEEK [T 0LRMEROFENKES/S—VFIL - 2y hT—7]
Yuka OMOYA & Marie ASO, Subjective Integration and Personal Network Structures of Migrants

Measurement and Intervention: A Guide for Health and Social Scientists.” Oxford
University Press, pp. 53—85.

Burt, R. S. 1984. Network Items and the General Social Survey. Social Networks, 6: 293—
339.

Burt, R. S. and Guilarte, M. G. 1986. A note on scaling the general social survey network
item response categories. Social Networks, 8/4: 387-396.

Coleman, J. S. 1988. Social Capital in the Creation of Human Capital. American Journal of
Sociology, 94: S95-S120.

de Haas, H., Castles, S. and Miller, M. J. 2020. “The Age of Migration: International
Population Movements in the Modern World (Sixth Edition).” London: The Guilford
Press.

Lee, S., Chung, J. E. and Park, N. 2018. Network Environments and Well-Being: An
Examination of Personal Network Structure, Social Capital, and Perceived Social
Support. Health Communication, 33/1: 22-31.

Lin, N. 1999. Building a Network Theory of Social Capital. Connections, 22/1: 28-51.

Louch, H. 2000. Personal network integration: Transitivity and homophily in strong-tie
relations. Social Networks, 22/1: 45-64.

Lubbers, M. J., Molina, J. L., Lerner, J., Brandes, U., Avila, J. and McCarty, C. 2010.
Longitudinal analysis of personal networks: The case of Argentinean migrants in
Spain. Social Networks, 32/1, 91-104.

Martinovic, B. and Verkuyten, M. 2012. Host national and religious identification among
Turkish Muslims in Western Europe: The role of ingroup norms, perceived
discrimination and value incompatibility. European Journal of Social Psychology,
42/7: 893-903.

OECD/EU. 2015. Indicators of Immigrant Integration 2015: Settling In.
http://dx.doi.org/10.1787/9789264234024-eu (accessed on June 22, 2021).

OECD/EU. 2018. Settling In 2018: Indicators of Immigrant Integration.
https://www.oecd.org/publications/indicators-of-immigrant-integration-2018-
9789264307216-en.htm (accessed on June 24, 2021).

OECD. 2012. Settling In: OECD Indicators of Immigrant Integration 2012.
https://doi.org/10.1787/9789264171534-en (accessed on June 22, 2021).

Portes, A. 1998. Social capital: Its origins and applications in modern sociology. Annual
Review of Sociology, 24/1: 1-24.

Putnam, R. D. 2000. “Bowling Alone: The Collapse and Revival of American Community.”
New York: Simon & Schuster.

Smith, T. W. 1999. Measuring Inter-Racial Friendships: Experimental Comparisons. “GSS
Methodological Report (Vol. 91).”

Verkuyten, M. and Yildiz, A. A. 2007. National (dis)identification and ethnic and religious

identity: A study among Turkish-Dutch Muslims. Personality and Social Psychology
Bulletin, 33/10: 1448-1462.

39



J | l \J S Journal of International and Advanced Japanese Studies, Volume 14 (2022)
oo
E R B AR

Research Note

Comparative Psychological Study of Narratives in Native Marathi and Acquired
Japanese Language

Aashlesha MARATHE!

Abstract

This research note discusses a study that compares narratives in Marathi and Japanese
languages. There are five native Marathi participants, who have formally acquired the
Japanese language. “Conflictive Thoughts Analysis Inventory” by C.G. Deshpande has
been used as the tool for (verbal) data collection. Questions about family, past, present
life, society, etc. were asked in both languages with a considerable gap between the two
interviews. The interviews were transcribed verbatim, qualitatively analyzed, and
compared in both languages on the following points - Codes and Themes, Emotional
Expression, Language Specific Terms and their impact on the content, Japanese societal
characteristics, and Code-Switching. Variations between the two languages were seen in
terms of details in the narratives. Language-specific expressions brought about variation in
content, and there were interesting instances of code-switching throughout the interviews.
Similarities and differences between the two languages have been analyzed throughout
the research note.

Keywords: Native language, Acquired Language, Emotion, Culture, Code-switching

1. Introduction?

Prior bilingual studies have investigated pairs like Japanese-English (Wydell & Butterworth
1999), Japanese-Portuguese (Senaha, M.L.H. & de Mattos Pimenta Parente, M.A. 2012),

etc. Many of these studies focus on neurological processes, like Alzheimer’s’ and dyslexia
in bilinguals.

Dr. Prashant Pardeshi has worked on Japanese and South Asian languages, including
extensive work on Marathi and Japanese (e.g., Pardeshi 2008; Pardeshi 2011). Other
studies comparing Marathi and Japanese are by Matsumoto (1998), Chida (2015), etc.
However, they have focused mainly on grammatical aspects, and not the psychological,
sociological, or cultural perspective of Japanese-Marathi bilingualism.

A study by Ervin (1964) has taken a psychological perspective to compare responses to
the projective Thematic Apperception Test (TAT) by French-English bilinguals. The
present study is inspired by this research. It compares Marathi and Japanese responses
by the same participants to the same questions, emotional expression, and how language
impacts the content of narratives from a cultural perspective.

This note discusses a range of ideas without going into extensive details of a single aspect
of analysis. Therefore, this note has attempted to provide a starting point for bilingual and

" Doctoral student, International and Advanced Japanese Studies, Graduate School of Humanities and Social Sciences,
University of Tsukuba. Contact: aashlesha.arun.2021 @japan.tsukuba.ac.jp
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throughout my endeavors.
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multilingual studies of Japanese with Indian languages from psychological and socio-
cultural perspectives, that go beyond grammar and semantics.

2. Literature Review

2.1 Native language, second language, and emotions

Native language?® is the first tool of interaction used by a child. Languages acquired in
childhood are developed at the same time as emotional regulation systems. Hence, they
relate to emotional physiology and cover a wide range of emotions (Bloom & Beckwith
1989 in Aycicegi & Berko 2003).

Native languages guide further communication (see Sultana 2018). They influence L2
acquisition, both positively and negatively. A study found that many bilinguals, regardless
of their learning level, preferred their native language to express strong emotions
(Dewaele & Pavlenko 2001 in Yashima 2006). Thus, native languages have an emotional
advantage over L2.

On the other hand, non-native languages are languages of detachment. They do not affect
the heart (Dewaele & Pavlenko 2004). In such languages, it is easier to use abusive
expressions or express difficult emotions. E.g., non-native English speakers find it easier
to say “I love you” in English. Thus, bilinguals and multilinguals may use their non-native
languages while expressing affection or scolding their kids (Yashima 2006). L2 processing
demands more cognitive resources, thus compromising emotional resources (see
Morishima 2013). Therefore, native language expresses emotion more clearly while L2
serves a more intellectual function, lacking emotion. However, L2 acquired through
immersion learning and interaction with cultural environments and used habitually and in
wider contexts are capable of carrying emotions (Pavlenko 2002). Thus, emotional
intensity and distance with native and acquired language respectively cannot be
generalized. Speakers may use multiple languages to communicate an emotion.
Language dominance affects emotional expression (Pavlenko 2004).

In this study, emotional distance with L2 is seen to be played out in the participants’
narratives through code-switching.

Ekman & Friesen (1986) suggested that emotions are biological and universal. However,
others proposed that emotions are not purely innate. They are influenced by socio-cultural
situations, creating complex interaction of innate processes and social situations
surrounding a person (see Kitayama & Markus 1994). Fundamental elements of a culture
are determined by everyday language. They are internalized by members of a culture,
especially during native language acquisition (D'Andrade & Strauss 1992 in Yashima
2006). Emotional scripts (emotional expression in a particular culture and language) are
also internalized through socialization.

Culture-specific emotional words are words for which literal translations do not exist in
other languages (Wierzbicka 1999). They are naturally acquired through direct emotional
experience while learning a language. Thus, so-called culture-specific emotions may be
experienced by other cultures as well but labeled specifically by some. Thus, words
expressing emotions in one language do not always have a corresponding term in other
languages (Wierzbicka 1999).

3 The language acquired before the age of three is referred to as first language, native language, or mother tongue
(Sinha, Banerjee, Sinha, & Shastri 2009 in Deng & Zou 2016). This paper will use the term native language. L2 will refer
to non-native languages.

41



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

India and Japan are Asian countries with collectivistic cultures that value group cohesion
and harmony. They are guided by adherence to certain social norms, unlike individualistic
cultures driven by personal needs and a sense of self (Triandis 2001). Emotional scripts of
these countries are influenced accordingly.

For example, “Amae” is specific to the Japanese language (and some Asian cultures). The
emotion that Amae suggests (depending on others’ kindness) is experienced by all
humans but is specifically used in Japanese language.

2.2 Code-switching

Code-switching is the alternating between two languages in a single conversation. It can
be intersentential i.e., whole sentences spoken in one language before switching to
another, or intrasentential, i.e., within the same sentence (Myers-Scotton 1997). Code-
switching is common in bilingual and multilingual communities. Codes of spoken
languages do not violate the syntactic rules of either language (Poplack 1980 in Barnali
2017). Code-switching may take place for cognitive control, i.e., to convey the most
appropriate meaning using multiple languages, regulate emotional intensity, i.e., switching
between native language and L2 depending on emotional intensity (Pavlenko 2005), or
cultural frame switching (Williams, Srinivasan, Liu, Lee, & Zhou 2020)

According to census data of 2001, 25 percent of Indians can speak more than one
language (Times of India 2010). English was used widely for administration during British
rule in India and remains a common language of communication today (Gupta & Bajpai
2016). It has made a significant mark on most Indian languages. Hence, code-switching to
English is common, and many times unconscious. Almost no Indian language is pure.
There are hybrid languages, like Hinglish, a mixture of Hindi and English. Some English
words do not have corresponding terms in Indian languages, and if they do, they are not
commonly used (Barnali 2017).

The participants of this study have acquired English in a social setting, where it is spoken
habitually. Their medium of education was also English at the university level. Therefore,
code-switching to English was extensively seen from Marathi (see section 3.4).

Considering the above findings, this research aims to investigate the differences between
the Marathi and Japanese narratives among native Marathi speakers who have formally
acquired Japanese language. The study explores the following points through the data
collected.

1. Possible reasons behind variation of content in response to the same questions in
native and second language

2. When does code-switching take place while speaking in Marathi and Japanese by
native Marathi speakers? What are the possible reasons for this?

The difference of content between the two languages, the emotional expression and
cultural differences are discussed in this note. This study does not offer definite findings or
generalizable conclusions but offers an insight into the sociocultural and psychological
aspects of the two languages that are not explored in prior studies. These factors can be
incorporated into future bilingual studies with other languages in focus.
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3. Methodology

3.1 Participants

The Japanese Language Proficiency Test (JLPT) is conducted worldwide by “Japan
Foundation”.4

In July 2019, 192 applicants appeared for the N2 level examination, and 35 people
appeared for the N1 exam in Pune. This is the second-highest number of examinees in
India for the two examinations after New Delhi (JLPT 2019). Pune is famous for its
Japanese language studies (Bari 2017).

Therefore, this study was conducted with skilled Japanese teachers and experts from
Pune, who spoke native Marathi. The criterion for selection was based on age (above 30
years), mother tongue (Marathi), and Japanese language proficiency (N1). Participants
were fluent in English and used it in their professional lives and daily conversations from
time to time. The participants have stayed in Japan for at least one year. They interact with
Japanese people and keep visiting Japan from time to time.

The participation of subjects was voluntary. Informed consent was taken before the
interviews.

The researcher was a 21-year-old female, native Marathi speaker, a Psychology student,
training for JLPT N2 at the time of the interviews. She was junior to the participants in age,
proficiency, and education.

Table 1
Participant details
Participant | Age | Gender | Duration Completion of Profession
of N1/lkkyuu
studying
Japanese
1 39 [ Female [ 10years | 2011 (8 years ago) Teacher
2 41 | Female | 24 years 1999 (20 years Teacher and
ago) interpreter

3 32 | Female | 15 years NA (Cleared Teacher

multiple times,

latest attempt in

2013, 8 years ago)
4 42 Male 24 years 1999 (20 years Department head at
ago) a Japanese firm in
India

5 48 | Female | 32 years December 1992 Translator,

(27 years ago) Interpreter, Teacher,

coordinator for
Japanese projects

4 JLPTis being conducted since 1984. It measures Japanese proficiency, especially of non-native speakers. There are
five levels, N5 being the easiest and N1, the hardest (JLPT n.d.).
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3.2 Tools

Conflictive Thoughts Analysis Inventory (CTAI) by Dr. C.G. Deshpande consists of 30
questions related to “past experiences, present condition, future life, family interactions,
and social life”. The questions allowed for the elicitation of emotional narratives across a
range of topics.

It is a projective test designed to understand the test-taker’s conflictive thoughts. However,
for the present research, the test was not used as a projective test or for analyzing
conflictive thoughts, but as narrative questions. CTAI was translated into both Marathi and
Japanese languages. The translation was checked by a skilled Japanese language
teacher, a native Marathi speaker who has been studying Japanese for twenty years and
has cleared JLPT N1.

“Memory” was formed as an additional category by the researcher for independent
analysis.

Family

Past

Memory

Future

Present Life

Society

ZEYE R

One question was omitted in data analysis, as it was vague.

3.3 Procedure

CTAI was taken for narrative questions (Deshpande 1988), i.e., questions to elicit
responses to provide data for subjective emotional experiences of the participants. This
test allowed the researcher to obtain narratives® regarding different topics, which were
personal, professional, analytical, and emotional. This allowed for an overall analysis of
the participants’ speech.

The test was verbally administered to the participants in both languages with a mean gap
of 16.14 days. Before both interviews, the participants were told that they will be asked
about their thoughts on certain things, and they were asked to elaborate on these
thoughts. For example, “About my future life | think”, or “My relations with family members
are”. The Japanese interview was administered to three of five participants first. Two
participants took the Marathi interview first.

The mean length of Marathi interviews was 19:04 minutes and Japanese interviews was
17:49 minutes. Transcripts were created verbatim from audio recordings of all the
interviews.

5 Narratives allow researchers an insight into an interviewee’s subjective experiences through their life stories (Schitze
1976 in Flick 2009). These can be analyzed from a linguistic as well as social or cultural perspective.
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3.4 Analysis

Considering the abovementioned questions, the following points were explored in the

narratives of both languages.

1. The data was coded® and categorized into themes’. Themes in both languages were
identified and compared under each main category.

2. Emotional words under each category were compared for both languages, i.e., words
that describe universal emotions and adjectives describing emotions.

3. Language-specific words were noted. These included culture-specific terms, commonly
used phrases (with no corresponding term in the other language to denote the exact
meaning), and proverbs commonly used in a language.

4. Instances of code-switching were noted. Possible reasons for code-switching were
studied.

4. Data and Discussion®

Section 3.1, 3.2, and 3.3 discuss the first research question, i.e., Variations in emotions
and content in Marathi and Japanese narratives in response to the same questions, and
reasons for the same.

4.1 Codes and Themes

This section discusses the codes and themes that emerged in each category in both
languages. The data was coded and re-coded multiple times before moving on to the
thematic analysis. It was also checked by an experienced researcher in qualitative
analysis.

Thematic analysis provided a basis for analysis of language-specific content, code-
switching, emotions, etc. In cases of a major difference in the content and themes based
on language, or where there is significant data, supporting literature is provided with
further exploration of the findings.

1. Future

Contribution

Excerpt 1

Marathi - Participant 2

ShikShaN kShetrAt (0.8)samAjAlA kAhitari ApaN deu Shaku asa kShetra Ahe
Education field-LOC society-DAT something we give can like field is
tyAmuLe malA nakkich kAm karAychay (0.6) te mAza antim dhyey ahe
therefore I definitely.EMPH Work want to do that I. final goal is

The education field is a field through which one can contribute to society. So,
I definitely want to work (in this field). That is my ultimate goal.

6 Coding refers to labeling and summarizing segments of data (Charmaz 2006 in Thornberg & Charmaz 2009)

7 Themes refer to patterns of data that identify meanings relevant to the research question

8 Excerpts from interviews have been given in the relevant parts of the report. Names, gender, or identity of any people
mentioned by the participants in these quotes have been changed or skipped (except in cases where necessary. E.g.,
where the answer is gender specific). Personal details or experiences have not been given anywhere in these quotes. If
mentioned, they have been modified to protect the speaker’s identity (For example, native town, name of their school or
college, etc.).
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Excerpt 2

Japanese - Participant 4
Kazoku ya jibun no tame ni mo iroiro yatte::
Family or self IP for for also various did

chotto hoka
some other

no wa mochiron da ke do:
IP TP of course CP-PLAIN but

sukoshi gurai wa nani ka ii
TP something good

tame ni mo
for also some

shite hoshii
do want

Of course, (in the end), I want to feel that
I want the satisfaction of knowing that I hav
little something for society.

Career Ambitions
Excerpt 3
Marathi - Participant 2

Research work vyavasthit pUrNa (0.8)

complete

neTAne

Properly dedicati

I want to keep doing my research with dedicat

Excerpt 4

Japanese - Participant 3
Keikaku wa (1.0) kaisha wo ookiku shitai

Plan TP company O Dbig want to do
(my)

My plan is to expand company

Personal Life Goals (Health, children, and travel)

Excerpt 5
Marathi - Participant 2
EkTa malA jarA firAylA AvDel (0.8) kAhiih

Alone I-DAT little travel-DAT anythi

I would like to travel alone without taking a
with me

Excerpt 6

Japanese - Participant 2
Hitori tabi ni detai desu (omitted)
Alone journey to go CP

genki de
healthy an

shite iru watashi
doing me

I want to go on a trip alone (omitted) ((Imag
healthy and climbing mountains ((In response
imagine yourself in ten years)
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kita to iu ano::
came QT such SF

kanji ga suru
feel SB do

no hito no tame ni shakai no
IP people IP for society IP

to iu manzokukan
such satisfaction

koto yatta na::
thing did

I have done things for myself, but

e done something good for others,

chalU THevaychay

on-INST on keep

ion

ii laTambar barobar na ghetA
ng burden with no take

ny burden (of family/kids)along

yamanobori WO
d mountain climbing O

ining oneself as) I would be
to a question asking, how do you
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Personality
Goals in terms of personality development, personal characteristics, and discipline.

Excerpt 7
Marathi - Participant 2

thoDasa priority Tharvauun consistently prayatna ajuun vADhavtA yetiil
Little decide efforts more increase can

I need to decide my priorities and increase my efforts

There was no major difference in the content in both languages by the participants, except
for the choice of words and the content that was elaborated upon.

2. Past

There was a great difference in content across participants. They spoke about their
experiences, thoughts, and feelings about childhood, school and college, significant
people, and situations from the past, ups and downs, learnings, satisfaction, gratitude
towards these experiences, and pride. There was a huge variation in the codes that
emerged in the interviews of each participant. Some were grateful towards their school,
while some had negative experiences. Most participants described challenging phases in
their lives, but nobody expressed any regrets.

Excerpt 8

Marathi - Participant 3

Ektar mAjhi shALA muliinci ShALA hotii (omitted) ANi jevhA
First of all I-GEN school girls-GEN school was and when

mi college gele tevha pahilyAndA mala mulAn-barobar paN shikAyca
I college went then first time I-DAT boys-DAT with also learn

asta he kalala tyAmuLe te khuup interesting hota (0.8) ANi
Is this understood therefore that very was and

Adhii mhaNaje khuup bAvLaT hote mii
Before means very stupid was I

First of all, I belonged to a girls' school (omitted) and the first time I found
out about co-education was when I entered college so that was very interesting.
And, well, I was really stupid before

Excerpt 9

Japanese - Participant 4

Gakkoo de osowatta (0.5) sono kiso ga hijoo ni shikkari dekite ite
School at learnt that foundation SB very ADV firm became is
(0.5) sono kiso no ue ima no ookina biru wo tateru koto ga dekita

That foundation IP up now IP big building O build thing SB able

To kangaete irun desu ne De (0.8) gakkoo mo soo desu shi gakkoo de no
QT think am is IP SF school also that is and school in IP
kodomo ano:: tomodachi mo hotondo minna ano:: chuukaikyuu (0.8)

Children SF friends also almost all SF middle-class
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chuukaikyuu no hitotachi na no de kangaekata to ka mo icchi shite ite
Middle-class IP people 1IP IP IP thought process etc also match do is

karera kara mo (0.8) karera no ryooshin kara mo iroiro manabu koto ga
They from also they IP parents from also various learn thing SB

dekita to omoimasu
Able QT think

Whatever I learnt at school contributed to building a strong foundation, and
therefore I think that I can construct a huge building on that foundation right
now. That’s about school, but the kids-my friends at school were also from a
middle-class background due to which we got along. I could learn a lot from them
as well as their parents.

Discussion:

1. Three participants were significantly more descriptive about the details in their past while
speaking in Marathi. They elaborated on the experiences from their childhood, their
school, and college life, and content was much more prominent while speaking about
the past in Marathi.

2. Four participants expressed in Marathi how the transition from school to college made a
difference in their lives, but none of them mentioned this in Japanese. Only one briefly
mentioned this point while speaking in Japanese.

3. Although themes were almost common in both languages, narratives lacked descriptive
quality while speaking in Japanese and were very brief.

4. All the themes mentioned appeared to some extent in both languages, except for “pride”.
Two participants expressed their pride in Marathi, with respect to their past, but not at all
in Japanese.

Prior research suggests that stories narrated in the language where the original events
took place are more detailed and emotionally intense. When narrated in L2, an experience
may become shorter and elaborated differently (Javier, Barroso, & Mufoz 1993). Thus,
childhood or adolescence memories are emotionally richer when spoken in a native
language and lose their emotional intensity in L2 (Schrauf 2000 in Dewaele 2013). This
pattern in seen in the above data.

3. Memory
One of the questions was “What is the most important memory of your life?”. Everyone
described an emotional or impactful experience from their lives.

Discussion:

1. Intwo interviews, the memory was the same in both languages. There was some
difference in the content while talking about memory. One participant has elaborated
more while talking in Marathi, while the other has elaborated while speaking in
Japanese.

2. The memories narrated by three participants were entirely different in both languages.

3. Intwo Japanese interviews, the most important memories described by the participants
were events related to their Japanese education and experience, how they felt during
that experience and what they learned from it. The same participants described entirely
different experiences while speaking in Marathi. These were important events related
to their childhood, families, and feelings associated with them. For example, one of the
participants elaborated on an incident of a Japanese contest while speaking in
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Japanese. The same participant described an early childhood experience that has
impacted their life while speaking in Marathi.

Native language has greater emotional involvement (Pavlenko 2012). Relevant to the data
obtained in the present research is the pattern of social behaviors or scripts created in
certain events and social interactions (Kitayama & Markus 1994). Stories narrated in the
language where original events took place are found to be more detailed and emotionally
intense (Javier et al. 1993). Emotions are not only manifested biologically but are
influenced by social and cultural situations, creating a complex interaction of innate
processes and social situations surrounding a person. Emotions are physiological and
sensory elements embedded in a social situation (Kitayama & Markus 1994). This explains
why participants naturally thought of emotional childhood experiences while speaking in
Marathi, and Japanese educational experiences while speaking in Japanese.

For one of the participants, however, it was entirely the opposite. In Marathi, they said that
the most important experience was an event related to their Japanese education. While
speaking about this, the participant elaborated on certain specificities of the experience. In
Japanese, the same participant answered that the birth of their child was the most
important experience for them, but the content was not elaborated on. It was mentioned in
a single sentence. There are two contradicting explanations for this. Being a second
language, it does not resonate, therefore it was mentioned in one sentence. However,
although brief, it was a very emotional thing to mention in a second language. Some
emotionally laden content may be expressed more comfortably in another language
Dewaele & Pavlenko (2004). Another possibility states that second languages that are
acquired through immersion learning and used habitually and in wider contexts and
different settings can carry emotions as well.

There are multiple explanations to the narrative content above, none of which can be
stated conclusively. Therefore, narratives about “past” and “memory” particularly call for
deeper investigation in future bilingual studies. In future studies, more specific topics can
be studied in more detail. For example, how multilinguals speak about their “teenage” in
different languages, or what kind of memories are recalled while speaking in a certain
language, etc.

4. Family

There were questions related to feelings about family members, relationship with them,
etc. There were times where Marathi interviews were more descriptive and detailed than
the Japanese interviews of the same participant. For example, while talking about the
nature of their family, or feelings. This difference was not as prominent as in the “Past”
category.

The major themes that emerged were
Relationship with family members

Participants spoke about relationships with family, who they feel close to, or if they do not
get along with a family member.

49



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

Excerpt 10

Marathi - Participant 3

AmhAlA ek lahAn mulagii Ahe so ticamule gharAmadhala
We-DAT one little girl 1is because of her in the house

vAtAvaraN ekadam khelLimelLica asata
Environment very lively is

We have a little girl because of whom our house is very lively.

Feelings toward family members
Participants spoke about the importance of family in life and expressed feelings of
gratitude towards their support, etc.

Excerpt 11

Japanese - Participant 5

Amari iken ga awanai toki mo arimasu keredomo (0.5) watashi wa
Much opinion SB match-NEG time also is but I TP

jibun nari ni ikite kite imasu kara daijoobu desu
Self way Dby live come am thus ok is

There are times when our opinions don’t match but I’'m someone who lives as I
like, so it is all fine.

Some participants also spoke about their children, their feelings about them, and how they
contribute to their lives. Under “Family”, there were instances where content entirely
differed while speaking in both languages (See “Language-specific content”).

5. Present Life

Questions in this category were regarding one’s daily life, conditions of life, etc. Narratives
highly overlapped with content from other categories. This was due to the ambiguity of the
category. Participants spoke about many things, tapping on several themes. Sometimes,
participants were more descriptive in their content in Marathi, but not very prominently.

Participants spoke about being busy, what makes them happy, etc. and their views on life.
They narrated prior experiences and spoke about dissatisfaction and satisfaction. They
spoke about wanting to do certain things and wanting to make an effort for that, such as
career, personality development, enjoyment, and focusing on children.

Excerpt 12

Marathi - Participant 3
Aii vaDilAnnii je kAhi shikavalela ahe AttA paryanta tyAcAmulLe

Mom dad-INST whatever taught is now till because of that
mii Ahe ANi sAsuu sAsare pan ekdam khuup chhan

I is and mother-in-law father-in-law also very very nice

Ahet ANi umm muLAt tyAnca ekamekanbarobarcha nAta paN

is-PLU and SF basically they-GEN with each other-GEN relation also

khuup chhan asalyamule AmhAla tyAchA khuup fAydA hoto
Very nice 1is therefore we-DAT it-GEN very benefit happen
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I am what I am because of what my parents taught me. My in-laws are also
wonderful, and basically they have a good relation with each other which is good
for us.

6. Society

Questions were related to thoughts about society and social life. Participants spoke about
issues in society, changes, conveniences, inconveniences, etc. They also spoke about
social evils, issues in social relations. Some also expressed positive views and hopes for
society. Content spoken by participants was similar in both languages, but narratives in
Marathi were more descriptive and illustrated with examples.

Positive and Negative Evaluations

The content is regarding the Indian society, and more specifically about the participants’
life in Pune city. The participants come from a middle-class lifestyle and face similar daily
hassles in their everyday life.

Excerpt 13

Marathi - Participant 5

JyAnnA kAmAlA JAylA (.) travel karAyalA 1lAgta tyAnnA thoDa
those-DAT work-DAT go do have to they-DAT little

tough Ahe paN bAki khuupac smooth Ahe mhaNaje ApalyAla sagalya
Is but other many-EMPH is means we-DAT all

vastunci sahaj wupalabdhatA Ahe ANi tashA dainandin Ayushyat AplyalA
things-POSS easily available is and that everyday 1ife-LOC us-DAT

yenAre kAhic problem nAhi mhaNaje basic suddhA kAhi chintA nAhii
Come some—-EMPH no means also some wWorry no
sagalya sukh soyii Ahet asa malA waTata

All happy utility is-PLU QT I-DAT think

It’s slightly tough for those who have to travel to work but otherwise it’s
really smooth. We have easy access to everything, and there are no problems
related to everyday life, not even basic stuff. I feel we have everything we
need.

Excerpt 14

Marathi — Participant 3
AplyA samaJdamadhe AtA khuup chAngale badal ghaDuun yAylA 1lAglet
Our society-LOC now many good change evolve come happen

asa distay(0.8) lok swaChhatA balagAyalA lagalele Ahet kinwa lokAnci
QT visible people cleanliness follow started is or people-POSS

sAmAjik JAgrutii kinwA sAmAjik DbhAn je Ahe te wADhAyalA
Societal awakening or societal awareness that is that growing

lAglay asa waTatay
Started QT think

It looks like there are a lot of good changes in society. People have started

following cleanliness, or people have become more aware and enlightened about
society.
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Excerpt 15

Japanese - Participant 1

Shuukyoo ni tsuite ano:: gankoo no kangae wo sutenakereba
Religion IP about SF discernment IP thought O throw-COND-NEG

seichoo dekinai
Growth be-NEG

I feel that society won’t grow unless we throw away our discerning thoughts
about religion, etc.

Compatrison between India and Japan

Excerpt 16

Marathi - Participant 3

JapAnii lokAnci quality khuup cAngalii ahe mhanuun AmhAlA te
Japanese people-POSS very good is so we-DAT they

AvaDtAt he ApaN khuup Avarjuun bolto paN te tasa ka kartAt hyAcA

Like this we very strongly say but they that why do that-POSS
abhyAs karat nAhi kinwA te ApaN ApalyAmadhe AtmasAt karaNyacA prayatna
Study do no or that we in us incorporate do-POSS try

karat nAhi so te hii karAyalA pAhije ANi kAhi varshAn nantar nakki
Do no that also do should and some years later definitely

chAngale badal ghadalele asatiil asa waTatay mhaNaje positive wATatay
Good changes happened will be QT think means think

We strongly say that we like Japanese people because they have good quality, but
we don’t study why they do so or we don’t try to incorporate that in our lives.
So we must do that as well, and I feel positive and think that there will be
good changes in the next few years.

Excerpt 17

Japanese — Participant 1
Nichijooseikatsu wa nihon dattara benri desu (omitted) chiisana koto de
Daily life TP Japan is-COND convenient ((India)) little things in

hontooni iroiro gambaranakereba naranai jibun no pasupooto no
Really different do one’s best-COND have to self IP passport IP

tame ni mo iroiro na koto wo yaranakereba naranai
For IP also different things O do-NEG-COND have to

Daily life is convenient in Japan. (In India) we have to struggle for small
things, for example, we have struggle for simple things like passport
procedures.

Personal behavior

Excerpt 18

Marathi — Participant 5

sAmAjik dabAv koNihii koNavarahii sahaj ANuu shakata asa malA waTata
Societal pressure anyone on anyone easily bring can QT I-DAT think

paN ApaN ApalyA principles var ThAm asalo tar ApalyAvar nahi koNAcA
But we us on firm is then on us no anyone
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yeu shakat
Come can

I think that people can easily be victims of social pressures, but if we are
firm on our principles we won’t get pressurized.

Excerpt 19

Japanese — Participant 1

Nichijou seikatsu wa isogashii desu ga: (0.5) gambareba nan no tame ni
Daily life TP busy is but if I do my best anything IP for IP

demo jikan ga tsukureru
also time SB can make

My daily life is busy, but if I do my best (/take efforts), I can make time for
anything.

Nothing conclusive can be stated based on the content analysis of the transcripts.
However, the kind of content variations in some cases, and the reasons behind those are
very interesting to investigate in further studies. The narratives in the present study are
very personal. Future studies can investigate how content plays out while talking about
general topics, e.g., discussing a movie, recent news, etc. Social experiments can be done
such as manipulating the environment, changing the conversation partners to people of
different backgrounds, etc. Cultural backgrounds and social setting are important in such
analysis.

4.2 Emotional Expression
Emotional words and phrases?® in the data were highlighted. Emotional expression in both
languages was compared by listing emotional words and comparing their number.

Table 2
Number of Emotional Words and Phrases
Japanese Interview Marathi Interview
Japanese Total |Marathi Total|[English Total|Japanese Total Total

1 20 30 3 0 33
2 49 41 22 2 65
3 30 12 1 17
4 12 30 0 30
5 40 13 17 0 30

For participants 3 and 5, the number of emotional words was greater in the Japanese
interview. Even during the Marathi interview, Participants 2 and 5 have code switched to
English frequently while describing emotional content. Thus, of all three languages,
Participant 5 has expressed the least emotional content in Marathi. As studied by Dewaele
& Pavlenko (2004), emotionally laden content may be comfortably narrated in another

® Ananda (Happiness) would be an emotional word while expressing “I want to be a good human” would be emotional
phrases, i.e. there is no emotional word in the sentence, but the emotion was interpreted from the context, and speaker’'s
tone, etc.
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language, and as emotionally distant languages, it is also easier to express negative
emotions.

Some people experience socialization in the acquired language i.e., they are exposed to
and are engaged in social situations more in the acquired rather than in their native
language. They may speak fluently in their native language at home, but their home
environment does not allow them to be expressive about their emotions, so they fulfill their
emotional needs in other settings. In such cases, one may find it easier to express in the
acquired language (Pavlenko 2004). This may be specific to Participant 2 and 5 in the
present research.

There was no code-switching from Japanese in terms of emotions. However, while
speaking in Marathi, four participants used emotional words from English (see Excerpt 35).
Two participants also uttered a few Japanese words.

The total number of emotional words and phrases is greater in Marathi for three
participants, but the difference between the number was not statistically significant.
Studies state that a native language is associated with greater emotional arousal, which is
in line with this data, although it is not statistically significant here (see Pavlenko 1998).

Further studies can specifically investigate emotional expression in Marathi and Japanese
bilinguals from a psychological perspective, going deeper into case history, such as,
whether the person’s family environment is conducive for emotional growth, how
communication is with people who speak in native language and how that affects
emotional expression in L2, and probably how the nature of emotional expression changes
in a language along the course of counseling or psychotherapy.

Excerpt 20

Japanese — Participant 2

Shippai shita koto mo iroiro arimashita ga matomete ieba tanoshii
Fail did things also various was but compile if said fun

jinsei datta
life was

There were failures, but overall, it has been a fun life

Excerpt 21

Marathi — Participant 1

ThoDese ase diwas kadhi asatAt kI Aj vargAt nAhI
Some like this days some are that today class-LOC no

shikavAyalA jamala chAngala kinwa ekhAdya diwashI khUp positive wATata
teach could do good or some days very feel

There are some days where I feel I wasn’t able to teach well today, or
some days, I feel very positive
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4.3 Language-specific content

Japanese

There are some emotional words in a language that do not have exact translation
(Wierzbicka,1999) e.g., taihen. Taihen has many connotations. Taihen means “very” or
“terrible” (Miura 1983). It can be used colloquially, e.g., very hot, to describe a difficult
situation, or even a positive situation such as an amazing meal. It can thus be an
emotional term too. In Japanese, the word was uttered frequently in one of the interviews,
all in the context of describing a difficult situation or a tough spot.

In a Marathi interview, the speaker has code-switched and used the word taihen convey
their exact feelings. This is an instance of cognitive control (see Williams et al 2020),
where the speaker has chosen the words most appropriate to convey their emotions using
two languages.

Excerpt 22

Marathi - Participant 3

Kautumbik ayushya anubhavatana (0.8) khup maja yetey (0.8) jababdarya pan
Family life experiencing very fun coming responsibilities also
astat (1.0) kadhikadhi khup taihen ((code switch with Japanese)) pan hota
are sometimes very stressful also be

Experiencing family life is very fun. There are responsibilities. It also gets
stressful (taihen) at times.

In one instance, taihen appeared in the context of the hassles experienced while raising
one’s child. In a partially sarcastic narrative, the participant mentioned:

Excerpt 23

Japanese - Participant 2

Kosodate wa hontooni taihen (hahahah) watashi kodomo futari ite daburu
Child-rearing TP really difficult I kids two is double
desu ne (0.5) (hahahhaa) (0.8) hontooni tokidoki akite shimaun desu ne::

is IP really sometimes fed up entirely is IP

Demo akiramenai
but won’t give up

Sore wa hahaoya da kara (1.0) ano:: gambatte gaman shite:: (1.2) ie wo
That TP mother 1is because SF do best patient do house O

deyou to omou kurai nayami mo arimasu ke do gaman shimasu (hahaha)
Leave QT think much trouble also is but patient do

Raising children is really difficult (taihen), and I have two, so there's double
trouble for me. I really get fed up sometimes, but I won’t give up. That’s
because I'm a mother. I will be patient and do my best. There are troubles which
make you feel like running away, but I’1l1l be patient.

Non-native languages are emotionally distant languages at times. Hence, it is easy to use

abusive expressions or express things that are hard to say in the native language
(Dewaele 2004). Therefore, the above utterance may not be hurtful to mention in
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Japanese, possibly due to an emotional distance. The same interviewee, while speaking in
Marathi has not expressed the above feelings about their children.

Metaphors and proverbs
In Japanese interviews, only one participant used some metaphors. There were no
proverbs in any of the Japanese interviews.

Excerpt 24

Japanese - Participant 4

Shakai ni wa hito to iu haguruma ga atte (0.5) sono haguruma ga subete
Society in TP person QT say gear SB is that gear SB all

jibun no shitei sareta toori ni kinoo sureba shakai tte iu
Self 1IP specify do-PASS like ADV function if it does society QT say

ookina kikai ga (0.5) junchooni ugoku no de wa nai ka to watashi wa
Big machine SB well-ADV function IP not Q QT I SB

kangaete imasu
Think is

Society consists of gears in the form of humans. If those gears function as per
their designated tasks, I feel that this machine, i.e. the society will function
well.

Excerpt 25

Japanese - Participant 4

Jibun no kazoku wa watashi ni totte toodai no yoo na mono nan desu
Self 1IP family TP I IP according lighthouse IP like IP thing is
ne:: (0.5) michi ni mayotte shimau to (0.5) sono toodai wo mite chanto
IpP road IP lost completely that lighthouse O see proper
hoogaku ga wakaru yoo na sonzal da to omoimasu

Direction SB understand like IP being CP QT think

According to me, family is like a lighthouse. If one gets lost, one can look at
the lighthouse and find the right direction. That is what a family is.

Proverbs are figurative expressions that capture the shared beliefs and values of a society
(Nipold & Haqg 1996).

Marathi

Marathi narratives were found to be more descriptive and emotional for some. Narratives
are affected by multiple factors, and culture plays an important part in it (see Yashima
2006). Certain words that emerged in Marathi interviews were interesting words used
commonly in everyday language.

Following is a common proverb in Marathi, to describe that someone with the slightest
knowledge ends up looking smart among a group of fools (Transliteral Foundation n.d.).
The participant said that she was considered smart as a child but realized later that it was
just an illusion.
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Excerpt 26
Marathi - Participant 1
VAsrAt langDi gAy shahANi

Calves-LOC paraplegic cow wise

A paraplegic cow seems smart among a group of calves

Metaphors were used frequently in Marathi interviews.

Example

Excerpt 27

Marathi - Participant 2

PAnAtlii kaDU bhAjii sampavalNya sArkha Ahe
Plate bitter vegetable finish like is

It is like finishing the bitter food on your plate first.

There were some words used in Marathi for which parallel words were not used in
Japanese while speaking about the same content. Some of these were related to old
traditions, specific to India, or Maharashtrian culture. The availability of these words in
Marathi and their usage had a great impact on some of the content.

Excerpt 28

Japanese - Participant 2

Kanojo ga gan no kenkyuu zutto yatte kita hito desu

She SB cancer IP research all along do come person is

(omitted) kanojo no kenkyuu wa ma (1.0) hijooni korekara mo yuume i
She IP research TP SF very from now also famous

ni naru daroo to omoimasu (0.5) de (0.5) hontooni jiman no hanashi nan
IP become will QT think SF really proud IP talk EMPH

Desu
Is

She is a cancer researcher (omitted) I believe her research will become
famous. It is truly a matter of pride for me.

Excerpt 29

Marathi - Participant 2
TicA baddal malA khuup special bhAvanA Ahet kAran ticAt mAzyAt
she-GEN about I-DAT lot emotion is because her-LOC I-LOC

sahA varShAca antar Ahe ANi vaDiil gele tevha ti fakta sAt
Six year-GEN distance is and father went then she only seven

varshAci hotii (0.5) dusriit hoti mhaNaje (0.5) tyAmulLe
years-GEN was second grade-LOC means therefore

jJAstii mii protective Ahe tica bAbtimadhe (0.5) tii umm ANi
More I is her about-LOC she SF and

yogAyogAne tica kanyAdAn
Coincidentally she-GEN wedding ritual ((of giving away the daughter)
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paN miic kelay lagnAt tyAmule ek thodasa jAsti motherly Ahe
Also I-EMPH did wedding-LOC therefore one little more is

(0.5) emotions jAsti Ahet (0.5) bahiiN fakta hyAchyAvar limited nAhiye
More is sister only of on not

I have very special emotions for her, because there’s a six-year age gap
between us. She was only seven when dad passed away, she was in second
grade. So I’'m more protective of her, and coincidentally it is I who has
performed her kanyadaan as well when she got married. So I have more
motherly emotions for her, they’re not limited to being a sister.

When asked about her sibling in Japanese, a participant spoke about her younger sister’s
career and how she makes her proud with her research. In Marathi, the same participant
spoke about motherly emotions towards her sister, and how she has performed her sister’s
kanyadaan (wedding ritual of giving the daughter away to the husband’s family), making
the bond special.

While talking about their childhood, one of the participants mentioned in Marathi,
how they’ve spent their childhood in a vaadaa (a traditional house in Maharashtra),
another spoke about their participation in the Marathi vangmay mandal (Marathi
literature club) in college. One of them spoke about specific castes (Kokanastha
and Deshastha - two Brahmin sub-castes of Maharashtra) and their differences.
These topics were not touched upon while speaking in Japanese, thus bringing out
different themes in response to the same question. Furthermore, the events were
experienced by the participant in their native language.

Thus, the descriptive nature of the Marathi interviews can be attributed to the
availability of these words.

Some words were related to the Maharashtrian/Indian society and customs such as
bhishi (kitty party), jaat (caste), aarakshan (reservation based on caste), vasti
(slums).

The above words may be translated very well by a proficient speaker, but their nuance is
lost in translation. Naturally, the availability of these words in Marathi brought about
different codes and themes while speaking about certain topics, and the same topics were
not mentioned in Japanese.

One of the participants’ interviews displayed that language ability makes a lot of difference
to the content expressed. Both interviews with this participant brought out the same
content in both languages, in most of the topics, except for the “important memory”. A few
metaphors and phrases used in the respective languages were different but did not
change the content of speech.

One important characteristic of Japanese culture and society, i.e., Honne and Tatemae
was seen with one participant while speaking in Marathi and Japanese.
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Honne-Tatemae

Honne is one’s true intention, reserved for personal spaces. Tatemae refers to socially
structured intentions (Honna & Hoffer 1986 in Davies & lkeno 2002). The Japanese
consider it a virtue to not express true thoughts and emotions. They are careful to not hurt
someone’s feelings, thus using tatemae and maintaining harmony.

Some participants were candid in expressing their thoughts and feelings in both
languages.

However, the following are instances of a clear distinction between Honne-Tatemae. The
statement is socially attuned in Japanese and more straightforward in Marathi.

Excerpt 30

Marathi - Participant 2
SAsuu sAsaryAncha::, typically baghAyalA gela tar sAsuu sAsare ANi

Parents-in-law-POSS typically consider if in-laws and

suun he nAta jarA avghaD Ahe tasa (0.8) paN chAngale
Daughter-in-law this relation little difficult is Kind of but good
guuN gheNyasArakhe astAt tyAnCAmadhe (0.5) ApaN shikaNyasArkhe

points worth taking are in them us worth learning

Typically, the relationship between parents-in-law and daughter-in-law is kind
of difficult, but there are some things that we can learn from them

Excerpt 31

Japanese - Participant 2

Giri to iu kotoba wa chotto yokunai na to omoimasu kedo ne (0.8)
In-law QT say word TP little good-NEG IP QT think but IP

nanka gimu to shite oya to yonde iru ki ga shimasu ke do (0.8)
like duty QT do parent QT Call am feel SB do but

I don’t like the word “in-laws”, because I feel like calling them parents
because that is the duty they fulfill.

4.4 Code-switching
This section addresses the second research question, i.e., the reasons behind code-
switching while speaking in Marathi and Japanese.

No code-switching was seen to another language in the Japanese interviews, i.e., Marathi
or English terms were not used apart from Katakana. Only once, one of the participants
emphasized their speech content by switching to English completely.

Excerpt 32

Japanese - Participant 2

Seishunki datta toki (0.8) namaiki deshita (.) hontoo ni namaiki deshita.
Adolescence was when impertinent was really impertinent was

I was really moody

I was very impertinent as a teenager, really very impertinent. I was really
moody
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Code-switching in Marathi Interviews:
Code-switching was seen in all the Marathi interviews. Most of the switches were in
English and very few in Japanese.

Table 3
Code-Switching in Marathi Interviews
Participants Words (Approximate) Japanese English

1 1600 1 60
2 2500 3 141
3 2000 1 105
4 2400 0 8
5 1200 0 107

Following are the instances of using Japanese in a Marathi interview.

Excerpt 33

Marathi - Participant 2

AvghaD paN phases kAhi hotyA (1.0) mentally jAsti karun (0.6)
Difficult also some were mostly do

physically kurushii vagaire (0.8)khuup thakwA ANaNAryA ashA goshti
painful et cetera Lot tiring bring like things

fArsha navtyA paN mentally exhaustive JjAstii hotyA
many not but more were

There were some difficult phases, mostly mentally, not physically painful per
say, they were more mentally exhaustive

Excerpt 34
Marathi - Participant 2

ChhAn Ahet kuTumba (0.5) chikara ni narimasu
Good are family power PT become

My family is very nice. They are my strength. (code switching with Japanese
sentence)

Three of these instances are expressing the speaker’s emotion, and twice, these emotions
have a negative connotation to them. One of the participants has code-switched to using
the word taihen in the Marathi interview (Excerpt 23).

Code-switching to English from Marathi was frequent. Code-switching to English is

habitual in Indian languages. Some were related to work and education such as “career,
social work, company, corporate, students, thesis”, etc.
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The experience of certain events and social interactions create patterns of social scripts,
i.e., knowledge of the sequence of events as a cognitive structure and these scripts or
schemas guide similar interactions in the future (Kitayama & Markus 1994). Thus,
speakers tend to speak in English while speaking about their work and education, (the
language they have socialized in at their workplaces). The word happyoo F 3
(presentation) was also used in the context of the participant’s Japanese work-life in
Marathi.

Emotional English words used in Marathi interviews were — “positive”, “negative”,

“‘comfortable”, “looking forward”, “no one to answer to”, “motherly”, “close” (relation),

” ”

“special”, “happy”, “disturb”, “attachment”, “enjoy”, “support”, etc.

As mentioned by Pavlenko (2012) a person may be fluent in several languages but differ
in terms of emotional expression. Emotional expression and speech content is largely
influenced by culture, environment, and circumstances in which the language was learned
(Ervin 1964). Code-switching allows a multilingual speaker cognitive control, regulation of
emotional intensity, and cultural frame switching. Cognitive control over a language is
disrupted by emotions experienced by a speaker (Williams et al 2020).

Following is an emotional discourse by Participant 2 in Marathi, regarding the ills of the
society and their negative impact. Out of about 220 words, there are 49 English words,
including entire sentences spoken in English.

Excerpt 35

Marathi - Participant 2
Unmm. .samAJAcCA vicAr kar-tAnA malA watata ki (0.8) AtA khUp apapravrutti ahet
SF society-DAT thinking I-DAT feel that now many evils are

AplyA samAjAmadhe particularly malA baryAch welLelA paper nahi wAcwat (0.8)
Our In the society particularly I-DAT many times.DAT paper not read-POT

mhanje mii TALte kityek weLelA ki:: malA sahan hot nAhii ANi AtA
In fact I avoid many times-Dat that I-DAT tolerate Dbe no and now

newspaper madhe jarA jAstach explicit tyAcha varNan alela asta
newspaper in little lot.EMPH explicit its description come 1is

news channel tar bhayAnakach astAt (0.5) paN (0.5) he suddhA malA kityek
news channel EMPH horrible are but this also I-DAT many

welela asa wAcwat nahi ki (0.8) malA saglyAt jAsta trAs hoNAri goshTa time-DAT
SF read-POT no that I-DAT all-LOC most trouble happen thing

atta kuThli Ahe samAjAtli tar caste vagaire he sagLa (0.5) mhaNaje
Now what is society-LOC QT et cetera this all means

Ahech (0.5) ki kAy bAlvivAha kinwa ajun kAykAy (0.5) paN malA sagLyAt is-
EMPH QT what child-marriage or more whatnot but I-DAT all-LOC

disturb hoNAri goshTa mhaNaje (0.8) ti mhaNaje lahAn mulAnwarche atyAcAr

Happen thing QT that QT little on kids torcher
ANi te (0.5) te ekamev jarii eliminate kartA Ala nA kAhitari kuthlyAtari
And they they one only if do-POT come SF something something
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jaducA kAnDine (0.5) tari I'll be the happiest person in the world asa malA
magic-DAT wand-INST still QT I-DAT

wATata (0.6) baki saglya goshti na adults shi sambandhit Ahet mhaNaje caste
Think other all things SF with related are like

kinwa arakshan kay (0.8) mag quota ch ahe (0.8) mag admission milali nahi

Or reservation what then EMPH is then got no
still they can survive (0.8) tyanna tevdhi strength ahe mental, physical
they-DAT that much is

(0.5) lahan mula weak ahet mhaNaje weakest element of the society ANi tyAnchi
Little kids are means and they-DAT

tumhi muskaTdAbii kartay ANi that is something (2.0) mhaNaje mala AttA
you-PL torcher do-PL and means I-DAT now

boltAnA paN traas hotoy ((welled up and started sobbing))
speaking Also trouble happen

I feel that there are many evils in the society, I particularly cannot bear to
read newspapers, I avoid it most of the time. I cannot tolerate it. And nowadays
newspapers have an explicit description of everything, and news channels are
even worse. But I cannot tolerate reading about it. The thing that troubles me
the most in the society is- of course “caste” is a problem, and child-marriages,
etc. but what disturbs me the most is child abuse. If by magic, just that one
thing can be eliminated by a magic wand or something, I think I will be the
happiest person in the world. All other things have to do with adults, such as
caste, reservation, quota or not getting into your desired university (due to
caste-based reservation), they can survive as they have the physical and mental
strength to do so. But children are so weak, they are the weakest element of the
society. Why are you abusing them? And that is something (wells up), I cannot
even speak about it.

In both languages, the speaker has talked about the hassles faced while living in the
society in both languages, the need to change and adjust. However, while speaking in
Marathi, she got involved in the topic and went beyond descriptive statements to express
her anger about the situation. After a point, she welled up, and frequently code-switched
while doing so.

Prior literature states that native language has greater emotional involvement (Dewaele
2013). Here, the dominant language was Marathi. She did not speak the same content in
Japanese. As mentioned earlier, code-switching to English is common and habitual in
Indian languages. Heightened emotions interfere with cognitive control mechanisms for
people who have multiple languages active in their brains. Therefore, code-switching
occurs more loosely when the speaker is emotionally involved (Williams et al. 2020).

5. Conclusion

This study showed that native Marathi speakers with Japanese as an acquired language
generally had more detailed and emotional narratives in Marathi than Japanese. This was
most prominent while talking about Past and Family. The usage of certain words,
characteristic of or specific to either language had an influence on the narratives in both
languages - in terms of content, emotions, and subthemes in a category. Code-switching
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was prominent in Marathi. Speakers mostly switched to English for multiple reasons (habit,
emotional, cognitive control, etc.) and to some extent in Japanese.

6. Limitations

The same questions were presented to the subjects twice, one in each language,
subjecting them to a practice effect. Although a considerable gap was given between the
two interviews, the questions were familiar. In some interviews, this led to the second
interview being shorter than the first one, while sometimes, it was more elaborate.
Emotional expression and speech content is influenced by culture, environment, and
circumstances in which the language has been learned (Ervin 1964). While some people
may have an emotional distance from their native language, others may be more
comfortable with their native language in terms of emotional expressions. Therefore,
participants cannot be compared homogeneously. With each participant having a
considerable amount of experience with the Japanese language, it is not possible to
eliminate the impact of Japanese learning on the subjects’ discourse in Marathi, and the
impact of their Marathi language background on their Japanese speaking. Furthermore,
the participant’s state of mind during both interviews is also bound to guide their speech
content, as an extraneous variable.

Therefore, taking the present research as a basis, this study invites further investigation
into the emotional expression of multilingual people, in a more controlled, detailed, and
broader manner.
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“Half-Place, Half-Consciousness”: The (re)construction of Home and
identity among migrants

Nina ZDANOVIC!

Abstract

This paper investigates the changing relationship with Home and the development of
transnational identities among migrants in Japan. A qualitative approach involving in-depth
semi-structured interviews was implemented with 12 graduate students at a Japanese
university. The research reveals that maintenance of significant relationships and family
traditions through virtual spaces and the migrant’s concept of Home are in a dynamic
relationship. Home becomes a deterritorialized space, and the physical location of it
becomes less relevant. As a result, the deterritorialized sense of Home creates space for
the development of transnational identities.

Keywords: Transnational Identities, Transnationalism, Home, Mobility, Identity

1. Introduction

In an era of globalization and unprecedented migration, “Home” can easily become a
fuzzy concept; as we become attached to multiple localities, our families become
dispersed, and our notions of belonging expand (Bier & Amoo-Adare 2016).
Discussing Home and belonging in the post-digital revolution era is particularly
important, as clear-cut categories, such as us/them and here/there are getting blurred.
Simultaneously, loyalties, values, social capital, and identities become multifaceted.
Migrants’ identities and senses of belonging are being constantly reconstructed
through their involvement in different social realities of multiple geographical locations
(Vertovec 2001). Such synchronous involvement has been further enhanced by virtual
spaces, such as the Internet, social media websites, direct messaging, and video
conference applications, allowing an alternative for traditional social interactions.

In this paper, | will examine the changing concept of Home through everyday
communication with family and other significant relationships and the development of
transnational identities among migrants. First, | will situate this paper within the
existing literature on Home and transnational identities. Second, | will address the
research questions and methodology. Then I turn to the analysis of interviews with
international students to answer the posed research questions, and, ultimately, finalize
the paper with concluding remarks.

2. Home, family, and transnational identities
What is Home? In migration studies, Home is often used interchangeably with “country of
origin,” emphasizing the state of belonging to one’s nation, country or culture. Another way
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to define Home is to collate it with the term “house.” However, such interpretations of
Home might be conceptually problematic. The former definition falls under
“methodological nationalism,” examining Home and belonging through the implication that
nation is the most important ingredient in the mixture (Metykova 2010; Nowicka 2007).
The latter, on the other hand, has mostly been maintained as a means of selling real
estate and therefore fails to acknowledge the complex, multi-layered nature of the concept
(Mallett 2004). Modern scholarship agrees that Home is not easy to define (Ralph &
Staeheli 2011; Lucas & Purkayastha 2007; Wiles 2007). Home could be attached to a
particular geographical location, it could be a metaphorical place (Silva 2014), a
“constellation of relationships” (Mallett 2004), or a “fuzzy” and ever-changing concept (Bier
& Amoo-Adare 2016). It can also be a place of security and comfort that people crave and
seek (Taylor 2014), or it might be an unsafe place filled with fear and abuse (Mallet 2004).
Essentially, Home is an intricate structure of ideas, spaces, identities, feelings, practices,
relationships, and states of being (Ralph & Staeheli 2011; Wiles 2007; Mallett 2004).

In this paper, | adopt Nowicka’s (2007) understanding of Home as a set of relationships,
encompassing bonds with people, daily routines, customary interactions, memories,
myths, and so on. Ralph & Staeheli (2011) see such sets of relationships as primary
elements of Home and specific locales as secondary. In other words, Home is not
necessarily tied to a particular location, but instead is constructed through relationships,
and then consolidated through the repetition of localized social practices. As transnational
lifestyles become widespread, Home acquires a transnational dimension as well. People
live in the social worlds of multiple countries, develop attachments to different localities,
and feel a sense of belonging in more than one place (Lucas & Purkayastha 2007).
Transnational migrants simultaneously live in more than one place through regular
communication, financial and bureaucratic obligations, building their daily activities and
constructing identities through a constant dynamic relationship with Home (Wiles 2007). At
its core, transnationalism is a type of consciousness that transcends one truth: belonging
to more than one place, identifying as more than one ethnicity or nationality, living
simultaneously in more than one location (Nedelcu 2012; Ciubrinskas 2006; Vertovec
1999). It transcends national/international, internal/external binaries, and allows people to
participate simultaneously in more than one locality (Nedelcu 2012). “Being here and
there,” and “neither here, nor there” is one of the key features of transnational lifestyle
(Vertovec 1999).

The ability to be “here and there” is further facilitated by the advancement of the means of
communication. While transnational families and relationships are not new phenomena
and have been previously sustained through an exchange of letters and phone calls, the
spread of information and communication technology (ICT) allowed migrants to connect
with Home instantly. Some studies have been conducted focusing on the impact of ICTs in
developing transnational identities and maintaining the sense of everydayness with Home
and family. Ahlin (2020) and Alinejad (2019), for instance, covered relationships between
adult migrant children and their parents. Share, Williams & Kerns (2017) presented
intergenerational relationships between parents, children, and grandparents, Nedelcu
(2017) researched ICT-mediated grand-parenting, and Pham & Lim (2016) examined
migrant students' relationships with their families. What is common among these studies
is that for transnational migrants, “family” becomes a verb which encompasses the
plethora of proactive practices and activities that are shared through, but not limited to, the
ICTs, and turns into, as Share et al. (2017) refer to it, “doing and displaying” family.

To sum it up, Home is a complex, multi-layered structure built from relationships, routines,

memories, identities, and spaces. As transnational lifestyles become more normalized in
society because of the increasing availability of inexpensive means of transportation and
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advancement of ICTs, Home becomes deterritorialized as well. As a result, the
maintenance of relationships with people associated with Home, “doing and displaying”
family, becomes one of the essential elements of re-constructing the subjective concept of
Home and Home-related identity.

3. Research questions

Based on the observations presented in the previous section, the goal of the current
inquiry is to investigate, first, the relationship between migrant students’ processes of
“doing family,” and its influence on the concept of Home. Focusing on the maintenance
of migrants’ close relationships is instrumental in understanding which elements of
communication make them feel mutual co-presence, and monitor the shifts in perception
of what Home is. The second research question addresses whether such practices
contribute to the development of transnational identities among migrant students.

4. Methods

Empirical data was gathered during March-April of 2018 by conducting qualitative
interviews with 12 full-time graduate students at a university in Japan. The initial
respondents were selected through mutual connections, and the others were invited to
participate through snowball sampling. Eight respondents were women, and four were
men. All respondents arrived in Japan between 2011 and 2015, having spent at least
three years in the country at the time of the interviews. At the time of conducting the
interviews, the majority was planning to remain in Japan for an uncertain period, and
eventually, leave to a third country. Each interview was conducted in English or Russian,
with occasional Japanese words and phrases used by the participants, and took
approximately one hour to complete.

5. Being together at a distance

Home is regularly linked to family and personal relationships both in academic literature
and in popular discourse. For the majority of the migrant students participating in this
research, the notion of family was strongly attached to their concept of Home. The
presence of family was named as “the main determinant” of calling a place Home by
several respondents. Relationships with family and Home are maintained through several
communication tools, such as video conferences, instant messaging applications, and
WhatsApp calls. The choice of a specific tool depends on a variety of factors, such as the
level of digital literacy of the family members (Share et al. 2017, Pham & Lim 2016),
availability of applications depending on geo-political localities (Ahlin 2020), and
relationship closeness (Alinejad 2019; Bucholtz 2019; Pham & Lim 2016). Being able to
contact family and friends at any time is a crucial element of maintaining close
relationships and building a sense of everydayness.

llektra, a 28-year-old Ph.D. student from Greece, shared her experience:

No matter what you use, the fact that you have the means of being in the immediate
contact with your family and friends is very important. Like, | think, that the times
when people were going away, and all people had were pay-phones that were
super expensive, | don’t know how they did that. In, like, | may not talk as much as |
would like to, which is bad, but the fact that you have the possibility to do that is
very important. It makes you feel safe. Like, if | want to talk to them, | can.

The instantaneous connection, made available by contemporary ICTs as opposed to more
“traditional” modes of communication such as pay-phones, provided llektra with a sense of
safety. The sense of gratitude towards modern technology was unanimously shared by all
respondents, including Anna-Linda:
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I can't imagine the times when we only had snail mail to be honest. No one can. No
one can. And that’s usually like, in any conversation, that thing pops up. At least
once. Like, can you imagine, when we only had letters, like... | think | wouldn't have
let you leave, or | wouldn't know you anymore or in anyway... <...>|guess it's
because like the distance relationships existed also before all the Skype and
Facebook whatever, and they still worked, it seems, | don't know how, | live in a
different time, but yeabh, it is helpful. (Anna-Linda, 26, Estonia)

As young adults who grew up at the time of rapid technological advancement, the
participants struggle to imagine maintaining close relationships with Home without the
advantages of the Internet: “l wouldn’t be able to do it otherwise, writing letters is so much
worse” (Ra’no, 27, Uzbekistan). The ability to effortlessly connect provides a sense of
casualness, mutual co-presence, and safety. Moreover, it allows the students to maintain
existing traditions despite national borders. Lesia, a 33-year-old Ph.D., recollected hosting
a virtual Christmas celebration:

Obviously, it is better [to have online communication tools]. If Skype didn’t exist, it
would be much sadder, like, last time we had a Christmas party in our house, and
we actually turned on the Skype, and we like showed family, and showed how we
are celebrating, and they showed us the way they were having their Christmas
party, so, if no Skype, no... there is no, yeah, chance to do it like that.

Similarly to Lesia, Anna-Linda annually joins her family on Skype during the Christmas
dinner, and Waldir joins his family for Easter lunch:

With my family, especially during Christmas, | am with them on screen, eating
Japanese food, while they are feasting on all the [Christmas] goodies.

No, | don’t celebrate [Easter], but my family in Brazil — they do. So | just make
myself coffee and | drink coffee with them. Every year they do the traditional lunch,
Easter lunch. (Waldir, 27, Brazil)

For Anna-Linda and Waldir, physical distance does not prevent them from participating in
annual traditions celebrated by their families. Doing things together at a distance allows
the participants to keep a sense of “normality” and continuity. Migrants tend to find Home
in routine practices, stories, memories, familiar interactions, familiar food, and customary
ways of doing things (Nowicka 2007; Wiles 2007). Virtual participation in family traditions
allows migrants to feel a sense of Home despite the physical distance, eventually
expanding the subjective notion of Home.

Online co-presence is not merely a means of maintaining relationships. It allows migrants
to foster, nurture, and strengthen connections through sharing new experiences via ICTs.
Trisha, 29, a graduate student from India, describes her experience of going on virtual
dates with her boyfriend:

But we did some shared activities, like we had a Skype date, we went for a dinner
together on Skype one day. Quite a few times we watched movies together, or
watched a series together, like me and him watching at the same time, and it felt
like we’re doing the activity together.
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Eventually, Trisha and her boyfriend got married. She attributes the success of their long-
distance relationship to messaging and video conference applications, such as Skype and
WhatsApp:

We got married while being on distance pretty much all the time. Our relationship
never really suffered because of it, touch wood. But it actually became, it actually
grew and evolved through Skype, | would say. And whatever, WhatsApp. Ours
could be like an online relationship. | don’t know if we met 10 years, 20 years back
when those things were not that advanced, | don’t know if this thing survived and
ended in marriage, | don’t think it would be possible. | think it’s a big... Today, ours
is, | would say, touch wood, a successful relationship, because of modern
technology and nothing else. And to first world countries that have good Internet.
Like, also | really don’t know what would happen if | was in India and he was,
because, you know, it’s not that good yet, services and all of that, if we would be
able to do that many shared activities.

For a long time in migration studies, physical presence was considered to be the “gold
standard,” implying a lesser involvement and emotional intimacy among transnational
family members. However, digital co-presence is not any less significant than spending
time together physically simply because of its virtual essence (Alinejad 2019). While there
are things that could only be experienced when being physically together, such as touch
and engaging in particular activities together, the absence does not necessarily mean
emotional alienation.

To sum it up, the majority of respondents have initially defined Home as a place wherever
their families are, while geographical location was secondary. One of the most efficient
ways of preserving a sense of Home is through regular communication with family
members left behind. In a transnational family context, sharing intimacy and strengthening
relationships rely on the ways families create an ambient co-presence together at a
distance (Alinejad 2019). Technological advancement and the availability of ICTs make it
much easier for migrants to create a sense of mutual co-presence, feel connected with
Home, feel safe, maintain family traditions, and even foster new relationships through
virtual spaces.

6. Re-defining Home

Migration changes the concept of Home (Nowicka 2007). While settler populations
experience Home as a complex, multi-layered structure as well, migrants tend to be more
aware of changes in perceptions of Home, and therefore serve as a figure through which
researchers can examine the meanings of Home and identifications related to it.
Particularly, the everyday maintenance of relationships across national borders tends to
undermine the importance of a solitary, unrivaled Home and allows migrants to re-
configure their identification with Home in more than one place (Ralph & Staeheli 2011).
Trisha, for example, initially identified her Home as India:

Home for me is India. Any day. Any time. Like, | don’t feel as complete, like | feel
when I’'m in India. And now that I'm just back from India, | feel like my whole is still
together.

Yet, Trisha acknowledges how her perception of Home has changed since her experience

of living abroad. Before, Home was in India, “any day, any time.” Now, her Home is
“everywhere”:
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I liked it when | did not know any better. When | was there, | didn’t see the world.
That was my Home, that was my world. Now my Home is everywhere. Now | will
never be fully happy anywhere. You know? Because, because my world is
scattered now. But | still do feel that major parts of my world are [my husband], my
family, some of my close friends. And if this part is still together, | will still feel
together. (Trisha, 28, India)

Trisha reveals the inner conflict she has been experiencing since moving abroad. As
globalization and transnational practices take away specific, unitary homelands and
Homes that people used to have, it might bring up many negative feelings, such as loss,
confusion, and angst (Bier & Amoo-Adare 2016). For Ra’no, a 27-year-old Ph.D. student
from Uzbekistan, Home became “half-place and half-consciousness,” which she defines
as "more of a psychological relationship with a place.” Particularly for migrants, Home
becomes a symbolic space which embodies subjective feelings of safety, love, and
belonging (Lucas & Purkayastha 2007). For transnational migrants, Home can be
“everywhere” and “nowhere,” as they live their social lives across nation-states, being “half
here” and “half there.” Anna-Linda shares a sentiment similar to Trisha and Ra’no’s:

| would say that my Home is where my heart is, but my heart is everywhere, so... |
don’t know. | need... Probably, wherever you feel cozy and happy, that’s where your
Home is. And you can have many Homes at the same time <...> But | feel, that |
lost... | lost my national identity and place, to which | belong 100%. <...> | feel like |
belong, and like | don't.

In contrast to their settler friends and family, migrants develop a much broader
understanding of what Home means to them (Bier & Amoo-Adare 2016). Alternatively, they
can identify as having several distinct Homes instead of one, similarly to what Anna-Linda
was talking about in the quote. llektra sees her Home divided between three places: her
hometown in Greece, Athens, and Japan. Feelings of safety, happiness, freedom, and
community are what makes place a Home for her:

Home is a place where you feel safe and happy, and surrounded by people, who
make you feel safe and happy. Doesn’t matter, where it is. | think, | could call Japan
one of my Homes. <...> In Greece it's my town and Athens, but two countries,
Greece and Japan. It’s people, whom you love, it's a safe place and the ability to do
what you want. (llektra, 28, Greece)

Not for everybody having more than one Home brings up a sense of loss and confusion,
as described by Bier & Amoo-Adare (2016). Waldir, originally from Brazil, feels good about
having two Homes simultaneously. For him, this means two places to feel belonging and
safety: “I feel good, | leave one Home and | come back to the other Home.”

Home can be divided into a home Home and a professional Home:

There are several different Homes. For example, Japan would be mine, how do |
say it, specific Home, where | can do whatever | want, my “professional Home” is
here. But as a person, my Home is Estonia. It is a very complicated feeling. | can’t
say that one Home is more “Home” than the other. It’s just two completely different
Homes. (Anna-Linda, 26, Estonia)

Anna-Linda’s experience is consistent with a study conducted by Lucas & Purkayastha

(2007) regarding the Home identities of Canadians working in the United States. Many of
the interviewees described both Canada and the U.S. as their Home, associating each
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country with different aspects of their lives. Just like for Anna-Linda, their “work" Home was
in the United States, and their “family” Home was in Canada. None of these “homes” was
more important than the other; they merely co-exist simultaneously, in the spirit of
transnationalism, “transcending one truth.” Alternatively, Home might be constructed from
several places where the members of the extended family live (Mallett 2004):

For me, Home might be in more than one place. So like, family, people... It has to
be people that are my family. But it doesn’t have to be in my home country. (Lesia,
33, Ukraine)

For Lesia, among others, the presence of her family is the main determinant of why she
would call a place one of her Homes. As she explains, it does not necessarily have to be
tied with her home country. At the same time, another Home exists: the Home that she
remembers from her childhood. After Lesia’s family moved, the Home to which she still
feels an emotional attachment does not exist anymore, and only remains in memories.
Ra’no shares a similar sentiment:

Yes, | remember my childhood Home — that is also my Home, but it doesn’t exist
anymore. In that sense, | can’t say that where my parents live now is Home,
because | can’t come back to my childhood Home.

Since she does not have any family-related memories in the place where her parents
currently live, she does not perceive that place as Home. For her, it has no emotional or
sentimental value.

To sum it up, the definition of Home is remarkably flexible and subjective, and at the same
time quite universal. It might mean a childhood family Home, hometown, place of birth,
place of residence, nation-state, or planet Earth (Bier & Amoo-Adare 2016). Home
constitutes many things and is individual to each person: it might be a particular house,
one’s country of birth, a significant relationship, or a set of feelings associated with Home.
Moreover, Home is in a dynamic relationship with migrants’ life experiences and ways of
“doing family.” The accessibility of ICTs allows maintaining intimacy with family members,
while information on the Internet, like current news and real-time pictures, normalize
deterritorialization and pluralization of Home. As a result, the majority of the student
migrants participating in this study have developed attachments and loyalties to more than
one place through their life experiences and transnational practices.

7. Developing transnational identities

Mallett (2004) writes that Home is not only a place of origin, it is also a point of destination.
The construction of Home can become a quest for The Promised Land, based on lived or
imagined, nostalgic, romanticized, and/or idealized images of memories, places,
relationships, and activities we associate with Home (Taylor 2014; Mallett 2004). Both
Jason and Lesia have an image of a Home they would like to build for themselves in the
future. Jason describes Home as a mystical destination he has not reached yet, but
intends to build one day:

Home is like this mystical place that | haven’t reached. It’s a small house with a big
kitchen, there’s a lot of board games, a lot of vegetables in the garden, kids are
running outside, and friends are living nearby. Yes, for me Home is a physical place,
something, towards which | am working. For me Home is something that one day |
will create myself.
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In Jason’s mental picture, Home is an embodiment of the things that are important to him:
a small house, space for his hobbies, cooking, board games, children, and friends living
nearby. Lesia also feels that she has not yet reached a place she would be able to call
Home:

I think, one day | will have a place, which I will be able to call my Home, you know,
a place where | plan to live for a long time, perhaps, my own place, and | will
definitely invest my time and energy into that place, which | will call my Home. But
now [where | live] it’s not that place. And | don’t have a feeling that my Home is
somewhere else right now, no... But you start to develop a relationship with a place.
You find the best hairdresser in the world, because it will be the hairdresser which
you’ll be visiting for the rest of your life, you know? That’s the thing. That would be
Home.

For her, it is less about the physical properties and attributes of the house, and more about
building long-term relationships with the place, people, and surroundings. Neither Jason’s
nor Lesia’s description of their ideal Home had any references to a particular geographical
location, which highlights the idea that an ideal Home could be created anywhere in the
world. Their experiences are consistent with Ralph & Staeheli’s (2011) argument that
initially, and particularly for migrants, Home arises from relationships with both humans
and non-humans, and only later can it be localized in a fixed location. The relative
insignificance of place and migrants’ confidence in the ability to create Home anywhere in
the world demonstrates the migrants’ shift towards a transnational mindset:

Well, | think that you can belong to any country you want, basically. I’'m not saying
culturally, but you can move to any country you want and feel at home there. And
relate to it. Any country you want. And it got stronger... The feeling that you can,
that you can have a life in any country, not just where you were born. <...> |
understood that the world isn’t as big as | thought it was. And you don’t have to live
only in Ukraine, where you were born, but you can live anywhere. In any country,
and still relate to Ukraine, and come back Home to Ukraine. | mean that sense of
mobility, | think. It became much stronger. (Yuliya, 25, Ukraine)

That's also something that, uhm, I... kind of felt more strongly about in the
beginning, when | moved here and everything. But now I'm like kind of getting tired
of all nationalities to begin with, like... It shouldn't be something you define yourself
by, like, you should define yourself by you. Your experiences, not like, I'm from this
group, or like, I like these things, it's basically something like because | like pink, I'm
pink or something. It doesn't really matter, yeah.... Not anymore. Used to. Not
anymore. (Anna-Linda, 26, Estonia)

Anna-Linda shares how over time, national identity became less important to her. Instead
of describing herself in terms of nationality, she views herself as a global person:

| do have to say, like, aiming for more transnational, like, global kind of message,
yeah, that has become quite a big part. Like | said, | kind of grew apart from the
nationalism of Estonia or any other European country, and, like, | don’t get it
anymore really. Yeah, just more of this universal, universal topics, universal
humanity, kinda like that, yeah. Trans-border, without any borders kind of mentality
has become stronger because I'm away, that’s true. (Anna-Linda, 26, Estonia)
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Echoing Anna-Linda’s experiences, Waldir prefers to think of himself as a citizen of the
world:

Yeah, | would go, like, for a more general term, like, a citizen of the world. | mean,
there’s, like, I've been to US, then I've been in Japan, then | lived in Brazil. <...> |
think I’'m stuck in a limbo. There’s no, like, my place, I'm a citizen of the world, |
could be anywhere. (Waldir, 26, Brazil)

Yuliya, Anna-Linda, and Waldir share a common sentiment of being able to find Home
anywhere in the world. They reveal that after living abroad their self-image expanded to
include multiple national borders (Ramie 2006). In other words, through their journey as
migrants, they managed to reconfigure their sense of identity to merge old and new
meanings, which eventually led to the transformation of their concept of Home (Ralph &
Staeheli 2011). The increasing interconnectedness across borders, virtual co-presence
with family and other significant relationships, as well as belonging to social groups of
other transnational migrants contributes to a smoother transition to identifying as a “citizen
of the world.” Lena emphasizes the impact of her social network, mostly comprising of
other international students, on diversification and globalization of her identity:

I mean, | live in one country, | take courses in another country, | work for a third
country, | mean, judging just by that | am super transnational. | keep in touch with
people from other countries, | mean, either my home country, or | also have several
friends with whom | constantly keep in touch with, from other countries. And also,
here, <...> | hang out with foreigners, and that also, like, affects the way |, like, see
myself, it affected my habits. Like, affects how | see myself. <...> It all rubs on you.
And | feel like I'm a cultural chameleon, | adopt certain things, gestures, words,
concepts, and yeah, that’s why, like, what works for me | keep, and what doesn't, |
throw away. (Lena, 25, Lithuania)

To sum it up, Home is a complex structure, a virtual place, inhabited by memories,
experiences, spaces, and relationships (Mallett 2004). For migrants, in contrast with their
settler family and friends, the notion of Home becomes a significant life anchor and a
space for contemplation. After experiencing living far away from a family Home, migrant
students develop transnational identities, which result in belongings, loyalties, and
attachments to multiple places. Not everyone maintains the same levels of transnational
integration, as it varies depending on individual characteristics and circumstances.
However, the general trend reveals that migrants tend to fuse their old and new values and
re-shape their identities towards a more transnational vector (Ralph & Staeheli 2011). The
shift to a transnational mindset alters the students’ orientations towards their future
Home(s): Home becomes a deterritorialized idea, tied neither to a family Home in the
country of origin nor to their current place of residence. In other words, after having a
positive experience in establishing their own Home, and maintaining intimate relationships
with their significant relationships across the international borders, migrants do not feel
limited geographically in their “quest for Home.” Rather, the main point of reference
becomes rooted in their subjective judgment about how they feel in a particular locale.

8. Conclusion

This paper pursued two goals. First, it described how migrants maintain their close
relationships with people back at Home, and how this affects their concept of Home. And
second, it investigated whether virtual co-presence and a shifting sense of Home
contribute to the development of transnational identities. | conclude that the shift to the
transnational type of consciousness is facilitated by the maintenance of intimate co-
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presence with migrants’ significant relationships and the consequent deterritorialization of
the meaning of Home among migrant students.

Despite missing small things, such as physical affection, the smell of cooking, and taking
trips together, through ICTs migrants are able to share everyday moments freely through
instantaneous connection and creating a sense of mutual co-presence. The students
reported feeling involved in the everyday lives of their families. Not only did they
successfully maintain already established relationships, but they were also able to deepen
them, and even foster new ones. This was achieved through regular online communication
and virtual participation in existing family traditions, such as joining family gatherings for
celebrations or establishing new shared practices online. The relationships, then, become
deterritorialized, as virtual co-presence and involvement in the loved ones’ lives through
ICTs provide a sense of comfort, security, and belonging, something migrants associated
with Home.

| argue that the migrant students’ transnational experiences and the practices of “doing
family” have transformed the way they feel and think about Home. The migrants described
Home as “half-place, half-consciousness,” a set of relationships, or the feelings of
happiness, security, and love, associated with a place. Due to contemporary hyper-
connectivity, the understanding of Home becomes more flexible and context-dependent.
Feeling actively involved in the lives of significant people despite physical distance
facilitates the transition to a deterritorialized, transnational perception of Home. It
translates into being able to feel at Home in more than one place in the present. In terms
of the future, it detaches migrant students from deciding between their future Homes
based on geography and family proximity alone, thus creating space for the development
of transnational lifestyles, mindsets, and identities.
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Research Note

A Framework for Corporate Social Responsibility and Advertising:
A Case Study of Japanese Mobile Companies

Mariia Kalianova'

Abstract

Consumer behavior research shows that implementing a CSR strategy positively affects
customer loyalty and increases a company's bottom line. However, communicating these
strategies to consumers remains a challenge. This research tries to contribute to the
literature by focusing on the advertising component of CSR and testing the effectiveness
of communicating CSR messages with the public. To this end, an experiment was
conducted with the cooperation of consumers of Japanese mobile companies. Specifically,
| introduce a modified framework that includes CSR Communication Model and CSR
principles. The results indicate that consumers prioritize socially responsible companies if
they have enough information about CSR programs. On the other hand, if the information
is not available, consumers focus on other benefits, creating doubts about CSR
effectiveness. Furthermore, the impact of CSR increases during disastrous events when
demand for support arises.

Keywords: Corporate Social Responsibility, Advertising, Marketing, Mobile Companies,
Japan

1. Introduction

In today's hyper-competitive and rapidly-changing environment, companies have to
struggle to maintain their reputation advantages over others. As a result, many of them
utilize Corporate Social Responsibility (CSR) as a marketing tool for promoting their
company's brand and winning over consumer loyalty (Maignan, Ferrell 2001;
Liechtenstein, Drumwright, Braig 2004). Previous research defined CSR as voluntary
policy companies integrate social, economic, and environmental issues into their business
strategies (Deegan 2002). The point is that CSR could increase a company's market
values by positively affecting its brand (Bhattacharya, Sen 2004; Du, Bhattacharya, Sen
2007; Bhattacharya, Sen, Korschun 2008; Podnar 2008; Pomering, Johnson 2009). On
the side of consumers, Pomering and Johnson (2009) find that most people have
expectations for companies to have an active position on pressing issues, but, at the same
time, many do not trust a company's social standing (Pomering, Dolnicar 2009; Miltenberg
2013). This dilemma creates a necessity for companies to have different comprehensive
communication channels.

Among the channels used to convey CSR messages, advertising is one of the most
practical tools for reaching consumers (Pomering, Johnson 2009; Seele, Lock 2015; lllia,
Romenti, Rodriguez-Canovas, Carroll 2017). In comparison to other channels, such as
corporate reports or public statements, advertising provides an advantage by using audio
and visual methods of communication. However, considering that advertising stays a
controversial marketing approach, as it may raise doubts among consumers (Du et al.
2010), previous studies have mainly focused on inhibiting distrust toward advertising
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connected with cynicism about companies' intentions (Schlegelmilch, Pollach 2005; Van
de Ven 2008; Dunn, Harness 2019). In this way, this paper provides valuable empirical
input for the debate by examining CSR advertising's effectiveness.

Regarding the impact of CSR, Du et al. (2010) defined a conceptual framework for
measuring CSR communication effectiveness. In this sense, a positive perception of a
company's corporate social responsibility demonstrates a greater willingness to buy its
products and, consequently, is associated with long-term loyalty and consumers' advocacy
behavior. However, several researchers (Bhattacharya, Sen 2003; Pomering, Johnson
2009) highlight that it remains unclear whether companies can gain a competitive
advantage through CSR, as consumers will first respond to advertising or price and then to
CSR. In light of this, this paper utilizes the CSR Communication Model (Du et al. 2010)
and CSR theory (Boulstridge, Carrigan 2000) to measure the impact of CSR advertising on
the brand.

To the best of the author's knowledge, the literature on CSR theory and practice focuses
on its impact in a Western context (Birch, Moon 2004). For this reason, this paper uses a
case study of Japanese mobile companies' consumers (NTT Docomo, KDDI.au and
Softbank Mobile) to fill an empirical gap in the academic literature on CSR activities
perception in Japan.

2. CSR and communication

In marketing, communications are critical when there is no customer experience or when
the product is indistinguishable in terms of consumer characteristics. Depending on the
ratio of these factors, specific characteristics of modality, strength, and attitude to the
brand are formed (Thompson 2003).

The phenomenon of consumers’ attitude to brands includes the social identification of the
consumer, one’s direction in the world of various goods and services, the removal of
emotional stress in the context of "tyranny of choice" (Schwartz 2004), and others. This
process also includes factors of the consumer's acquaintance with the product and
marketing communications from the side of the brand.

According to Corporate Social Responsibility communication theory (Du et al. 2010), social
support has emerged as a critical marketing tool to position the company's brand as an
active part of society rather than a passive recipient of profit (Hilton 2003; Hachley,
Tiwsakul 2006). However, debate arises when it comes to the impact of CSR on consumer
attitudes. For example, Du et al. (2010) argue that a positive perception of a company's
corporate social responsibility demonstrates a greater willingness to buy the company's
products and, as a consequence, is associated with long-term loyalty and advocacy
behavior (Figure 1).
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Figure 1: A framework of CSR communication

However, Bhattacharya, Good and Sardashti (2020) suggest that even if CSR helps
distinguish a brand from others, the impact on attitudes toward a company is negligible.
This is linked to the fact that customers do not want to pay much attention to external signs
of quality in stable economic times (Melo, Galan 2011)

Among the tools used to communicate CSR, advertising is defined as corporate
communication designed to improve a company's image (Pomering 2011). However,
despite the growing use of CSR advertising in marketing communications, Pomering and
Johnson (2009) pointed out that CSR advertising could cause negative reactions and
consumer skepticism instead of fulfilling intended aims. For example, cynicism about
companies' intentions or low trust in advertising (Schlegelmilch, Pollach 2005) can be
detrimental to the effectiveness of social information. Moreover, a company will receive
positive outcomes only if its CSR strategy is not copied by competitors (Hoppe, Lehmann-
Grube 2001).

3. Disaster relief CSR

The concept of "disaster" can be interpreted differently depending on the subject that
defines it. For example, from the perspective of private companies, "disaster" is the
occurrence of an insured event that may lead to financial losses (Kousky, Kunreuther
2018). On the other hand, for a society, "disaster" represents the risk of losing property
and health due to adverse natural phenomena (Botzen, Deschenes, Sanders 2019).

In Japan, interest in disaster response increased after the Great Hanshin-Awaiji
Earthquake in 1995, followed by the economic crisis. As a result, companies had to rethink
their relationship with consumers (Tanimoto 2002; Kambaiashi 2015). Therefore, in 2003,
also known as "the first year of CSR,” Japanese companies established CSR units and
aimed to follow social interests (Hosoda, Suzuki 2015: 628).

In recent years, CSR trends in Japan have changed in response to a series of events. For
example, the Great East Japan Earthquake on March 11, 2011, prompted the need for

79



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

rapid response to natural disasters and an awareness of the importance of corporate risk
management (Eweje, Sakaki 2015).

Another example, the coronavirus pandemic, represents a uniquely gruesome challenge
for the everyday life of people, which raises a need for well-thought-out CSR initiatives
(He, Harris 2020). Since the health impact of a pandemic is classed as a disaster, CSR is
defined as corporate philanthropy that includes activities in a disaster (Wang, Tong,
Takeuchi, George 2016). This statement is supported by the examples of leading mobile
companies in Japan. For example, Docomo, KDDIl.au and SoftBank have developed a
new disaster preparedness system covering various areas. Their main goals are to ensure
the safety of people and peace of mind by providing communication capabilities,
responding as quickly as possible in disaster areas, and providing customer convenience
during a disaster. In summary, companies decided to use CSR to solve such social
problems (Eweje, Sakaki 2015), which led to CSR policies becoming socially desirable and
beneficial for business (Eweje 2014).

4. Development of a CSR framework

The basic CSR model of Du et al. (2010) is used to develop a new proposed model
incorporating a two-tier process and results framework. The model also integrates the
CSR constructs defined by Boulstridge and Carrigan (2000) in the form of the impact of
CSR on the brand. Overall, this paper recognizes that CSR advertising can influence
brand acceptance (Pomering, Johnson 2009). However, so far, this assumption has not
thoroughly been tested. Therefore, this model tries to explain the effectiveness of CSR
advertising based on the cases of mobile companies in Japan and use the three CSR
constructs: CSR Communication and advertising, Consumer’s Decision-Making Process,
and CSR Outcomes.

4.1 CSR communication and advertising

In Japan, responsible business philosophy implies that companies must consider the
tripartite interests of sellers, buyers, and communities (Tanimoto 2013). However,
according to the Japan Association of Corporate Executives (2010), although Japanese
companies agree that CSR is an important tool in business management, they still
perceive it as a required response to legal or social needs.

The CSR communication principle (Du et al. 2010), applied to advertisements for mobile
companies in Japan, finds that one of the CSR initiatives in disaster relief activities also
includes intentions regarding network reliability. Companies distinguish three basic work
principles during emergencies: increasing the system's reliability, ensuring the necessary
communication, and rapidly restoring communication services (NTT Docomo Sustainability
Report 2020: 90). During a disaster, regular calls and data transmission/reception become
impossible (hereafter "congestion") (Fouladgar, Parchami, Elmasri, Ghaderi 2017). To
prevent this situation and to avoid a large-scale communication system failure due to
congestion, companies create temporary communication channels and expand the range
of radio waves (Softbank Sustainability Report 2020: 19).

Bhattacharya and Sen (2004) consider that consumers are aware of the need for CSR
activities if they are consistent with the company's intentions. CSR advertisements for
network reliability and CSR communications during disasters have common associations
that are important in achieving consistency between the company and CSR activities.
Thus, in the context of this article, the company's intention to protect communications
during disasters is seen as a central topic for CSR advertising.
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4.2 Consumers’ decision-making process

When a company launches marketing strategies, consumer awareness plays a vital role in
responding to company requests (Du et al. 2010). However, when people are exposed to
CSR communication through advertising, they may experience low trust in advertising in
general (Pomering, Johnson 2009) and skepticism about the credibility of companies'
intentions (Pomering 2011). On the other hand, Carrigan, Szmigin and Wright (2004) note
that consumers increasingly focus on ethical issues and avoid companies whose corporate
brand appears insincere when making purchasing decisions.

In this sense, Du et al. (2010) pointed out in their theoretical work that the links between
traditional standards of choice and buying attitudes are inconsistent. This theory requires
further research; therefore, this paper proposes that the traditional standards of choice
(price, quality, and brand awareness) would likely be the most critical decision factors
rather than social activities. Considering previous studies, the theme of advertising, where
CSR is not the main message, was promotional videos containing discounts for young
people.

4.3 Consumers’ attitudes

The emotions and feelings of consumers concerning a particular product are an essential
component of creating an attitude towards a brand (Schiffman 2012). Marketers often think
of emotions and feelings as evaluative. In other words, they fix the individual's direct or
global assessment of the installation object. Kim, Lim and Bhargava (1998) show that
depending on emotional state, a positive or negative experience can be enhanced, directly
impacting purchasing decisions. Relationships can be associated with specific groups,
social events, or causes. Companies regularly mention the social events they sponsor in
their advertisements to educate the public about the benefits they are trying to bring.

Consumer behavior research clearly shows that customer attitudes toward corporate
social responsibility affect individual company performance, such as loyalty and positive
reputation (Pomering, Johnson 2009; Pomering 2011). However, except those examining
the impact of CSR on a brand (Bhattacharya, Sen 2004; Bhattacharya et al. 2020), the
existing studies cited previously did not examine the specifics of CSR activities concerning
the disaster. Since disasters can affect all aspects of society, including its economy (Ong,
Mayer, Tost, Wellman 2019), companies should improve customer interactions when
making strategic decisions such as corporate social responsibility.

Considering previous studies, this research investigates whether Japanese mobile
companies' current investment in CSR is justified. According to Moliner, Monferrer-Tirado
and Estrada-Guillen (2018), the disconnect between attitudes and outcomes is unclear,
suggesting a discrepancy between consumers' thoughts and actions. This argument
suggests that companies' current efforts to strengthen their reputation through CSR may
be less effective than expected. Thus, the proposed design of this research can confirm or
refute the results proposed in the previous literature, especially in terms of the impact on
consumer buying behavior.

5. Methodology: Applying the CSR framework to mobile companies’ practice

Given the variety of models of corporate social responsibility and the lack of agreement on
this matter (Schlegelmilch, Pollach 2005; Van de Ven 2008; Dunn, Harness 2019), this
research has two key objectives. The first objective is to provide valuable empirical input to
a useful debate about CSR advertising's effectiveness. The second objective is to fill an
empirical gap in the academic literature on CSR activities perception in Japan. Specifically,
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one research question ("How does public perception of CSR activities transmitted through
advertising affect perception of corporate image?") frames this paper.

One case was selected (advertising for mobile companies in Japan) using two types of
Docomo advertising (and that of KDDI and Softbank, the main competitors). In one case,
the advertisement contained a CSR message, and in the other, it did not contain a CSR
message. Moreover, there were questions regarding the company's image before and
after advertisements were shown. Using variations of the two strategies across
advertisements allows comparing the direct impact of advertising on consumers and their
relationship to the company (Rahman 2014). Furthermore, consumers' level of
engagement with a product is an essential factor in their responses to the purchase intent
question (Suh, Yi 2006). Thus, target samples were limited to mobile operators.

This paper uses a mixed-method case study to examine Japanese advertising practices
and corporate social responsibility. According to Greene, Caracelli and Graham (1989),
research based on mixed methods combines the strengths of both qualitative and
quantitative methods. In other words, a mixed-method approach will provide a better
understanding of the research problem posed (Creswell, Creswell 2017). Both qualitative
and quantitative data were collected through online focus groups and questionnaires
before and after focus groups. The gender distribution of 20 respondents was the same
between women (50%) and men (50%). This is similar to the 2019 report of the
Communication Usage Trend Survey developed by the Ministry of Internal Affairs and
Communications (MIC 2018), which states that the number of mobile phone users in
Japan over the age of 20 is 6.6% of women and 6.8% of men. In addition, all respondents
received education at the bachelor's, Master’s, or higher levels. This may reflect the fact
that the data was collected at the University of Tsukuba.

The advertisements with CSR messages had themes of disaster relief activities. The
advertisements without CSR had the theme of students' discounts.

Case selection

Japan is an example of a country with extensive mobile phone usage. This is supported by
statistics from 2020, which showed that the total value of mobile contracts was 183.26
million yen (Ministry of Internal Affairs and Communications 2020). Therefore, the
telecommunication industry occupies a central place in the daily lives of people in Japan.
However, mobile companies are also part of society, and to maintain a successful
business, they must respond to social changes (Oliver, Lepri, Sterly, Lambiotte 2020). For
instance, the COVID-19 pandemic presents unprecedented challenges to governments
and societies around the world. Attracting customers through the provision of high
guarantees and functionality is becoming insufficient, so companies use their obligations
to society, especially in CSR activities. One of the main components of CSR is to bring a
human face to business structures, conveying empathy, understanding and support, both
moral and financial, to those who need it most (Bartik et al. 2020).

According to Oliver et al. (2020), data from mobile operators represent a critical arsenal of
tools to support public health action in the early, middle, and late stages of the disaster. In
addition, more people are staying at home due to the spread of the virus, leading to
increased Internet use. Thus, mobile companies can play a crucial role in leading the
recovery from disasters and emergencies.

Data collection

As part of the qualitative paradigm, this paper uses three focus groups as a primary data
collection method to benefit interaction between respondents. For the analysis and
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interpretation of the data, a thematic analysis was used, which uses the resources of
grounded theory. This method of collecting primary information helps to obtain extensive
and deep knowledge about the research problem. For example, it can help in
understanding the phenomenon of consumer attitudes towards corporate social
responsibility. During the focus group's discussion, several questions were included to
eliminate the manipulation factor and ensure adequate identification of the participants. At
the end of the study, an ad relevance test was conducted to verify that the strategy used
did not influence the participants' discussion.

6. Analysis of findings

M Before watching I After watching CM without CSR
I After watching CM with CSR
60%

60%

55% 55%

45%

30%

15%

0%
Docomo KDDl.au Softbank

Figure 2: Overall Opinion on Advertisements

Overall opinion (Figure 2): After watching the Docomo advertisement with CSR, 55% of
respondents found it good compared with advertisements without CSR (35%) and before
watching any advertisement (30%). Regarding the KDDl.au ads, an almost identical
percentage of respondents reported that both advertisements with CSR (55%) and without
(45%) were good. However, the opposite results were observed in the Softbank case,
where 10% fewer respondents found the CSR advertisement better than the one without
CSR (60%).

83



Journal of International and Advanced Japanese Studies  University of Tsukuba Volume 14 / February 2022

Il After watching CM without CSR [l After watching CM with CSR
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Figure 3: Uniqueness of Advertisements

Uniqueness (Figure 3): Half of the respondents (50%) found the Docomo advertisement
without CSR unique compared to the one with CSR (15%). The same results can be seen
in the analysis of the KDDl.au CSR advertisement, where 55% fewer respondents found it
unique compared with advertisements without CSR (70%). On the other hand, most
respondents (50%) found the Softbank advertisement unique, compared to the
advertisement without CSR (40%).

I After watching CM without CSR [l After watching CM with CSR

0,
_ 60% 60%
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30%
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Docomo KDDl.au Softbank

Figure 4: Relevance of Advertisements

Relevance (Figure 4): Interestingly, even though the Docomo advertisement dedicated to
student discounts was considered more "unique,” 60% of respondents claim that CSR
advertisement is relevant to them. This is 15% more compared to the advertisement
without CSR. As for KDDI.au, only 10% of respondents agreed that the advertisement
without CSR messages is relevant for them, compared with the CSR advertisement (60%).
The same results can be seen in the analysis of the Softbank advertisement: half (50%) of
respondents agreed that CSR advertisement is relevant for them. In comparison, only 35%
of respondents considered advertising without CSR as such.

84



Mariia KALIANOVA, A Framework for Corporate Social Responsibility and Advertising
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Figure 5: Purchase intent

Purchase Intent (Figure 5): The majority of respondents (55%) answered that they would
like to purchase Docomo's products after watching its advertisement containing a CSR
message. However, 35% of respondents also expressed their interest after watching the
advertisement without CSR. Regarding the KDDI.au advertisement, 40% of respondents
wanted to try the company's products or services after watching advertisements with CSR.
Moreover, similarly to Docomo's case, 35% of respondents wanted to purchase from the
company after watching the advertisement without CSR. On the other hand, a different
opinion was expressed after watching the Softbank advertisement. Only 20% intended to
buy after watching the advertisement with CSR and 35% after watching the advertisement
without CSR.

[ Before watching W After watching CM without CSR
[Z] After watching CM with CSR

70
% 65%
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Figure 6: Social Image

Social Image (Figure 6): Before watching the advertisement from Docomo, 55% of
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respondents were already convinced that the company was socially responsible. However,
after watching advertising without CSR, the effect decreased by 10% and remained
unchanged after watching the CSR advertisement. In the case of KDDI.au, after watching
the advertisements, minimal difference was observed in advertisements with (55%) and
without CSR messages (45%). Testing advertisements from Softbank demonstrates
similar results. More than half of respondents (65%) found the company socially
responsible after watching advertisements with CSR messages and after advertisements
without CSR messages (60%).

Overall opinion on the company: Regarding Docomo, the results show that there is no
difference toward the company, between the two cases with and without CSR
advertisements (55%). In contrast, the analysis of KDDI.au indicates significant changes
after watching advertisements with (55%) and without (30%) CSR. On the other hand,
after watching the Softbank advertisement with CSR messaging, 65% of respondents
considered the company good compared to the advertisement without CSR (60%).

7. Results

Unlike previous studies in the field of CSR, direct mention of the term "corporate social
responsibility" most often aroused weak interest in respondents and a reluctant desire to
communicate on the topic. However, all respondents were able to express their opinions
after the term was rephrased. They all agreed that mobile phone companies in Japan
should not be viewed only as economic constituents of society but constituting an
indisputable social foundation. The results confirm that CSR messaging positively affects
attitudes towards a company and on advertising itself in general. This means that CSR
advertising can act as an image indicator for strengthening and improving corporate
culture.

Until now, opinions about CSR advertising as a marketing tool have been controversial.
The most common skepticism in marketing communications stems from the belief that it is
not profitable for a company to provide genuine social support. This research has
proposed that companies' CSR strategies may be less effective than expected, but the
results obtained show that CSR advertising is an effective way to manage a company's
image. However, this conclusion applies only to a state where the impact of a disaster
increased the need to keep in touch. Moreover, when creating an advertisement, it is
necessary to consider the peculiarities of consumer thinking. Accordingly, for achieving
advertising success, a CSR message should be combined with a creative strategy.

Finally, the findings confirm that even though the respondents welcomed good corporate
behavior, the price factor remained more critical. The study also revealed an interesting
point regarding the effect of an individual's economic position on the choice of the
company. According to the results, practical factors such as price or recommendation are
essential for consumers who pay independently for their mobile phones. On the other
hand, service and company image are more important for financially dependent
consumers.

Thus, it can be concluded that the introduction of new technologies and the development
of communication with the consumer is associated with significant investments and is one
of the priority problems for a mobile company. In this regard, increasing the duration of
some discounts and programs, especially the period characterized by tremendous
opportunities, could be relevant. Likewise, forming an effective communication policy will
help responsible companies receive additional benefits from raising consumer awareness
of CSR activities.
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The findings were applied to the model presented by Du et al. (2010) (Figure 1). The
resulting model (Figure 7) shows the areas where the earlier model demonstrates the
driving forces behind the perception of CSR communication.

(Developed for this research based on Du et al. (2010), Boulstridge & Carrigan
(2000) and Pomering & Johnson (2009))

Communication

Positive Response

Decision Process Outcomes

Company Characteristics Awareness

Traditional Decision

Factors
~Price

Reputation Attitudes

Initiatives = Purchase Decision

e

Negative Response

s

Figure 7: Developed CSR communication

8. Discussion

What makes the proposed CSR structure unique is the environment in which CSR
advertising operates. While companies or marketers may not prevent disaster, they can
limit its negative impact by engaging in CSR activities. Using CSR in an environment
where the customer needs social support can effectively strengthen brand communication.

According to Bendell and Ng (2009), environmental pollution and health problems drive
companies to use CSR in Asia. Although CSR research in Western countries has been
extensively developed over several decades, consumers' CSR perception in Asian
societies, especially in Japan, has been minimal. This study complements the literature by
empirically examining consumer perceptions of corporate social responsibility advertising
and its impact on purchasing decisions in Japan.

Another element that makes the current context unique is the presence of additional
advertising tools compared with CSR. Early research has already raised the question that
CSR is undoubtedly crucial for companies in communicating with consumers, but they also
recognize that price or quality often takes precedence. This argument also guides this
study. Combining the elements presented makes this area an interesting forum for CSR
research and developing a framework for developing a strategy in practice. Thus, this
study contributes to a better understanding of the gap between primary attitudes and
behavior: consumers report a positive attitude towards a company that uses CSR, but this
positive attitude is not reflected in actual buying behavior. While a company's corporate
image is a factor that can influence attitudes towards the company, other factors have a
more significant impact, thereby limiting the direct impact of corporate responsibility. This
distinction between attitude and actual behavior allows us to look at consumer
participation in CSR communication from a different angle.

In conclusion, the proposed framework adapts the principles of the CSR Communication
Model by Du et al. (2010) and the CSR principles of Boulstridge and Carrigan (2000),
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applying them to the practice of Japanese companies. The revised structure introduces an
essential aspect of choice and reflects the need for further study. Thus, the impact in
corporate social responsibility is far from unambiguous and depends on several different
factors, including the environment in which the consumer is located and the level of his
interest in other advertising tools. In addition, it is essential to consider the country's
cultural characteristics, as this is an integral part of the impact on CSR communication.

Further research may apply this concept to other marketing tool processes besides
advertising. This will help test the robustness and generalizability of the proposed model.
In addition, applying the model to company practice could help improve the development
of a CSR strategy by identifying the inherent strengths and weaknesses of initiatives and
creating opportunities for companies to be more socially responsible.
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Abstract

This paper intends to clarify what Chinese students who are learning Japanese language
(CLJ) think of Japanese opinion writing (JOW). We asked college CLJs who had never
studied in Japan to complete two surveys. One survey queried their definition of JOW. The
other investigated their classification of two different kinds of JOWSs. The first survey found
that their definitions of JOW can be classified into three types, similar to Onishi’s three
action principles of opinion. The second survey found that many students regard the two
types of JOWs as Chinese discussion writing and Chinese descriptive writing respectively.
Although JOW is generally translated as discussion writing in Chinese, the analysis of CLJSs’
judgment reveals that these two kinds of writings are different for the CLJs in terms of their
aims and methods of expressions. Based on these results, Japanese teachers can improve
their methods of teaching second language learners.

Keywords: opinion essays, narrative essays, argumentative essays, explanatory essays,
Chinese learners of Japanese
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BAZEDAR EI1Z& %
BRDERZ®RRNSHHLD 25
EWMXEREDLD 21
T RNARDOBEREZRTED 8
3DODHFEICETHEWNED 3

x1 BERXOEZICEHT HEEDIER
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UT. BEGIERT. 45, AHRACERAEETASENELLESY THD.

BEOBEREBRS5LD
MEBERXEF, HACLITHLTEREESHEXTY, (cs13)
@EBRXEEF. RELEHENSZ LIS, BROEREZRIHEXTY, (cs4b)

B ERENLD

QEBERNEME—NEELAEFTECELNEN, (HIRZRICKHLTEFDRERAZRRSZ
&) (cs32)

4) ERXEMSXHENFRIAEEHPISERIENL. (EFDE-EY LESRALE
REZRRIBIEBRNUEVLED)  (cs42)

T FRA RAOREREETRTHO

BG)ERXEF. ZENARZRHTHHEXTY ., (cs2)

6) EANERUEEMNKE -—FMEFNENMNERIIEL., (HIVEICHTLHEEDNER
R GIRECHEKERTT H) | (cs21)

BE. BHOAA TEECEEZEDHELTUTOEDLAH S,

MERX LT, BERDERNDTTHEBRRDLEXTYT, (cs6)

@) BERMEHMHSEHASGLFENIERL, (HEOHEKRFICEREZETRERER
x) (cs15)

LEDIDDAEICEESLHVEZELT, UTD320HDAH 1=, (1) FEMXD
EZEELTWD LSRN S,

OERXEEF., AL DHEBFROXFER ESFTH. #fHTFITHEXTT, (cs23)

(10 BERXRFRZECHENR, FEINAEHEEHHIEL, HOAIZES LTIELLAA.
BODEREBRARHZ L) (cs39)

ANBEXELEF, BEOHEEZZHICLTERDOBEWERNSEXTT ., (cs46)

4.2 fFX A LEX B ORERKR
EXALEXBORERREIR2DELYTHS, KFICKHAEDREY I, EXAT
FRONGMA A, X B ZEMXETHEEFIZDONTIK, bIHhGALR L=,

A
mix | mRx | BEx | #x | B S| P2 zom|
A A
44 5 2 51
XA (86.3%) | (9.8%) | (3.9%) i i i ) ) (100%)
A K 19 2 1 ] ] ] ] ] 22
] (86.4%) | (9.1%) | (45%) | |\ | .|| (100%)
B K 25 3 1 ] ) ] ) ] 29
(86.2%) | (10%) | (3.4%) (100%)
rxB | _4 37 2 3 2 | 1 2 51
(7.8%) | (72.5%) | (3.9%) | (5.9%) | (3.9%) (2.0%) | (8.9%) | (100%)
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A 3 14 2 1 1 ] ] 1 22

R (13.6%) | (63.6) | (9.1%) | (4.5%) | (4.5%) | | | (45%) | (100%)

B e 1 14 ) 2 1 ] 1 1 29
(3.4%) | (79.3%) (6.9%) | (3.4%) (3.4%) | (3.4%) | (100%)

-FEEOLROBFEEAEHERL. TREBEERT.
&2 EXA EEX B OERER

5. FxX A DEIRERR

51 XX A DBE
ADHIZERELTRAVEXAZTY . BFIER%EES. ARFEIXBESTHD,

COXETIEH, XOTEESFHIEROELMZARAT I-OICESDEREERTHER
ZRY L. XOTEOERICHLESDERZHRAR, XOTEENDERNELWW L%
AT HEVIESORBENH D, TDOH., EEFHNEROEHMZIRAT 501
BANBEREFHERTHIERZRY LT, TOBERICHLESOERZRX, BEDER
AELWI EZAATHIXENETNS] R 2017, 66) MEERKEREER] (2
TIEFES,

XA

e KRG E--8%]

10EROER, REEBELORYLTW:EEDZETHD,

QEEEN . EBITONETZAKREDZ EIZH T,
QFNDARLIZIIHBORATHDIASANHBEL T =A., ZEBTHT-,
@ht-LIx. TAZA, BLM2hZ, E3B&2EPAE>TLWNRIERZ, | L5
L=,

®F (L. TOHOE. ATSANLEENHY. ThfizLE>-T—4HBHT_XDHEE
#LTWADIZ, ESLTIEHESIALBFNIEZWNTFHELDD, | EMEFEEFZITT-,
©H=LIE TES5DLLTEBE S =2DIZ, | ®D2FH YT IBAIE->TLRIE, | £EE-
1=,

DLML., AZAICIE TAEAIDE 2 EBETHAE>TLAIE, | EfEbo=D1,
@FTbAEHBAEZ LTEBALEITEN, —DORIERADERAZR DT LELM RS
WORERE LT,

2QELMESES Z EITFEMICHLLY,

ORISR ELE2EEAADDEEDITHIELEZLY,
DREZTIERICIFRIFETELTESRETH D,
DELLIEHLLHRNWEREBZIGEO, BENEZYPTVEBIZOWTIEANZIZRET S
CEFEAEIESINEL,

SBERDE 1= &M, BTHFICELLEHDEFRS ALY,
DEARIZELWRETH>TH, HFENRMBOMABEETEH0E LA,

G®F LT, BFHNELCERELTLINERBLTLINES MW EEH D,
B®ZF5FANIE, ELLEREINDIEVSRIEDHEWVWEEIE. CPAERS TR TIF
SHANWNZ EIZHESS,

4Dt -&E. RIBELREFZEATLEL, EVEVWIENEZLLCLD, | £V
ERLHDHEA5,
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@LML. ETOREFEOHLEGFLL,
WHADDEEDITEIEETNDOHLIEE L ITEEDIEL LY,
QAZBNPIDFIAELTHADIETHY ., F5TNIE, BLDREIZOLTD
HFIRIE S DT ETEBIFT TH S,
DFDHWHEETICE->TLESIBEFLELDTH S,

( [EFEERIRIT HETHJ (2007) mEHERE, pp. 70-71.)

5.2 BN LBEL-EH

uﬁnﬂbﬂ.xt ELT’EEEIQ: ﬁ%( 3 ’Dlxl\H- b*‘ué (».\3_% 3) o réﬁ:ﬁx] t[i u?kuﬂbﬁia)m
BICEFENIEBICLIBEORFDL T, AETHD Wa) TBEl THE &
DEENEMMTVDIEDNE, CZITEDHD, 1 DOEZIZ2 DDA THREENTILND
56 (BE#6) F. TNhEIDIA TIZHEMET B,

BEZEDAR EI& %

MAml EVWSBEZSOEE 15
Mgl EWSEBEZEOEE 15
MEml EWOEBEZEOEE 12
S3DODRNFEICESELED 3

x3 BERNEREL-ERORZEORNE
LT, B&EHEZRT, DATESELONZUTIEETHD,

sl 28040

(12) ADMES IS, REEFTHBEMOMALOTVEELEEL T, BHOHEES
LTHELBATREANVLORRAEIRE LTz, (cs8)
(13) E—RIBTRANAR TR TIEE ESEHN—HE, HESRE, LULRIEP TR
HlE, B “SEEIETR . BRE—RARTRE. F—BRTE. BhenS
FRELHBLTHENELRRLI-C L £5LTEES &tbxuhlxof RO
3 DDBEOBA. Thbhb [EXEXIET 5] £HT 5. REOEREEHREANHS
ME b, ) (cs42)

Bl 2&8T30
1HBERPDERZELLSZ5F 5012, BlehiF5. (cs2)

(15) AVESCEE T HULHIIE L A AR T BT, HEBT—MEBE, XEWGEMES (F
XATIE, FADE - LHZRAADRBLEHIZZEIT TS, —DDEEFHALT
WBH, ChIEBRAXOBETHD, ) (cs3)

@ 28040
(16) AP DBBRITE > T, ARHLE2-EENENE A %EHHRT 5. (cs15)
A7 E@RH 2. BRIZERZERRS, (cs39)

LITDFI(18) [, @mX ERBE LEAD HLEMBRERAL TS,
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(18) S EMEXESR L, RE—NMER, #OLERtR. RAERXMSHIEXT—H,
BRAUARFZAXMRATH, ERAHE., (EREDOFKICEVERXICETLS,
wMmEHL, TORMELGLIHZZETD, FELXEORIEROEXEIFEL TEA
(. COETECRERNSH, REHPTEGRL, ) (cs28)

5.3 B LNDOXELEE LI-EH
LTFE, EXAZBRIXUNDXEL L TRELERZEDEKRFITH S,

ERmxeELi=dm

(19) iR HR—HEBEHIFT—TECHREE, 2RBNILHS, B XAGEABECHER
MEEZEEFHRNNEG ., REHECHWEE, GERAXE1 20O Lz, 8T,
HADOBRBEEZRRD, BMXIZR/OBINHEH. BRXIBHPOZETEEL, £
S2ERBADHIEHIDETH D, TNDRIZ. BRDEZZRRS, ) (cs7)

(20) ARIEMT—HE, (=1 20FF#MRLI=ZFTHSD, ) (cs35)

EXX A ZEEMXERBEL-EHREL T, H1(19) TERERDFR+2EHAEIF o, F(20)
TlE, BERAEMN TS L TERVNI ENEITOA TS,

BBAXEL-tD

COA DEXDEVDERZTHEDEXIC E4F] &FEND, TOEMIEHENE
FEMBOTVTHD, ADEXIEXSOEROEEMREGHALL, (cs22)

(22) COEX. ARG E2EEEIZDVWTEHBALR, TNEFEALEELEZOEM. £
NZEBTHHAEEHRBALS, (cs33)

5l (21) TIE, MIHDEZEEZ. REORBRDI-HDFIZEFI-L D ( TE4HlF] ) LHBRL.
ERE—RMLGER ([ESOERECEEM] ) OHALMHELTLD, FI(22) 1. —HiRE
BEW (TEARSEEZTDOEM. TNERITDHAE] ) ISHT HHAXTHDH EBRL
TW3, MEICHKBT SO, XENEEZ., ESTFHADERLEFRHEL TV RN &
ThHhd, TOESH, AI¥DEdE, ERERMTI-HDRMMEEZ HH1(13) EIFXELZY.,
—RHGEREHAT AP ELTIBEL TS LWV B,

6. fFX B DFRAERER

6.1 /XX B DHE
FY. BEHELTRAVWVEXBEZTY. XOMNERT. TOEARXON>XOTHS,
iz, XWTEENEE (BR) Z27IH. TOEHEIXOMoXBTH S,

X B

BE EEEETOHRESE]

1DH58. FRZRYBATGHEDEY AICODVWTEZIELONIEEELAH 1=,
2QFIFTNDOEHEEEHICE > TERIZESD TS,

QBEHENHIIETHLERELL, B15345LTVWELSIZRZ S,

SO ERDENRBENNSBLDFEZENTERIZE>TET,

OFRIEIENERT. HABNSHFREBHEICELIBATHNELGER > TV,
@Ff-. HENEEESTHITHRWENESBIELAL>TVEIDIEFEWNEASHE LR
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CTLv=,

DZADEDHINZE> TW-EHEFEEZERICHE > THRATL L, FROFTIA
[CROE, BEE-T-

@LKDFILEICEDE., TBLEA. HUNES, | LE-T-#%. TKXX? LZFDE
MHDELZSENMIAZE >THIFLSEL TV,

QOFZDNABVNEFEELLAREICEEDEL-VWERNEDY ., S SADADRBEIMEHICE
Hhot=,

A ANDEFENCBENMKAZHL., REOWMBEDECAITFHEFHETFICITCETAHE
EWS T EMDHAI DT,

ODEER., NESHFHEETIHESTIVLEVD, CALBICEEDERZZZA ONSFHD
AIZEEIL 1=,

50—A. ERTIIREENFEL. FERZFFETONLGENWI EAMRBIZL A > TULVS,

DBRBELAL D EFALPTITNIE, SHEORBLFHREENTHETHIZRINE
HFELDIZER - T=,

BEREL ZOMBEIERT D EERES,

GRXEEER)

6.2 R &FE L-HH
FRXERE LLEHK, KECIDZHEIHENTED (R4) . MEDERA2
2D 4 TEETHE (RAEK4) . ThThIZNES S,

BEZEDAR [B1% %
B (i) A RIbIEMIMIEXE 17
EEE (BN Shf-RICBREMNEMTIND 17
ERXDERZEOEE
3DICHELIAIZFICESGZLED 1

K4 ERXEREL-EHOREZEDAS
UTICEESZRT, BATES L ONZAT HERETHD,
RBAPLICEIMEXE

(BB TRELLENEHN, (BETES-HEFEZELERT S, ) (cs3)
24) LEHAETEREAR (FELGRBALRTHS) (cs30)

EAGER S h-RICBRENREMIMM TS

2B) HHIEEEHITET, LT, EENZTOEERXZR-ZEPOREEHBALET,
(cs1)

(26) BRDED X, TNDHPDEHFEELLTHEELTWS, XEDFIIEMTT,
(cs45)

MERXOER] 28CEHE

@7) HIARBASHEEWNE, NNEANE EESIsRERYW ACA51E8E,
MEETZHE (BROHEICRIS L, RECHEET S L. HESORA, %
E. 2. 8. B50ExH. BEMEMREINS L EHBET D) (cs48)
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LERDSbEE2DZELLLECAEFRF4DH o1,

(28) & BENER—HEE, BAY Hh EY SESHTEZNRE, (FRef
DOHEEEHELTLT, AY. B, HEZAHY. BRESEEOBREZELITL

%, ) (cs12)

3DIHBLIEFICESLZVLHD
QAXEDELSSADRAFERTDZLZEETET. COXER FEQOEFOHRT/INES
CEEEEEYT, (cs38)

Uk, BRXERELEEARVITNLHERENE RSN TS LITTFALEZEDEE
ZBo

6.3 REMXLUNDXELEEE L-EH
LT, BEANGEEMNETRYT .

BAXERBELEZLD

(30)B DEXIFHEMA b FH Lt DBEEZRRE Lz, EAPDOREEHEDEXIC [F
REHEl EMPEND, REICLEDDEZ EEZA TV, (cs22)

G BER=MLE. GRREBUNLDHD. ) (cs27)

B ERELIZHD
B2 B4 hILIF THEE] T, HEF, EXTEIMILFBEBEEDLEZEEEINT,
COEXFREXEZERBWNET, (cs20)

BEAXERELI=LD
@N|MED LFREDHERERBELFEY, (cs17)

INREREL=ED

@OETL “B” AEAD, URPMNAREBEERNLXEN—Y), RRFIILHANSHH
BETREE, FAABRBDMNAANARNGEERE (COEXE,. Tf] ZFEADICLT, EED
FTEETCVWLHILZIORANLR T, BEDALOKRRZHRFELEAEZH LY L
TWADT, BEAMICITNGROD Y UIILTEEEZ D) (cs16)

BE. COEMN, TERX] £951D (cs4) & “IHEW” £35EHD (cs42) M
Hot=. TRFFW ElF. TRIBIRSWNISEEEERNRIESZE U EBREITERE
S3E-REAE) 1| (FE# 2003, 532) £WSZETHD,

LUEDS5H, il (32) (33) (34) I[EERBITEELTLAN., ThEFNERIZEL DS E

DDEMXET D EICFBRVIHDEEA D, —7A. H (30) (31) [FHER/XELTH
Y, XOBGREN ZE G SR TEGCHRBERTLTVD I EADN D,
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1. ER

HE1

DHOFER, PEABAREZEEICLIBARANDERXDOERIE. TBPDERFHRSE
D1 THEOBERXIEBULIEZID] RE-FENMRXEFT530) ITEHSIhDE, &
ik, KfE (1990; 1997) AS. ElEBENTEREL L TRLEZERD 3 FR, ZKE
HER) TRRVER) MBRAEER] IIEBTHLAIELTWNS, BERXIZEITS TBER]
. CDES53HE3DDEA TOBEREZEATLSN, FEABREZEEL. FhEhIC
FDS35 12084 TOHEERELTTLDEWNS ZEIZHS,

Ft-. BERZERELTELZDEMEBILI =, CZTHO MEHRI X, BHEDEHAVR
AhoiHEETTED (BRk) THD, CcOEIBIGELALIE, BAOERX(X., LED
BEKRTO FEBHI DT+ ERGINLTEEELH D, HlIANDELSIZ. BROERX %
RXERETDIDIE., COLSILEEMNLEETETLIEEDND,

ME 2
FE 2 TIE. XA BRRBFREERX Z#AX. FX B (BRBREERX) ZiEMX&

RETHEENRLEN Oz, COFIBRBEEZLL LIEEREZETNENRET B,

' 2A
WS OADEIZETIE, BIHXEZEELDDH., BAXERLGTIZEFTt+RTHDH ELTL
1=

BmXERELEZEETK. MRS T TER) AF—7—FIZB-oTWS, BAD
BERXIIETDERZRARNLZZLBRZEMRELTHEY., EDLSLBBANLHBRLHMNE
WS S ERFFICERSINTLEL, —77. FEABRFEZFEEDES. RO L S(12, B
TDEREZRRDGE., KR - Hwll - MEAEZEDKSICESHZERH LTS, F=, &
DEIBBRTERTANENSIZEEEDLIT, EDKXSICFEIAT HAINEVNSI T EHER
ENd, COERMLTDE, BIZHMWELTEEDERZMAIT HLELSIDIF, FRXT
(T MAIEER] (ST B,

AIOMADERAT, HEDHRZEZ., BEREZABNL-ODAE GRil) ZRVTHERTWS E
RuELma, EXAZERXERBELTWSEEZOND, —A, £ LEERXDE
HA—ERITTLAD, GO LEEEMICAVTW RN KB LI5S, AESEITRLT:
FIIT, BRXERBTIZEF+REVSIREBEICE-EEXAOND,

HEAICEITAVHERICOVTIX, EXAICBITSERZ. BARXICEITAHLILE
RERBIZENTERM oIz, EBRIXGVWLERAXEHLIZENZ S, EDSZ
T, BB Z, ERICEC - -HEEFORBEEZ 50, —RULGEREHRAT 50
DFEEZDNT, BRIMNRAXNE WS HFATINZEDENZ D, COERMND
F. BRXICBITAERNEDLSLELDOMNIONT, ZEEOHICIHAELGRENH D &
WZx 5. #l (7) OEEdM"LT HE. CORBBKRE, X A ZEAXEFHILEFESE
EHBLTWEEEZA NS,
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E 28

ERX(E. 6 DDERZEELAOHIDT—TEEADELDTHS (GE1998, 269) ., i
27). #1(28) TIZ, EATH-ERMALHAXDERIZEZET 5, PEABAREFESE
X, EXBDOARE, HEFORMBICKIYMOMDEREZEADLNTHLHEFM LT
ENDh b, BERXDEEDERTHAZ LEAFRAMON TSN, TALELHRNET
HHEFFEZAONATLGL, BRXELTRS L, BEBETOHRZEIERICHT SR
WTHY., BGHIHRFORABTEHLGLN, EOLSGIRAFZT SEFEFRohGEM -
zo b2&b. EXBZEREMXEED R, R - RN DD EALBTRZFLDHENGH
20T, PEABAFEFEEOMTYL. MILPRIEDREICOVTIE, —EDEAH D
EEFEZABND,

LEEDEREMI S, BIZTERZRRBEITTIEHAEL., FOERMNELWLEWLS TEHR (L
M) ZFTHIEMN, BRANICESDTEETHAILEWVWSRELXZRHIT ENTES, ThK.
ZI53 LEERNFELAIA TOERNII. BHRXEFIREINBIMERNAHDEWNS &
12725,

8. FLOHLSRDFEE

FHENER., TERX=EHX] LLVIZBHET. BEEXICHT HFBHEN—HELLAD
DTHY . RFRICEERXICE TS TBER] £HMXD M@ ICIRAETEENSHY.

BREICEVTHESFORS - 8R - RUOCHEDORBEAENBEAELESATNSZ ENEA
BMWMIE oz, =, FEEELAORBHEICEVTIE TER] OREICENIROND &
RSNz, PEABAEZFEEICHI IEEXDHBICE TR, [EHX] TEEL
ERX] THAHACEZHEICLILT, FEEESDORHBEEZRE L THEICHEDH L
N, BREZBEETDIAN R TEMBROLGWVMEXZER IS LTRELGRERDN S,

RAEAVICEALTCIE, RERERZED-3EROERXZFHILTE L 2=AM, K VYEA
ELERNEENABHENG L, £, AE 1 OERIZLFAZE 2A - 2B OB OIEEEFRLE E
[ZDWWTIE, §EDEEELT 5,

B3I

A AREE XAk

AfEE# (1990) [ERXIEEDOHHE] iEKkit

AFEEHE (1997) [MEXIEEIZH T REIEBIEEDOHRE] ;EKit

EEXHES - BAEBRKEXERS (1994) [EAREREHAE HBEEE QTR A
Ast

AIEF (2017) TERXICET2ERDOERLEZTODEE —EEHHE (1960 FHK~
2010 ) DETIMEXEERELT) [THTIVY - DvNR=—X - Dv—F
JL] (9) http://academicjapanese.jp/di/ajj/ajj9.64-72.pdf (2020 &£ 6 A 2 B&&ET7 Y
+X)

AIEF (2020) THEIABARBEBEIERXZEDLSICELATLSD  HEOD
RKRETOEMMBAENO—] [BARBHEHEARRE] 26(2),72-73. BAEHE
HERARESRRA 2 —HKEK

FxE— (1995) [HEOCEFEHEF] FKkit

thEFE AR
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ARHBE L RALREEREM AR - HIBREEMARFALF L BHE) (2007a) <EBS
FIRIEFESIIEHERAE HiE ®18 NASENT> ARBE B iR

AR B RRALREERMARE - BB RERMARFLF L (RE) (2007b) <EES
FIRIEAOESIIEHEAE HiB &8 NASENT] ZTHZERE> ARKE Mt

ARHBHRATRETE (RE) (2001) KNWEXNSHE=FNRTFHRPIEBECEZ
> AR# Btk

SERRAR (1998) <GMIEEBXFHIRAE SUEBEY> LigXF B ARt

F/NBA - Reika £4% (2015a) < SFERKEBEWLEEKER 10 FEBMSIEHE>ERIET
KEH AL

F/NBA - Reika £4% (2015b) < SFERKHEBEW/N\RER 10 FEBMSIEMOERIET
KEH AL

FIEARKEFMEHEI (2012) K XEHEIBCRERE (2011 FhR) > IERITEXEH
ki

FIE ANREFMEHEI (2003) KEBEEHIERERE (LK) > ARHBE LA

[Ei% - 4ARIL - PERER (2003) K BEAEEE Y NI AR iRt

B E% (2016a) KFEFBDETIFE > RAF BRI

BfhELR (2016b) <EHFEHFHMMENL 10 FL M > BERAF H Mt

BARGEEN
F(Z) EDLSICLTEREZH DA [XEHI] 1 2007 F [EFERTI HETR] mEE
. pp. 70-71.
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&l BE H A 5%

s 35

FA)IOEABIZEITSERMBAKRT (HBCU) DESR LHF !
T—AVI—RENRA VTSI ITRTOARERE - HAXIEHEEZEL T
History and Education in Historically Black Colleges and Universities in the Southern U.S.:
Teaching Japanese Language and Culture at the University of Arkansas at Pine Bluff

IO EM (Maki EGUCHI) '

EF

2020 %[ Black Lives Matter &FEIEh & AFEERMBETHVHAREICLE >, 74
JAIZEITEANEENOREREHBIZCODNTEZD S AT, BEMEAKRE (Historically
Black Colleges and Universities. HBCU) DHFEZRXKT Z LIEFTELL, KFFTHE. 7
A VA THBCUMNERIL ENT-EER - HERIEEO, BICTA)IEBOT IV ART A
JAANDFEEDIRIRIZ DT, MEEDHBCU TOHERKE - BAXLHBEDEFEFZH &L I(C
ERETI, £z, 2019 F 2 BICHESA-MBAERRVERTOEAEL AR TORY
HADHZBEL T, TAYNDDOAEREZAARTHIESCLEDEREZEZTZL,

F—J7—F: BEEHRAKXE (HBCU) . ZXAUAEM. T4 —THDR, 7—HhHoY—,
RAERAM

Abstract

In 2020, a political and social protest called Black Lives Matter spread not only in the United
States but also throughout the world. In considering the history of racial discrimination and
education in the United States, concern about historically Black colleges and universities
(HBCUs) has been growing. Based on my teaching experience at the University of Arkansas
at Pine BIluff during the 2012-2013 academic year, this essay will introduce the social and
historical backgrounds of HBCUs and their role in the American South. | intend to argue in
favor of the significance of teaching and learning racial issues in Japan through examples
of public lectures in Japan titled “Black History Month in Akita and Tokyo” in February 2019.

Keywords: Historically Black Colleges and Universities (HBCUs), American South, Deep
South, Arkansas, Black History Month

1. [XLC®HIC

2013 (27 *A ') 1 T FE o 1= Black Lives Matter (BLM) &EIE(Eh B AFEERPE TS,
2020 EM 53— - 704 K (George Floyd, 1973-2020) MFEZIEILHET HEEE
ICEDERENDREZEHZZTHONTICHRZEICENS o= (LWAKIFEHA 2020) , COFE(E,
TAYAETTIEELSEREMICENY FHE. BATE 2020 &£ 6 BIZEET 3500 A
MNEFY TETENTHONI: (HFi# 2020)

BLM D#EZEL T, A ATIIABERAERCEZE->TWSZ E, F=. HE oD
FTOAINRBEEEDINNVTIVITIZEWVNWT, ABHTA /) T4 DEENEE - BFEW

THREKEAXHEER BI%, A—JL : eguchi.maki.fw@u.tsukuba.ac.jp.
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BEEBEZZITOTVIENBARATEHONDLSICHE2I2EWVWRDEAS, LML, BLM
L DA T 47X SNS DIFHMASIE. BANEDESBEREZIT., EDLSLBFRR
ZHNTWAON, —A—ADIRRZ+DICEHBETIDOIEHELL, FITEHCETD
TEAN] E—BbSh, ZODICHEIBRLBERE—MH. 027U T4. . B
£, FATLWSHER E—FBERINTLEIIDESIZHZ S,

TAYHDOANEZREEBALERAOBMETHY . BRAANZEEEAGWERDNSI LD
Hd. LHAL. BATRIAEBRECEBERETHILEDIZEL TV SERDHARZ TN
%, BIZIEGEETIE, 2019 F 2 AICHMBREN-ABFREDTLET7 =4 CM IZH T,
KRG EHFEFOIDEAB CHEMAN TN £20, BLMIZET 5 NHKDO7 = * B)E
RATLARA THLBEANDRENBENDE WS- AT A T TORROBENF SN T
LV,

FAYAICEFTDIANEBERNORERLLBHEFICOVWTEZDSAT,. BEEMEAKRE
(Historically Black Colleges and Universities, LA HBCU & B&EE) DEFEHEEZR*ET &
FTEHL, XTI, REED HBCU THOHRKRE - BAXILHBEOREZ L LI,
HBCU A ERIL SN, FHICT A ) hEHotEt 2 TRE-IRENIZODVLTER S,
BHOT 2D 5HBAT HHDEFTTIEEC, HBCU OFEENANBERNICAEZTELVEL S
ED&IBZEEFEEO>TVIDN, ZELBELOMEEE L THLNIHE S -REHR
Cr=ly, Ff=. BFE 2 AIXEAESLAM (Black History Month) & LT, EADEEOX
EIZDWTESIY #AHITHNn S A, 2019 &£ 2 AICHESAE-MERERUVERTODHE
BEDEFZBLT. TAVADANEREZARTHAESILDEREZEATLERL,

BE. KBTI, 7AUHD TEA] (Black) IZD2WTERTAEIC. BREMLES%
EZELDD. [72UHZRT7TAYAA] (African-American) ORAZELAWND T L ET 5,

2. P—HhHUY—KENRL2TS5SITHIZDU\T : HBCU DFEH

FY. WEEHLSHBCUTHARTE - BAXILEHARBRE, T—hoVY—KRENR(2TS
7 (University of Arkansas at Pine Bluff. LAF UAPB &HB&EE) [ZDULVT. HBCU MERE
LEDLETHEZRNS,

21 7—HA2Y—KFENL2TFI7# (UAPB) 2DV T

MEET 2012 E, 5 2013 F£IZ, BRBEFZESDINLIT A FEETVREF Vb
(Fulbright Foreign Language Teaching Assistant, LI FLTA &B&EE) RS S5 ALIZSM
L1z, FLTAIX., 7 X ) HEFEKETH L REEREEHZERN (Institute of International
Education) IZ2& > TEESINTWEEZEEOD IO SLTHD, 7AUHIZEITSMHE

INATFRTAVAANDREBANDBE L DRRLGEMEFEH 2D CM [2HEWLTIE. LOBHLERE
FYUbBaHEMIM., EFAAEFBADESICHL THRTA bo+r v ol (whitewash) TIEEWLMELSEE
@AY SNS LT#EMN -1z, LML, KIEODRAKRUY—THL HEEEERIE. ERNTEE,LA L DDEE
NERBLTUWW-EHFEL, BIEZHIBRLTLS (BBC2019; 4£H 2019)

SNHK =2 —XBEH IThhbhhofz  #HRDOLE] AARK Twitter 7HDI Y MIRBLIEZ7 = ABED
FT. BYEZEDICTIEADNRTLAS A TN DERNMICHEI I L, FERETEOER L LTAEE]
DERICHMNTICBREMLGRELVSAEOAICESRZLTTLSRIIR LT, SNS il ityIrnsE
o7 (£H 2020) ,
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- ihEDNEBREEZEHAETBME LT 1968 EICEHIEEh., 2012 FE(Z(X 50 £# Z
BHEARHMND 400 Z2LLEANSHI L TLV = (Institute of International Education 2021)

FLTA I, FAVNWDORZTHBEZEEZHALGHL, BEBEHRORXXILEGED. TAUA
DXEPFEBICOVWTHBEFDL I ENROLENS, TDI=H. FLTA [TT7 AU HDK
FT 125/, @20 BEZREICHEL LLETIVRAI U MELTERBY SR EEYST
BIFM, THA)WARCEEBERIREICETIHEZ 1 ZHMIC2HMBRETSI L LGS
TWd, FLTA [CIEXEZIz A % T3XeXfEL  ( “cultural ambassador” ) & L TO#%E
NROON, BELFTTEHAEL, BAFEOMBOALEDRHE VNS EFEIADSME
&% 3 (Institute of International Education 2021)

ZOT7OT3LOFEDO—2F. IREEDKFEZE FLTA BENRETELRVRATHY . 7

AYNTHEDH>I=KFE FLTA ORFBEHRGEZ L EICREENRES N D, BEE
MNIRESN=-OMNUAPB THY . UAPBIF7T—H oV —MRAIZERHIMILT—H Y —
REVATLDSILD—RTH D,

UAPB DREEREIE 1873 FITH D, BEEZTOHBORAFZEDT-HDH L v (Branch
Normal College) & L TERILEH, 1890 FIZIEXT7 AU ADZ Y FF 52 FKRE (land-
grant university, T#ft5KE) O—D2 ¢ o1, SV KT MREEX, ERBHFAH
AT H2LHZMNBFICHEL. BFEVOEERE. TFE0HE - IRO-OICEEHREHKE
FRUTHEEBMETHIEIIL - SURTS U RMEIZEK o’C%ll?iéi’Ltjt'%(D Z&T
%% (Gavazzi & Gee, 2018) 4, UAPB IZ[E., RETIXHREKRFE L L TA4EHNH B H.

HBDRESCEE, BICI OOV ERARBOFTFIXAGENDEREELRET H-HDHEE -
MENITHNAT NS, BEBNFEL- 2012 EEICIE, FHE - KEREEDHLETH
2800 ADEENFEELTHEY., FAVDOXRZELTIENMNEEORETHDLEWVZD

(University of Arkansas at Pine Bluff 2012)

22 FEEMEAXRE (HBCU) [2DUVT

UAPB ORZFLGHEFHIE. LR L& S ICRIBREMNEIBEADEZODKETH > ETHD,
UAPBIE, IRETZ A Y HIZ101#KHAHBCUD—DTHD., < ZT. WWKIFH, (2020) .
INE—Y Y (2010) ZBBL., 74U A THBCUARISN-EHEEHEBLI-L,

17 e, N—CZTFHRBIZETE7 7Y DRKENLDIERD LRELIER, 2/33 07
DTS T—YavEEITEY, BAOREZIZKSBABRDOERMNLE > T o1,

IOy EMRETIE., MREAVEBIEORENMTONC EFAMDEERTH S,
1861 A > 1865 FOFEALESE TIE, WRHDFHRZEIRT HFE 11 M & WRHITKR
XY HILEB 23 MODE THEEIRE of=, 1862 FICHEFDT A ) AKXKETHo=) N
—VICE > TERBRESHHS W, LBLBIZELBDH D, TDKR. GRETEDIEIEIC
F U, IERHEDBEL - SGROEFAERSN, NBZEDOTEICLSEFENEDH NI,

CHRETAVDICE. R—TFTa2—K2 (OT4T7FM . a—RULKE (Z2—3F—9M) . S FH—X
KEZ (Za—CDr—D—0) ( SUHUMIKRE (TTHUM) | TFYR AAM X2 (FFHRM) | B
DIAIWZTREVRATL (AB)ITAHIL=ZTIM) FEOKRFEP, HBCU., EERRFMICF v /R OH D
&K% (Tribal Colleges and Universities) &4 # 300 D52 KTV FRENH S (Gavazzi & Gee,
2018)
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LA LEZOEIHTIE. EANBALBRLARESRZFRAT S ELEZELDHITOL O
EMEREN, 1896 EDTLy o—xd 7 7—HY UEHITIE., ThHAABER LS
BWETEIREHDHRATEINE, [HEEINELFEF] ( “separate but equal” )
EWVWSERENE L, HEEMNTIE, EROLA NS Y, NA, M LEWVNST=ZER®, %
B -EE-BELEOY—ERDHEIZBNT, BALEAZDEET ABEN 1960 £
FTH< 2L L% S, UAPB DRIB EHAIRENBAZEDDICHRIIN-DH., 2D
HIZH1-% 1870 ERTH S,

AELBBERDEENANT-DIE, L5340 1950 FRIZGE-THDLTHo1-. DREIEE
BOBFEYITRLT, DL - 70TEOBHREENTOADELSCHRY., 1954 FIZ(F,
T3V URBEBZAESEHICEVNT, RUFRICETHIANEDBITERETHH LT HHIR
NEEND, CRNETHAETNEICLEDTERLZRICEABLAZTHIENTES L
JNBY ., FREREADEOITRIINFRZIZLBAUNDZENRBS CENTEDLELS
2D THD, ChicklY, UAPB IZH, BALTTRELGL HoH5ANEDZEENE
ST ENAREERE DT,

CHDESuRBEBLT. TEHRM (historically) | EAKRENT A Y HDOHIZHET S
Z&Elgotz, 2FEY., HBCU I, M DOTIFEADI-ODHEMETH =M. WETIE
ETHOABEOFEEICEHAIMM TILNS, HBCU (X, 2021 EORRIZHWNT, AL - FAIIFS
HT A HEEIZ101#K$H S (National Center for Education Statistics 2021) °, BREFORF
BIZFHET DIRENEZ L, FIUARTAVAANDAODEIENE L (CHIE L TLNVS
Z EMHH B (United States Census Bureau 2011) , IRETIX, HBCU DZFE D AFEHE
BIEHIBPOKREIZE >TEL S (Minor 2008) , LML, SEEFMNFEL TULV- 2012 &F
ED UAPB Tl&. Z2H®D B% M7 7V ART AV AN, 4%HBEA. BEEN 1%, &Y
D 2%MWERNZY Y R AT TFTAVAL - FTOFTRELESDTEY., FLEAEDEAE
MTIUHRTAVAATHY., BEEELT IV HOH) TBEEHEEDIENEZ D
M & 75> TULV= (University of Arkansas at Pine Bluff 2012)

23 P—hoVY—MIR4 TS5 THIZDNT

UAPB (. 7—h UV —NTHIOTRERISIN-EANDE=ODHEHETHS (University
of Arkansas at Pine Bluff 2021) , CZ T, Z7—hYY—IZHBCUMNGFHET S ENESR
FEELT=LY,

F—ho—MIE7A)AFEHICEEL. 7)Y o K#EOHEE LT, -1t
RRXBFEDR—N—T =7y rBETHZV4+IILT— L (Walmart) >, BRI E
#HTHBE24Y > - 7—X (Tyson Foods) DAEMNHZZ ETHMLNTINS,

T—hoy—MNEeEnNEEBRIZ. BANSE, FI2UHRTAVAAN2E|EL ST
BN, NAVTSTHTIXIDLENFEELL, BAN 2B, FIUHRTA)HAANBE
& 1% (United States Census Bureau 2021b) , 7 A ') h&KTIE. EXDH D 2018 &F
BEATTZ7I7YHRTAVAANF 13%ELE-THY ., HICESHSEIBITHAFTAOLD

52021 FIZ(E, 1 BICEIKFMBICHMELI=HTS - /A1) R (Kamala Devi Harris, 1964—) A%, 7LV by
D.C.IZ$% 3 HBCU M/\7— FX%¥ (Howard University) HETHHZ LMo b & 512427 (Goins
2021)
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Z|EMELY (United States Census Bureau 2021b) , CO—mlE (TS5 v - RNJL k]

(Black Belt) &g, LR LI=TS50T—L a3 VEREOEREBEFREL TLNSAN. 1860
FEOPRFEONHHRELBE L TEABEBREIZENFEERE CIEEILL TULEL (United
States Census Bureau 2021a) . 7—A YV —IMOEEIBIZHET 5/8104 > TS5 7L,
MOTEKYBEDIMND S DEBIENEE > F-&BT TH o= (Whayne 2002) , DL SIZ,
T—hoy—MRIZEWNTH, EEEFEE. FEPE ISy ERREBORIBTAERE
ARG D EAhMND,

F—HoY—DELTEEINDIDIE, MOPREBIZFGET HME - ) MLy Y TR
2f=, 1957 DY) kLo vy ERKEMH (Litle Rock Nine) T#H %, 1954 EN TS5 oxt
HEZESHHUTOESTHIRZHIZ, ChETAALMEELTWEM21Y LAy
v RILERIZ. 9BDTIVARTAVAADEFENBES Z&ITH 2=, 2D 9
HEDOHTERTDHEVNIOA4B, FI2VARTAVDAERDEZZMHEILET 51268
ANZEKBEHNEIY., TNEFEETHHOITHANFIZEE2GHDELEMENFE ST
EWSEHRTHD, THITEY., F—HUY—IZIEBBOABERNNAE > TSI &N
XKIZHIbNd I &L%oz (Whayne 2002)

NAVTSTMIZEALTIE, FAY OB TS EDLREREEDT—2 T, MEELF
L TOW=RAICIIERED 354 HHF 46THY (CQ Press 2011) . MATH—ARIC
BEOEWNMEE LTH oA TUW -, BETHLHZSCAREFEAEEST. V048
VDEHIFEAEN Y v E—ZFADH. BRECHERGHLE V2 EHDEEZ L CEIC
L. R THEEMNBYECKRLH Y. F1- 2013 F(Z([E UAPB DELE—BNBEORHET
MERETEVWSEHIH O,

3. EREBEBEORK : BFRE - BEALHEFTHZEEL T
LlE. UAPB MNERII S M- BEOMBHCEREMB LN, RETIIBEENSBEL L
BAREISRE, FEELEDHREBEICK > THLMNIHE 2 EEMN EHBOBTIKICDONTIR

~_7=0yY,

31 BXREIFRADHE

HMEFIXIUAPBDE DR ABEFIICAIEL. FLTAE L THEAL-RBIX THAXE] T
FGEL, T4V 8—F23F - I—bT127] OREO—HELTHEBEIALTWSE
DTHD=. LEEN>TEEF., BRECHAILZZSRE=HIZCDEBEZEELE-DOT
XLy, FEZERD Carla Martin 22EK (L8F) KU Eddie Hand 2 (& (X (FAS) .
UAPB DEE =5 IEXT7 A AUSNDXLIZCERICHMN DB VEL, AT TOEE
TROTHBZEFIZFHIAETHLIEWN S, BEHENEDC D TH, HFICHTEH,N BN
fzHBCU Tl&. 72U ARTAVAANDFTHALON O a =T 14 EEIN, 5 E
BEEOMUEITHT SEEADENEWNWSTRIKNH D, -, BIVEROCEZICEADLE
BOTIEWSE0D., AEH - BEWLGHENCHEZRLIFELEL, TDLS5EH
T. UAPB Tl&, 2&EICTHXEIZHET IR FZIRE LFEROFEDBZEZLITTIELLE L
SELMNL, BRZEE IOV S LORRICRYBATL ., ZTO—RELT, 20125E
[CFLTA 709 5 LMD TEASINIZE LS,

Li=tSoT, HEEDEEL. BAEOTBZENET 5L Y. ARETOERNLRE
BOEERN. VN LORABEDEIN, FELLABRICTDNTHYLNERS T—
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RICODVWTDBERETARAN YL IAVEITSIEVWSHAETREL-. BEDERETIX, B
AOBEBE, J7viar, B BE BAF ESRADIF—EW2=T—T %%
ELlze BRREECIFAZHRELTEY., ARAELTHFEZ LGN OKRFICE LT
WAHEE, BRBRAZICEVMAOZE, FETHPTFEILE—RSMLTLLRER
E.BLEVFROZBEN UV, ESRABEZHDODFELTTEAES, BROI AP
ToZATHELVWEEDGDREILHY . BEFAN—T 4 CARDEMIT. REEFE. <
VHER. YMEWS-BAREORNES L EHMICEEL 1=,

2012~2013 EEIZFLTA & L TUAPB TEBL-1IBEXEDOBMEIL, UTOEY THD.

ME& 428 —F>aFIL-2—7T 4 >4 (International Marketing)
¥ B&ES . MKTG 4320
Bifsf : 3Bifsf
MEBE: v— T4V EBERZEREZICERT 5. 2EEREICETSY
— T4V ORBERERRTERT L, BOATGICEAELY—TT1VY
ERWT BEENEFIZMNIT S,
o LS . [FFH]] Eddie Hand, ;IOE (FLTA)
[EF%#] Serena Brenneman, ;TIAE (FLTA)
o =ErmHAfE : [FiFHA) 2012FE 8 H 25 H~2012% 12 A 8 H
BBE - )KEE - £BE 2R (10:00-10:50)
(F¥#1] 20131 A9H~20134E 5848
AEE - /KiE - £8E 2R (10:00-10:50)
0 HFR: EDRABERHI—4Y T4 VBRI EL
o ZEEHM: [MPH] 3ELESR. KE 24 (BEH)
(FFH)] 35425 %

BRELRNEBZEL T, FELOBTEBRAREES, F-BHICBRTET AL ILIR
EOFHERETER TSI LIC. FLHIEFRHEZELZ, LAL, EEOHEETELDC
EFELEZYBIWLV YL, FREREOHELA(ICHBII A T s DM XY FORKERO
SFYIIESMTEHGELT, FEOHMBORKRZEZMS L SITH oz, 7AY AmMERICEAL
Tk, NFEEFNRECEY ., BLL, LREREEAFSVE VS RO T« THGAIEH R
Shd—A. THH2 - FRXREAZY T 11 (Southern hospitality) EWSEEMNHD &S
2. COLXHICTKL-FZENGEREFELETHATNDLSHBALAHS (Moore 2019)

CDEIBHTHONEELLLEDHEDHT, ROKL S HEAMNHAL MG o1,

3.2 EAEHEEFORK

UAPB DE&E X7 —HA 2V —EBEOMDHEEENZ M oA, RIZFIhTP0OY
VENWRGERBHEEDZEE L V-, UAPB IZEF-EBHRELTIX, THBCUIZES Z &
T, T7IVARTAUVHDANELTEEZEZ TS A4 FPBEEZHIZHITIZL EWWSZEELN
o HOKRFELHEL-BEBOHBCUDHBEDEMIX., 7I7VAHRTA) A ADERNPIE
22U, EDTATUOTATAE5EITHITECEZEEL. ThUNDESHELRLC K SIC
ZHTANDERBEZBELETHS (Moore 2019)
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LHAL. ZEL-BENUAPBZEAEDIXZDL S HEEMLGEBLEITTEEL, ERFE
TT72UHRTAVAADAORDLGWIEICES, ZEMERTTELH. KZET7 2
JARTAVAANDZWNHIBICITEho=05n)] EWSEHETERLEEES VNS, N
AVTSTHETIVARTAVDADEIELATWN EMD, HEHKIY HFAHAOT K
C. ZEZITAICEZIZEDI VD, REQODTHOTRZICEEZL, hxZdin, XE
BTy vy—ZRELTWEEVNSEEL V-,

TI2VNRTAIVDADZELLDERNADARIE, BAREOREXRNTHLHLMNIZE 1=,
BADEHERROHMIBICET DB RET oK. EENBADOHTHRITICITE WG ZE
AR, BRLOREREEDSILEVWIFEEEZR L, TORICEENS, TARITToEL
BAFERENLZDA] EVWSERIASH o=, COBEMITHLT, EOLSITEZDIE
NTEBHEHID.,

TIVARTAIVAANDZERLLIF, TAUVAERIZEWTYE, BAO6AERShGN
MESINEICRREHMATVDEVNSTRIREM o=, MITEPLEEMZRIRT SRR,
ENNDLGNEBOLNDGEARPO. RLEIICTIVART AV AANDE M ZESMER
BHHEND, MOTHNEENDRET. TRAEMG] EVWSEATEREZERLONTE:
cElzxl, TE2ERREHTEG] E2a vV ERTEREZEFED V-,

CNEBEMERITT, BRIZCEITAABEZHOMESL. BA/EALIFTEHAZL, £
E - BfEACT A XRE. NEA. BEFNSBELGE, BRAHRROTOERIZDOVTEHERE
DHTHBAEIT o1z, ZELBE. TEH [COVWTEKEICEREBNZITTLNST A
HDDOANBERNETZZEZTCLESERIZH =N, BLIHETRERELGLZENNHD &
EZATWoT=,

CHICEEL T, UAPB TOZEDBNREDIYMAIZDOWNT, ZIUHRTAVAA
DFEEF. BFWLEEEL, FTE-REOBTORVMENBN ENL, REMT7TA YA
FEND LT AT« THRRIEHDEIYDOT ., BOABFEIBLT LEREESATLED
21z (Moore 2019) . LML, ZZUVARTAVHDANZED-HDBNEBFREZEHE
NEFEINTELIENL, UAPB TIIEEHREBEENEE~1 EHEEERETLHLSIC
BY, TOEIBREDELIET IV AT EICEEZE>TULVS &LV S (Moore
2019) .

BICHEMTHo 1z, 5 70 ROZEDEEICOVTIHIBRzL, ZOEEIK, FHNT
+HRLEEEB/THDL, RKETT7— FEZATUL T, BEVEICIE, XKBIZES EHOEF
HERBIIENS=EE. BATSYIIZEEBNABRELARL] LELE-, BH=5
NEMTVSIHEH - BEMNLTRREXEZEL T EDOICIE. HBELLIMGWESRFA.
UAPB DHEBICEEHL > TWABREEZREL-, LML, EENLETHSHDI(F. Z3%
ZITTWBT7I7VARTAYHANETEARS D, REZind nid,. ABENZITHo-TES:
BIANDHEBIDETHDIEEASHEBRBEBELDTH S,

4. BRIZEITHRAERAHEOERY #BH

F—hVU—hoREE. TIUNRT AUAADEELEOBREM>TH DL 0L,
INTSA FTOTS LT A AKEROLREHO—BE LT UAPB TORBREE
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MeE5-, 2019F 2 BOEAESL ARBCIZIX. UAPB ® Pamela Moore - %4ZEE L .
MEABRELEEROT7AYAKRFEEICEWNT, ZAYDOEHXILICET 2EFESEHELT-.
EEEDMoore KIZZT Ly EMDEE T, BABEOCESSLEHETCOEHZEL. 7
AYARTIIVIOEREANOBERICEOLIERMEL MEEMEBICREEL- TS,
2019 F(ZIE UAPB W45 O—/N\JL « TUHF =V A Y FEIFHRERUVREHBIZHRZHED. &
ZHBFLERIE., BEEZEMELTWS,

41 BEREMRBE (THIOFEHE-EXILasa1=4— 3 VEE~BIlack History
Month in Akita~] (201942 A 17 BRAL vy TS5Y, BEEMAT)

REBEL, REENLUBHO TV -MEHRIKRFOSRESEEEL LTERINT, EX
ERXREBLTERE - REEVPHMRZLO., REBEFEDEFRA—2a30F5hdl s
BRIE L., 7AUDDOEESBXXIEPATEET. BEBREDEDLYICOVWTHEETESHKS
IR L=, EBEIZHASHY, F1EE T7A) hBEEHOEREXE] E/EL. EE
EBEOFVAERY ANFE=-XREFEZHDICHARNOEREEZRNRE Lz, F 2L
[7A)HEHOBRERE] LBL. ERERVKREE - —ROSMEERRIZ, 72
AEHOEERR BFITT7—hV—INOFEE) CRETIREBDEEZT o=, T 15
T18 &, FE2HICIX19BMASML. ERECERZEFDDIC. ERAOKREE, K¥
LB, EER. AKELENASMLL,

HBERRTRICAZZEKELEZSMEADT 75— FTEH. RO LS GRENFE oML,
LR, 77— D bDEBRTH S,

o EAZERIIOVWTIERENP=Z2—XTH>TLD., ERICEADAIZELNED
KIEL LTV =DA, SEIDEETHOHTHMEIZENTEz, BANEANE
ERTBAICHESHENESIC, ThhddbMELTHERL, (BRE)

o HIBORETTAVIDERECELRNERZMEL TLV=DT. AEND LERE
TE, (BERE)

o i [MEET: HBERICTHENSAETRRIL - TIL—RDOHRKBLet Your Light
Shine on Me”] ZEWLWTWWT., ZLDEAZENLREEFICRITTEY EA-T
WHFBEDL>TER, (KEHA)

0 EREFKLIEMEBERICEKEMNH -I-MN., TAVHDDODEEPHADELS LIZDIVT
RECHREFLITFBHIENTE R, SEDEERBFLEEBROMEOITFEDMTL
BITHRITEL, (KEH)

0 EENKRABADEFRIZLOLGIALGTHEZEZATWAI LIZEMMHET., HL
BHOFAB TSI ENBREBORBLEVS ZLICAOLBELELEZKELIC
Hotz, (KEHE)

CENEFRAMIE. 7AYHERBEMNMEET SESABO—DTHY . F 2 AICEEESNATLS, Z0
BRI, 1926 I, N—T7—FRKEOTFIVARTAVIADEETH>=h—4F—-G- Iy Ry iE
+ (Carter G. Woodson, 1875-1950) A%, =4 OFEEERM] (Negro History Week) ZiZIBL 1= &I
Fb, 9y FYUETIE. COBAMZERTEIEIZEY, ETOTANVHERFELORKMIL—YERE
L. HEZEETH5LEHMEL T, 2 AEESINDIE. BRERESZT>fTA4 T35 /N\L -
1) > h—> (Abraham Lincoln, 1809-1865) &. 7 AU A TCEHENDH >~ EEMIEEEILT YUY Y - 4
45 X (Frederick Douglas, 1818-1895) MHERATH =ML THD., COHIREICIE. HiSHSOHEH
BAEEICEVWT, FIVHARTAVIANDEROCARIEER T —V LT HEEELAAY RSN D
(Short 2001) ,
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0 SENDKLIBLEIF. BREICES TETHEELRE, BREDREDREEFIK
REEZZDEFTSHHBEICERETZDIDTRAWESD, COLSLEBEETRAT
A TRE—H—DOANZDE - hiFDEE P, BELEICODVTEEZT S
LI, TREBOEREICE ST, SEOBLOEKREEZZY ., HhxhhigicD
WTEZDEE, EVNMIRBIENELCSABDERS, (ER#EE)

EBREZHNIZ, TAVDDODANEBERNSCT 7)) HRTA)AANDEBEOEFEDRFZE. &
EENOEEECILE T, PRTESMBEF L VBALMEL LTIRAS2ENTES K
SIZhot=bEADNS, T, FT—HUY—MNEIOADEEENEX—THD Z EHAN
5N TLAM (Arkansas Farm Bureau 2021) . #EHEROAORAD EEFDEEBE.
T A NFEDMIEFIZICE TIWNRBME BEOHMLTE, BXEIZH T HRRE L i
BOEBEELEEZRVF T TEZL-SMEILDERLEN 1=,

42 HTEHXEXRFEEIEBER EAERAM 7AUH T4 —TYOX~DEFH -
FAYLDERIZEES : TOELLFE] (2019F2 A 21 BRABESXFKRE. BREHAR
B o))

COFEERIT. TA)HDKEEINEBE2 BICHELTWREAERABORYEHAELT
RAEINEIDOTHD, 7A) IO THREDHMEBERT T —THIRDI Iy
EMICEENE o7-Moore KA, FAERD UL WPER, XA T4 T - TFA)VAUOAR21)7F
RAGNVR - TOTREECANEOSHME., FHLHMEBORALEFALHEBEKRIZOW
T. BB EXRA LGN LCRFBERGEZDEEEZT o=,

BATIEHAEROVLENT 4 —THDRITODVWTEEICEEZSINDNZDHENSIELH
Y. RGEHPEENC—RBSMEZSHEED 80 BAWmBEL >z, HREDT A YA H
FUTBHRETICHY . AU ARKETREI > TLA WIS B0, F-mH0Xt -
HRITODVWTODFEHRABERTE/ONITCVVRRZERBLTWV=EEZ 0N D, BERT

[Z1X. Moore K & #3E - BAFETOERLENRDE NI,

5. BOYIZ: AT IIYDRTAVHAANZDNWTESIZENTELIDD

RETODEESODHT T, Moore KlE, RILK IO vEMEFD/ —RILXEEER. O
4 )7L - 74—+ — (Wiliam Faulkner, 1897-1962) M/N\ii [7 ¥ QL. 74O
L' (Absalom, Absalom!, 1936) OO —E&iZE5|A LT,

“Tell about the South. What's it like there. What do they do there. Why do they live there.
Why do they live at all” (Faulkner 1995: 174)

(FRER : FAERDEZ L T< N &, BERIFESI NS ETAHLD, FAMTIEESIVSEDL
LZELTWLAD, £S5 LTEBGANFEATVLBIALEL, ThilY. THLZLEE
DANFLGEEZTTLDHALEL) (T+—9F—2012:21-22) )

COPRDEANRERLEIIZ, TVVYENTEENESL, N—TJ7— FREITEFEL

8 F4—TJHHR (Deep South) I&, 7+ hiFEHERITHEMLZREL LT, F-Z0hiE—FTHE
SNEEROEH. EEOCEEERTIDELT, FITIASTFHM, SOTVEM, ZS/ATM, a—
CTMW, YORAASAFM—FETTMN, TEHRM, 7F—hHoV—M, TH—M, /—RHhOS4F
MW, 2O FMAEENSZ E4HHS (Birdsall & Florin 1998; United States Embassy in Japan 2019)
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f=Moore Kl&. RILELSICHEEDEZELXHEMNETIZELWWEEDODNEZ I EAZIVENS, BEK
FEWZ LI, BRAATHIHREEICH, EXRLERNRITATONDZ ENH D, BED
[CW=C EZMBE. TORBEREINETIELVWEEONIDTHD., TAUHDATH-
T, EHOT7—hoV—MIZRKIEFEEAET2IERLBTNENSIANZENI ELHoT=,

TAVHBEHTOAEERNORREZBICL T, #FHRUTEH SN, BRERD., HHUWL I
FYFIELG, REOFPHEDH, BROFA TS, BAOEISETCERNDORED
EEMICEYRAIANE > TUNGETNELR LRV EEZEZSL ST o=, T—HAYY—M
NAVTZTTDTIVARTAIVDADEFE HF) LTEDSIZ LK, BELGILET
[Ty, LAL, MEENMKRRLECEZEGEATUODGRTAIE, ZORRKEFESNGENE
FTHD. BRIZEVWTH, 7A) HOHMBHRIZE TS HBCUDELWLEREEAS
ET, EXEHEADRYBEACHELGEFNICBZRITHEONITD—DELEEES S,

6. HiEF

AEEFRHIZRECXE - CHAHZIEV-BXHEEEES., EHXEXFEE,. 7—HY
Y—REZINA VTS I7R, MEHBIKRE, FHEXZOERKIC, CDGEEY TREOEE
BLLEIF=UY,

BE. AERE, UTOOERERICNE - BEZT2-LDTHS,

® Eguchi, M. 2019. Bridging Akita and the American Deep South: Teaching cultural
diversity in local universities and communities. Invited lecture at Akita JALT Chapter
Meeting, Yugakusha, Akita, 27 April, 2019.

o TOERM (2021) TEEMEAXRZIZIETAIEXIEHEORYMEH : T—HUY—
RENRAVITZITRTOERELFZBEL T RERFAX - XILZHAARE - B
AXEZEESEI VROV L TGt EEXIbHE] | A 54 VB, 2021
F£2H6H

&E 3

£l (2019) [ TEAXREMGHIS) ICIEESEL, BEECMBENMNSEZR S, X1/
74— ENWSTE] N7RR ] 201952 A 23 H
https://www.huffingtonpost.jp/entry/story jp 5c6e55a5e4b0e2f4d8a2c5bd (2021 £
10 A1 BRERT7IERX)

£ HE (2020) T2EAZHWVNHKO7 ZAFEIIHEERNNT, Franzin] £51
BmOM] [/NTHRX L] 202056 A 118
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AS5HBRBRT7IER)

1Eih)E (2020) [Fhf-HHBEAT Black Lives Matter ZEk 2 23 H, ER T 3500 AMT
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https://www.huffingtonpost.jp/entry/story jp 5ee595d1c5b6f20b4d0e8d5b (2021 &
1M B 12B&ET7 IV ER)

Tr—0F—. 94 )FL (2012) [7IFHBAL, 7790OL!] BEEFR. BEE
&
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